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Conducted  in  consultation  with  the 
Advertising  Research  Foundation. 

6,000  homes  sampled  annually,  selected 
by  area  probability.  Continuous 
interviewing.  Reports  available  quarterly. 


_ How  you  can  find  out 

Iwhol  buys  your  brand  in  Chicago 


Other  studies  give  you  sales  and  share-of-market  figures.  But 
only  the  new  Sun -Times/ Daily  News  continuous  home  audit 
tells  you  who  buys  your  brand.  Who  buys  your  competitor’s 
brand.  By  age.  Sex.  Occupation.  Income.  Education.  Size  of 
family. 

This  is  the  kind  of  information  that  gives  specific  direction 
to  your  marketing  and  advertising.  Tells  you  where  you’re 
strong.  Where  you’re  weak.  Gives  you  a  continuing  check  on 
how  your  promotions  and  campaigns  are  clicking— and  with 
whom. 

Study  covers  food,  apparel,  appliances,  home  furnishings, 
cosmetics,  drugs,  toiletries,  travel,  automobiles,  gasoline,  oil, 
tires,  batteries,  cigarettes  or  alcoholic  beverages  in  Chicago. 
Any  manufacturer  (or  retailer)  may  obtain  individual  data 
sheets  on  his  products. 
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New  quarterly  report  now  available. 
Ask  for  it,  from  your  Sun-Times 
and  Daily  News  representative. 


You  can  add 


Spot  &  Multi-Color 

to  any  existing  SCOTT  PRESS 


Spot  and  multi-color  jjrinting,  when  and 
H'hcre  you  want  it,  can  be  made  available  by 
attaching  color  plate  cylinders,  color  couples 
or  adding  color  units  to  any  existing  SCOTT 
press  installation. 

We  illustrate  a  recent  example;  a  color  plate 
cylinder  attached  to  two  black  and  white 
units  built  for  the  Jackson,  Michigan,  Cit¬ 
izen  t*atriot.  These  additicmal  facilities  will 
give  this  fast-growing  newspaper  utmost 
flexibility  in  the  use  of  color,  and  increase 


production  capacity  to  48  pages  on  straight 
runs  or  96  pages  collect.  » 

The  addition  of  SCOTT  color  equipment  and 
high-speed  black  and  white  units  is  overcom¬ 
ing  production  problems  in  many  overtaxed 
pressrooms.  Let  a  SCOTT  engineer  show  you 
how  it’s  done. 


VlliLm  SCOTT  &  CO. 


OIVIVOK  0*  WOOD  NEWSPAPER  MACHINERY  CORPORATION  . ; 

IIECUTIVE  A  SAUS  OmCf  501  fIflH  AVCMUE,  NEW  T0««  17,  NEW  YOAK 
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Research  centers— literally  by  the  score— make 
Dynamic  Baltimore  a  prime  area  for  research  and 
development.  That’s  because  they  are  near  the 
industry  they  serve.  Of  the  2,000  industrial 
plants  in  the  Baltimore  area,  12  are  the  largest 
of  their  kind  in  the  world.  200,000  industrial 
employees  earn  over  a  billion  dollars  a  year  in 
manufacturing  alone.  And  as  proof  of  the  fact 
that  it’s  growing  all  the  time,  the  purchasing 
power  of  these  people  has  boosted  Baltimore’s 
retail  sales  a  fantastic  63.5%  since  1948. 
Any  wonder  that  million  square  feet  of  re¬ 
tail  floor  space  will  be  added  in  the  Baltimore 
area  within  the  next  year  and  half?  Dynamic 
Baltimore  is  a  market  you  want  to  reach,  espe¬ 
cially  when  it’s  so  easy  to  do.  Yes,  easy  . . .  with 
the  Sunpapers.  Here’s  why.  Half  the  families  in 
the  entire  state  of  Maryland  live  within  a  15-mile 
radius  from  the  center  of  downtown  BaltinfK>re. 
In  this  compact  area  (roughly  the  ABC  City 
Zone)  an  estimated  92%  of  all  retail  sales  are 
made,  in  this  same  compact  area,  the  Sunpa¬ 
pers  have  80  percent  of  their  405,000  daily 
circulation  and  82%  of  their  318,000 
Sunday  circulation,  more  than  three-fourths  of 
which  is  home  delivered.  In  Dynamic  Baltimore, 
"EVERYTHING  REVOLVES  AROUND  THE  SUN.’’ 


‘[verything  in  Baltimore  revolves  around  The  Sun" 

National  Repreaantativot: 

Craamar  t,  Woodward— Naw  York,  San  Franciico,  Los  Angalas 
Chkaso,  Datroit,  Atlanta 

Circulation  Figurat:  ABC  Publistiar't  Statamant  9/30/61 


EDITOR  &  PUBLISHER  CALENDAR 


FACTS 


The  Tampa-St.  Petersburg  Met¬ 
ropolitan  Market  is  made  up  of 
2  counties  -  Hillsborough  and 
Pinellas. 


2  -  These  2  counties  have  more 
people,  more  retail  sales,  than  the 
other  23  west-central  counties 
combined. 


In  this  vital  2-county  area  The 
St.  Petersburg  Times  leads  in 
circulation: 

St.  Petersburg  Times  103,131* 

Tampa  Tribune _ 89,010 

*Does  not  cover  Hillsborough 

The  St.  Petersburg  Times  circu¬ 
lation  is  concentrated  where 
business  is  transacted  —  not 
spread  thinly  over  25  counties. 


5  -  Effective  Buying  Income  -  SM 
Pinellas  County 

$741,905^000. 
Hillsborough  County 

681,281,000. 

Facts  make  The  St.  Petersburg  Times 
the  first  choice  paper  on  any  schedule. 


pptrrsburg  iilimpa 

- ^  ROMDA  $  KST  NEWSfAKI 


Represented  by 
Story,  Brooks  and  Finley 


MARKETS 


JANUARY 

21 — Chesapeake  AP  Workshop.  Sheraton-Belvedere,  Baltimore. 

21-24— Newspaper  Advertising  Executives  Association,  Edgewater  Beack 
Hotel,  Chicago. 

25-26— Suburban  Press  Foundation,  Inc.,  Sheraton-Chicago  Hotel,  Chicago, 

25- 27 — National  Association  of  Newspaper  Purchasing  &ecutives.  Colonial 
Inn,  St.  Petersburg,  Fla. 

26- 27 — Michigan  Press  Association.  Kellogg  Center,  E.  Lansing. 

28- 30 — New  York  State  Society  of  Newspaper  Editors.  Ten  Eyck  Hotal, 
Albany. 

29- Feb.  9 — API  Editors  Seminar  (over  75,000),  Columbia  Univ.,  New  Tori 

FEBRUARY 

5 —  New  York  Associated  Dailies,  Grossingers. 

6— 7 — New  York  State  Publishers  Association,  Grossingers. 

7 —  Advertising  Federation  of  America.  Statler  Hilton,  Washington. 

8 —  Denver  Regional  AP  Association,  Brown  Palace,  Denver, 

8 — California-Nevada  AP.  Coronado,  Calif. 

8 — South  Carolina  AP  Association,  Columbia. 

8-9 — Colorado  AP  Association,  The  Brown  Palace,  Denver. 

8-10— Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus.  i 

8- 11 — California  Newspaper  Publishers  Association.  Hotel  Del  Coronado, 

Coronado,  Calif. 

9- 10 — South  Carolina  Press  Association.  Columbia. 

9-11 — Colorado  Press  Association,  Brown  Palace,  Denver. 

15- 17— Minnesota  Newspaper  Association.  Hotel  St.  Paul,  St,  Paul. 

16- 18 — Canadian  Managing  Editors'  Conference,  Chateau  Frontenac,  Qua- 
bee  City. 

16-17 — Oregon  Press  Conference,  Eugene  Hotel  Eugene,  Ore. 

16-17 — New  York  Press  Association,  Hotel  Syracuse,  Syracuse. 

16- 17 — Newspaper  Advertising  Executives  Association  of  the  Carolinai. 
Hotel  Sir  Walter  Raleigh,  N.  C. 

17- 18 — Sigma  Delta  Chi  Region  6.  Minnesota  Press  Club,  Minneapolis. 

17- 19 — Northwest  Mechanical  Conference,  Hotel  Leamington,  Minneapolis. 

18- 20 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

19- March  2 — API  Advertising  Executives  Seminar  (under  75,000)  Columhi* 
University,  New  York. 

21- 24 — Georgia  Press  Institute,  University  of  Georgia,  Athens,  Ga.  j 

22- 24 — PNPA-IAMI  Display  Advertising  Conference,  Penn  Harris  HottI  ; 
Harrisburg,  Pa. 

24-25 — Mississippi  Valley  Classified  Advertising  Managers  Association. 

Hotel  La  Salle,  Chicago.  i 

24-25— Classified  Supervisors  school  and  Clinic.  Hotel  La  Salle,  Chicago.  | 
24-26 — Midwest  Newspaper  Advertising  Executives  Association,  HoM 
President,  Kansas  City,  Mo. 

24- 26— Texas  Daily  Newspaper  Association,  Hotel  Seville,  Harlingen. 
26-27 — New  England  Newspaper  Advertising  Executives  Association,  Patksr 

House,  Boston. 

MARCH 

4- 6 — Southern  Newspaper  Publishers  Association  Mechanical  Conferencs 

(Western  Division).  Skirvin  Hotel,  Oklahoma  City. 

5- 9 — Communications  Week.  University  of  Florida,  Gainesville. 

8 — Maryland-Delaware  Press  Association  and  Chesapeake  Association  of 
AP.  Carvel  Hall,  Annapolis. 

10 -  Sigma  Delta  Chi  (region  7).  Muehibach  Hotel,  Kansas  City,  Mo. 

1 1- 13— Central  States  Circulation  Managers  Association.  Pick-Congress 
Hotel.  Chicago. 

12- 23 — American  Press  Institute  seminar  for  Managing  Editors  and  News 
Editors.  Columbia  University. 

13- 15— Institute  of  Newspaper  Controllers  &  Finance  Officers,  Roanoke 
Hotel,  Roanoke,  Va. 

16- 17 — ^Virginia  Press  Association  Mechanical  Conference,  Hotel  Jefferson. 
Richmond. 

17- 18 — Arkansas  AP  Association.  Hot  Springs. 

25- 26 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Pick 
St.  Hayes  Hotel,  Columbus. 

30-31— H  oosier  State  Press  Association.  Marott  Hotel.  Indianapolis. 

APRIL 

6- 7 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  NIttany  Lion  Inn. 

University  Park. 

8-10 — Ohio  Circulation  Managers  Association,  Canton. 

8-11 — New  York  State  Circulation  Managers  Association.  Statler  Hilton 
Buffalo. 
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Jefferson  V/ Holl  tc  SecoHc/ Thltd?  Fourth? 

What’s  The  Times’  margin  of  advertis¬ 
ing  leadership  over  the  second  news¬ 
paper? 

About  19  million  lines  for  the  year — or 
7,900  full  newspaper  pages. 


Second,  because  The  Times  covers  Los 
Angeles  as  no  other  medium  does — 
reaching  more  than  a  half-million  fami¬ 
lies  every  weekday,  more  than  a  million 
families  every  Sunday. 


Until  the  official  ffgures  are  all  in,  we 
can’t  tell  you  which  American  news¬ 
papers  will  be  runners-up  in  news  con¬ 
tent  and  advertising  volume  for  the  year 
just  ended. 


But  we  can  tell  you  who  will  be  first. 

During  1961,  for  the  seventh  consecu¬ 
tive  year,  the  Los  Angeles  Times  pub¬ 
lished  far  more  advertising  than  any 
other  newspaper  in  the  nation.  And,  for 
the  tenth  straight  year,  more  news  and 
features  than  was  published  anywhere 
else. 


20.  I9f2  I 


Why  does  The  Times  lead  all  other 
newspapers  by  such  a  wide  margin? 

First,  because  aggressive  merchandisers 
have  learned  that  it  pays  to  concentrate 
where  growth  and  potential  are  at  an  all 
time  high — in  booming  Los  Angeles. 
America’s  second  largest  retail  market. 


And  third,  because  Times  readership  is 
concentrated  in  the  better  half  of  the 
market.  The  people  who  count  in  Los 
Angeles  count  on  The  Times  for  infor¬ 
mation,  for  public  service  and  for  guid¬ 
ance,  every  morning  of  the  year. 

Los  Angeles  Times 


NATIONALLY  REPRESENTED  BY  Qftimtr  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  Atlanta.  Ujs  Angeles,  San  Francisco. 


^ninted  ut 

BOSTON 

LOS  ANGELES 
firONDON 


and  air-lifted  to  other  areas 
with  approximate  date-of -issue 
delivery  to  its  readers. 


of  its  readers  in  its  integrity  of  news 
reporting  is  extended  to  the  advertisers 
using  its  columns. 

teAcdC  ~ 

Identifiable  response  to  advertising. 

■ 

Inquiries  invited 

The  Christian  Science  Monitor 

One  Norway  Street.  Boaton  15,  Massachusetts 
Branch  Offices 

New  York:  Los  Anooles: 

5tS  Fifth  Avonuo  650  S.  Grond  Avenue 

Chicoto:  London,  W.  C.  2: 

333  N.  Michigon  Avonuo  Connought  House,  163/4  Sfrond 

JVmm.  ddvariulHf,  Roadarthip  Davolad  to  BoUding  a  Bauer  CivOuatiam 


1  ^  /  *  *  * 
twin  J  K^lumn 


if  if  if  if  ir  ir 

PET  PEEVES  of  editors  and  reporters  are  unjustified  complaints 
by  that  mysterious,  many-sided  entity,  the  Suhscril>er  or 
Reader.  Remarks,  frequent  and  irritating,  heard  by  newsmen 
are  thus  listed  by  Hugh  E.  Nations,  staff  writer,  Victoria  News 
Bureau,  Corpus  Christi  (Texas)  Caller-Times: 

“Why  don’t  you  put  my  name  in  the  paper?” 

“My  paper  hoy  has  thrown  my  paper  on  the  roof  twiee.” 

“I  was  misquoted,” 

“The  Demoerals  control  your  newspaper.” 

“The  Republicans  run  your  newspaper.” 

“Why  doesn’t  vour  newspaper  take  a  stand  in  the  elections?" 
“I’U  sue!” 

“The  school  board  is  iroinit  into  executive  session.  W'ill  the 
reporters  present  please  leave?” 

“Don’t  quote  me,  but  .  .  .” 

“WTien  the  mayor  broke  bis  leg  you  ran  a  story  on  it.  Why 
didn’t  you  write  one  about  me  when  I  told  you  I  injured  my  •■Ibow?" 
“To  heck  with  Caroline  and  Jackie.  1  wanna  read  real  news." 
“Would  yim  please  not  print  the  price  on  the  buildinK  penail 
for  my  new  home?  You  see,  it  says  it  cost  $9,500,  and  1  told  my 
friends  .  .  .” 

“Why  don’t  you  put  my  name  in  the  paper?” 

“Our  Cub  .Scout  pack  is  going  to  elect  officers  Wednesday  nighL 
and  we  want  a  reporter  to  cover  it.” 

“So  you’re  a  newspaperman,  eb,  son?  Used  to  be  one  myidf. 
Sold  ads  for  the  Odd  Fellows’  monthly  in  Muskogee  back  in  ’26.’’ 
“You’re  going  to  take  a  PICTURE?  But  myr  hair’s  a  MESS!” 

“I  punched  a  reporter  in  the  nose  one  time  when  he  wrote 
something  bad  about  me.” 

“You  ran  a  three-column  picture  when  Mrs.  Vanderbilt’i 
daughter  got  married.  How  come  you  only  gave  my  daughter  • 
two-column  story?” 

“Your  sports  page  ran  just  one  paragraph  on  the  eastern  regional 
curling  championship  playoffs  last  week.” 

“Why  didn’t  your  paper  blast  them  in  that  story?  They’re  all 
crooks  and  you  know  it.” 

“Your  paper  takes  sides.” 

“Hello,  this  is  Ima  Duns  and  I’m  a  fourth-grader  at  Alimentary 
Elementary  .School  and  could  you  please  tell  me  who  the  fiflk 
President  of  America  and  his  secretary  of  state  was?” 

“No  comment.” 

“I’m  going  to  cancel  my  subscription.” 

“Why  don't  you  put  my  name  in  the  paper?” 

— Heady  headlines:  “June,  Dick  Are  Powells  Again” — Holly¬ 
wood  Citizen-News;  “Says  Fui  To  Filosofy  Of  Fonetik  Speling” 

I  — Trenton  (Ont.)  Trentonian,  .  .  .Music  critic  Herbert  Elwdl 
Cleveland  Plain  Dealer,  is  composer  of  “Song  and  Scheno," 
first  played  publicly  by  the  Ohio  State  University  Concert  Band 
in  a  Cleveland  concert.  .  .  .  Dick  West,  UPI,  suggests  a  certain 
way  to  achieve  immortality  is  to  get  your  name  on  commercial 
'  mailing  lists,  assuring  that  mail  will  be  delivered  long  after  your 
death  and  that  your  name  will  be  p>erpetuated  as  surely  as  ii 
I  it  were  engraved  on  granite.  .  .  .  Beryl  Dryden,  co-publisher 
:  with  her  husband.  Bill,  of  the  Eastern  Shore  Times,  Berlin,  Md- 
writes  a  column  (in  addition  to  keeping  a  24-room  house  and 
i  five  children  in  line)  for  the  paper  called  “Beryl  in  Berlin.” 
j  If  you  say  it  fast  enoi^h,  the  alliteration  is  obvious.  Husband 
I  Bill  writes,  when  he  thinks  of  something  to  put  in  it,  a  column, 

I  “Worcestershire  Sauce,”  because  the  town,  near  Ocean  City, 

!  is  in  Worcester  County.  .  .  .  Irrepressible  Jim  Comstock  writes 
;  “The  Comstock  Load”  in  his  West  Virginia  Hillbilly  at  Ridge¬ 
wood.  .  .  .  Medical  column  in  the  Terre  Haute  (Ind.)  Tribune 
j  (by  Burton  H.  Fern,  M.  D.)  is  entitled  “Inside  You  and 
Yours.”  And  Walter  Gunnison,  Amityville  (N.  Y.)  Record,  1 
writes  a  column  called  “Pi  Lines”  signed  “BY  ETAOIN 
I  SHRDLU.”  .  .  .  David  V.  Felts,  editor  of  the  editorial  p«^ 
i  Lindsay-Schaub  Newspapers,  Decatur,  Ill.,  and  a  columnist, 

I  except  for  a  year  out  for  graduate  work  in  college,  since  1923, 
writes:  “In  re  the  Manly  man  and  Fertile  woman,  here  in  Down- 
state  Illinois  we  remember  the  headline:  Oblong  Man  Weds 
!  Normal  Woman.” 

EDITOR  6C  PUBLISHER  for  January  20, 
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The  SYRACUSE  MARKET 


15  Counties — Vs  th< 
of  New  York  State 


Check  whatever  market  data  source  you  prefer — the  total  Syracuse  Market 
is  loaded  with  buying  power. 

And  when  you  think  of  the  Syracuse  Market  .  .  .  THINK  OF  ALL  OF  IT! 

Fifteen  counties — one-third  the  total  area  cf  New  York  State.  There's  only 
one  effective  way  to  sell  ALL  cf  the  Syrocuse  Market:  The  Syracuse  News¬ 
papers.  They  deliver  1009o  of  Syracuse  and  Onondaga  County;  up  to  90% 
coverage  of  the  newly  established  three-county  Syracuse  Merropolitan  Area 
.  .  .  PLUS  ...  up  to  76%  in  the  12  surrounding  counties  which  comprise 
the  TOTAL  SYRACUSE  MARKET. 

No  Other  Combination  of  Media  in  the  Area  Will  Do  a  Comparable  Job 
at  a  Comparable  Cost. 

Represented  Natlomally  by  MOLONEY,  REGAN  6  SCHMITT 


When  you  think  of 

the  Syracuse  morkct 


FULL  COLOR  AVAILABLE- 

DAILY  AND  SUNDAY 


HERALD-JOURNAL  A  HERALD-AMERICAN 

Evening  Sunday 


THE  POST-STANDARD 
Morning  &  Sunday 


CIRCULATION:  Combined  Daily  230,692  —  Sunday  Herald- American  210,123  —  Sunday  Post  Standard  102,588 


editorial 


What  About  Television  ? 


OoME  television  broadcasters  leajietl  on  the  newsjxiper  suspensions 
^  in  Los  Angeles  and  took  great  glee  in  pointing  out  editorially  on 
the  air  the  allegetl  weaknesses  of  the  newspaper  business  and,  natural¬ 
ly,  the  allegetl  strengths  of  television.  It  wasn’t  even  fair  comment — 
it  was  dirty  p<K>l. 

TTiese  so-called  critics,  like  all  the  others,  see  something  sinister 
in  the  large  numlx^r  of  “one  newspajxT  towns.”  They  are  all  horrified 
when  a  news|xt[)er  susjiension  is  announced,  and  the  sale  of  a  news¬ 
paper  (or  rumor  of  such)  is  viewed  as  a  wicked  conspiracy. 

Newspapers  prolxibly  should  be  flattered  that  they  receive  so  much 
attention  but  why  don’t  the  tv  pundits  take  a  quick  l(K)k  at  their 
own  medium? 

The  existence  of  multiple  ownershijjs  in  the  newspa|)er  business  is 
always  a  target  of  the  critics.  What  about  tv?  There  are  at  least 
fifteen  individuals  or  organi/ations  that  own  or  control  five  television 
stations.  The  only  reason  they  don’t  control  more  is  that  the  Federal 
Communications  has  set  the  limit  at  five.  Most  of  these  also  control 
the  maximum  of  seven  radio  stations  as  well.  .\nd  there  are  dozens 
of  other  individuals  and  firms  that  own  or  control  two  or  more  tv 
and/or  radio  stations. 

One  newspajjer  towns?  Forty  jiercent  or  more  than  200  television 
stations  are  in  one-tv-towns. 

Sales  and  transfers?  Sixteen  tv  stations  changed  hands  in  1%I  with 
FCC  approval.  In  the  last  10  years  there  have  been  247  ownershij) 
switches.  Radio  stations  are  traded  over  the  counter. 

Susjjensions?  A  quick  check  of  Broadcasting  Yearbook  shows  the 
FCC  has  assigned  call  letters  to  709  tv  stations.  Only  548  commer¬ 
cial  stations  are  on  the  air,  plus  55  educational  stations,  totalling 
603.  Where  are  the  remaining  100-odd?  An  examination  of  the 
station-by-station  information  reveals  many  of  them  with  this  nota¬ 
tion:  “Not  on  air;  target  date  not  announced.”  Then  you  will  find 
many  of  them  were  licenses  granted  years  ago  but  still  not  activated. 
In  Los  .Angeles,  for  instance,  KBIC-tv  is  listed  but  “not  on  air; 
granted  Feb.  10,  1952;  target  date  unknown.”  In  San  Francisco, 
“KSAN-tv  (siLspended  ojjeration,  June  21,  1958,  but  has  not  turned 
in  construction  permit.)”  There  was  a  license  granted  for  Baltimore 
in  1953  but  not  yet  on  the  air,  and  another  one  in  Washington,  D.C., 
granted  in  1954  but  not  yet  working.  .And  many  others  including 
suspensions. 

Seems  like  it  takes  a  long  time  to  build  a  station.  Or  it  could  be 
that  tv’s  horn  of  plenty  isn’t  big  enough  for  everyone  tliat  wants 
to  get  in  on  it.  The  susjjensions  would  indicate  that  no  one  w-ants 
to  lose  money  in  the  television  bitsiness  any  more  than  they  want  to 
do  it  in  the  newspaper  business. 


Intimidation 

^■’’HE  Albany  (N.  Y.)  County  Board  of  Sujjervisors  in  withdrawing 
an  estimated  $100,000  of  legal  advertising  from  the  two  .Albany 


-■-  an  estimated  $100,000  of  legal  advertising  from  the  two  .Albany 
daily  newspapers  is  guilty  of  harassment  and  intimidation.  'Lhe 
Board  said  “it  could  find  no  newspaper  that  truly  represented  the 
principles  of  the  Democratic  Party  and  supported  its  nominees,” 
and  it  fell  back  on  an  outmtxled  state  law  requiring  that  a  board 
in  recognizing  “official”  newspapers  for  the  purposes  of  legal  adver¬ 
tising  should  consider  whether  the  pajjer  supports  the  majority  party. 

The  law  is  a  hangover  from  days  when  newspajiers  were  partisan 
organs  of  political  groups  and  legal  advertising  was  a  plum  awarded 
for  loyal  support.  It  is  completely  unrealistic  today  to  consider  that 
legal  advertising  of  any  kind  should  be  given  to  a  publication  for  its 
support  of  a  political  party  or  taken  away  from  it  as  a  penalty  for 
non-support.  The  law  should  be  changed  by  the  state  legislature, 
and  quickly. 


....  Suffer  little  children  to  come 
unto  me,  and  forbid  them  not:  for  of 
such  is  the  kingdom  of  God.— St.  Luke, 

Will;  16. 
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WEEKLIES’  PROJECTS 

I  am  asking  cooperation  in  a  project 
I’ve  had  in  mind  for  quite  some  time.  That 
is  to  make  a  collection  of  highlights  in 
weekly  editors’  careers  for  publication. 

Specifically  I  would  like  to  ask  editors 
of  weekly  newspa|)ers  to  send  me  typed 
up  resumes  of  a  community  project  they 
have  promoted  of  which  they  are  particu¬ 
larly  proud.  If  I  can  receive  a  substantial 
number  of  these  I  will  undertake  to  have 
them  published  in  a  book — naturally  giv¬ 
ing  due  credit  to  all  concerned. 

Rodney  Fisher 

101  Hastings  Street. 

Framingham.  Mass. 

(Mr.  Fisher  is  editor  of  the  Dedham 
Transcript) . 


ESTAn 


A  NEW  FRIEND 

I  received  my  first  copy  of  your  maga¬ 
zine  last  week  and  now  realize  why  some 
of  my  good  friends  in  the  same  weekly 
field  as  I  am  in  swear  by  your  publication. 
Naturally  I  enjoyed  the  Weekly  Editor 
column. 

George  J.  Measer  Jr. 

Lancaster,  N.  Y. 
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STATE  OF  THE  NEW  FRONTIER 
Russell,  Los  Angeles  (Calif.)  Tiroes 


WITH  CARNATION 

1  have  always  maintained  that  editorial 
writers  are  washouts  from  the  classified 
ad  departments.  But.  to  date,  my  thesis 
is  mainly  my  own. 

Yet.  I  think  the  editorial  policy  of  most 
papers  is  so  backbiting  that  the  public 
gives  it  the  same  respect  that  the  Edsel 
was  handed  upon  its  introduction  to  the 
consumer. 

The  public  was  very  proud  of  President 
Kennedy  and  his  decision  to  call  in  reserv¬ 
ists.  But  the  papers,  after  initial  support, 
resorted  to  sniping  at  Kennedy  for  a  move 
which  they  endorse. 

The  foul-up  was  a  fiction  of  the  ex- 
classified  ad  mentality  in  the  editorial 
room. 

In  a  world  which  is  moving  fast  the  edi¬ 
torial  outlook  is  still  in  double-breasted 
suits  with  a  carnation. 

Ed  Washak  Jr. 

Editor.  Calumet  Index, 

Chicago,  Ill. 
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AND  ON  THE  DOMESTIC  SCENE 
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MEDIA  CORPS? 

The  Peace  Corps  received  a  mixed  re¬ 
ception  in  the  mass  media,  along  with 
some  sober  second  thoughts  about  Marjory 
Michelmore’s  postcard.  After  using  Ni¬ 
geria’s  reaction,  communist-inspired,  to 
beat  the  New  Frontier  over  the  head,  even 
Republican  commentators  realized  it  was 
their  own  skulls  they  were  pounding. 

But  if  this  turnabout  was  surprising, 
even  more  so  is  the  evident  lack  of  en¬ 
thusiasm  among  the  media  to  participate 
as  co-missioners.  Is  there  any  field  in 
which  under-developed  countries  need 
more  help  than  in  their  own  print  and 
broadcast  operations? 

My  own  exposure  to  U.S.  media  has 
failed  to  turn  up  a  single  instance  in  which 
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Short  Takes 

Headlines: 

John  J.  Blank 
Dies  After  Funeral 
— Atlantic  City  (N,  J.)  Press 

• 

Verdict  Reported 
By  Comer  In  Death 
Of  Local  Woman 

— Springfield  (Ohio)  Daily  News 

• 

Donations 
Of  Blood 
Show  Drop 

— Rochester  (N.  Y.)  Democrat  & 
Chronicle 

• 

Dairy  Herds  Are 
Enrolling  In  DHIA 
— Caro  (Mich.)  Tuscola  County 
Advertiser 

• 

Shout-to-Kill  Order 
Issued  in  Hattie  Looting 
— Washington  (D.  C.)  Sunday  Star 


a  newspaper,  magazine,  radio  or  tv  broad¬ 
caster  has  both  supported  Peace  Corps 
wholeheartedly  and  urged  that  trained  and 
experienced  young  journalists  lie  sent 
abroad  to  help  upgrade  foreign  mass  com¬ 
munications. 

Did  I  somehow  miss  something?  Or  was 
it  the  media? 

Karl  Zeisler 

Ann  Arbor,  Mich. 

*  «  » 

SWING  LOW,  SWEET  LARIAT 

Cowboy-philosopher  Will  Rogers  always 
said:  “All  I  know  is  what  I  read  by  the 
papers.’’ 

Now  it’s  a  generation  later.  I  am  won¬ 
dering  how  much  permanent  pith  and  wit 
he  would  have  packed  had  he  been  able 
to  tell  us  in  his  day,  “.All  I  know  is  what 
I  see  on  tv.” 

Edwin  Kemp 

Wilmington  1,  Delaware 
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Give  this  reel  a  whirl  on  your  microfilm  reader  . . .  and 
what  have  you  got? 

You’ve  got  the  full  record  of  national  and  world  affairs  as 
published  from  day  to  day  in  The  New  York  Times. 

You’ve  got  the  entire  contents  of  the  Late  City  Edition,  in  a 
form  that’s  easy  to  handle  and  convenient  to  store.  A  whole  year’s 
file  of  The  New  York  Times  on  Microfilm  takes  up  less  than  a 
cubic  foot  of  shelf  or  drawer  space.  You  no  longer  have  to  keep 
throwing  away  old  newsprint  copies  to  make  room  for  new  ones. 

And  your  file  of  “the  newspaper  of  record’’  is  always  complete 
and  up  to  date.  Every  ten  days  you  get  a  new  reel  of  film 
(sometimes  a  pair  of  reels)  to  add  to  your  space-saving  file 
of  this  fully  indexed  newspaper. 

When  you  have  the  films  mailed  to  you  as  released,  the  price 
is  only  $222  for  a  one-year  subscription.  When  you  want  films  for 
back  months  and  back  years,  you  pay  a  higher  price,  for 
these  films  have  to  be  made  to  order. 


If  you  are  filing  the  newsprint  issues  of  The  New  York  Times, 
why  not  switch  to  the  more  convenient  Microfilm  edition  and 
save  a  world  of  space?  Your  order  will  get  our  prompt  attention. 
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Wilmingtoln^s  One-Rate  Plan 
Beginning  to  Pay  Dividends 


Called  ‘Off  to  Good  Start’ 

On  Planned  5 -Year  Program 

By  Philip  N.  Schuyler 


Wilmington,  Del. 
Wilmington’s  one-rate  plan  is 
beginning  to  pay  dividends, 
Harry  C.  Harbison,  advertising 
director  of  the  Wilmington 
iVews  and  Journal,  reported  this 
week. 

Instituted  last  July  when  a 
single  rate  for  national  and 
local  advertisers  was  announced, 
the  plan  has  since  faced  tough 
economic  sledding.  While  no  sen¬ 
sational  linage  gains  are  yet  in 
the  picture,  Mr.  Harbison  and 
Robert  J.  Denver,  national  ad¬ 
vertising  manager,  declared  they 
were  satisfied,  however,  that 
they  are  off  to  a  good  start  and 
on  the  right  track. 

Total  linage  for  1961  for  the 
two  papers  amounted  to  18.9 
million  as  compared  to  19.2  in 

1960,  a  loss  of  1.6%.  An  11- 
month  linage  loss  of  2.6%  com¬ 
pares  with  a  4.4%  loss  reported 
for  52  newspapers  by  Media 
Records.  The  News-Journal  Pa¬ 
pers  operate  on  a  13-month 
basis,  with  divisions  into  equal 
four-week  periods.  The  last 
period,  Dec.  4-30,  showed  a 
climb  in  national  linage  from 
132,862  in  1960  to  145,056  in 

1961,  a  gain  of  9.18%.  At  the 
same  time  retail  jumped  11.17% 
from  1,059,707  in  1960  to  1,178,- 
981  in  1961.  Total  linage  for 
the  Dec.  4-30  period  went  ahead 
over  the  year  before  by  10.03%. 

Best  Reception  at  (Jient  Level 

“We  can’t  point  to  anything 
sensational,”  Mr.  Harbison 
said.  “But  we  do  note  a  steady 
growth  in  interest,  and  we  feel 
that  in  1962  the  plan  will  begin 
to  pay  dividends. 

“Personally,  I  consider  that 
we  are  running  a  five-year  pro¬ 
gram.  We’re  in  the  qualifying 
rounds  now.  Everything  right 
now  points  to  a  win.  The  great¬ 
est  reception  has  been  outside 
the  newspaper  field,  in  the 
agencies,  and  grr^test  of  all  at 
the  client  level.” 

Mr.  Harbison  attributed  this 
year’s  losses  entirely  to  eco¬ 


nomic  conditions  beyond  con¬ 
trol.  He  noted  that  if  there  had 
been  Shell  gasoline  stations  in 
Wilmington  and  that  campaign! 
had  been  placed  in  his  papers 
the  figures  would  have  shown  a 
gain. 

“We  were  caught  in  an  out¬ 
going  tide,”  he  confessed.  “As 
it  is,  the  money  loss  is  insignifi¬ 
cant.  And  we  have  gained  con¬ 
siderably  in  ways  that  cannot 
be  valued  in  terms  of  money.” 

Circulation  Increatie 

Mr.  Harbison  noted  that  the 
Morning  News  and  the  Evening 
Journal  had  shown  a  circulation 
gain  of  4.7%  to  110,000,  and  is 
now  at  an  all  time  high.  This 
year  there  has  been  an  average 
line  rate  increase  of  about  %c 
a  line  over  1959. 

In  February  1961  retail  rates 
were  raised  from  34  to  36c  a 
line.  Then,  when  the  new  rate 
card  was  planned  effective  July 
1,  Mr.  Harbison  reached  the  de¬ 
cision  to  equalize  the  national 
and  local  rates.  The  Wilming¬ 
ton  papers’  differential  amounted 
to  about  15%. 

By  quoting  a  net  rate  for 


general  advertising  without  the 
usual  agency  commission,  he 
could  arrive  at  an  open  or  base 
rate  of  .357c,  as  compared  to  the 
.36c  retail.  It  is  billed  without 
the  commission. 

It  is  by  taking  advantage  of 
the  discounts  that  national  ad¬ 
vertisers  really  gain. 

The  papers  announced:  “With 
this  new  volume  discount  rate 
schedule  for  general  advertis¬ 
ers,  we  believe  we  are  the  first 
newspaper  to  completely  close 
the  grap  between  general  and 
retail  rates.” 

The  new  rate  schedule  shows 
these  comparisons: 


“Through  the  years  national 
advertisers  have  not  been  fa¬ 
vored  as  nni^  aa  they  should 
have  been  by  newspapers,”  Mr. 
Harbison  said.  “With  the  na- 
tinal  newspaper  advertising  dol¬ 
lar  diminishing,  something  had 
to  be  done.” 

The  Wilmington  papers  were 
in  a  fortunate  position  to  be 
able  to  do  something.  The  pres¬ 
ent  gfeneral  flat  rate  had  been 
in  effect  two  and  a  half  years 
last  July  and  the  new  rate 
structure  actually  meant  a  rate 
reduction  for  volume  advertis¬ 
ers. 

Mr.  Harbison  described  the 
present  position  of  the  Wilming¬ 
ton  papers  as  being  like  the 
“lonely  end”  in  football.  Despite 
probably  90  direct  inquiries 
from  individual  newspapers  and 
requests  for  information  from 
newspaper  associations,  includ¬ 
ing  the  Canadian  group,  so  far 


Open  or  Base  Rate  Net  ... 

Net  Rate 
General 
.357 

Retail 

rate 

.36 

%  Discount 
National 

5,000-7,499  Lines  . 

.34 

.34 

4.8% 

7,500-9,999  Lines  . 

.336 

.336 

6.0% 

10,000-14,999  Lines  . 

.332 

.33 

7.1% 

15,000-24,999  Lines  . 

.327 

.325 

8.3% 

25,000-49,999  Lines  . 

.323 

.32 

9.5% 

50,000-99,999  Lines  . 

.310 

.307 

13.1% 

100,000  Lines  &  Over . 

.307 

.304 

14.0% 

Color  Premium  Reduced 

The  ROP  color  premium  was 
reduced  15%  and  now  amounts 
to  $150  for  one  color;  $275  for 
two;  and  $375  for  full-color. 

Mr.  Harbison  said  no  further 
changes  in  rates  were  contem¬ 
plated  during  1962.  He  esti¬ 
mated  that  a  full  year  would 
be  required  to  adjust  to  the 
single-rate  schedule.  The  first 
complete  year  will  end  in  July. 


NO  DIFFERENTIAL — Harry  C.  Harbison,  seated,  advertising  director, 
and  Robert  J.  Denver,  standing,  national  advertising  manager,  ot  the 
Wilmington  News-Journal  Papers,  review  some  of  the  favorable  results 
from  the  single-rate  card  they  have  instituted. 
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as  is  known,  no  other  paper 
has  announced  a  single  rate  for 
retail  and  national. 

“Certainly  one  of  the  reasons 
why  national  advertisers  were 
turning  to  the  electronic  media 
was  because  of  the  rate  differ^ 
ential,”  Mr.  Harbison  said. 
“What  we  wanted  to  do,  and 
what  we  believe  we  have  done 
is  to  present  a  ‘fair-to-all’  deal.” 

Despite  the  belief  that  Wil¬ 
mington  would  definitely  benefit 
if  other  papers  adopted  the  one- 
rate  idea,  Mr.  Harbison  said  he 
is  not  trying  to  sell  the  plan  to 
other  publishers. 

“We  understand  there  are 
complexities  in  newspaper  rate 
situations,”  he  said.  “We  know 
that  other  publishers  know  their 
own  business  better  than  we  do. 
At  the  same  time,  we  will  be 
glad  to  give  ail  of  our  informa¬ 
tion  to  those  who  are  inter¬ 
ested.” 

Praise  From  An  Advertiser 

Right  after  the  plan  was  an¬ 
nounced,  Mr.  Harbison  was 
heartened  when  he  received  a 
letter  from  a  large  national 
newspaper  advertiser,  which 
read  in  part: 

“You  have  done  what  every 
other  daily  newspaper  in  the 
(Continued  on  page  52) 
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ALMOST  SEVEN  YEARS 


Advertising  Down, 
Milner  Closes  Paper 


Jackson,  Miss. 

The  Jacknon  State  Times, 
publishing  evening  and  Sunday 
with  about  21,000  circulation, 
went  out  of  business  Jan.  Ifi 
just  a  few  weeks  short  of  seven 
years  after  it  had  begun  as  a 
noble  experiment  in  newspaper 
competition. 

“The  advertisers  made  the 
decision  to  close,”  said  R.  E. 
Dumas  Milner,  the  wealthy  in¬ 
dustrialist  who  spearheaded  the 
venture  in  1956  after  the  Jaek- 
son  Clarion-Ledger  and  the 
Jackson  Daily  News  were 
brought  under  common  owner¬ 
ship. 

Paul  Tiblier,  a  former  News 
employe  who  became  executive 
editor  of  the  State  Times,  said 
Mr.  Milner’s  decision  to  close 
the  paper  was  a  well-kept  secret 
until  he  made  the  announce¬ 
ment  at  8:30  a.m.  that  the  Jan. 
16  editions  would  be  the  last. 

Asked  $900,000 

Mr.  Tiblier  said  Mr.  Milner 
had  been  unsuccessful  in  efforts 
to  sell  the  paper  to  anyone.  He 
was  asking  $900,000.  Originally 
the  State  Times  was  owned  by 
a  public  stock  corporation  in 
which  hundreds  of  local  resi¬ 
dents  owned  shares  but  the  prin¬ 
cipals  were  leading  business  men 
in  Jackson. 

At  the  outset,  the  board  of 
directors,  consisting  of  30 
stockholders,  many  of  whom 
were  advertisers,  controlled  the 
paper’s  policies.  Associate  Edi¬ 
tor  Robert  Webb  had  the  dis¬ 
tinction  of  having  written  the 
story  on  the  paper’s  birth  Feb. 
28,  1955  and  the  editorial  on  its 
death. 

The  last  editor,  J.  Oliver  Em¬ 
merich,  who  also  publishes  the 
McComh  Enterprise,  was  on  an 
editor’s  tour  in  India  when  the 
end  came.  Recently  he  was  the 
target  of  attacks  by  anti-inte- 
grationists  when  the  “bus  rid¬ 
ers”  figured  in  disturbances.  He 
followed  a  moderate  approach 
on  the  racial  problem  and  was 
a  conservative  on  economic  is¬ 
sues.  Editorial  support  went  to 
Vice  President  Nixon  in  the 
1960  election. 

Ownership 

O.  A.  Robinson,  an  experi¬ 
enced  publisher,  had  been  di¬ 
recting  the  business  affairs  of 
the  State  Times  the  last  few 
years.  The  Dumas  Milner  Cor¬ 
poration  acquired  all  of  the 
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stock  last  year  when  Mr.  Mil¬ 
ner  exercised  his  options.  The 
conwration  manufactures  house¬ 
hold  products.  (Pine  Sol,  Perma 
Starch,  etc.),  owns  office  build¬ 
ings,  hotels,  etc.  and  one  of  the 
largest  automobile  distribution 
firms  in  the  South.  Mr.  Milner, 
a  Mississippi  farm  Iwy,  made 
his  first  fortune  selling  used 
cars  to  returning  veterans  of 
World  War  II  at  the  docks  in 
New  Orleans  and  Mobile. 

.4dvertit«ers  Quit 

In  recent  weeks,  Mr.  Tiblier 
said,  the  amount  of  advertising 
placed  by  local  merchants  who 
once  owned  the  State  Times  fell 
off  sharply  and  national  linage 
declined  as  well. 

Mr.  Milner  announced  he  was 
selling  most  of  the  paper’s 
equipment  and  circulation  lists 
to  Mississippi  Publishers  Corpo¬ 
ration,  publishers  of  the  Clarion- 
Ledger  and  News  (morning, 
evening,  Sunday),  but  he  would 
keep  the  building  which  he  had 
constructed  for  the  enterprise. 
It  was  so  designed  as  to  be 
easily  converted  into  an  auto 
sales  room. 

R.  M.  Hederman  Jr.  is  pub¬ 
lisher  of  the  MPC  newspapers 
and  T.  M.  Hederman  Jr.  is  edi¬ 
tor.  As  of  Sept.  30,  1961  the 
Clarion-Ledger  circulation  was 
52,396  and  the  News  circulation 
was  42,593,  with  88,530  on  Sun¬ 
day. 

Jackson  w’as  the  last  city  in 
Mississippi  with  a  competitive 
newspaper  situation  in  the  daily 
field.  The  Natchez  Times  gave 
up  last  year  and  the  Greenwood 
Morning  Star  in  1960. 

Jobs  for  Editorial  Staff 

Almost  all  of  the  State  Times 
editorial  staff  had  received  job 
offers  within  a  few  hours  after 
the  paper’s  closing,  mostly  from 
editors  outside  of  Jackson,  Mr. 
Tiblier  said. 

A1  Sorge,  promotion  manager 
of  the  MPC  papers,  said  job 
applications  from  State  Times 
personnel  would  be  considered 
in  the  normal  course.  The  State 
Times  employed  about  120  per¬ 
sons.  Severance  of  from  two  to 
four  weeks  would  be  paid,  Mr. 
Milner  said. 

“We  did  our  best  to  produce 
a  good  newspaper  for  Missis¬ 
sippi  and  our  consciences  are 
clear,”  Mr.  Tiblier  declared. 

The  statement  which  Mr.  Mil¬ 
ner  handed  to  newsmen  read, 
in  part: 


BRASS  INSPECTION — Looking  over  the  first  of  10  Aller-Hoe  Lithe- 
ntaster  offset  press  units  flown  from  the  factory  in  Denmark  to  the 
new  plant  of  the  Arizona  Journal  in  Phoenix:  Left  to  right — Robert 
Morrison,  kneeling,  president  of  Arizona  Newspapers  Inc.;  B.  C.  Sittea, 
left,  business  manager;  and  Edward  Peplow,  Sunday  magazine  editor. 
The  Journal  is  scheduled  to  start  Feb.  14  as  a  seven-day  morning  paper. 


“Today’s  masthead  reads  Vol¬ 
ume  VII-323.  There  will  be  no 
Volume  VII-324  because  with 
today’s  issue  of  the  State  Times 
we  are  saying  ‘30’  to  one  of  the 
most  determined  business  efforts 
ever  undertaken  in  modem 
newspaper  history.  This  is  the 
final  issue  of  the  State  Times. 

Efforts  to  Sell  Failed 

“In  May  of  1961,  the  State 
Times  Publishing  Corp.,  of 
w’hich  I  W’as,  and  am,  the  sole 
stockholder,  acquired  the  assets 
and  the  operation  of  the  news¬ 
paper.  At  that  time  a  meeting 
was  called  of  all  of  the  original 
directors  of  the  old  Citizens 
Publishing  Co.,  (the  founder  of 
the  State  Times)  and  other  sub¬ 
stantial  business  leaders  of  the 
Jackson  community  and  their 
assistance  and  participation  in 
the  continued  operation  of  the 
paper  was  solicited. 

“It  was  explained  to  them 
that  as  an  individual  I  could 
not  devote  the  time  that  would 
be  required  to  manage  and  op¬ 
erate  this  newspaper.  They  w’ere 
then  invited  to  acquire  an  own¬ 
ership  interest  in  the  newspaper 
on  the  same  basis  that  I  had  ac¬ 
quired  my  interest  and  to  as¬ 
sume  the  responsibility  of  man¬ 
agement.  In  spite  of  concerted 
efforts  on  the  part  of  many  who 
were  in  attendance  no  definite 
plan  materialized. 


“Again,  in  August  of  1961, 
substantially  the  same  group 
was  approached  in  a  further  ef¬ 
fort  to  gamer  their  support  and 
assistance,  and  again  the  effort 
produced  no  tangible  results. 
Therefore,  inasmuch  as  a  vast 
majority  of  the  advertisers  con¬ 
tinued  to  decrease  their  adver¬ 
tising  in  the  State  Times,  the 
decision  has  been  made  to  close 
the  newspaper  and  discontinue 
its  publication. 

“Having  made  this  decision, 
I  find  it  difficult  to  acknowledge 
in  full  measure  my  gratitude 
and  thanks  to  the  many  that 
have  meant  so  much  to  this  un¬ 
dertaking  during  its  approxi¬ 
mately  seven  years  duration.” 
• 

Scholarship  Fund 

The  United  Nations  Corre¬ 
spondents  Association,  of  which 
Pierre  J.  Huss  of  Hearst  Head¬ 
line  Service  is  president,  has 
raised  $6,000  tow’ard  a  $100,- 
000  goal  for  journalism  scholar¬ 
ships  in  memory  of  the  late 
Secretary  General  Dag  Ham- 
marskjold. 

• 

20th  Conference 

Washington 

President  Kennedy’s  news  con¬ 
ference  Jan.  17  was  the  20th  he 
has  held  since  taking  office  a 
year  ago.  It  was  the  first  since 
Nov.  29. 
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>SUB^  LISTS  IN  BL4CK  MARKET 

L.x4.  Area  Dailies 
Drive  for  Readers 


Los  ANGEL£S 
A  vi>?orous  scramble  for  the 
circulation  of  the  folded  Hearst 
momiiiK  Examiner  (381,000) 
and  Chandler  evening  Mirror 
(802,000)  broke  out  this  week 
with  tw'o  remaining  downtown 
papers  and  the  23  suburban  pa¬ 
pers  in  the  county  apparently 
running  neck  and  neck. 

“I  have  never  seen  such  a 
bitter  battle  for  circulation  and 
such  competition  in  all  depart¬ 
ments  in  the  30  years  I’ve 
worked  on  newspapers  in  Los 
Angeles,”  said  Alden  Waite, 
president  of  the  Copley  group’s 
Southern  California  Associated 
1  Newspapers.  The  SCAN  group 
consists  of  seven  suburban 
dailies  with  a  total  circulation 
of  just  over  100,000. 

‘A  Great  Boom’ 

“The  lid  is  off  around  here,” 
said  Ron  Funk,  managing  edi¬ 
tor  of  the  Santa  Monica  Outlook 
(circulation  30,000). 

“It’s  been  a  great  boon  to  our 
circulation,”  said  Jack  Brink, 
circulation  manager  of  the  San 
I  Gabriel  Valley  Tribune  (52,500 
j  daily,  53,000  Sunday), 
j  “We  have  found  that  there 
I  is  a  great  deal  of  resentment 
I  being  expressed  by  people  in  our 
i  area  who  feel  they  have  been 
told  pretty  abruptly  by  the 
downtown  papers  what  they 
shall  be  permitted  to  read,”  said 
Mr.  Brink.  “I  feel  we  are  going 
to  make  a  considerable  gain  in 
circulation.” 

Some  suburban  papers  are 
widening  their  areas  of  circula¬ 
tion,  particularly  into  areas 
where  the  Examiner  and  Mirror 
were  formerly  strong,  others 
are  expanding  their  coverage 
and  news  and  feature  space  to 
attract  former  downtown  paper 
readers  and  all  suburban  pa¬ 
pers  are  stepping  up  their  pro¬ 
grams  of  circulation  promotion 
by  means  of  widespread  sam¬ 
pling,  stepped  up  activity  of 
telephone  salesmen  and  carriers 
and  by  means  of  separate  pro¬ 
motions. 

In  the  meantime,  the  Los  An¬ 
geles  Times  and  the  Los  Angeles 
Herald- Examiner  are  endeavor¬ 
ing  to  hold  on  to  the  circulation 
given  up  by  the  folding  of  their 
sister  papers  and  trying  to  find 
and  get  the  readers  of  their 
former  morning  and  afternoon 
rivals. 

800,000  Press  Run 

Both  the  Times  (former  cir¬ 
culation  548,000)  and  the  Her- 
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aid  (former  circulation  393,000) 
were  running  more  than  800,000 
copies  daily.  They  were  deliver¬ 
ing  papers  to  all  former  home 
subscribers  of  their  former  sis¬ 
ter  papers  and  to  as  many  of 
their  former  riv-al’s  readers  as 
they  can  find. 

A  black  market  in  circulation 
lists  has  sprung  up.  The  Ex¬ 
aminer  had  265,000  home  sub¬ 
scribers  and  the  Mirror  about 
190,000.  One  suburban  newspa¬ 
per  executive  said  his  paper  had 
lost  out  in  bidding  for  one  of 
the  lists  when  a  rival  paper 
offered  to  guarantee  a  distribu¬ 
tor’s  profit  for  three  months 
if  he  would  keep  up  distribu¬ 
tion  of  another  paper  to  his 
old  lists  and  in  addition  would 
pay  a  $4  bonus  for  every  sub¬ 
scriber  who  signed  up  for  the 
new  paper  at  the  end  of  that 
time.  Other  reports  told  of  out¬ 
right  sales  prices  of  $1  per 
name. 

Mr.  Funk  said  the  Santa 
Monica  Outlook  is  increasing  its 
news  hole  by  more  than  26  per¬ 
cent,  is  doubling  its  business 
news  coverage,  is  adding  an 
op.-ed.  feature  and  comment 
page  and  is  planning  on  in¬ 
creased  sports  and  women’s 
page  coverage  and  space. 

.Adds  to  Staff 

The  paper  has  added  two  men 
to  the  staff  (both  former  Ex¬ 
aminer  men)  and  has  converted 
staff  members  of  its  wholly 
owned  West  Los  Angeles  throw¬ 
away  weekly  to  three-quarters¬ 
time  daily  staffers. 

“This  is  just  a  start,”  he  said. 
“We  are  going  to  expand  more. 
Our  circulation  is  already  up 
like  hell.” 

Sam  Cameron,  general  man¬ 
ager  of  the  Ridder  Independent 
Press-Telegram,  morning,  eve¬ 
ning  and  Sunday  with  a  com¬ 
bined  daily  circulation  of  153,- 
(KK),  also  reported  an  abrupt 
jump  in  circulation. 

The  first  week  after  the  clos¬ 
ing  of  the  Examiner  and  Mirror, 
he  said,  the  Long  Beach  papers 
added  about  20,000  —  14,000 
street  sale  and  6,000  home-de¬ 
livered. 

“Of  course  we’re  going  out 
after  the  Examiner’s  and  Mir¬ 
ror’s  circulation,”  said  Mr. 
Cameron.  “But  we’re  not  going 
out  to  try  to  buy  circulation. 
We’re  going  to  try  to  give  good 
service  to  readers  and  I  think 
we’ll  have  some  success.  We 
already  have  a  70  percent  cov- 
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HIS  PAPER  IS  DEAD — J!tn  Richardson,  retired  city  editor  of  the  Los 
Angeles  Examiner,  is  interviewed  by  Jack  Beck  during  the  filming  of 
“CBS  Reports:  Death  in  the  City  Room,"  which  will  be  presented  on 
the  television  network  Jan.  25  (10-11  p.m.  EST).  Other  sequences  were 
filmed  in  the  city  room  the  day  the  Hearst  morning  paper  was  sus¬ 
pended  and  staffers  tell  what  it  meant  to  them  personally. 


erage  of  our  city  zone  and  we 
can  probably  push  it  higher.” 

Widening  News  Zone 

Mr.  Cameron  said  the  papers 
are  widening  their  circulation 
zones  slightly  by  going  into  San 
Pedro  and  Torrance,  formerly 
strong  Examiner  areas,  with 
the  morning  Independent.  They 
are  also  stepping  up  their  regu¬ 
lar  sampling  program  to  20,000 
copies  daily. 

The  Independent,  Press-Tele¬ 
gram  has  hired  four  newsmen 
from  the  two  discontinued 
dailies.  Nat  Honig  of  the  Ex¬ 
aminer  copy  desk  and  Lew  Alli¬ 
son,  night  telegraph  editor  of 
the  Mirror,  have  joined  the  copy 
desk.  Charles  Ridgway,  Mirror 
reporter,  is  a  Press-Telegram 
reporter  and  Sherman  Williams, 
Mirror  rewrite,  is  on  Independ¬ 
ent  rewrite. 

Don  Brackenbury,  Press-Tele¬ 
gram  copy  desk,  is  covering  a 
new  county  civic  center  beat  in 
Los  Angeles  for  both  Long 
Beach  papers.  Dave  Emery, 
Bellfiower  bureau  chief,  is  new 
picture  editor  of  the  Press-Tele¬ 
gram,  replacing  Larry  Allison, 
who  is  traveling  in  Europe  on 
a  year’s  leave  of  absence.  Forest 
Jordan,  Press-Telegram  copy 
desk,  is  now  makeup  editor. 

Bill  Jones,  rewrite,  is  new  In¬ 
dependent  assistant  city  editor; 
Bob  Beckman  is  Bellfiower  bu¬ 
reau  chief,  and  Jeff  Jones,  Press- 
Telegram  copy  boy,  is  writing 
obituaries  and  features. 

Mark  Clutter,  of  the  old 
Wichita  (Kans.)  Beacon  and 
Memphis  (Tenn.)  Commercial 
Appeal,  is  on  the  Independent 
copy  desk. 

The  Ridder  family’s  other 
southern  California  papers,  the 
Pasadena  Independent  Star- 
News,  morning,  evening  and 
Sunday,  circulation  65,000,  also 


reported  increased  circulation 
but  not  at  such  a  high  rate. 

“We  already  had  the  highest 
coverage  of  our  trade  area  of 
any  newspaper  in  the  Los  An¬ 
geles  metropolitan  trade  area,” 
explained  Norwin  Yoffie,  pro¬ 
motion  manager.  “We  were 
showing  gains  before  the  two 
downtown  papers  folded  and 
we’re  a  ntinuing  to  gain.  How 
much  the  folding  affected  us 
I  can’t  tell.” 

The  papers  have  added  one 
copyreader  from  the  Examiner 
and  a  sports  writer  from  the 
Mirror. 

Mr.  Brink  of  the  San  Gabriel 
Tribune  said  his  paper  is  also 
“doing  what  we  normally  do” 
to  promote  circulation  but  that 
they  are  doing  a  little  bit  more 
than  usual. 

He  said  the  Tribune  had  ex¬ 
perienced  a  “considerable  gain” 
since  the  folding  of  the  two 
downtown  papers  and  that  this 
was  probably  significant  since 
January  is  usually  a  month  in 
which  circulation  slips. 

Robert  Weed,  publisher  of  the 
Cowles’  Valley  Times  Today  in 
the  San  Fernando  Valley  sec¬ 
tion  of  Los  Angeles  (circula¬ 
tion  50,000),  said  the  paper  was 
going  to  make  a  “vigorous  ef¬ 
fort”  to  capture  Mirror  and 
Examiner  readers  but  that  it 
would  be  at  least  two  months 
before  he  could  tell  just  what 
the  effect  of  the  closing  of  the 
two  downtown  papers  would 
have  on  the  Valley  Times  To¬ 
day. 

‘To  Keep  Wolves  Out’ 

The  paper  has  launched  a 
large-scale  carrier  promotion 
plan  and  has  distributed  more 
than  200,000  dodgers  through¬ 
out  the  valley,  he  said. 

Mr.  Waite,  whose  seven 
(Continued  on  page  51) 
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MODERN  PRESS  FAaLITIES 


Tennessee  Capitol 
Newsmen’s  Utopia 


By  Neil  and  Morris  Cunningham 


Nashville,  Tenn.  and  missing  a  part  of  the  pro¬ 
state  Capitol  reporters  in  ceedings. 

Nashville  claim  they  have  the  xhe  working  newsmen  also 
most  modem  facilities  of  any  ^an  call,  or  be  called  by,  their 
stotehouse  reporters  in  the  na-  papers  —  either  local  or  long- 

distance  —  or  by  anyone  else. 
The  result  is  easier,  faster,  even  a  wife  wondering  when  to 
and  more  efficient  coverage  of  start  preparing  dinner, 
the  Tennessee  Legislature,  the 

Governor’s  office,  and  the  state  Machines 

departments  and  agencies.  Another  advantage  is  that 

To  get  an  idea,  let’s  take  a  both  houses  are  equipped  with 
quick  look  at  the  facilities  for  automatic  roll  call  machines, 
the  press  in  the  House  and  Sen-  with  the  controls  on  the  clerk’s 
ate  chambers,  on  the  top  floor  desk  Immediately  behind  the 
of  the  modernized  Capitol.  newsmen.  Upon  request,  the 

Newsmen  sit  side  by  side  at  '’y  pressing  a  button  can 

a  crescent-shaped  desk  that  run  off  an  unlimited  number  of 
curves  around  the  base  of  the  printed,  official  copies  of  a  roll 
Speaker’s  rostrum.  They  face  call,  and  hand  them  to  the  news- 
the  members,  the  nearest  of  men.  This  assures  accuracy  in 
whom  are  only  a  few  feet  away,  reporting  roll  calls,  and  also 
Immediately  behind  them  are  saves  time, 
the  clerks,  and  behind  the  clerks,  All  newsmen  also  have  full 
the  Speaker.  floor  privileges,  w’  h  i  c  h  means 

I  .  rwo-  Di  they  can  leave  their  desk  and 

Inter-Office  Phones  J,,  « _ 


UP  FRONT — Newsmen  seated  before  their  typewriters,  which  are  hidde* 
from  view,  face  the  members  of  the  House  in  the  Termessee  Legislatun. 
Left  to  right:  William  Bennett  of  the  Memphis  Commercial  Appeal,  Kee 
Morrell  of  the  Nashville  Banner,  and  Neil  Cunningham  of  the  Banner. 


systems  in  both  houses  and  PRESS  ROOM  contains  desks  equipped  with  loudspeakers  which  ere 

broadcast  any  or  all  of  the  pro-  connected  to  Senate  and  House  chambers.  Ken  Morrell  is  using  phone, 

ceedings.  TV  cameras  are  per-  Neil  Cunningham  is  typing  in  foreground,  and  Fred  Travis  is  the  mee 

mitted  in  the  chambers.  wearing  the  hat. 

The  Open  Uoor  Mr.  Binkley  makes  recordings  releases,  speeches,  and  other 

v  jr  T  •  1  1.  of  the  Governor’s  news  confer-  news  materials. 

So  much  for  the  Legisl^ure.  g^i^g  them,  and  then  in-  To  supplement  this  Govemw 

Now  let  us  look  around  the  Capi-  them  in  a  special  gadget  Ellington  has  established  a  rule 

tol  at  other  facilities  for  the  office.  Radio  stations  far  that  he  is  available  to  the  P^**^ 

and  wide  then  can  telephone  spe-  by  telephone  at  any  “reasonable|^ 
On  a  floor  below,  in  an  office  cial  numbers  and,  through  the  hour.  The  word  “reasonable” 
opening  on  a  corridor  across  electronics  system,  broadcast  was  added  after  he  received 
from  the  Governor’s  office,  sits  the  tapes.  Thus,  they  can  cover  some  news  calls  at  wee  houn 
Donald  Binkley,  his  office  door  the  Governor’s  news  confer-  of  the  morning, 
open  to  all  callers.  A  former  ences  by  merely  dialing  the  tele-  Let  us  now  take  one  of  the 
Capitol  reporter  for  the  Asso-  phone.  modem  elevators  in  the  Capitol 

ciated  Press,  Mr.  Binkley  is  now  Mr.  Binkley  also  has  been  and  go  down  to  the  press  room 
press  secretary  to  Gov.  Buford  provided  with  the  staff  and  facil-  on  a  floor  below  Mr.  Binkley’* 
Ellington.  ities  to  reproduce  quickly  press  office.  Here  we  find  a  well  lighted 
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VOTE  BOARD — Results  of  auto¬ 
matic  roll  call  machine  are  flashed 
on  this  panel  in  the  House.  Clerk 
also  9ives  reporters  official  copies 
of  the  tally. 


They  found  in  Governor 
Ellinffton  a  public  official  un¬ 
usually  dedicated  to  the  idea  of 
s  free  press,  and  a  man  willing 
to  go  as  far  as  possible  to  accom¬ 
modate  the  press. 

A  previous  Legislature  had 
appropriated  $4,000,000  to  reno¬ 
vate  and  modernize  the  100- 
year-old  Capitol.  Governor 
Ellington,  in  consultation  with 
the  Capitol  newsmen  and  others, 
set  about  spending  a  part  of 
these  funds  on  new  facilities  for 
the  press. 

The  results  are  as  have  been 
described.  It  is  doubtful  any 
State  Capitol  is  as  well  equipped 
for  the 


Jovemor 
id  a  rule 
he  press 
isonable” 
isonable" 
received 
ee  hours 


Belter  Than  Washington 

COME  INI— Donal 

Certain  y  there  is  nothing  „cr.t.ry  to  Gove, 

comparable  in  overall  efficiency  ington.  has  an  "o 

®  Washington.  White  House  "call-ma-anytir 
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‘Fleet  Street  Pope’ 
Haimen  Swaffer  Dies 


Hannen  Swaffer,  82,  flamboy¬ 
ant  and  lejfendary  British  jour¬ 
nalist  for  65  years,  died  in  a 
London  hospital  Jan.  16  from 
an  internal  hemorrhagfe. 

“Swaff,”  as  he  was  known  to 
several  generations  of  newspa¬ 
permen  on  both  sides  of  the  At¬ 
lantic,  was  a  swashbuckling  fig¬ 
ure  in  a  black  cloak,  black  hat, 
an  extravagantly  wide  and 
loosely  knotted  black  tie.  Mak¬ 
ing  him  even  more  conspicuous 
in  the  limelight  he  loved  was  a 
wild  mane  of  white  hair.  His 
vest  invariably  was  littered  with 
cigarette  ashes. 

As  a  reporter  and  as  a  drama 
critic,  he  won  fame.  As  an  edi¬ 
tor,  he  was  credited  with  aiding 
both  Lord  Northcliffe  and  Lord 
Beaverbrook  win  great  success 
as  newspaper  publishers.  As  a 
colorful  personality,  he  often 
made  news  as  well  as  reported 
it. 

“A  reporter  should  be  like  a 
dramatist,”  he  pontificated.  “A 
dramatist  drops  the  curtain 
when  he  has  said  what  he  has 
to  say.  A  dramatist  leaves  out 
non-essentials  and  drops  the 
curtain  on  the  climax.  So  should 
the  reporter.” 

Mr.  Swaffer  was  a  pioneer  of 
the  modem  gossip  column  in 


1913.  His  column  was  pithy  and 
salty  and  carried  sharp  criti¬ 
cism  of  anything  or  anyone  not 
meeting  with  his  personal  ap¬ 
proval. 

Of  late  years,  Mr.  Swaffer 
has  written  a  column,  “Swaffer 
Says  .  .  .”  for  the  World’s  Press 
News,  a  trade  journal.  The  lead 
to  his  Nov.  10  column  read ; 

“In  the  senility  of  my  dotage, 
I  want  to  hearten  all  those 
earnest  young  journalists  who 
feel  discouraged  by  their  ‘su¬ 
periors’  —  and  to  urge  them  to 
insist  on  self-expression. 

“A  few  weeks  ago,  BBC  sent 
along  a  man  to  invite  me  to 
take  part  in  some  unspecified 
program  but  who  decided,  ‘Your 
voice  won’t  get  over.’ 

“  ‘I  don’t  think  I  want  to  ap- 
l)ear,’  I  said,  ‘for  I’m  fed  up 
with  publicity  and  look  forward 
to  a  quiet  death.  But  I  could 
still  address  a  gathering  in  the 
Albert  Hall  for  an  hour,  as  I’ve 
often  done,  without  a  note  and 
without  a  mike.’ 

“  ‘You  mumble,’  he  insisted. 

“Then,  just  before  my  82nd 
anniversary,  another  BBC  man 
came  along  and,  without  criti¬ 
cising  the  volume  of  my  volu¬ 
bility,  got  down  what  I  said  on 
a  tape-recorder  for  compression 


into  a  three-minute  birthday 
message  at  breakfast  time. 

“My  article  in  this  journal, 
by  the  way,  is  the  only  one  I 
am  now  encouraged  to  write. 

“My  most  prized  birthday 
telegram  from  the  Beaver,  sent 
with  ‘affection  and  devotion,’ 
ended:  ‘We  walk  the  road  to¬ 
gether’. 

“  ‘Tell  him  we  can’t  be  doing 
that,’  I  ’phoned  Mrs.  Ince,  his 
personal  secretary,  ‘for  we 
haven’t  met  for  two  years.’ 

“Beaverbrook,  anyway,  is  al¬ 
most  the  only  survivor  of  my 
generation.” 

For  many  years,  Mr.  Swaffer 
was  drama  critic  for  Lord  Beav- 
erbrook’s  Daily  Express.  Ear¬ 
lier,  he  had  served  on  Lord 
Northcliffe’s  Daily  Mail  for  17 
years  and  later  he  was  art  edi¬ 
tor  of  the  Daily  .Mirror,  editor 
of  the  Weekly  Dispatch  and  col¬ 
umnist  for  the  Sunday  Times, 
all  in  London.  He  was  proud  of 
having  filled  with  typical  Swaf¬ 
fer  flair  and  distinction  almost 
every  newspaper  editorial  job 
except  that  of  sports  editor. 

“Swaffer  Says  .  .  .”  on  Dec. 
1  said:  ‘“rhe  truth  will  never 
be  old-fashioned,  and  a  good 
story  will  always  be  a  good 
story.” 

It  was  said  that  Hannen 
(christened  Frederick  Charles 
Hannen)  Swaffer  in  1915  was 
the  first  picture  editor  to  give 
a  full  page  to  a  photograph. 
He  used  the  back  page  of  the 
Mail  for  an  enlarg^  snapshot 


Swafier's  Identification  with  cot- 
umn  of  press  criticism  which  h* 
wrote  for  World's  Press  News. 

of  the  sinking  of  the  German 
battleship  Bluecher. 

The  ardent  Socialist  and 
spiritualist  was  known  as  the 
“Pope  of  Fleet  Street”  l)ecauw 
he  sternly  lectured  generations 
of  British  journalists  about 
their  duties  and  their  short¬ 
comings. 

In  one  of  his  last  columns, 
on  Dec.  15,  discussing  the  abdi¬ 
cation  of  King  Edward  VIII,  j 
critic  Swaffer  crisply  criticized: 

“The  silence  of  newspapers 
for  weeks  during  the  crisis  ex-  j 
posed  how  cowardly  the  British 
press  can  become  when  it  wishes 
to  please  Authority. 

“The  blotting  out,  by  the  Chis- 
toms,  of  all  news  about  Mrs. 
Simpson  in  the  overseas  publi¬ 
cations,  and  the  barring  of  pho¬ 
tographers  at  Ipswich,  during 
Mrs.  Simpson’s  divorce  case, 
showed  that  it  could  tolerate, 
if  it  chose,  what  was  virtually 
a  police  state.” 


MOTLEY'S  CHALLENGE: 


Supplements  Beat 


Sunday  supplements,  costing 
national  advertisers  less  than 
$4  per  thousand  for  four  colors, 
can  beat  the  more  expensive  tele¬ 
vision  and  mass  magazines  as  ad 
media,  Arthur  H.  “Red”  Motley, 
president  of  Parade,  declar^ 
this  week. 

In  a  sales  talk  to  250  New 
York  advertising  agency  media 
directors  and  space  buyers,  Mr. 
Motley  predicted  good  business 
in  1962  for  his  entire  field  and 
for  Parade  in  particular. 

“We  still  intend  to  sell  the 
Sunday  newspaper  magazines  as 
a  field — that  includes  This  Week, 
American  Weekly,  Family 
Weekly,  the  Metro  group,  and 
all  the  independents,”  he  said. 
“But  now  we  have  started  sell¬ 
ing  Parade  as  the  basic  buy 
instead  of,  as  formerly,  as  a 
‘supplement  to  a  supplement.’ 
And  we  expect  to  make  more 
money  than  ever  before  in  1962.” 

Bases  for  Optimism 

Mr.  Motley  summed  up  the 


basis  of  his  optimism  this  way: 

1 —  Supplements  have  the  right 
editorial  content  based  on  the 
news,  “facts,  written  in  the  pres¬ 
ent  tense  about  real  people  like 
you  and  me.” 

2 —  Although  not  in  the  “num¬ 
bers  game”  the  supplements  have 
the  numbers — 32,000,000  circu¬ 
lation  every  Sunday  compared 
with  an  audience  of  27,000,000 
for  an  Academy  Award  show, 
billed  as  a  tv  record. 

3 —  A  cleaned-up  market  pat¬ 
tern  with  virtually  no  back-to- 
back  circulation. 

4 —  An  already  wide  margin 
of  lead  in  food  advertising,  an 
edge  on  cosmetics,  and  yielding 
only  a  little  bit  to  tv  on  deter¬ 
gents  of  the  top  trio  of  national 
advertisers. 

5 —  Assured  weekly  distribu¬ 
tion  through  steadily  growing 
Sunday  newspapers,  whereas  in 
the  case  of  both  tv  and  maga¬ 
zines  the  biggest  single  cost  they 
face  is  acquiring  and  holding 
audiences. 


tv,  Magazines 


He  suggested  that  agencies 
now  doing  85%  tv  and  15% 
print  would  move  to  at  least 
40%  print,  reducing  tv  to  no 
more  than  60%. 

Mr.  Motley  referred  to  tv  as 
“a  great  advertising  medium,” 
but  he  “viewed  with  alarm”  the 
break-up  of  magazine  circula¬ 
tions  into  regional  editions  that 
would  “permit  the  local  biscuit 
maker  to  share  the  image 
national  advertisers  have  spent 
billions  to  create.” 

Growth  in  16  Years 

Reviewing  his  16  years  with 
Parade,  Mr.  Motley  said  over  a 
million  circulation  was  dropped 
in  1947  in  order  to  avoid  back- 
to-back  circulation. 

“Now  in  1962,”  he  said, 
“Parade  has  reached  its  second 
phase.  We  have  become  second 
in  the  field,  with  70  markets 
instead  of  22,  $24,000,000  in 
revenue,  instead  of  $1,850,000, 
and  11,000,000  circulation  in¬ 
stead  of  2,250,000. 


Marshall  Field,  who  started 
Parade  in  1941,  had  lost  $2,500,- 
000  on  the  venture  by  1946,  Mr. 
Motley  said.  The  magazine  ii 
now  owned  by  John  Hay  Whit¬ 
ney’s  communications  organiza¬ 
tion. 

Mr.  Motley  noted  that  Parade 
is  in  14  of  the  same  markets 
with  This  Week,  with  different 
papers. 

“In  10  we  are  in  the  biggw 
paper,”  he  said. 

"This  Week  and  Parade  are 
back-to-back  in  the  Portland 
Oregonian,  he  said,  “but  we 
were  there  first  and  This  Week 
wants  to  stick  to  its  policy  of 
never  going  back-to-back,  let 
them  do  it.  We  are  not  going  to 
get  out  of  Portland  just  because 
they  moved  in  on  top  of  us.  We 
may  be  thrown  out,  but  we  won’t 
leave  voluntarily.” 

Mr.  Motley  concluded  by 
insisting  that  the  reduction  of 
American  Weekly’s  distribution 
could  not  be  considered  as  s 
“failure  of  the  print  medium." 
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In  order  to  show  Jackie  taking  a  plunge 
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First  Lady’s  Spill:  Photo  Reaps  $9,500 


Resch’s  decision,  to  bow  out  of  picture  to  Suydam.  Throujrhout 
the  bidding  when  it  passed  the  the  bidding;,  a  Life  courier  had 
$3,000  mark,  was  phoned  to  been  standing?  by.  The  courier 
Washington  and  then  into  the  left  to  fly  it  to  New  York, 
diner.  Late  Friday  night.  Life  had 

the  picture  but  the  drama  was 
Last  Offer  over.  They  wanted  to  use 

Suydam  made  his  last  offer  the  photo  for  the  issue  which 
close  to  midnight.  went  to  press  the  next  day.  But 

“I  finally  bid  $3500,”  he  they  had  to  sweat  out  a  clear- 
related.  “I  told  him  we  wanted  ance  problem.  This  part  of  the 
exclusive  world  rights  to  the  story  was  told  in  the  weekly 
picture  for  two  weeks  after  the  Fauquier  Democrat  in  Warren- 
date  it  hit  the  newsstands.  After  ton,  whose  editor,  John  Eisen- 
that  the  negative  would  be  h^rd  is  a  longtime  friend  of 
returned  to  him  and  he  could  Hawkins, 
do  what  he  wanted  '^th  it.  I 


By  Bob  Warner 


How  much  is  a  news  photo-  had  a  print,  he  made  arrange- 
graph  worth?  ments  to  meet  the  photographer 

The  answer  suggested  by  the  in  a  diner  near  Hawkins’  home, 
frantic,  global  bidding  for  the  Suydam  conferred  by  phone 
picture  of  Jacqueline  Kennedy  with  Life  executives.  It  was 
diving  head  first  over  a  fence  is  agreed  that  if  the  spill  shot  was 
that  if  the  photo  is  a  one-shot  of  good  quality.  Life  wanted  it. 
exclusive  of  a  famous  personal-  o 

ity,  $9,500  is  not  too  much.  “'ddtng 

.Marshall  Hawkins,  a  commer-  “When  I  got  to  the  diner,” 
cial,  free-lance  photographer  in  Suydam  related,  “Hawkins  said 
Warrenton,  Va.,  who  for  the  he  already  had  a  bid  from  the 
past  15  years  has  specialized  in  Washington  Star  for  $250.  I 
the  horse  and  rider  field,  has  offered  $500.  No  sooner  were  the 
definitely  hauled  in  $9,500  for  words  out  of  my  mouth  when  a 
his  picture  of  the  First  Lady’s  couple  of  men  walked  into  the 
spill  from  a  horse  during  a  fox  diner  (William  Allen,  staff  pho- 
hunt.  .More  than  likely  he’ll  tographer  for  AP  and  'Tom 
realize  even  more.  Shields  of  UPI).  They  had 

.Mr.  Hawkins’  windfall  began  called  Hawkins  and  got  the 
mounting  late  in  the  afternoon  diner  address  from  his  wife, 
of  Nov.  17,  a  few  hours  after  he  “They  looked  over  the  print, 
made  the  shot  on  Paul  Mellon’s  then  called  their  offices.  From 
3200-acre  farm  near  Upperville.  then  on  the  phone  calls  were 
He  was  the  only  photographer  flying.  I  stayed  there  bidding 
covering  the  day’s  hunt.  Hawkins  fj-om  8:30  p.m.  until  midnight.” 
rushed  home  to  process  the  film.  They  started  off  using  the 
He  barely  had  time  to  make  telephone  in  the  cubbyhole  office 
prints  before  his  phone  was  of  the  diner’s  manager.  Later 
ringing.  they  moved  into  the  diner  itself 

f,  „  and  shifted  to  use  of  the  public 

ir»  .a  er»  phone,  a  wall  telephone  located 

One  of  the  first  callers  was  in  a  small  recess  outside  the 
Henr>'  Suydam,  Life  Magazine’s  entrance  to  the  diner. 
Washington  bureau  chief.  Hawkins  spoke  to  his  wife 
Several  reporters  had  either  wit-  several  times  and  heard  bits 
nessed  or  heard  about  the  spill  telephoned  in  to  her.  Responding 
and  they  reported  it  to  their  to  these  and  Suydam’s  bits, 
offices  along  with  the  news  that  Shields  and  Allen  had  to  phone 
a  photographer  was  present  and  their  Washington  offices,  which 
might  have  made  a  picture.  Suy-  in  turn  conferred  with  New 
<lam  was  tipped  off  by  a  Life  York  before  relaying  decisions 
stringer  in  Glenora  who  keeps  back  to  the  diner.  At  one  point, 
tabs  on  the  President’s  family  AP  New  York  phoned  editor  A1 
there.  Resch,  who  was  attending  an 

When  Suydam  heard  Hawkins  editor’s  conference  in  Texas. 
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Hawkins  they  would  substitute  a 
new  lead  story  to  be  called,  “A 
Week  In  the  Life  of  the  First 

(Continued  on  page  48) 


Marshall  Hawkins 


NAEA  PROGRAM 


Pitzer,  A  A  NR  president.  Vii 

Dr.  Boggart  will  present  high-  Georj 
5  1  liglits  of  the  Bureau’s  new  be  t 

£  I  study,  “The  Daily  Newspaper.”  speal 

^  Mark  Arnold,  manager  of  retail  coast 

sales  and  promotion  services,  Tues 
rj  _  will  tell  of  the  Bureau’s  plans  Bu 

rBl"^  I  for  expansion  in  the  retail  field,  Hc  p 

and  Louis  Tannenbaum,  chain  Co., 
Frank  J.  Kilcheski,  general  sales  and  department  store  vicepresi-  store 
manager;  Dent  Hessinger,  Cen-  dent,  will  report  on  the  Bureau’s  pers 
and  Fred  W.  program  in  that  field.  ( 


Chicago 

The  cash  register  sales  re¬ 
sults  of  newspaper  advertising  tral  manager; 

—  retail,  general  "and  classified 

—  will  be  presented  in  reports 
and  panel  discussions  during  the 
annual  meeting  of  Newspaper 
Advertising  Executives  As^ia- 
tion  at  the  Edgewater  Beach 
Hotel  here,  Jan.  21-24. 

Melvin  E.  Tharp,  Columbus 
(Ohio)  Dispatch  and  Citizen- 
Journal,  first  vicepresident  and 
progrram  chairman,  has  ar¬ 
ranged  a  program  that  will  fea¬ 
ture  case  histories  and  reports 
covering  all  phases  of  newspa¬ 
per  advertising,  plus  “cracker 
barrel”  sessions  at  which  ad¬ 
vertising  directors,  managers  of 
general  advertising  and  classi¬ 
fied  ad  managers  will  be  able 
to  discuss  their  own  problems. 

McQure  to  Keynote 

J.  Warren  McClure,  Burling¬ 
ton  (Vt.)  Free  Press,  NAEA 
executive  vicepresident  and 
slated  to  succeed  Russell  E. 

Scofield,  Miami  (Fla.)  News, 
as  incoming  president,  will  de¬ 
liver  the  keynote  address  Mon¬ 
day  morning.  Marion  Harper 
Jr.,  Interpublic,  Inc.,  chairman 
of  the  American  Association  of 
Advertising  Agencies,  will  be 
the  luncheon  speaker. 

Fred  W.  Pitzer,  president, 

American  Association  of  News¬ 
paper  Representatives,  vicepres¬ 
ident  and  sales  director  of  Jann 
&  Kelley,  Inc.,  New  York,  will 
speak  at  the  Monday  afternoon 
session  on  “The  New  Faces  of 
Newspaper  Selling.”  There  will 
also  be  a  report  on  the  Ameri¬ 
can  Petroleum  Institute  by  Roy 
Bailey  of  J.  Walter  Thompson 


Cruising  Caldwells  To  Sail  High  Seas 


Meet  Mr.  and  Mrs.  Edmund 
B.  (“Ted”)  Caldwell  who 
serve  as  host  and  hostess  at  j 
Parade's  receptions  during 
the  meetings  of  the  News¬ 
paper  Advertising  Executives 
Association. 

For  12  years  they  have  i 
been  making  the  rounds  of  ' 
the  Sunday  supplement’s  dis¬ 
tributing  newspapers.  Mr. 
Caldwell,  since  1949,  has  been 
Parade’s  roving  ambassador 
and  merchandising  director. 

At  the  Edgewater  Beach 
Hotel,  Chicago,  this  week  the 
Caldwells  will  be  presiding 
over  their  last  Parade  recep¬ 
tion.  Mr.  Caldwell  has  re¬ 
tired  from  Parade. 

Walter  Tenney,  vicepresi¬ 
dent  in  charge  of  publisher 
relations,  has  expanded  his 
staff  in  recent  years.  These 
men  will  do  the  personal  con¬ 
tact  work  formerly  handled 
by  Mr.  Caldwell.  The  field 
merchandising  work  will  now 
be  supervised  by  Frank  Har¬ 
rington,  advertising  promo¬ 
tion  director.  Maureen  Hogan 
will  issue  service  materials, 
the  Partnership  Bulletin  for 
which  Mr.  Caldwell  set  the 
pattern  and  which  he  has 
edited  since  it  was  started. 

As  for  Mr.  and  Mrs.  Cald¬ 
well,  on  April  1  they  will  be 
quitting  land  tours  for  the 
!  high  seas.  They  are  sailing 
i  on  the  S.S.  France  for  Le- 
;  Havre.  There  a  car  awaits 
^  them.  In  it  they  plan  to  tour 
I  Europe  until  the  middle  of 
I  December. 

i;  When  they  return  to  the 
I  U.  S.  they  will  occupy  a  new 
I  home  they  have  bought  at 
I  Cardiff-by-the-Sea,  25  miles 
I  north  of  San  Diego,  Calif. 

I  There  Mr.  Caldwell  will  in- 
ij  dulge  his  hobby  of  hand 
I  weaving  and  open  an  office 
I  as  merchandising  consultant. 

I  Mr.  Caldwell  comes  from 
I  an  old  Navy  family,  and  is 
I  an  Annapolis  graduate.  Class 
I  of  1917.  Two  U.  S.  destroy- 
I  ers  have  borne  the  Caldwell 
I  name,  after  an  ancestor,  Lt. 

I  James  Caldwell,  a  hero  of  our 


RiVtRSIDI  Dam 


Je«n  and  'Ted'  Caldwell  say  'Hello' 


Ted  got  into  merchandis¬ 
ing  via  the  Great  Atlantic  & 
Pacific  Tea  Company  and  the 
Minneapolis  office  of  Batten, 
Barton,  Durstine  &  Osborn 
of  which  he  was  merchandis¬ 
ing  director  before  becoming 
associated  with  Parade. 

“The  effort  made  by  a  local 
retailer  to  make  national  ad¬ 
vertising  more  productive  for 
himself  and  for  his  store,” 
is  the  Caldwell  definition  of 
merchandising.  He  is  con¬ 
vinced  that  retailers  do  not 
do  enough  of  it,  and  believes 
newspapers  should  help  them 
do  more. 

“That’s  what  Parade  tries 
to  do,”  he  said. 

In  1961  Parade  newspa¬ 
pers  sold  1,389,081  lines  of 
tie-in  ads,  10%  more  than  in 
1960. 


brush  with  the  Barbary  pi¬ 
rates.  Ted’s  daughter,  Jody, 
christened  the  second  one 
during  World  War  II. 

Mrs.  Caldwell,  who  was 
Jean  Beckman  of  Kentucky, 
“just  loves  people.”  Since 
their  wedding  Dec.  30,  1918, 
she  has  “adored  the  oppor¬ 
tunity  of  going  on  trips  with 
him,  of  meeting  newspaper 
executives  and  their  wives, 
and  taking  them  out  to  din¬ 
ner.” 

Jody  ( Jo-Anne)  is  the  wife 
of  John  Metcalf,  financial  edi¬ 
tor  of  the  Cleveland  Plain 
Dealer.  They  have  two  chil¬ 
dren,  Ted  and  Jean.  Parade 
doesn’t  have  a  paper  in 
Cleveland,  but  Grandma  and 
Grandpa  drop  by  when  they 
visit  Parade  papers  in  Akron, 
Youngstown  and  Erie. 


Classified  Panel 

Ralph  M.  Rosenberg,  Tacoma 
(Wash.)  News  -  Tribune,  will 
moderate  a  session  on  classified 
advertising,  assisted  by  Eldred 
R.  Garter,  Atlanta  (Ga.)  Jour¬ 
nal  and  Constitution;  Clyde 
Roberts,  Columbus  (Ohio)  Dis¬ 
patch  and  Citizen- Journal;  and 
Warr  e  n  Perry,  Minneapolis 
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ADVERTISING  NEWS 


Papers  ^Wind’  Denver  ^  ^ 
Swiss  Watch  Drive 


Bv  Robert  B.  McIntyre 


to  windup  sales  of  17- jewel  “Importer  participation  was 
Swiss  watches  in  a  single-  excellent,”  Mr.  Tschudin  said, 
market  promotion  staged  last  “Ten  importers  ran  a  total  of 
November  in  Denver,  Colo.,  was  12  large-size  direct  ads  in  sup- 
told  to  Editor  &  Publisher  this  port  of  the  campaign,  most  also 
week  by  Paul  Tschudin,  manag-  furnishing  cooperative  allow¬ 
ing  director.  Information  Center  ances  for  many  of  the  retailer 
of  the  Watchmakers  of  Switzer-  ads.  Total  linage  of  importer 
land  (WOS).  ads  came  to  14,388,  in  addition 

The  local  promotion,  result  of  to  the  retail  linage  already  men- 
a  three-way  team  operation  on  tioned. 

w.  rr  f  “Combining  retailer  and  im- 

Walsh,  Inc.,  Wm  Nathanson  &  ^  Tschudin  con- 

Assoc.,  PR  finn,  and  WOS  was  ^ 

designed  to  t.e-m  with  nati^al  ^ 
mag^.ne  ads  which  have  been 

ronning  in  full-color  in  Li/c  and  ..^rtising  invested  by  the  Watch- 
Reodcrs  Digest.  Desired  to  Switzerland.” 

help  consumers  in  making  an 

intelligent  selection  when  pur-  Results 

chasing  a  wrist  watch,  these  ,,  . 

national  ads  were  headlined,  .  Tschudin  said  that  pre- 
“The  2  key  ways  to  save  dollars  ^search  reports  and 

and  disappointment  when  buy-  P"®’’ 

ing  a  watch.”  The  answers,  of  .tabulations  show^  s^- 

course,  were  obvious:  1)  Look  ’"creases  in  watch  sales 

for  the  word  “Swiss”  on  the  f^uring  the  campaign:  Rohm 
dial;  2)  Look  for  17  jewels  in  Denver’s  leading  prestige 

the  movement.  November 

sales  up  39.8%;  December  sales 
Success  Factors  up  about  80%.  Sherer-Peterson 

.  ,.  T,,  m  1.  j-  reported  150%  increase.  Hess 

According  to  Mr.  T^hudin,  ^ 

the  Denver  area  promotion  was  higher.” 

highly  successful  in  all  as-  Eugene’s  Jewelers  increase  over 


*  n  laan  on  mc  iumcs 
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I  AD-lines 

(  By  Robert  B.  McIntyre 


Next  time  you  get  reader  com¬ 
plaints  because  of  the  liquor  ads 
your  paper  carries,  consider  the 
position  taken  by  the  Charleston 
(S.C.)  News  and  Courier  con¬ 
cerning  the  same  topic. 

In  a  recent  editorial,  the  daily 
explained  matters  to  readers  as 
follows : 

“Liquor  is  a  legal  commodity. 
Its  sale  is  licensed  by  the  state 
and  it  is  taxed  by  state  and  fed¬ 
eral  governments.  We  do  nt)t  feel 
justified  in  denying  use  of  our 
advertising  columns  to  lawful 
commerce.  While  we  respect  the 
opinions  of  those  who  do  not 
wish  to  read  liquor  advertising, 
we  also  respect  those  who  want 
to  he  informed  and  also  those 
whose  lawful  business  depends 
on  public  patronage. 

“The  use  of  liquor,”  the  edi¬ 
torial  continued,  “is  a  personal 
affair  which  every  individual  has 
the  right  to  govern.  Efforts  at 
compulsion  by  law  have  been  dis¬ 
mal  failures,  the  most  notable 
being  national  prohibition. 

*  *  * 

“Since  some  of  the  letters  we 
are  receiving  indicate  objections 
on  religious  grounds,  we  remind 
that  although  the  Mohammedans 
are  total  abstainers,  the  Christian 
faith  formally  recognizes  the  use 
of  alcohol  for  both  sacred  and 
social  purposes. 

“It  was  our  Lord  himself  who 
turned  water  into  wine  for  the 
wedding  feast  in  the  first  miracle 
that  he  wrought  at  Cana.  The 
circumstance  is  commemorated  in 
the  wedding  ceremony  of  some 
denominations.” 

The  News  and  Courier’s  edi¬ 
torial  concludes:  “The  dividing 
line  between  commercial  and 
moral  rights  may  be  thin  at 
times,  but  in  our  judgment  the 
issue  in  liquor  advertising  is 
plain.  So  long  as  law  and  custom 
permit  the  manufacture,  sale  and 
consumption  of  alcohol — and  with 
few  exceptions  these  have  been 
the  circumstances  since  the  dawn 
of  history — we  cannot  see  the 
justice  in  prohibiting  advertise¬ 
ment  of  a  universally  accepted 
practice.” 

*  *  * 

The  newspapers  report  that 
“evidence  indicates  an  organized 
campaign  is  underway  to  per¬ 
suade  us  to  eliminate  this  serv¬ 
ice.” 

The  News  and  Courier  is  to  be 
congratulated  for  its  interesting 
and  fairly-stated  explanation  to 
readers  as  to  why  any  newspaper 
accepts  liquor  ads. 
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Ted  Barash  To  Direct 
Bureau’s  Promotion 

Ted  Barash  will  join  the 
Bureau  of  Advertising,  ANPA, 
Jan.  29  as  vicepresident  and 
director  of  promotion.  For  the 
past  four  years  he  has  been 
director  of  promotion  for  Faw¬ 
cett  Publications.  At  one  time 
he  was  with  American  Broad¬ 
casting  Company  in  charge  of 
radio-tv  network  sales  develop¬ 
ment,  and  before  that  he  headed 
marketing  and  plans  for  the 
American  Weekly. 


Watch  Drive 

(Continued  from  page  17) 


Also  promoting  the  contest 
were  four  spot  radio  announce¬ 
ments  per  day  on  each  of  two 
Denver  radio  stations,  totaling 
96  announcements,  plus  20  small 
one-column  ads  in  the  newspa¬ 
pers. 

Results  of  the  contest  showed 
that  20,000  entry  blanks  were 
filled  in  at  jewelers.  On  the  basis 
of  100  stores,  this  meant  that 
an  average  of  200  consumers 
were  brought  into  each  store 
during  12  shopping  days.  “This 
is  very  exceptional  response 
when  compared  to  average  re¬ 
turns  of  any  type  of  consumer 
contest  and  points  up  the  ex¬ 
citement  that  newspaper  ads 
create,”  Mr.  Tschudin  pointed 
out. 

A  second  two-page  ad  was 
run  by  Watchmakers  of  Switzer¬ 
land  on  Nov.  12  in  the  Sunday 
supplement  sections  of  Denver’s 
two  papers.  This  ad  was  com¬ 
pletely  a  “selling”  ad  on  qual¬ 
ity  Swiss  watches. 

That  same  day,  a  16-foot 
Swiss  Flower  Clock  donated  to 
the  city  of  Denver  by  Watch¬ 
makers  of  Switzerland,  in  con¬ 
junction  with  the  local  jewlers, 
was  dedicated  at  ceremonies  by 
city  officials  in  Denver  City 
Park.  This  received  heavy  press 
coverage  in  newspapers  and  on 
tv. 

Special  Supplement 

High  point  of  the  promotion 
was  the  appearance  on  Nov.  12 
of  the  special  “Swiss  Watch 
Section”  supplement  in  the 
Rocky  Mountain  News.  Head¬ 
lined,  “A  Buyer’s  Guide  for 
Quality  Swiss  Watches,”  it  con¬ 
tained  32  pages  devoted  ex¬ 
clusively  to  editorial  matter  and 
photos  on  quality  Swiss  time¬ 
pieces,  plus  ads  by  retailers  and 
importers. 

The  supplement  itself  con¬ 
sisted  of  12  manufacturer  and 
importer  ads  totalling  9,628 
lines,  not  including  the  two-page 
WOS  ad;  55  retailer  ads. 


totalling  12,875  lines;  and  45 
watch  stories  and  photos. 

Fa»Jiion  .Show 

On  Thursday,  Nov.  16,  a 
Swiss  Watch  Fashion  Show,  un¬ 
der  the  auspices  of  the  Denver 
Society  for  Crippled  Children 
and  Adults,  was  held  in  the  ball¬ 
room  of  the  Brown  Palace  Hotel. 
This  was  attended  by  more  than 
400  prominent  members  of  Den¬ 
ver  society. 

Men  and  women  models,  wear¬ 
ing  clothes  flown  from  New 
York  fashion  houses,  showed  a 
selection  of  more  than  200  Swiss 
watches,  brought  from  New 
York  and  also  obtained  from 
local  jewelers.  Color  slides  of 
most  watches  were  shown  on  a 
giant  screen  as  models  wearing 
the  real  watches  promenaded 
before  the  audience.  The  fash¬ 
ion  show  received  extensive  ad¬ 
vance  and  follow-up  press  cov¬ 
erage. 

In  addition  to  the  special 
Swiss  Watch  newspaper  section, 
additional  publicity  in  newspa¬ 
pers  and  on  radio-tv  appeared 
throughout  the  period  of  the 
promotion. 

In  newspapers,  Mr.  Tschudin 
said,  this  publicity  amounted  to 
a  total  of  7,300  lines,  including 
more  than  5,000  lines  in  the 
Rocky  Mountain  News  (16 
stories  and  pictures  —  in  addi¬ 
tion  to  the  32-page  supplement) , 
and  some  2,300  editorial  lines 
in  the  Denver  Post. 

Mr.  Tschudin  said  that  on 
tv,  two  shows  featured  an  18- 
minute  discussion  on  Swiss 
craftsmanship  and  special  fea¬ 
ture  watches,  and  a  10-minute 
inter\'iew  on  Swiss  watch  styles 
and  craftsmanship.  In  addition, 
one  station  gave  two  minutes 
of  its  10  p.m.  news  show  to  cov¬ 
erage  of  the  Swiss  Flower  Clock 
presentation. 

Merchandising 

On  the  display  and  merchan¬ 
dising  side  of  the  promotion, 
the  majority  of  Denver  jewelers, 
plus  two  large  department 
stores  —  Denver  Dry  Goods 
Co.  and  Montgomery  Ward  — 
did  what  is  considered  an  out¬ 
standing  job  of  tieing  in  with 
the  campaign  via  window  and 
in-store  displays,  utilizing  dis¬ 
play  material  furnished  by 
WOS.  This  material  included 
window  and  counter  display 
cards  promoting  the  contest; 
mounted  reprints  of  the  Read¬ 
er’s  Digest  ad;  a  fall  display 
piece;  and  various  booklets,  bro¬ 
chures,  newspaper  ad  mats,  con¬ 
test  entry  blanks,  etc. 

All  stores  had  at  least  one  of 
the  above  displays  in  windows 
or  on  counters,  along  with  ex¬ 
tensive  displays  of  various 
brands  of  quality  watches.  A 
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number  of  stores  featuicd  spe- 
cial  exhibit  material  furnished 
by  various  watch  companies 
supporting  the  promotion.  These 
watch  firms  contributed  various 
other  public  relations  and  mer¬ 
chandising  tie-ins. 

Seven  sets  of  the  WOS 
“Cavalcade  of  Time”  units  (an¬ 
cient  timekeeping  device.^)  were 
used  as  major  window  or  in¬ 
store  displays  by  seven  stores, 
including  Montgomery  Waid. 
Three  stores  featured  Giant 
Movements  in  “Swiss  Watch 
Fair”  displays;.  A  large,  lighted 
exhibit  was  in  the  main  window 
of  Denver  Dry  Goods  Co.’s 
downtown  store,  with  a  similar 
display  in  the  downtown  office 
of  Western  Airlines. 

Merchandising  Team 

Mr.  Tschudin  credited  WOS’s 
three-man  team  of  regional 
merchandising  staffers  with 
being  the  key  factor  in  this  ex¬ 
tensive  tie-in  support  by  retail¬ 
ers.  He  said  this  team  worked 
closely  with  all  stores  both  be¬ 
fore  and  during  the  promotion. 

In  recognition  of  merchan¬ 
dising  work  by  jewelers,  a  $100 
prize  w’as  awarded  to  the  store 
making  the  best  tie-in  effort 
This  was  judged  by  editors  of 
three  leading  jewelry  trade  pub¬ 
lications,  brought  to  Denver  to 
observ’e  the  promotion  first¬ 
hand.  Winning  store  was 
Eugene’s  Jewelers  in  a  subur¬ 
ban  Denver  shopping  center. 

Awarding  of  the  trip-to- 
Mexico  prize  was  made  on  the 
Tuesday  following  conclusion  of 
the  promotion  in  the  office  of 
the  Mexican  Consulate.  This  re¬ 
ceived  heavy  press  coverage  the 
following  day.  Remaining  prizes 
were  aw'arded  during  the  fol¬ 
lowing  weeks. 

And  that’s  how  they  sell 
Swiss  w'atches  in  Denver. 

Mr.  Tschudin  told  E&P  this 
week  that  plans  are  already 
underway  for  similar  promo¬ 
tions  in  other  cities  in  the  U.S. 

“In  a  promotion  of  this  type 
the  daily  newspaper  plays  the 
most  vital  role,”  he  said.  “The 
success  of  our  maximum  maricet 
promotion  effort  depends  com¬ 
pletely  on  getting  the  utmost 
cooperation  from  national  dis¬ 
tributors,  and  local  retailers, 
in  a  program  that  aims  at  the 
ultimate  impact  on  the  con¬ 
sumer. 

“The  versatility  and  flexibil¬ 
ity  of  the  daily  newspaper,  plus 
consumer  interest  stimulated 
through  its  advertising,  con¬ 
tributed  enormously  to  the  suc¬ 
cess  of  the  Denver  campaign. 
Newspapers  will  be  the  central 
medium  in  our  plans  for  future 
programs  of  this  type  conducted 
by  the  Watchmakers  of  Switzer¬ 
land,”  Mr.  Tschudin  concluded. 
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Represented  ty  Sawyer  Ferguson  Walker 


AD  CAMPAIGNS 


Tax  Court 


Whirlpool  Returning  Bars  Boeing 
To  Print  Media  Ad  Expense 


sales  promotion  manager  in  the  ,  ...  W^ashington 

U.  S.,  first  ad  in  the  series  will  Boeing  Ainilane  Co.  will  not 
stress  KLM’s  reliability  as  one  .  P^i™>tted  to  claim  institu- 
of  the  world’s  largest  airlines,  advertising  and  sales  ex¬ 
serving  68  countries.  ®"set  against  earn¬ 

ings  in  the  renegotiation  of  its 
profits  from  contracts  which  it 
CAMP.AIGN  ROUNDUP  had  with  the  U.  S.  Air  Force  in 

•  Scholl  Manufacturing  Co.,  acco^ing  to  a  ruling  here 

Chicago,  one  of  the  most  con-  week  by  tlm  tax  court, 
sistent  advertisers  in  news-  Boeing,  in  the  renegotiation 
papers  and  magazines,  has  con-  dispute,  allocated  $627, <04  of 
tracted  for  its  first  national  tv  overhead  expense  to  Air  Force 
schedule,  using  ABC-tv  coast-to-  contracts,  including  $238,758  for 
coast  network  of  more  than  100  jostitutional  advertising,  $80,- 
stations  (via  Donahue  &  Coe,  O^/or  entertainment,  and  about 
Inc.).  Schedules  for  ’62  will  $311,000  for  selling  exiiense. 
include  an  increased  number  of  court  ruled  that  none  of 

ads  in  all  of  the  newspapers,  should  be  charged  to  de¬ 
magazines  and  Sunday  supple-  contracts. 

ments  used  in  the  past.  .  disputed  advertising  con¬ 

sisted  largely  of  newspaper  ads 
*  *  *  used  to  keep  Boeing’s  name  be- 

•  Major  Sunday  supplements  fore  the  public.  Under  a  stipula- 

and  national  magazines  will  be  tion,  $581,530.93  of  “overhead,” 
used  starting  Jan.  19  by  Ameri-  including  ads  in  trade  and  tech- 
can  Tobacco  Co.  to  plug  its  Vol.  nical  publications  for  the  dis- 
2  of  “Remember  How  Great?’’  semination  of  technical  data  in 
record  album.  the  airframe  industry,  and  per- 

•  sonnel  recruitment,  was  admit- 

Vanguartl  Ad  Aaency  ted  as  a  proper  consideration 

.  o  ^  •'  in  renegotiation  process. 

Now  Mutch  cE  Uo.  For  its  institutional  ad  claim, 

R.  W.  Mutch  and  Company,  Boeing  counted  on  a  section  of 
Inc.  is  the  new  name  for  Van-  the  renegotiation  board  rules 
guard  Advertising,  Inc.,  New  which  specify  that  a  portion  of 
York,  with  the  firm’s  principals  “normal  advertising  expense" 
unchanged.  allocated  to  defense  con- 

“The  decision  to  change  our  tracts  if  the  contractor  or  sub- 
25-year-old  name  is  in  line  with  contractor  is  engaged  in  re- 
other  steps  we  have  taken  to  negfotiable  business  ‘to  the 
expand  our  services  and  the  new  detriment  of  its  normal  corn- 
kind  of  creative  thinking  that  mercial  business’’  in  the  year 
has  been  brought  into  the  agency  under  review, 
in  the  past  year,”  said  J.  M.  The  court  ruled  on  the  adver 
Russakoff,  president  of  Van-  tising  issue  that  the  expense 

was  incurred  with  respect  to 
The  “new”  agency  will  be  Boeing’s  commercial  business  or 
headed  by  Rodney  W.  Mutch  to  maintain  its  name  before  the 
who  joined  Vanguard  as  its  public  as  a  producer  of  commer- 
creative  director  last  February,  cial  aircraft.  The  court  said  it 
!  Wi-  will  become  execu-  was  unable  to  find  that  the  dis- 
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ON  PAGE  TWELVE,  YOU'LL  )  NOT  VERY 
NOTICE  SAN  ROQUE'S  7  FAR  FROM 
PROXIMITY  TO  THE  rl 
PANAMA  CANAL... j  I  PITCH. 

\  IS  IT7 


Thorn  McBride 

Fast-paced, 
W  Timely, 


Send  me  sample  proofs  of  McBride  in  4  □,  5  □  column  widths. 


Name  of  Newspaper. 


_ Zone  _ State 

Rembert  James,  Editor 


Uncluttered.  I  THE  ^  C«fllti(  NEWS  SERVICE 


940  Third  Avenue  •  San  Diego  12,  California 
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RETAIL  SURVEY: 


New  Media  Report 
Covers  N.Y.  Market 


The  most  up-to-date  and  com¬ 
prehensive  analysis  of  retail 
trade  in  the  New  York  market 
has  just  been  released  by  the 
New  York  Mirror,  New  York 
News,  New  York  Times  and 
General  Outdoor  Advertising  Co. 

A  year  in  preparation,  the 
156-page  book  covers  all  five 
boroughs  of  New  York  City,  and 
21  suburban  counties.  Each 
borough  is  broken  down  into 
neighborhoods,  114  of  them.  The 
study  shows,  street-by-street, 
block-by-block,  the  “primary” 
and  “secondary”  shopping  areas 
in  each  of  the  114  districts. 

Retail  Outlets  Shown 

Also  shown  are  the  number  of 
retail  outlets  (by  type  of  store) 
and  their  annual  volume  in  265 
towns  of  2,500  population  and 
over  in  the  21  suburban  counties. 

The  introduction  to  the  book 
points  out  that  “so  comprehen¬ 
sive  is  the  material  .  .  .  that 
manufacturers,  jobbers,  distribu¬ 
tors,  salesmen,  wholesalers, 
retailers  and  other  marketers 
can  apply  these  vital  facts  to 
their  own  interests.  Street-by¬ 
street  ‘primary’  and  ‘secondary’ 
shopping  areas  can  help  retailers 
locate  competition,  select  new 
outlet  locations,  improve  adver¬ 
tising  effort,  place  point-of-sale 
materiaL” 

The  study,  available  by 
writing  to  any  one  of  the  four 
sponsors,  gives  details  on  the 
overall  potential  for  any  prod¬ 
uct,  tells  where  the  best  outlets 
are,  how  many,  and  what  volume 
of  business  they  do. 

Authenticated  Facts 

To  get  many  of  the  facts  in 
the  book,  “every  avenue,  street 
and  lane  of  New  York  City’s 


complex  geography  was  checked. 
Every  statistic  has  been  authen¬ 
ticated.  The  result  is  a  complete, 
current  and  highly  detailed  view 
of  the  entire  New  York  retail 
picture.” 

Each  of  the  neighborhood 
charts  for  New  York  City  con¬ 
tains  a  street  map,  and  the 
following  information  about  the 
neighborhood : 

Population,  number  of  retail 
stores,  total  annual  retail  vol¬ 
ume,  number  of  stores  in  each 
of  23  retail  classifications,  and 
the  annual  volume  of  business 
done  by  each  group.  A  special 
breakdown  also  is  given  for  the 
grocery  field.  This  shows  the 
number  of  stores,  and  sales  for 
all  grocery  stores ;  number  of 
independent  and  chain  stores, 
and  their  business  volume  for 
the  year;  number  of  stores  clas¬ 
sified  by  the  volume  of  business 
they  do  annually. 

■The  same  detailed  information 
is  given  for  the  entire  New  York 
City  and  suburban  area,  for  all 
of  New  York  City,  for  each  of 
the  five  boroughs,  and  for  each 
of  the  21  suburban  counties. 

Much  of  the  statistical  data 
in  the  new  book  was  supplied  by 
the  U.S.  Department  of  Com¬ 
merce’s  Bureau  of  Business 
Census,  and  is  so  detailed  that  it 
can  be  applied  to  all  kinds  of 
products. 

«  * 

SUNDAY  OPENINGS  HIT 

The  National  Retail  Mer¬ 
chants  Association  closed  its  51st 
annual  convention  in  New  York 
last  week  (E&P,  Jan.  13,  page 
26)  with  a  strong  stand  against 
keeping  stores  open  on  Sunday. 
The  association  urged  members 
to  support  state  legislation  pro¬ 
hibiting  the  practice.  A  resolu- 
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tion  urged  that  all  stores,  except 
those  selling  articles  “absolutely 
necessary  to  the  health  and  wel¬ 
fare  of  the  community”  be 
closed  on  Sunday. 

The  NRMA  viewed  “with  deep 
concern  the  increasing  number 
of  stores  opening  on  Sunday,” 
and  said  that  “competitive  pres¬ 
sures  that  have  induced  some 
stores,  including  members  of  the 
association,  to  open  on  Sunday, 
must  be  strongly  resisted.” 

The  association,  which  repre¬ 
sents  11,500  department,  spe¬ 
cialty  and  variety  stores  with 
sales  aggregating  more  than 
$19-billion  a  year,  elected  Harold 
H.  Bennett,  president,  Zions 
Cooperative  Mercantile  Institu¬ 
tion.  Salt  Lake  City,  Utah,  as 
NRMA  president,  succeeding 
Alfred  C.  Thompson,  executive 
vicepresident.  Miller  and  Rhodes, 
Richmond,  Va. 

«  *  * 

FI  RNITURE  CLINIC 

The  New  York  Mirror  will 
again  play  host  to  leading  furni¬ 
ture  retailers  in  the  New  York 
area  on  Jan.  23  when  the  Third 
Annual  Furniture  and  Home 
Furnishings  Clinic  will  be  held 
at  the  Overseas  Press  Club,  54 
West  40th  St. 

Murray  S.  Whitsett,  Mirror 
retail  ad  manager,  will  act  as 
moderator.  Sponsored  each  year 
by  the  Mirror,  the  clinics  explore 
techniques  in  sales  promotion  for 
the  highlv  competitive  furniture 
market.  Theme  for  this  year’s 
clinic  will  he:  “The  Power  of 
Truth  in  Advertising.” 

*  *  * 

‘IMPRESSION  ADVERTISING’ 
Detroit 

The  two  most  significant 
changes  in  retailing  in  the  last 
several  years  have  been  the  rise 
of  the  large  suburban  shopping 
center  and  of  low-margin  sell¬ 
ing.  These  were  the  views  of 
William  Bond,  advertising  man¬ 
ager  of  the  Detroit’s  huge  J.  L. 
Hudson  Department  Store,  at 
the  annual  workshop  of  Wayne 
State  University  Press  Club  re¬ 
cently. 

“The  low-margined  retailers 
have  forced  us  to  be  more  ag¬ 
gressive  in  our  advertising  and 
to  shop  more  carefully,”  he  said. 

Hudson’s  spent  about  two 
years  researching  its  own  ad¬ 
vertising  methods,  to  the  end 
of  competing  more  eflFectively 
with  the  “flashy  kind  of  adver¬ 
tising  most  discount  stores  use,” 
Mr.  Bond  said. 

Hudson’s  “impression  adver¬ 
tising”  that  reflects  a  service 
ideal  was  one  result  of  the  re¬ 
search.  “For  one  thing,”  Mr. 
Bond  commented,  “we  decided 
to  talk  in  terms  of  a  tremendous 
volume  of  merchandise  and  not 


around  the  theme  “You  Pay 
No  More  at  Hudson’s,”  a  better 
choice,  Mr.  Bond  said,  than  a 
“more  bombastic”  statement, 
“Hudson’s  Won’t  Be  Under¬ 
sold,”  considered  earlier. 

After  the  initial  use  of  the 
phrase,  it  was  altered  to  fit 
various  departments  —  “You 
Pay  No  More  for  Toys  at  Hud¬ 
son’s,”  for  electric  razors,  for 
radios  and  phonographs,  and 
so  on. 

Newspapers  are  Hudson’s 
principal  medium,  said  Mr. 
Bond,  but  “we  went  to  bill¬ 
boards,  too  —  76  one  week,  an¬ 
other  76  the  next,  a  third  set 
of  76  the  week  after”  until  the 
message  was  on  more  than  300 
billboards. 

*  *  * 

RETAIL  ROUNDUP 

•  More  than  600  exhibitors 
will  be  on  hand  at  the  Feb.  11- 
14  showing  of  the  Discount 
Operators  National  Show  at  the 
New  York  Trade  Show  Buildin); 
and  the  Hotel  New  Yorker. 


Nov.  Color  Linage 
Hit  Record  High 

A  new  peak  of  monthly  ROP 
color  advertising  linage  was 
scaled  by  the  nation’s  news¬ 
papers  during  November  when 
total  color  linage  measured  by 
Media  Records  for  the  R.  Hoe  & 
Co.  color  report  topped  the 
20,000,000-line  mark. 

Going  into  December,  the  total 
color  linage  for  the  year  to  date 
stood  at  175,000,000  lines,  almost 
14,000,000  lines,  or  8.5%,  ahead 
of  1960. 

The  Hoe  Report  shows  another 
four-year  record  was  broken 
when  retail  color  exceeded  10,- 
000,000  lines  in  November.  For 
the  year  to  date,  the  80,000,000 
lines  of  retail  color  represent  a 
9.4%  gain  over  1960. 

National  advertisers  placed 
more  than  8,000,000  lines  of 
ROP  color  in  November.  In  this 
same  category,  the  81,000,000 
lines  for  11  months  was  6.7% 
ahead  of  1960. 

Automotive  color  topped  1,- 
000,000,  up  93%  over  the  pre¬ 
vious  November.  However,  the 
14,000,000  line  total  for  Auto¬ 
motive  color  trailed  1960  by 
9.8%. 

Cigarets  kept  first  place. 

L.A.  Paper  To  HAS 

The  Los  Angeles  (Calif.) 
Herald-Examiner,  born  of  the 
ashes  of  the  folded  Hearst  morn¬ 
ing  Examiner  and  the  Chandler 
evening  Mirror  (E&P,  Jan.  6, 
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in  terms  of  a  single  piece  of  page  13),  will  be  repres^ted 
merchandise.”  nationally  by  Hearst  Advertising 

The  campaign  has  been  built  Service. 
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The  Washington  Post  published  46,318,692 
lines  of  advertising  in  1961,  establishing 
a  new  record  for  Washington  newspapers,  and 


was  the  only  Washington 
paper  to  gain  over  1960. 


FIRST  IN  WASHINGTON 
IN  CIRCULATION 
IN  ADVERTISING 
IN  AWARDS 


Member  Newspaper  Color  Advertising,  Inc. 

Bulk  and  Continuity  Rates  Apply  to  Both  Color  and  Black  and  White. 

Represented  byi  Sawyer,  Ferguson,  Walker— N.  Y.,  Chk.,  Det.,  Atlanta,  Phil.,  Son  Fran.,  Los  Angeles;  Joshua  B.  Powers,  ltd.— London;  Senor  G.  Enriquei  Siniani— 

Mexico  City;  Allin  Assoc— Toronto  (r  AAontreol;  Hoi  Winter  Co.,  Florido  Hotel  &  Resorts,  Miami  Beach;  Tom  AAcGill,  New  England  Hotel  &  Resorts,  W,  Roxbury,  Moss.; 
Lou  Robbins,  N.  Y,  &  N.  J.  Hotel  &  Resorts,  126S  B'way.,  N.  Y.;  Grant  Webb  Co.,  Fin.  Adv.— N.  Y.,  Chk.,  Son  Fran.,  Los  Angeles,  Seattle;  C.  E.  Starch,  Pocono  Hotel 

&  Resorts,  8d  E.  Beverly  Pkwy.,  Valley  Stream,  N.  Y.;  Puck.  The  Comk  Weekly;  AAember,  AAetropolitan  Sunday  Newspapers,  Inc 


TOTAL 

ADVERTISING 

Linage 

Gain  or  Lou 

1961 

Over  1960 

The  Washington  Post  46,318,692 

+927,916 

Washington  Star 

41,606,145 

—  1,519,057 

Washington  News 

12,808,573 

-539,015 

Media  Records 

Publicity  ‘High  Teas’ 
Introduce  Scone  Mix 


A  conference  room  at  Ted 
Bates  &  Co.  Inc.  was  g:iven  over 
Jan.  8-16  for  an  exhibit  of  the 
publicity  results  obtained  when 
the  Dromedary  Scone  Mix  was 
introduced  by  National  Biscuit 
Co. 

On  walls  and  table  were  shown 
clippingrs  and  pictures  of  inaug¬ 
ural  luncheons  in  six  test  mar¬ 
kets,  “high  teas”  in  another  six, 
and  “hand  plantings”  in  an  addi¬ 
tional  20  cities.  This  major  pub¬ 
licity  effort,  the  first  of  its  kind 
undertaken  by  the  special  prod¬ 
ucts  division  of  Nabisco,  repre¬ 
sented  an  investment  of  $85,000. 
For  this  amount,  Leonard 
Ansell,  Bates  publicity  director 
said,  the  client  received  ( and  the 
final  count  has  not  been  com¬ 
pleted)  75  million  consumer 
impressions.  They  came 
through  330  newspaper  clip¬ 
pings,  representing  a  total  cir¬ 
culation  of  about  37,825,000;  57 
arranged  personal  appearance 
tv  shows  in  key  cities  totalling 
more  than  400  minutes  on  the 
air;  17  arranged  personal  radio 
interviews;  75  other  broadcast 
scripts  used  for  an  audience 
estimated  at  440,000 ;  a  newsreel 
film  shown  in  5,000  theaters  to 
an  estimated  30,000,000,  and 
another  film  taken  by  Bates  of 
the  NBC  test  kitchen,  shown  to 
date,  on  12  television  stations 
to  atout  300,000  viewers. 


80%  Advertising  on  Air 


Now  the  mix  is  being  adver¬ 
tised  with  paid  time  and  space. 
There  is  no  black  and  white 
advertising  in  newspapers. 
Roughly  the  budget  breaks  into 
80%  broadcast,  20%  print. 
There  are  eight  daytime  women’s 
shows  on  television  and  Wagon 
Train  at  night.  Four  four-color 
half-page  insertions  have  been 
scheduled  in  Sunday  supple¬ 


ments  ( American  Weekly,  First 
Three  Markets,  Parade.,  This 
Week,  and  independents  in  Chi¬ 
cago,  Atlanta,  Louisville, 
Springfield,  Mass.,  Columbus,  0., 
Toledo,  and  Oklahoma  City.) 
Two  magazines — Women’s  Day 
and  Family  Circle — will  get  two 
full-color  insertions.  This  adver¬ 
tising  started  in  September  and 
will  continue  throughout  1962. 

The  scone  mix  was  originally 
tested  in  January  1961  in 
Albany,  Wichita,  Grand  Rapids, 
Denver,  Sacramento,  and  Mem¬ 
phis. 

Mr.  Ansell  went  into  action 
simultaneously  with  the  pub¬ 
licity  program.  President  Ken¬ 
nedy  was  being  inaugurated  that 
month  so  the  press  and  broadcast 
representatives  were  entertained 
at  “inaugural  luncheons.” 

So  satisfactory  were  the 
results  of  these  tests  that  at  the 
end  of  June  the  company  decided 
the  scone  mix  was  worthy  of 
national  introduction.  Mr.  Ansell 
was  instructed  to  put  the 
publicity  machine  into  high 
gear.  Publicity  research  had 
uncovered  a  quotation  from 
Robert  Burns  on  scones  and 
Scottish  settings  were  provided 
for  high  teas.  Invitations  were 
in  the  form  of  a  huge  letter  “T,” 
tea  and  scones  were  actually 
served,  but  cocktails  were  popu¬ 
lar.  These  parties  at  which  scone 
mix  packages  and  recipes  were 
distributed  took  place  in  New 
York,  Los  Angeles,  Chicago, 
Cleveland,  Philadelphia  and 
Boston. 


dence,  Kansas  City,  Seattle, 
Tacoma,  Pittsburgh,  Atlanta, 
Hartford  and  New  Haven,  Cin¬ 
cinnati,  Indianapolis,  Washing¬ 
ton,  Houston,  St.  Louis,  Dallas 
and  Fort  Worth,  Milwaukee, 
Baltimore,  Buffalo,  Miami  and 
Dayton. 

Since  September,  Nabisco  has 
been  testing  American  Harvest, 
a  four-grain  breakfast  cereal,  in 
newspapers  with  ROP  color  and 
tv  in  Rochester,  Omaha,  Louis¬ 
ville,  and  Grand  Rapids.  Nabis- 
co’s  publicity  department  was 
handling  the  publicity. 

The  collection  of  publicity  for 
Scone  Mix  included  ROP  edi¬ 
torial  pictures  in  the  Milwaukee 
Journal  and  the  Los  Angeles 
Examiner. 


Joan  Weaver,  Cleveland  Plain 
Dealer;  and  Louise  Emery, 
Santa  Clara  (Calif.)  Journal, 
King  Features  Syndicate  is 
distributing  a  two-photo  ihree- 
recipe  layout  by  Joan  O’Sullivan. 


■ 


Griffin  Appointed 
Ad  Coordinator 


Material  in  20  Cilie!< 


NAMES 

YOU 


These  men  and  women  for  Hire!  Now! 


KNOW! 


Some  of  the  nations  top  reporters,  writers, 
desk  men,  beat  men,  ad  salesmen,  sales 
girls,  business  office  personnel— ranging 
from  copy  boys  and  mechanical  people  to 
production  executives  and  aerospace  re- 


Ready  to  report  for  duty. 


All  with  the  Los  Angeles  Examiner  or  the  Los  Angeles 
Mirror  at  time  these  papers  ceased.  Wire  or  phone 


The  Greater  Los  Angeles  Press  Club  8-Ball  Foundation 


600  N.  Vermont  Ave., 

Los  Angeles  4,  California 
Phone  NOrmandy  5-3301 


Among  the  by-line  writers  who 
told  about  Dromedary  Scone  Mix 
were  Clementine  Paddleford  of 
the  New  York  Herald  Tribune; 
Prudence  Penny,  New  York 
Mirror;  Amy  Alden,  American 
Weekly;  Kay  Savage,  Detroit 
Free  Press;  Janet  Cooke,  New 
York  Journal- American;  Mar¬ 
jorie  Barrett,  Denver  Rocky 
Mountain  News;  Helen  Stote, 
Colorado  Springs  Free  Press; 


Mo.ntreal 

Allan  B.  Wilgar,  advertising 
director  of  the  Newspaper  Divi¬ 
sion,  Montreal  Gazette  Printing 
Company  (Limited)  ha.s  ap¬ 
pointed  John  P.  Griffin  as  ad¬ 
vertising  co-ordinator  for  the 
newspaper’s  advertising  depart¬ 
ment,  a  new  position  creat^  as 
part  of  the  continuing  expansion 
of  the  company  to  provide 
greater  services. 

Mr.  Griffin  has  been  in  a 
senior  sales  capacity  in  the 
advertising  department  of  the 
Gazette  for  the  past  eight  years. 
He  is  replaced  in  his  i)resent 
post  as  sales  manager,  outside 
staff,  classified  department,  by 
the  appointment  of  John  C. 
Bergeron,  for  the  past  .several 
years  a  senior  salesman  on  the 
classified  staff. 


‘New  Business’  Shop  Set  Up 
With  Ad  Staff  Promotions 


Columbia,  S.  C. 

Announcement  of  three  pro¬ 
motions  in  the  advertising 
department  of  the  State-Record 
Co.  here  has  disclosed  the  estab¬ 
lishment  of  a  new  advertising 
division — New  Business  Devel¬ 
opment. 

The  company  publishes  the 
State  mornings,  the  Columbia 
Record  afternoons,  and  a  Sunday 
morning  combination. 

R.  D.  Haltiwanger,  State- 


position  here  since  1955. 
James  H.  Quackenbush,  retail 


Simultaneously,  the  Bates 
publicity  staff,  were  making 
“hand-plantings”  of  samples  and 
press  kits  at  newspaper  offices 
and  broadcasting  stations  in  San 
Francisco,  Minneapolis,  Provi- 


advertising  manager  since  1955, 
is  named  director  of  the  just- 
established  New  Business  Devel¬ 
opment  department. 

The  department  “has  been 
created  to  offer  a  more  complete 
service  to  potential  advertisers 
and  to  survey  and  study  busi¬ 
ness  growth  in  the  area,”  the 
announcement  said. 

Charles  W.  Burdsal  is  pro¬ 
moted  from  assistant  manager 
to  manager  of  retail  advertising. 

Mr.  Brittain  joined  the  State- 
Record  Co.  after  service  in 
World  War  II.  He  had  bea 
associated  with  Sears,  Roebuck 
and  Co. 

James  H.  Quackenbush  Mr.  Quackenbush  joined  the 

Record  advertising  staff  in  1940 
Record  advertising  director,  as  an  account  executive. 


appointed  William  G.  Brittain  Mr.  Burdsal  was  advertising 


assistant  advertising  director  as  manager  of  the  Record  wha 
well  as  national  advertising  the  merger  with  the  State  took 
manager.  He  has  held  the  latter  place. 
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TOUCH  CONT 


Hoe  bows  to  few,  if  any,  in  its  appreciation  of  printing  craftsmanship.  Thus,  Hoe  seeks  to  aid  the  craftsman’s  chosen  skill 
and  simplify  his  task.  And  the  Colormatic*  is  a  press  unit  that  makes  printing  a  science  as  well  as  an  art.  One  of  many 
major  Colormatic  features  is  individual  column  Touch  Control  of  inking.  It  is  part  of  a  unique  ink  motion  system  that 
insures  maximum  reproduction  fidelity  of  black-and-white,  ROP  spot,  and  process  color.  The  patented  ink  pump  feature- 
offered  only  by  R.  Hoe  &  Co.,  Inc.— means  that  adjustment  at  any  one  speed  insures  equal  reproduction  quality  at  any 
other  speeds.  All  this  at  70,000  PPH,  if  your  deadlines  require  it.  Newspaper  readership  throughout  the  United  States  is  at 
an  all-time  high,  and  so  are  the  standards  by  which  modern  newspapers  are  printed.  Hoe  mm  h 
plays  its  part  by  building  a  bit  of  tomorrow  into  today’s  printing  equipment.  Look  to  Hoe  for  J  J  Bib 

progress  in  printing.  R.  HOE  &  Co.,  Inc.,  910  East  138th  Street,  New  York  54,  New  York.  I  I 


II 


STARTS  HERE 


This  package  contains  an  advance  sample  of 
high  alpha  cellulose  wood  pulp— the  raw  ina- 
terial  from  which  professional  photographic 
papers  are  made. 

Daily  our  laboratories  test  as  many  as  halt  a  ^ 
dozen  samples  like  this — shipped  by  air  to  us 
bv  pulp  makers.  Not  until  we  perform  some  15 
different  tests  on  the  sample  do  we  give  the 
manufacturer  an  okay  to  ship  us  P^lp- 

Why?  Because  the  length  of  pulp  fibres  tells  ^ 
us  what  the  paper’s  wet  strength  will  be  when 
vou  process  it.  Because  the  original,  natural 
brightness  and  cleanliness  of  the  fibres  help  de¬ 
termine  the  eventual  brightness  and  whiteness 


of  the  prints  which  you  deliver.  And  this  bright¬ 
ness  being  nafura/— inherent  in  the  fibre— is  the 
kind  of  brightness  that  lasts. 

Hence  the  tests— for  shrink,  stretch,  cleanU- 
ness  (mo  more  than  6  microscopic  specks  of  for¬ 
eign  matter  in  a  72-square-inch  test  sheet) . 

Only  from  wood  pulp  of  this  quality 
make  paper  base  for  emulsions  such  as  I^ak 
Medalist,  Kodabromide,  Polycontrast,  Ekt^ 
lure.  And  whichever  emulsion  it  is,  you  can  be 
sure  of  how  it  will  behave  when  you  come  to 
make  your  print.  This  is  what  is  rneant  by  re¬ 
peatability,  a  quality  some  people  refer  to  as 
Kodak  uniformity. 


EASTMAN  KODAK  COMPANY,  Rochester  4.  N.  Y. 
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PRINT  OUALITY 
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3  Picture  Editors 
Name  Best  of  ’61 


ECONOMY  (f... 


By  Bob  Warner 


The  pictures  shown  here  rep-  It  was  a  year  of  such  lonff- 
resent  the  personal  selections  of  continuing  crises  stories  as 

three  (Klitors  as  amon^  the  best  Berlin,  the  Con^ro,  Cuba  and 

or  better  news  pictures  of  1961.  Laos;  tension  throughout  Latin 

AH  three  agreed,  however,  that  America;  the  Santa  Maria 

1961  was  not  a  year  for  a  large  piracy  and  the  Swiss  cable  car 

crop  of  unusually  good  pictures,  tragedy. 

Their  collective  remarks  would  A1  Resch,  photo  editor  of 

indicate  rather  that  1961  was  a  Associated  Press,  chose  “Jump-  a  FATEFUL  INCIDENT  !n  Switiw- 

year  in  which  photographers  ing  Soldier,”  an  old  couple  land  when  a  jetplane  snapped  a 

worked  important  but  tough  turned  back  at  the  barbed  wire  cableway  car  line  over  the  Italian- 

beats  where  oftentimes  they  barricade  in  Berlin,  and  a  pic-  French  Alpine  border,  was  taken 

were  fortunate  to  come  up  with  ture  of  Caroline  Kennedy  pawenger  through  the  cabin 

oay  pictures,  much  less  great  dancing  past  the  White  House  ^  *”  an<^her  cable  car.  The 

iuuij  amateur  photographer  insisted  he 
Christmas  tree  as  the  best  of  but  sent  a 

year.  friend  to  AP's  Milan  ofRce  with 

“The  two  Berlin  pictures,”  he 
the  story  of 
in  Berlin.  The  first  one 

the  theme  of  escape  over  the  dozen  pictures  as  among  the 

,  TK  t  barricades  dividing  the  city  and  best  photos  of  1961.  The  three 

V  Wr  the  other  carries  the  impact  of  chosen  for  publication  here  are: 

Jtk  ^5  people  being  turned  back  at  the  Truman,  Eisenhower  and  Ken- 

t>arrier.”  The  soldier  shot  was  nedy  sitting  at  graveside  during 

made  by  a  young  German  free-  the  burial  of  Speaker  Sam  Ray- 

lance  cameraman,  Peter  Lei-  bum;  “Gunman  Surrounded;” 

bing.  An  AP  staffer,  Edwin  and  the  shot  of  Grace  Kelly  and 

Reichert,  pictured  the  couple.  President  Kennedy. 

,  ,  .  ,  “This  was  a  year  in  which  I 

Irlust  Keireshing  ii.-  ,  ^ 

think  there  was  no  one  great 

The  picture  of  Caroline  and  picture,  no  single  picture  which 
the  Christmas  tree  was  taken  by  you  would  want  to  hang  on  the 
Henry  Burroughs  of  the  AP  wall,”  Mr.  Blumenfeld  said, 
staff.  “Rather,  it  was  a  year  of  great 

“He  was  the  only  photogra-  picture  beats  and  these  have 
pher  in  the  room  equipped  with  srreat  value,  too;  journalistic 
flash  and  ready  to  use  it,”  Mr,  impact  and  exclusivity  are  very 
Resch  related.  “Other  camera-  important  parts  of  our  coverage, 
men  had  planned  to  shoot  after  “This  was  an  outstanding 
the  movie  lights  were  turned  on.  year  for  excellent  coverage  of 
Caroline,  however,  danced  in  important  stories.  There  was  the 
ahead  of  time  and  she  was  there  Santa  Maria  piracy  story  and 
just  a  few  seconds  before  her  the  Cuban  invasion.  We  had 
aunt  spotted  her  and  pulled  her  quite  a  job  just  getting  the  tele- 
back.  Burroughs  gave  us  a  pic-  photo  shots  out  here.  On  the 
ture  which  I  think  gave  everyone  Congo  story  photographers  did 
who  saw  it  a  kind  of  lift.  I  a  consistently  fine  job  all  the 
would  call  it  one  of  the  year’s  way  through  showing  the  fight- 
more  refreshing  pictures.”  ing  and  the  people.  Berlin  is 

On  the  whole,  however,  Mr.  another.  This  story  was  more 
Resch  did  not  feel  it  was  a  than  just  the  policeman  jumping 
bumper  crop  year  for  great  over  the  barricade,  but  all  the 
photos.  “Leaving  aside  the  two  pictures  which  provided  us  with 
Berlin  pictures,”  he  commented,  consistently  good  coverage.” 

“I  would  say  it  was  not  a  year 
for  outstanding  news  pictures. 

I  think  a  poll  of  readers  across  “It  was  not  a  great  year  for 
the  country,  however,  would  news  pictures,”  commented  J. 
show  that  people  certainly  well  Howard  Knapp,  picture  editor 
remembered  the  two  Berlin  pic-  of  the  New  York  Daily  News. 
tures,  but  there  wasn’t  much  “There  were  great  stories  but 
else  to  remember  outside  these  the  pictures  didn’t  match  them, 
two.”  I  don’t  like  to  go  back  through 

files  and  study  over  pictures  to 
SIX  shots  determine  which  ones  were 

Harold  Blumenfeld,  executive  Kreat.  I  prefer  to  think  back 


Exciting 

Chapters  About 


'Bargain  Bulk  Discounts 
up  to  15%'' 


'Frequency  Discounts 
up  to  17%‘ 


PRESIDENT  AND  PRINCESS  were 
photographed  by  James  Atherton, 
UPl  at  a  White  House  luncheon 
for  Prince  Rainier  and  his  ex¬ 
movie  star  wife,  Grace  Kelly. 


'Color  Available 

Daily  and  Sunday' 


and  much,  much  more! 


To  get  the  entire  'Tale  of 
Three  Cities,''  contact  the 
Newspapers  or  their  repre¬ 
sentatives. 


AT  GRAVESIDE  during  burial  of 
late  Speaker  of  the  House  Sam 
Rayburn.  Photo  by  James  Ather¬ 
ton,  UPl  Washington  bureau. 


News  and  Piedmont 

Rcpr.  Word-GriA'ifh  Co. 


COLUMBIA 

Stato  and  Record 
Ropr.  THo  Sron/iom  Co. 


N«ws  &  Courior  and  Post 
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)IER,"  by  Refer  Leibing  of  Confipress  Agency  of 
serviced  outside  Germany  and  France  by  AP. 


OLD  COUPLE  AT  BERLIN  BARRICADE  were  phofoi 
Reichert,  AP  photographer  in  Berlin. 


whole  story  of  defection.  We  had 
Best  of  62  ^  lot  of  pictures  taken  at  the 

j  .......  o'7\  barricade  but  this  was  the  best. 

(Lontinuea  from  page  2")  ^  ^  iu  d  •  ui 

-  First  pictures  of  the  Swiss  cable 

tures  I  remember  immediately  car  accident  were  pretty  horrible 
as  being  worthwhile.  air  views  but  the  really  good 

“The  two  I  remember  most  one  showed  up  the  day  after, 
are  the  German  policeman  jump-  “It’s  hard  to  pick  a  third  one 
ing  over  the  barbed  wire  fence  but  I  think  it  will  have  to  be 
and  the  second  day  picture  on  the  shot  of  Grace  Kelly  looking 
the  Swiss  cable  car  accident,  at  President  Kennedy.  Even 
made  by  an  amateur.  The  jump  here,  editors  have  to  take  some 
shot  was  a  really  good  picture;  of  the  credit  for  this  picture 
to  me  it  was  the  keynote  to  the  because  when  it  was  first  trans- 


"GUNMAN  SURROUNDED,"  by  Martin  McReynolds  of  UPl  show* 
action  in  Santo  Domingo,  D.  R.  street  when  police  surrounded  a  house 
where  an  alleged  former  Trujillo  henchman  was  trapped.  Bystanders 
are  running  to  avoid  being  hit  by  gunfire  and  grenades. 

mitted  there  were  four  people  Grace  looking  at  Jack.  This  was 
in  the  picture.  I,  among  others,  a  real  eye-catcher  that  would 
immediately  called  UPI  and  appeal  to  both  men  and  women, 
asked  for  a  recropping  and  It  certainly  had  sex  appeal, 
retransmission  just  giving  us  Kelly  had  that  old  come-hither 

look  in  her  eye.  She  sort  of  had 
an  expression  on  her  face  that 
said,  ‘How  did  this  one  get 
away?’ 

“Altogether,  though,  it  was 
not  a  memorable  year  for  pic¬ 
tures.  In  the  last  four  weeks 
particularly  we’ve  had  a  drought 
on  really  good  pictures,  all  over 
the  country.  I  don’t  know  why. 
It  just  seems  to  be  one  of  those 
unsettled  years,  dominated  by 
the  international  scene.” 


PLANNED  TO  MEET  GROWTH  REQUIREMENTS 


ANALYSIS  OF  PRESENT  OPERATIONS 
REPORTS  AND  RECOMMENDATIONS 
PLANS  AND  SPECIFICATIONS 


plant  rearrangement 
plant  extension 
new  plant 


No  discriminatory 
rate  differential  in 
News-Journal  Papers, 
Wilmington,  Delaware 
America’s  only 
SINGLE-RATE 
SINGLE-STATE 
K  market  area  ^ 


CONSTRUCTION  MANAGEMENT 


Robert  J.  Quinlan,  staff  pho- 
tographer  of  the  Plain  Dealer, 
has  l)een  elected  president  of 
the  Cleveland  Newspaper  Pho- 
tographers’  Association. 
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Engineering  for  the  Graphic  Arts 
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HOLD  tT! 


GET  THE  FULL  RETURN  FROM  YOUR 
LINECASTING  MACHINE  INVESTMENT 

•  With  Fairchild  Teletypesetter®,  your  linecasting  machine  can 
operate  continuously  at  top  rated  capacity. 

•  In  just  20  minutes  a  linecasting  machine  can  set  an  hour’s  worth 
of  straight  or  tabular  composition — automatically — with  TTS*. 

•  The  use  of  a  Teletypesetter  cost  reduction  system  produces  major 
savings,  and  therefore  deserves  your  full  attention. 

•  You  can  take  the  first  step  by  mailing  the  coupon  today. 


ANSWERS  to  questions 
commonly  asked  about 

TELETYPESEHER 

What  i»  TTS? 

The  Fairchild  TeletyjJesetter 
system  comprises  a  T^S  Perforator, 
a  TTS  Operating  Unit,  plus  an 
adapter  keyboard.  The  Perforator 
Unit  has  an  easily  mastered  touch 
system  typewriter-like  keyboard.  It 
records  every  character,  spaceband 
and  function  by  perforations  in 
strong  paper  tape.  The  TTS 
Operating  Unit  attaches  beneath 
the  linecasting  machine  keyboard 
and  does  not  interfere  with 
occasional  manual  operation.  As  the 
perforated  tap)e  is  fed  into  it,  this 
unit  casts  type  automatically. 

Can  only  ^^apecialists’*  operate  TTS? 

TTS  is  a  simple  mechanical  system. 
The  Perforator  is  easily  operated 
by  any  personnel  trained  in  touch 
typing.  No  engineers  required  for 
maintenance  either.  Your  present 
mechanical  personnel  can  learn  to 
service  TTS  at  Fairchild’s  factory 
school  in  a  short  time. 

How  does  a  TTS  ay  stem  save  money? 

Through  more  efficient  use  of 
expensive  linecasting  equipment. 
Linecasting  machines  are  built  to 
produce  from  400  to  600  lines  per 
hour.  Manual  oiieration  can  seldom 
exceed  210  lines.  But  when  the 
linecaster  is  operated  automatically 
by  TTS,  it  casts  continuously  at 
its  full  capacity.  This  is  real 
economy,  because  your  machine  is 
producing  the  full  amount  of  tjq)e 
it  was  built  to  supply.  The  TTS 
operator  is  freed  of  many  time- 
consuming  routines  and  distractions 
inherent  in  manual  operation.  And 
you  eliminate  the  peaks  and  valleys 
of  stop  and  go  operation.  For  the  full 
story,  mail  the  coupon  below. 


I - 1 

I  Fairchild  Graphic  Equipment,  Dept.  FGE  45  | 

I  Fairchild  Drive,  Plainview,  L.  I.,  N.  Y.  : 

I  Pleaie  send  me  "AAore  Type  in  Lest  Time  —  With  Teletypesetter,”  | 

I  yaur  free  24-page  brochure.  • 

I  NAAAE.^ _ I 

I  COMPANY _  j 

I  STREET _  1 


I  CITY _ ZONE _ STATE _  j 
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Asian  News  Agencies 
Set  Up  Organization 


Representatives  of  nine  Asian 
news  agencies  have  set  up  an 
or^nization  to  promote  their 
common  interests  and  increase 
the  flow  of  information  among 
countries  of  the  area. 

The  new  group  was  formed 
during  a  meeting  of  press 
experts  from  20  countries  who 
participated  in  a  five-day  con¬ 
ference  in  Bangkok,  Thailand, 
to  consider  ways  and  means  of 
creating  and  developing  existing 
news  agencies  in  Asia  and  the 
Far  East. 

Members  of  the  new  body,  to 
be  known  as  the  Organization 
of  Asian  News  Agencies,  are: 
Kyodo  (Japan);  Bakhtar 


(Afghanistan) ;  Central  News 
Agency  of  Nationalist  China; 
Press  Trust  of  India;  PARS 
News  Agency  (Iran) ;  Orient 
Press  of  South  Korea;  Associ¬ 
ated  Press  of  Pakistan;  the 
Philippine  News  Service  and 
Viet  Nam  Press  (South  Viet 
Nam),  K.  N,  Ramanathan  of 
India  was  elected  president. 

Executives  of  these  agencies 
were  among  the  participants  in 
the  conference,  which  was  con¬ 
vened  by  the  United  Nations 
Educational,  Scientific  and  Cul¬ 
tural  Organization  (Unesco)  as 
part  of  a  series  of  discussions 
by  regions,  intended  to  lay  the 
basis  for  future  United  Nations 


action  to  help  spur  the  growth  of 
information  media  in  under¬ 
developed  nations. 

The  new  organization  planned 
to  convene  every  three  years. 
Observers  may  be  invited  from 
newspaper  groups  in  countries 
which  have  no  news  agencies. 
Various  members  of  the  group, 
however,  emphasizetl  during  the 
conference  that  the  organization 
was  not  intended  to  compete 
with  world  news  agencies  and 
the  group’s  founding  was  for¬ 
mally  welcomed  by  members  of 
Reuters,  AP,  UPI,  Agence 
France  Presse  and  Novosty 
(Soviet  Union). 

Earlier,  representatives  of 
four  major  world  agencies  had 
strongly  defended  their  right  to 
distribute  international  news  to 
individual  newspapers  directly 
as  well  as  through  national  news 
agencies,  many  of  which  are 


•  Low  initial 
investment 


•  Low  operating  costs 

•  No  costly  engravings, 
but  lots  of  pictures 

•  Better  reproduction 

•  Various  types  of  low-cost 
offset  composition 

•  Moneysaving  paper  in  rolls 

•  Up  to  16  standard  news  pages 
(32  tabloid  pages) 

•  Speeds  of  12,500  papers 
per  hour  —  folded 


owned  and  operated  by  go\em- 
ments.  Relationships  between  the 
world  and  national  news  agen¬ 
cies  were  thoroughly  discu.-sed. 

Former  U.S.  Assistant  Secre¬ 
tary  of  State,  Andrew  H.  ilerd- 
ing,  obser\’er  for  UPI  and  AP, 
told  the  conference  these  agen¬ 
cies  were  ready  to  cooperate 
with  national  news  agencies, 
especially  in  underdeveloped 
countries,  but,  he  added,  this  did 
not  mean  they  would  lie  willing 
to  distribute  news  only  through 
such  agencies. 

David  Chipp,  Reuters,  and 
Pierre  Jean  Leveque,  AFP,  sup¬ 
ported  this  view.  “A  national 
news  agency  could  in  certain 
cases  constitute  an  obstacle  to 
the  distribution  of  news,”  .Mr. 
Levetiue  said. 


Stackpole  Purchases 
Military  Journal 


Placement  Bureau 
Established  in  S.F. 


THE  COTTRELL  COMPANY 


For  full  descriptive  literature,  write  or  call  your  nearest  Vanguard  representative  at  800  Second 
Ave..  New  York  17.  YU  6-7600;  640  West  Washington  Blvd.,  Chicago  6.  F8  2-5693;  1808 
Hi-Line  Drive,  Dallas  2,  81  7-8595;  1830  West  Pico  Blvd..  Los  Angeles  6,  DU  7-3219, 


Harrisburg,  Pa. 

Purchase  of  the  weekly  Army- 
Navy- Air  Force  Journal,  Ameri¬ 
ca’s  oldest  military  publication, 
from  the  three  executives  who 
now  direct  its  publication  has 
been  announced  by  the  Military 
Service  Publishing  Company 
here. 

Maj.  Gen.  (Ret.)  Edward  J, 
Stackpole,  president  of  the  pub¬ 
lishing  company,  said  the  publi¬ 
cation  was  purchased  from 
Leroy  Whitman,  editor;  Mrs. 
Dorothy  Cone  Brown,  comp¬ 
troller,  and  Daniel  Z.  Henkin, 
assistant  editor.  These  officers 
will  keep  their  present  |K)sts. 

General  Stackpole  said  the 
paper  will  be  published  at  Balti¬ 
more  for  several  months,  but  he 
plans  to  schedule  publication  at 
the  Telegraph  Press  here.  Gen¬ 
eral  Stackpole  is  a  member  of 
the  family  that  owned  the  old 
Harrisburg  (Pa.)  Telegraph. 

The  prior  owners  purchased 
the  military  paper  from  the 
Gridiron  Club  of  Washington  in 
1958.  It  was  left  in  trust  to  the 
correspondents’  organization  by 
a  member  of  the  club. 


San  Francisco 
Harvey  Wing,  San  Francisco 
News-Call  Bulletin,  and  Bob 
Brady,  TWA,  head  a  San  Fran¬ 
cisco  Press  Club  move  to  assist 
in  placing  Los  Angeles  newsmen 
who  lost  jobs  in  the  newspaper 
suspensions. 

Despite  the  typically  tight  con¬ 
dition  of  the  San  Francisco 
employment  situation,  two  jobs 
were  turned  up  within  24  hours 
of  their  appointment  by  Robert 
Eunson,  AP,  club  president. 

Efforts  are  being  correlated 
with  a  committee  set  up  by  the 
Greater  Los  Angeles  Press  Club, 
Mr.  Brady  said. 
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NEW  MAMI’SHIRE: 

Ojiirord  Monitor  (f.) 
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VERMONT 

Barrc-Mont|>elifr  Tiines-Argus  (e), 

Bennington  Banner  (e),  Burlin>^on  E'ree  Press  (m), 

Rutland  Herald  (m) 

MASSACHUSETTS 

Boston  Globe  (m&e),  Boston  Globe  (s),  Brockton 
Enterprise  &  Times  (e),  Fall  River  Herald  News  (e) 
Fitchburg  Sentinel  (e),  Gardner  News  (e), 
l^wrence  Eagle-Tribune  (m&e),  Lynn  Item  (e). 

North  Adams  Transcript  (e),  Pittsfield  Berkshire  Eagle  (e), 
Taunton  Gazette  (e),  Waltham  News  Tribune  (e) 

Worcester  Telegram  (m&s),  Worcester  Gazette  (e) 

RHODE  ISLAND 
Pawtucket  Times  (e) 

Providence  Bulletin  (e),  Providence  journal  (m&s), 
Woonsocket  Call  (e) 

CONNECTICUT 

Ansonia  Sentinel  (e),  Bridgeport  Post  (s), 

Bridgejrort  Post-Telegram  (m&e),  Bristol  Press  (e), 

Hanford  Courant  (m),  Hartford  Courant  (s), 

Hartford  Times  (e),  Meriden  Record  &  Journal  (m&e), 
Middletown  Press  (e).  New  Britain  Herald  (e). 

New  Haven  Journal-Courier  (m).  New  Haven  Register  (riks), 
Norwich  Bulletin  (m&s),  Torrington  Register,  (e), 
Waterbury  Republican  &  American  (m&e) 

Waterbury  Republican  (m&-s) 


There’s  more  to  New  England 
than  ski-slopes  and  snow. . . 

I 


Skiing’s  fun  (and  profitable,  too)  —  but 
New  England’s  favorite  sport  is  spending! 


Sell  your  products  and 
services  in  New  England 
through  these  newspapers. 


With  the  first  flurries  of  snowflakes,  winter  vacationists 
Ireat  a  i>ath  to  New  England,  the  nation’s  ntnnber  one  area 
for  winter  sports.  And  they’re  part  of  an  industry  that 
brings  over  $l-billion  to  the  area.  But  remember,  tcx),  that 
New  England  is  one  of  the  country’s  most  highly 
develo|)ed  and  diversified  manufacturing  areas.  The 
numl)er  of  plants  in  New  England  has  increased  over  50% 
to  24,629  in  the  past  20  years.  And  New  England 
families  rank  second  in  retail  sales! 


Bangor  Daily  News  (m),  Portland  Prcss-Hcrald  (m) 
Portland  Express  (e),  Portland  Telegram  (s) 


Cannon  Ml.,  Franconia,  N.H. — New  England  Council  Photo 


Newspapers  sell  best  in  New  England! 


No  advertising  medium  comes  anywhere  near  the 
saturation  coverage  or  impact  of  newspapers.  Factual, 
audited  figures  show  that  newspapers  reach  New 
Etigland  the  best,  sell  it  the  most. 


THIS  ,MESS,ir.E  SPONSORED  BY  THESE 
I.E.4l)IN(i  .VEIT  ENOl  .iNI)  NEW’SP.IPERS: 


MAINE 


FAIRCHILD 

news 


The  Cincinnati  Bureau  of  Fairchild 
Publications  has  been  moved  to  new 
quarters  at  Room  2518  Carew 
Tower,  Cincinnati  1.  The  bureau 
was  formerly  bn-ated  in  the  Neave 
Bldg. 


1961  was  a  year  in  which  ELEC¬ 
TRONIC  NEWS  reached  an  all- 
time  high  in  display  advertising 
volume.  The  2,291,738  lines  of  ad¬ 
vertising  carried  during  the  year 
represented  a  15  per  cent  increase 
over  the  1960  total  of  1,994,351 
lines.  Classified  advertising  in  the 
same  paper  also  increased  13  per 
cent  over  1960.  1%1  was  also  the 
year  in  which  ELECTRONIC  NEWS 
circulation  reached  a  new  high — 
48,317  paid  subscribers  at  the  close 
of  December. 


Henry  Zwimer,  Fairchild’s  Midwest 
Director,  will  address  the  regular 
monthly  luncheon  of  the  Omaha  .'\d 
Club  in  that  city  on  Jan.  23. 


A.  definitive  series  of  articles  ana¬ 
lyzing  the  mass  merchandising  mar¬ 
ket  in  1%2,  published  recently  in 

HOME  FURNISHINGS  DAILY, 
will  be  reprinted  in  book  form  by 
the  Book  Division  of  Fairchild 
Publications.  The  articles  were 
written  by  Manny  Hoffman,  news 
editor  of  HOME  FURNISHINGS 
DAILY.  The  book  titled  “Mass 
Merchandising  ’62,”  describes  how 
old  line  retailers  are  meeting  com¬ 
petition  developing  from  the  grow¬ 
ing,  low  margin  operators.  It  will 
be  available  early  in  February  at 
$1.25  a  copy. 


Mort  Gordon,  editor  of  the  Retailing 
for  Men  and  Men’s  &  Boys’  Retailer 
sections  of  DAILY  NEWS  REC¬ 
ORD,  will  represent  the  paper  at 
the  annual  convention  of  the  Vir¬ 
ginia  .Assn,  of  Retail  Clothiers  & 
Furnishers,  Jan.  21-23.  These  meet¬ 
ings,  held  jointly  with  the  conven¬ 
tion  of  the  Virginia  Men’s  Apparel 
Club,  take  place  at  the  Williams¬ 
burg  Inn,  Williamsburg.  Va. 


Bert  Bates  has  joined  Fairchild 
News  Service  in  Bakersfield.  Cal.,  to 
represent  all  Fairchild  papers  in 
that  area. 

FAIRCHILD 
Publications,  Inc. 

7  East  12tli  St.,  Now  York,  N.  Y. 
PublislMrt  of 

Doily  Nowi  Rocord.  Wofflon'i  Woor  Doily, 
Homo  Fumishinqt  Doily,  Footwoar  Nowi, 
Supormorkot  Nows,  Drug  Now,  Wookly, 
Mon't  Woor  Eloctronic  Nowi,  Rooks, 
Motolworliing  Nows,  Diroctorioi. 


Aviator  Thomis  Wins 
.Air  Writing;  Trophy 

Phoenix 

Wayne  Thomis,  aviation  edi¬ 
tor  of  the  Chicnffo  Tribune,  was 
honored  here  Jan.  14  as  the  10th 
recipient  of  the  Strebig-Dobben 
Memorial  Award  sponsored  by 
Trans  World  Airlines. 

The  award  was  presented  to 
Mr.  Thomis  at  a  dinner  here  at 
which  awards  were  also  pre¬ 
sented  to  the  previously 
announcetl  14  winners  of  TWA’s 
24th  Annual  Writing  and  Pic¬ 
ture  Competition. 

The  Strebig-Dobben  Award 
consists  of  $250  in  cash  and  a 
commemorative  trophy.  The 
honor  is  given  for  “outstanding 
contribution  to  the  public  under¬ 
standing  of  commercial  avia¬ 
tion.” 

Mr.  Thomis  has  been  with  the 
Chicago  Tribune  for  30  years,  its 
aviation  specialist  since  1936. 

A  pilot  for  many  years  before 
World  War  II,  he  joined  the  U.S. 
Navy  in  1942  and  was  assigned 
to  a  ferry  group.  He  made  more 
than  125  transcontinental  flights 
before  assignment  to  the  central 
Pacific,  where  he  served  until 
his  discharge  in  April  1946. 

• 

CitcNi  For  Reporting 

Longview,  Tex. 
A  resolution  acknowledging 
“the  efficient  and  honest  report¬ 
ing”  of  Jerry  Richmond,  for 
several  years  a  Longview  Newit- 
Joumal  staff  writer  until  he 
accepted  a  position  with  the 
Dalian  Timen  Herald  on  Jan.  1, 
has  been  passed  by  the  Commis¬ 
sioners’  Court  of  Gregg  County. 

• 

James  T.  Dorris — to  assistant 
business  manager,  Detroit 
(Mich.)  NewH.  He  will  continue 
to  direct  personnel  and  labor 
relations. 

*  *  * 

Richard  J.  Hartford,  man¬ 
aging  editor,  Hartford  Timen — 
new  president.  United  Press 
International  Newspapers  Asso¬ 
ciation  of  Connecticut,  succeed¬ 
ing  Rvssell  G.  D’Oench,  editor 
of  the  Middletown  Prenn. 

«  *  * 

Mark  Miller,  feature  writer, 
Sioux  City  (Iowa)  Journal — 
retired.  He  will  continue  as  a 
part-time  staff  writer.  He 
started  with  the  Journal  in  1953. 

*  *  « 

William  T.  Fleming,  adver¬ 
tising  director,  Lowell  (Mass.) 
Sun — resigned.  Succeeded  by 
Victor  Romane,  moving  up  from 
head  of  national  advertising.  Mr. 
Romane  will  combine  both 
duties.  Mr.  Fleming  came  to  the 
Sun  as  classified  advertising 
manager  20  years  ago,  Mr. 
Romane  joined  the  Sun  in  1933. 


DEAN  STEW7— "MU*  London  Air- 
porf"  of  BOAC  shares  tidbits  and 
conversation  with  the  dean  of 
correspondents  at  New  York's  In¬ 
ternational  Airport — Joe  Green- 
idqe  of  Reuters,  Aqence  France 
Presse  and  various  British  dailies. 
Joe  has  been  covering  the  airport 
since  1946. 

Conservation  Aide 

Lan.sing,  M'ch. 
Gcv.  John  B.  Swainson  has 
namerl  Kenneth  S.  Lowe,  editor 
of  the  Marquette  Mining  Jour¬ 
nal,  to  the  Michigan  Conserva¬ 
tion  Commission. 

He  is  the  third  newspaperman 
appointed  to  the  seven-man  com¬ 
mission  since  la^t  year.  Others 
were  Harry  Whiteley  of  Rogers 
City,  etlitor  of  the  Prenquc  l<le 
County  Advance,  and  E.  M. 
Laitala  of  Hancock,  editor  of 
Michigan  Sportninan,  a  Finnish- 
language  publication. 

• 

Charles  S.  Newman,  police 
reporter,  Wilmington  (Del.) 
Evening  Journal — to  sports 
department,  Baltimore  (Md.) 
Evening  Sun. 

«  «  * 

Jerry  Dorbin,  former  sports 
editor  and  for  past  two  years 
news  staffer,  Carlnhad  (N.  M.) 
Current- Argun — to  city  editor. 

*  *  * 

Katie  Lou  Rodgers,  Boston 
(Mass.)  bureau.  United  Press — 
to  editor-in-chief,  Beardntown 
(Ill.)  Illinoian-Star. 

«  «  * 

Dick  Bloomer,  Lon  Angelen 
(Calif.)  Herald-Exprenn  auto¬ 
motive  editor  for  10  years; 
retired  after  more  than  40  years 
in  the  newspaper  field.  He 
started  with  the  New  York 
Herald  in  1920. 

«  *  « 

J.  C.  Brossier,  editor  emeri¬ 
tus,  Orlando  (Fla.)  Star-Sen¬ 
tinel  Papers — retired.  Mr.  Bros¬ 
sier  is  the  former  owner  of  the 
Reporter  Star,  which  was  com¬ 
bined  with  the  Sentinel  in  1930. 
He  has  been  editor  emeritus  for 
the  past  five  years. 

*  «  * 

Rodger  H.  Knight,  news  edi¬ 
tor,  Belfast  (Me.)  Republican- 
Journal — to  state  news  desk, 
Portland  (Me.)  Press  Herald. 

EDITOR  ac  PU 
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Kirkpatrick  Moves 
To  Washington  Beat 

Cincinnati 

Brady  Black,  executive  <*ditor, 
has  reorganized  the  EnquirePs 
team  of  politics  and  government 
specialists,  as  follows: 

Richard  Kirkpatrick,  from 
Columbus  to  Washington  corre¬ 
spondent;  Michael  Maloney  Jr., 
to  Columbus  (O.)  bureau  chief; 
Jesse  R.  Shaffer  Jr.,  formerly 
with  Dayton  (O.)  News,  to  Ken¬ 
tucky  correspondent;  William 
Kagler,  to  Cincinnati  and  Hamil¬ 
ton  County  politics;  Mrs.  Mary 
Gallagher,  reporter,  and  Forrest 
Davis,  columnist  and  special 
writer,  continue  in  Washington. 

• 

Humewooil  to  AMA 

Chicago 

Harry  Homewood,  formerly 
chief  of  Newsweek’n  Chicago 
bureau,  has  been  name<l  direc¬ 
tor  of  media  relations  of  the 
American  Medical  Association. 
Before  joining  Newsweek,  Mr. 
Homewood  was  Detroit  bureau 
chief  of  McGraw-Hill  Publish¬ 
ing  Co. 

• 

Ambrose  J.  (Herb)  Linnen, 
AP  .staff,  Harrisburg  (Pa.) 
bureau — to  Bell  Telephone  Com¬ 
pany  of  Pennsylvania  as  public 
affairs  supervisor  in  Philadel¬ 
phia. 

*  ♦  ♦ 

Lorna  Flood,  daughter  of 
Tom  Flood,  Albany  (N.  Y.) 
UPI  bureau — to  copygirl, 
Albany  (N.  Y.)  Knickerbocker 
News. 

♦  •  • 

Richard  S.  Pasko,  Salem 
(Ore.)  Statesman- Journal 
Newspapers  —  to  Stockton 
(Calif.)  Record  as  merchan¬ 
dising  manager.  Hugh  P.  Don¬ 
nelly  Jr.,  sports  editor,  Turlock 
(Calif.)  Journal — to  sports. 
Record  staff.  Joan  Ulrich, 
assistant  director  of  public  rela¬ 
tions,  University  of  Pacific — to 
Record  women’s  staff. 

*  *  « 

J.  O.  Wiley,  formerly  editor 
and  general  manager,  Nashville 
(Ga.)  Herald  —  to  Jordan  En¬ 
terprises  Weekly  Newspapers, 
Atlanta,  as  advertising  director 
of  the  Weekly  Star,  West  End 
Publishing  Company  Inc. 

«  *  * 

Art  Raymond,  city  editor, 
Mitchell  (S.  D.)  Daily  Repu^ 
lie  —  to  managing  editor,  IV tl- 
liston  (N.  D.)  Herald. 

♦  *  • 

Ralph  W.  Callahan,  general 
manager,  Anniston  (Ala.)  Star 
—  elected  president  of  the  An¬ 
niston  Chamber  of  Commerce. 

BLISHER  for  January  20,  1962 
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Malick 


Daily’s  New  Publisher 
Publisher’s  Grandson 

Shamokin,  Pa. 

John  H.  Reid,  a  grandson  of 
an  early  publisher  of  the  paper, 
is  now  publisher  of  the 
Shawokin  News-Dinpatch,  fol¬ 
lowing  the  retirement  of  Robert 
E.  .Malick  after  a  40-year  career 
here. 

Mr.  .Malick  serv’ed  as  assistant 
to  the  new  publisher’s  grand¬ 
father,  the  late  J.  Frank  Hoover, 
prior  to  the  merger  of  the  Daily 
Sewx  and  the  Shamokin  Din- 
patch  in  1933.  He  succeeded  Mr. 
Hoover  the  following  year. 

.Mr.  Reid,  a  graduate  of  Miami 
University.  Ohio,  with  a  degree 
in  bu.siness  administration, 
became  a  fulltime  employe  of  the 
News- Dispatch  in  1955  after 
ser\’ice  in  the  Army.  He  is  the 
son  of  L.  Gordon  Reid,  treasurer 
of  the  publishing  company,  and 
Mrs.  Gertrude  Hoover  Reid, 
president. 

.Mr.  Malick  continues  as  a 
director  and  vicepresident  of  the 
News  Publishing  and  Printing 
Company. 

• 

Bendy  at  Seagram 

Anton  W.  Bondy  has  left  his 
position  as  manager  of  market¬ 
ing  information  with  Lever  Bros, 
to  become  director  of  media  for 
the  House  of  Seagram,  Inc. 
Prior  to  joining  Lever,  Mr. 
Bondy  worked  at  Kenyon  &  Eck- 
hardt  Inc.;  BBDO;  and  J. 
Walter  Thompson  Co. 

• 

John  Maloy — from  division 
representative  to  New  York 
state  radio-tv  news  editor. 
United  Press  International. 

«  *  * 

Ronnie  Biitler — from  editor, 
Lexington  (Ky.)  weekly,  to  sci¬ 
ence-medical  reporter,  Louinville 
(Ky.)  Times.  David  Hack*®, 
Times  reporter  —  to  staff, 
National  Observer. 

*  «  * 

Ralph  Miller — from  news¬ 
paper  job  in  Sarasota,  Fla.,  to 
south  Rowan  County  beat,  Salis¬ 
bury  (N.  C.)  Post,  succeeding 

Mack  McKa,  retired  after  15 

years  in  post. 

editor  at  PUBLISHER 


2  Cileil  for  Stories 

Honoh'lit 
Two  Hawaii  newsmen  have 
lieen  cited  for  distinguished  con¬ 
tributions  to  the  understanding 
of  international  affairs  in 
Hawaii.  The  Pacific  and  Asian 
Affairs  Council  has  presented  its 
Paul  S.  Bachman  Memorial 
Award  to  Gardiner  B.  Jones, 
Reid  assistant  to  the  editor  of  the 

Honolulu  Advertiser,  and  Brian 
Casey,  Advertiser  political 
reporter.  Mr.  Jones  was  praised 
for  a  series  on  Viet  Nam  and 
Mr.  Casey  for  a  series  on 
Okinawa. 

• 

In  Treasurer’s  Post 

Toronto 

C.  A.  (Harry)  Day,  65,  re¬ 
tired  recently  as  treasurer  of 
The  Canadian  Press  after  40 
years  with  the  new’s  cooperative 
serving  Canada’s  daily  newspa- 
|)ers.  He  has  been  treasurer 
since  1935.  Glen  Witherspoon, 
45,  who  joined  CP  as  an  editor 
in  1943  and  has  been  on  the  ac¬ 
counting  staff  since  1947,  takes 
over  as  acting  treasurer. 

• 

Honor  Roy  Howard 

Roy  W.  Howard  of  Scripps- 
Howard  Newspapers  will  be  the 
recipient  of  the  first  .Alumnus 
of  the  Year  Award  to  be  made 
by  the  graduates  of  Emmerich 
Manual  Training  High  School 
of  Indianapolis.  The  presenta¬ 
tion  will  be  made  Feb.  3. 

• 

Dan  K.  Thomasson — from 
copy  desk  to  general  assignment 
reporter,  Denver  (Colo.)  Rocky 
Mountain  News. 


BUSIEST  MAN  in  the  United  States — that's  what  Washinqton  newsmen 
call  Eddie  Higgs,  day  editor  of  the  AP  bureau  at  the  nation's  capital. 
Eddie,  at  left,  completing  his  first  25  years  with  AP,  receives  a  gold 
service  button  from  Bureau  Chief  William  L.  Beale  Jr.,  at  right,  while 
News  Editor  Marvin  Arrowsmith  looks  on. 


Robert  Tweedell — from  news 
editor  to  assistant  managing 
editor,  Denver  (Colo.)  Post. 
John  Rogers,  copy  desk,  Hous¬ 
ton  (Tex.)  Post — to  copy  desk. 
Post.  Mrs.  Jean  Ragan  Wood- 
son — from  women’s  news  and 
feature  writer  to  director  of  the 
Women’s  Department,  Post. 

*  «  * 

Harold  W.  Deadman,  Omaha 
(Neb.)  World-Herald  adver¬ 
tising  director — to  retail  adver¬ 
tising  manager,  Oklahoma  City 
(Okla.)  Daily  Oklahoman  and 
Times. 

«  *  « 

Richard  W.  Ccll,  chief  of 
the  Washington  News  bureau, 
Cox  Newspapers — to  manager 
of  the  Legislative  and  Media 
Department,  Government  Rela¬ 
tions  Services  Corporation,  a 
public  relations  firm  recently 
organized  by  Tanley  M.  An¬ 
drews,  former  aide  to  Sen. 
Frank  D.  Lausche  (D-Ohio). 
The  firm  provides  technical  and 
public  relations  services  to  Ohio 
industrial  firms  at  the  federal 
level. 


Regan  Spencer  Satfer^hwaite 

GOOD  HOME  WORK — ^Tina  Safterfhwaite,  home  furni*hing$  editor, 
and  Mary  Jane  Spencer,  assistant  women's  news  editor,  of  the  Toledo 
Blade  accept  the  Dorothy  Dawe  trophy  from  Neil  Regan,  public  rela¬ 
tions  director  of  the  American  Furniture  Mart.  The  Blade  won  the 
loving  cup  in  its  circulation  class  for  coverage  of  the  home  furnishings 
field  (architecture,  floor  planning,  color,  modernization,  etc.) 

for  January  20,  1962 


For  Research  Projects 

Chicago 

Arlene  Peterson  has  joined 
the  Chicago  Tribune’s  research 
staff  as  a  project  director,  it  is 
announced  by  Don  Klein, 
research  manager.  She  has 
served  as  research  consultant  to 
advertising  agencies,  consumer 
research  organizations,  and  man¬ 
agement  consultant  firms, 
o 

Alexander  E.  ANi»aisoN, 
production  manager.  New  York 
Herald  Tribune  —  resigned.  He 
joined  the  Herald  Tribune  in 
1946. 

♦  *  • 

Kenneth  C.  Danforth,  Little 
Rock  Arkansas  Gazette  news 
-staff — to  director  of  public  rela¬ 
tions  for  the  Arkansas  Oil 
Dealers  Association. 

*  *  * 

William  L.  Honeysett,  gen¬ 
eral  display  advertising  man, 
Bellingham  (Wash.)  Herald — to 
retail  advertising  manager,  suc¬ 
ceeding  the  late  Paul  Erickson. 
*  *  * 

Paul  Ellis,  editor,  Mecklen¬ 
burg  (N.  C.)  Times  —  to  Char¬ 
lotte  (N,  C.)  Observer  copy 
desk.  Katherine  Wilson,  Uni¬ 
versity  of  North  Carolina  jour¬ 
nalism  graduate  —  to  Observer 
women’s  department.  Charles 
Robson,  Yale  graduate,  late 
with  U.  S.  Army  —  to  Observer 
sports  department. 

*  *  « 

Harry  J.  Maloy,  for  more 
than  40  years  manager  of  the 
national  automotive  advertising 
department,  Cleveland  (Ohio) 
Plain  Dealer,  retired.  He  has 
been  with  the  paper  52  years. 
Mr.  Maloy  will  be  retained  as  a 
consultant  until  next  August. 
His  successor  is  John  C.  Mo¬ 
loney,  his  assistant. 

*  •  * 

Ed  Rowland  —  returned  to 
Raleigh  (N.  C.)  Times  after 
active  duty  with  the  Army  for 
six  months. 
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NEWSPAPER  LAW 


Criticism  and  Error 
Immune  After  Trial 


By  Albert  Wowlruff  Gray 


An  enlightening  dissertation 
on  the  doctrine  of  constructive 
contempt  flowed  from  the  deci¬ 
sion,  a  few  months  ago,  by  the 
Mississippi  Supreme  Court  in  a 
case  involving  a  story  in  the 
Hattiesburg  American. 

In  summary,  the  court  said: 
“A  reporter  or  other  member  of 
the  audience  (in  the  courtroom) 
could  not  be  laid  by  the  heels 
for  contempt  simply  l)ecause  he 
reached  and  published  a  preju¬ 
diced  or  inaccurate  appraisal  of 
the  trial.” 

The  key  point  in  the  decision 
which  relieved  Medgar  Evers,  a 
fleld  secretary  for  the  National 
Association  for  the  Advancement 
of  Colored  People,  from  a  $100 
fine  and  30-day  jail  sentence 
was  that  his  published  comment 
came  at  the  end  of,  and  not 
during,  the  trial.  (131  So.  3  2d 
653). 

Charged  with  burglary,  Clyde 
Kennard,  a  Negro,  had  been 
tried  and  convicted  by  a  Circuit 
Court  and  sentenced  to  seven 
years  in  the  state  penitentiary. 
On  the  day  following  the  trial 
Evers  wrote  in  the  American: 

“The  greatest  mockery  (to 
justice)  took  place  Monday, 
November  21,  in  the  Forrest 
County  Court  House  when 
despite  the  overwhelming  evi¬ 
dence  in  Clyde  Kennard’s  favor 
he  was  convicted  and  sentenced 
to  seven  years  in  the  state  peni¬ 
tentiary  for  alleged  burglary. 
In  a  courtroom  of  segregation¬ 
ists  apparently  resolved  to  put 
Kennard  ‘legally  away’  the  all- 
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white  jury  found  Kennard  guilty 
as  charged  in  only  10  minutes.” 

I  The  district  attorney  three 
days  later  filed  a  petition 
charging  that  the  writing  and 
publication  of  this  comment  was 
done  with  the  intent  “contu¬ 
maciously  to  impede,  degrade, 
obstruct,  embarrass,  interrupt, 
defeat  or  corrupt  the  administra¬ 
tion  of  justice.” 

The  writer  of  the  article 
moved  to  dismiss  this  petition  on 
the  ground  that  it  failed  to  state 
facts  constituting  a  contempt, 
in  that  it  did  not  charge  inter¬ 
ference  with  the  trial  but  merely 
expressed  an  honest  opinion  of 
the  case. 

Englisli  Rule  Duesn'l  Apply 

The  state’s  Supreme  Court 
eventually  set  aside  the  convic¬ 
tion  of  the  writer,  and  said: 

“The  early  English  common 
law  rule  was  that  the  publica¬ 
tion  of  an  incorrect  or  inaccurate 
report  of  a  decision  of  the  court 
or  proceedings  therein  which 
tended  to  bring  the  court  into 
ridicule  or  disrespect  constituted 
contempt.  However  the  general 
rule  in  this  country,  particularly 
in  the  light  of  our  constitutional 
protections  of  freedom  of  speech 
and  the  press,  is  that  a  citizen 
or  newspaper  publisher  ‘is  not 
liable  for  contempt  of  court  for 
publishing  an  inaccurate  report 
of  a  court  decision  after  the  final 
disposition  of  the  case’.” 

'The  court  then  summarized 
the  underlying  principles  in  an 
application  of  this  rule  of  law. 

“The  reason  and  policy  of  this 
-  attitude,”  the  court  said,  “are 
well  stated  as  follows:  at  com¬ 


mon  law  the  mere  writing  con¬ 
temptuously  of  the  judge  of  a 
superior  court  is  a  constructive 
contempt  but  this  doctrine  has 
not  l)een  fully  adopted  in  this 
country  and  has  been  limited  to 
pending  cases  by  our  constitu¬ 
tional  guarantees  of  free  speech 
and  liberty  of  tbe  press. 

“The  common  law  rule  is 
founded  upon  the  principle  that 
a  judge  is  the  representative  of 
the  king  and  hence,  beyond  ques¬ 
tion.  In  this  country  however, 
the  principles  of  free  and  popu¬ 
lar  government  are  diametrically 
opposed  to  such  a  theory. 

“The  utmost  latitude  and 
liberty  in  the  discussion  of  busi¬ 
ness  affecting  the  public  and  the 
conduct  of  those  who  fill  posi¬ 
tions  of  public  trust,  that  is 
consistent  with  truth  and 
decency,  is  not  only  permitted 
but  is  held  to  be  essential  to  tbe 
public  welfare.  Hence,  under  our 
laws  defamatory  comments  on 
the  past  conduct  of  a  judge  or 
relating  to  his  fairness  or  hon¬ 
esty,  do  not  constitute  a  con¬ 
tempt  even  though  they  may 
embarrass  the  court  to  some 
extent  in  pending  litigation. 

“The  rule  of  a  small  minority 
of  states  is  to  the  contrarj'  but 
the  soundest  doctrine  is  that  of 
confining  constructive  contempts 
of  court  to  cases  which  are 
pending  before  it  at  the  time  of 
the  publication.  .  .  . 

A  Public  Event 

“A  trial  is  a  public  event  and 
what  transpires  in  a  courtroom 
is  public  property.  Inaccuracies 
in  reporting  are  commonplace. 
A  reporter  or  other  member  of 
the  audience  could  not  be  laid  by 
the  heels  for  contempt  simply 
because  he  reached  and  pub¬ 
lished  a  prejudiced  or  inaccurate 
appraisal  of  the  trial. 

“'The  person  making  the  pub¬ 
lication  must  have  done  it  under 
such  circumstances  as  would  be 
reasonably  calculated  to  imperil 
the  fair  and  orderly  functioning 
of  the  judicial  process.  The 
power  to  punish  for  contempt 
depends  upon  a  more  substantial 
showing  than  exists  here. 

“We  cannot  see  how  this  one¬ 
sided,  inaccurate  and  prejudiced 
comment  on  a  case  could  present 
in  any  realistic  sense  a  serious, 
real  or  substantial  tendency  to 
impede  or  corrupt  the  judge  or 
jury  .  .  . 

“Courts  are  public  institutions 
which  can  and  should  in  many 
instances  be  criticized  by  citi¬ 
zens.  The  only  restriction  on  that 
right  is  when  a  person’s  state¬ 
ments  or  actions,  beyond  a  rea¬ 
sonable  doubt,  have  a  reasonable, 
real  and  substantial  tendency  to 
obstruct  the  administration  of 
justice.” 

EDITOR  at  PU 


Picture  Wire 
Tenth  Year 
Noted  by  UPI 

United  Press  International’s 
newspictures  division  is  marking 
its  10th  anniversary  with  a 
record  of  achievements  started 
on  Jan.  1,  1952. 

Since  that  time  when  Acme 
Newspictures  was  purchased, 
UPI  Newspictures  has  increased 
its  list  of  subscribing  newspa¬ 
pers  and  television  stations  from 
297  to  1,053—643  in  the  United 
States  and  410  abroad,  according 
to  Frank  Tremaine,  vicepresi¬ 
dent  and  general  manager. 

Mr.  Tremaine  said  UPI  was 
first  “to  develop  a  facsimile  ma¬ 
chine  which  would  operate  com¬ 
patibly  with  conventional  pic¬ 
ture  transceivers  so  that  the  two 
types  of  equipment  could  be 
mixed  on  the  same  network.” 

UPI  spearheaded  the  develop¬ 
ment  of  facsimile  reproduction 
for  both  newspapers  and  tele¬ 
vision  stations  —  on  the  .same 
circuit,  he  added. 

Greater  Clarity 

He  noted  the  major  modifica¬ 
tion  of  sending  and  receiving 
equipment  throughout  the 
UNIFAX-Telephoto  network 
which  resulted  in  greater  clarity 
of  detail  by  increasing  the  num¬ 
ber  of  scanning  lines  per  inch. 
That  development,  he  said,  was 
one  of  several  technical  advances 
conducted  in  the  UPI  engineer¬ 
ing  laboratory  at  Maywood,  NJ., 
under  the  direction  of  J.  J.  Cal¬ 
lahan,  chief  Telephoto  engineer. 

In  the  decade  the  size  of  the 
newspicture  system  increased 
from  12,345  miles  to  34,586 
miles. 

In  the  foreign  field,  Mr.  Tre¬ 
maine  cited  UPI’s  laimching  of 
a  leased  picture  network  that 
serves  Prance,  Germany,  Swit¬ 
zerland,  Italy,  Belgium,  and  the 
Netherlands  —  with  London  as 
the  control  point. 

Regularly-scheduled  UPI 
radiophoto  beamcasts  from  New 
Yoric  and  San  Francisco  areas 
now  provide  a  stream  of  pictures 
for  newspapers  and  television 
stations  in  Europe,  Latin 
America,  and  Asia  and  the 
Pacific. 

UPI  began  its  second  decade 
of  picture  service  with  the  in¬ 
auguration  of  the  first  internal 
radiophoto  netw’ork  in  South 
America.  It  is  operated  from 
Buenos  Aires  and  serves  sub¬ 
scribers  in  Argentina  with  up- 
to-the-minute  picture  coverage 
of  the  news  of  the  day  in  that 
country. 

B  L I S  H  E  R  for  January  20,  19(i2 


Marty 

VISWNG  COMPANY 


C/kRBlOE  CORP. 


PHOTOGRAPH'^ 


•  NO  MORI  DEVELOPING  TRAYS! 

•  NO  MORE  STOP  BATHI 

•  NO  MORE  HYPO  BATHS! 

•  NO  MORE  RINSING  SINKSI 

•  NO  MORE  BULKY  ORIERI 

•  NO  MORE  DARKROOM  MESS! 


FOTORITE  Rapid  Print  Process  makes  professional  photographic  prints  and  enlargements  up  to  11  x  14  — 
fully  developed,  permanently  fixed,  85%  dry,  in  any  contrast  and  finish  — in  5  to  15  seconds  each! 


FOTORITE  puts  an  end  to  the  entire  costly,  time 
consuming  dark  room  mess.  A  foolproof  (and  inex¬ 
pensive!)  table-top  machine — the  FOTORITE  Rapid 
Print  Processor — with  its  2  radically  new  photo  chem¬ 
icals — does  all  the  work!  You  simply  expose  your 
negative  on  special  FOTORITE  photographic  paper 
in  your  own  contact  printer  or  enlarger,  slip  it  into 
the  FOTORITE  processor — and  out  comes  your  fin¬ 
ished  print  in  a  miraculous  few  seconds!  A  wide 
selection  of  FOTORITE  papers  serves  all  your  print¬ 
ing  and  enlarging  needs! 

FOTORITE  also  makes  daylight  prints,  duplicates 
line  work  from  its  own  paper  negative,  and  makes 
blow-backs  from  microfilm. 

USE  FOTORITE  FOR: 

Screen  Veloxes 
Line  Arl  Reproduction 
(confect  or  in  camera) 

Proofing  Offset  Negatives 
No  stretch  or  shrinkage  on  Separations 
Quality  Prints  from  Color  Negatives 
Photo  Drawings 

Prints  immediately  accept  Retouching- 
Air  brushing 

Roll  Paper  for  Photo  Typesetting  Machines 
Glossy  paper  ready  for  engravers 

immediately  without  ferrotyping 


Marty  Boot  heads  Visking  Company’s  $30,000  photo 
lab— a  busy  4-man  operation  that  turns  out  an  average 
of  400  prints  a  day,  most  of  them  on  a  “rush”  basis.  With 
his  newly  install^  FOTORITE  Rapid  Print  Processor, 
the  hundreds  of  “I-want-it-yesterday”  jobs  that  he  faces 
daily  are  no  longer  a  problem.  “It  used  to  take  us  about 
45  minutes  to  process  a  print  or  enlargement,”  says  Mr. 
Boot  “I  can  still  hardly  believe  it,  but  now  FOTORITE 
does  the  job  for  us  in  a  few  seconds.” 

HERE  ARE  A  FEW  OF  THE  PLACES  WHERE 
FOTORITE  IS  MAKING  PHOTOGRAPHIC  HISTORY: 
VISKING  COMPANY  •  CONTINENTAL  CAN  CO.  •  UNinD  AIR  LINES 
•  GARY  (Indiana)  TRIBUNE  •  CHICAGO'S  AMERICAN  *  GREAT  LAKES 
NAVAL  TRAINING  STATION  •  FANSHEL  METALLURGICAL  CO.  • 
ARGONNE  NAT'L  LABS  •  TELETYPE  CORP.  •  AMERICAN  ASS'N  OF 
RAILROADS  *  NATO  (North  Atlantic  Treaty  Oreanixatien)  *  STATE 
OF  ILLINOIS  (State  Dept.)  •  CHICAGO  NORTHSIDE  NEWSPAPERS. 


FOTORITE.  INC.  Dept.  E.P.I 

*424  Nertli  Western  Avenue,  Chicago  45.  Illinois 

Q  I  would  like  additional  information,  specifications  and  details. 

□  Comments _ 

We  do  do  not  Q  have  a  darkroom  with  enlarger  and  contact 
printing  equipment. 

NAME _ 

TITLE _ 

FIRM _ 

ADDRESS _ 


CIRCULATION 


ANPA  Calls  Postal 


Surcharge  ‘Unfair’ 


second  published  by  the  P-G  in 
little  more  than  a  year. 

The  27,000  copies  were  sold 
for  5  cents  a  copy.  David  A. 
Yuenger,  managing  editor, 
worked  as  copy  editor  for  the 
edition  which  had  no  advertis- 


Hagerty  Signs 
Smith  to  Do 
News  Show 


The  Postal  Committee  of  the 
American  Newspaper  Publishers 
Association  sent  out  warning 
flares  this  week  on  the  rate  in¬ 
creases  which  newspapers  face 
in  the  postage  bill  that  is  be¬ 
fore  Congress. 

With  strong  backing  from  the 
Administration,  the  bill  is  be¬ 
ing  pushed  for  swift  action.  Un¬ 
less  there  is  a  change  of  plan, 
due  to  mounting  protests,  it  will 
be  brought  out  for  considera¬ 
tion  on  the  House  floor  Jan.  23. 

Second  class  postal  costs  may 
rise  as  much  as  135%  for  some 
newspapers,  according  to  an 
analysis  of  the  bill  made  by  the 
Postal  Committee.  Chairman 
Ralph  Nicholson,  publisher  of 
the  Dothan  (Ala.)  Eagle,  made 
this  report  to  the  ANPA  mem¬ 
bership: 

“The  new  proposal  would  im¬ 
pose  a  surcharge  of  one  cent 
per  copy  (in  two  stages  *^c  in 
July  1962  and  another  ^^c  in 
July  1963)  on  all  second  class 
mail  outside  the  county  of  pub¬ 
lication.  This  is  an  entirely  new 
proposal  in  postal  rate-making. 
The  hearings  of  1961  were  held 
on  an  earlier,  different  rate  pro¬ 
posal. 

“Members  of  our  committee 
reported,  for  example,  that  this 
would  impose  a  100%  increase 
in  second  class  postal  costs  on 
the  Raleigh  (N.  C.)  News  & 
Observer,  135%  increase  on  the 
Aberdeen  (S.  D.)  American- 
News,  66%  increase  on  the  Riit- 
land  (Vt.)  Herald,  and  124% 
increase  on  the  Dothan  (Ala.) 
Eagle. 

“Your  committee  believes  this 
is  a  highly  unfair  proposal  be¬ 
cause: 


new  rate-making  proposal. 

“2.  It  imposes  an  increase  in 
the  same  amount  (one  cent  per 
copy)  on  a  small  town  news¬ 
paper  moving  two  miles  across 
a  county  line  or  a  big  magazine 
or  newspaper  crossing  the  con¬ 
tinent. 

“Your  committee  believes  that 
if  any  increase  in  postal  rates 
on  all  classes  of  mail  is  to  be 
enacted,  the  only  fair  basis  of 
increases  in  second  class  rates 
would  be  the  historic  precedent 
of  percentage  increases  apply¬ 
ing  equally  to  all  users  of  sec¬ 
ond  class  mail.  Second  class 
rates  have  been  increased  89 
percent  since  1952.  In  the  same 
period  first  class  rates  were  in¬ 
creased  by  33  percent,  from  3 
cents  to  4  cents. 

“Your  committee  reiterates 
the  long-standing  policy  of 
ANPA  that  we  know  daily 
newspapers  want  no  subsidy. 
We  want  to  pay  100  percent  of 
the  costs  of  handling  daily  news¬ 
papers  in  second  class  mail  but 
not  costs  that  belong  elsewhere, 
such  as  public  service  costs.” 


A  five-man  picture  staff  un¬ 
der  Clarence  Bredell  provided  a 
full  page  of  pictures  in  addition 
to  the  color  shot. 

Mr.  Daley  said  Mr.  Torinus 
had  okayed  the  extra  because 
the  P-G  was  publishing  no  Mon¬ 
day  edition  and  the  story  would 
have  been  48  hours  old  before 
it  had  hometown  distribution 
otherwise. 


‘1.  It  introduces  an  entirely 


Why  isn't  your 
newspaper  on  sole  in 
Palm  Beach,  Florida? 


FOOTBALL  EXTRA 

Green  Bay,  Wis. 

“Titletown,  U.S.A.”  read 
about  the  championship  per¬ 
formance  of  its  Packers  in  the 
National  Football  League  play¬ 
off  New  Year’s  eve  in  a  Green 
Bay  Press  Gazette  extra  that 
included  a  six-column  color  ac¬ 
tion  picture. 

The  four-page  extra,  ordered 
by  executive  editor  John  B. 
Torinus,  hit  the  street  at  10:20 
P.M.,  less  than  seven  hours 
after  the  Packers  beat  the  New 
York  Giants,  37-0. 

Sports  editor  Art  Dakey  and 
assistant  Lee  Remmel  put  it 
together.  The  extra  was  the 


THE  PALM  BEACH.  FLORIDA  date¬ 
line  will  continue  to  make  the  front 
pages — many,  many  times  this  winter 
— and  the  next  one  and  again  and 
again! 

Surely — your  IMPORTANT  newspaper 
deserves  representation — and  sales — 
thru  hotels  and  newsstands  in  this 
"PRESTIGE"*  market  along  with  the 
other  outstanding  and  important  air 
shipped  newspapers  now  represented.  | 
Write  F.E.C.  NEWS  CO.  (wholesale 
distributor  of  all  reading  matter  ^ 
throughout  Florida's  fabulous  Gold  | 
Coast  area),  Box  1174,  West  Palm  | 
Beach,  Florida  for  full  distribution  I 
details.  I 


MR.  PUBLISHER 

You  are  SPECIAL- 
BECAUSE 


Buttiiies8  Section 
Added  on  Tuesday 


Toronto 

The  Toronto  Globe  and  Mail, 
morning  daily,  started  a  weekly 
“Report  on  Business”  12-page 
section,  which  will  appear  each 
Tuesday.  The  other  five  days  of 
the  publishing  week  the  news¬ 
paper  will  carry  its  regular  two 
or  three  pages  of  financial  news. 

The  new  business  section  was 
inaugurated  with  the  addition  of 
the  regular  news  service  of  the 
Financial  Times  of  London.  In 
addition  to  this  news  service,  the 
Globe  and  Mail  carries  business 
news  and  general  news  reports 
from  the  New  York  Times,  the 
Observer  Foreign  News  Service 
of  London,  Dow,  Jones  service, 
Le  Monde  of  Paris,  Reuters, 
Associated  Press,  United  Press 
International  and  Canadian 
Press.  The  morning  paper  also 
has  its  staff  correspondents  in 
London,  Ottawa,  Washington 
and  Hong  Kong. 

The  “Report  on  Business”  sec¬ 
tion  carries  advertising  on  its 
front  page  in  a  box  item  in  the 
upper  right  hand  corner,  along¬ 
side  the  masthead.  The  space  has 
been  sold  to  British  Overseas 
Airways  Corporation  for  a  brief 
message  “Fly  BOAC  from 
Toronto  to  Britain  and  Europe.” 


Nationwide  Insurance  of  (Co¬ 
lumbus,  Ohio,  will  spon.sor  a 
new  weekly  news  analysis  show 
by  Howai^  K.  Smith  on  the 
ABC  television  network,  l)ogin- 
ning  Feb.  14.  The  half-hour 
program,  dealing  with  news  of 
the  week  up  to  the  day  of  broad¬ 
cast,  will  be  presented  at  7:30 
p.m.  EST  each  Wednesday. 

Mr.  Smith,  formerly  chief 
Washington  correspondent  for 
CBS-tv,  has  joined  the  news 
staff  of  ABC,  but  he  has  one 
more  taped  program,  an  inter 
view  with  Carl  Sandburg,  for 
Lincoln’s  Birthday  on  CBS. 

James  C.  Hagerty,  ABC  news 
vicepresident,  announced  Mr. 
Smith’s  new  assignment,  say 
ing  he  would  participate  with 
him  in  selecting  the  news  topics 
which  Mr.  Smith  will  analyze 
and  interpret. 

Asked  if  he  would  get  over 
into  the  field  of  editorializing, 
Mr.  Smith  said  he  didn’t  intend 
to  because  he  doesn’t  like  edi 
torials  as  a  form  of  expression, 
he  prefers  to  interpret  the  news 
and  let  the  public  make  its  own 
judgment. 

“Some  times,”  he  said,  “edi¬ 
torials  are  just  free-swinging 


WITHOUT  WARNING  OR  PATTERN 


yoo're  op«n  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  fact  or 
name;  for  invasion  of  Privacy,  Pirocy, 
Plogiarism  or  Violation  of  Copyright. 


liifra*Re<l  Bundling 

Cleveland 
The  Plain  Dealer  has  installed 
20  infra-red  space  heaters  on 
its  loading  docks  to  help  em¬ 
ployes  fight  the  zero  tempera¬ 
tures  while  handling  the  papers. 
The  heaters  cost  $4,000  to  in¬ 
stall. 


»  *  i  t 


This  Week  Adds 
Automobile  Column 


Write  for  details  and  rates. 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W.  Tenth.  Kansas  City,  Mo 


*Th«  fop  echelon  in  the  nation's  commer-  ! 
cial,  industrial  and  advertising  are  your 
audience  here  during  our  winter  season. 


New  York.  Chicago.  San  francisco, 
107  William  175  W,  100  Bush 
St.  Jackson  St. 


Oscars  in  Evening 

Hollywood,  Calif. 

Beginning  an  alternate  morn¬ 
ing  and  evening  release  sched¬ 
ule,  the  Academy  of  Motion  Pic¬ 
ture  Arts  and  Sciences  is  sched¬ 
uling  the  announcement  of  the 
Oscars  for  evening  papers  Feb. 
26.  The  release  will  be  timed 
for  10  a.m.  PST  (1  p.m.  EST). 

EDITOR  Sc  PU 


I 


In  his  opinion,  the  veteran 
reporter  said  the  only  really 
good  editorials  are  those  in  the 
Wall  Street  Journal  with  which 
he  disagrees  about  90  percent. 

Mr.  Hagerty  said  be  did  not 
favor  editorializing  by  a  net¬ 
work  but  he  strongly  urged  local 
stations  to  voice  their  opinions 

Mr.  Smith  began  newspaper 
work  on  the  New  Orleans  (La.) 
Item  in  1936  after  graduating 
from  Tulane  University  and 
studying  at  Heidelberg  in  Ger¬ 
many.  He  was  a  Rhodes  scholar 
in  1937  and  two  years  later  he 
left  Oxford  to  work  for  United 
Press  in  London.  Later  he 
served  in  Copenhagen  and  Ber¬ 
lin,  where  he  joined  CBS  in 
1941. 


This  Week  is  introducing  a 
monthly  column  on  cars  by  its 
Auto  Editor,  Ralph  Stein,  called 
“Rolling  Along  with  Ralph 
Stein.”  The  new  column  is  aimed 
at  the  average  car-owner.  Mr. 
Stein  is  the  author  of  “The 
Treasury  of  the  Automobile" 
(Golden  Press)  and  “Sports 
Cars  of  the  World”  (Scribner’s). 

BLISHER  for  January  20,  1962 
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Trucks  Keep  Pure  Oil  Pumps  Well  Fed’ 

—Says  Robert  L.  Milligan,  President,  The  Pure  Oil  Company 


“America’s  trucking  industry  plays  an  important 
role  in  the  successful  marketing  of  Pure  Oil  prod¬ 
ucts.  When  one  of  our  stations  hits  a  peak  period 
we’ve  got  to  be  sure  a  delivery  reaches  it  in  time 
to  keep  the  tanks  full.  The  transportation  of  our 
petroleum  products  to  retailers  is  a  vital  link  in  our 
chain  of  distribution.’’ 

As  a  leading  marketer  of  oil  products,  Pure  Oil 


has  to  depend  on  the  speed  and  efficiency  of  long 
and  short  haul  trucks  every  single  day.  Trucking 
is  a  twenty-four  hour  a  day  industry— an  essential 
force  to  our  economy.  Have  you  ever  realized  that 
nearly  everything  you  eat,  wear  or  use  takes  a  ride 
on  a  truck  at  one  time  or  another?  Tyrex  rayon 
cord  producers  are  proud  of  their  part  in  keeping 
America’s  trucks  on  the  move. 


r  Emoire  State  Bide.  New  York  1.  N.Y.  TYREX  (Ree.  U.  S.  Pat.  Off.)  is  a  collective  trademark  of  Tyrex  Irtc.  twonoTnoN 

for  rayon  tire  yarn  and  cord.  Tyrex  rayon  tire  yarn  and  cord  is  also  produced  and  available  in  Canada.  ukmcxn  tmiouw  mkbtxy 


PUBUC  RELATIONS 

Columbia  University 
Tries  to  Upgrade  PR 


Columbia  University  is  con¬ 
tinuing  to  make  the  “old  college 
try”  to  raise  the  level  of  public 
relations. 

Its  first  major  attempt  in  that 
direction  took  place  last  August 
and  September.  Then  Robert  W. 
Miller,  chainnan  of  the  public 
relations  program  of  the  School 
of  General  Studies,  issued  600 
invitations  to  present  and  pro¬ 
spective  practitioners  suggesting 
they  might  like  to  improve  their 
status  and  PR  itself  by  taking 
some  courses  at  night  and  attend 
a  counselling  session. 

To  this  invitation,  130 
responded.  Ninety  showed  up  for 
counseling.  The  courses  in  PR 
started  with  55  registered  on 
Oct.  2,  1961.  Most  of  the  stu¬ 
dents  are  already  engaged  in 
PR.  They  range  in  age  from  22 
to  55. 

Mr.  Miller  considered  this  such 
a  success  that  he  persuaded  Dean 
Clifford  L.  Lord  of  the  school 
not  only  to  repeat  the  counsel¬ 
ing  plan  for  PR  workers  but 
also  to  have  a  seminar  for  all 


prospective  applicants  for  adult 
education. 

The  repeated  PR  counseling 
session  was  scheduled  for  Dec. 
12.  The  Public  Relations  Society 
of  America,  distributed  notices 
to  1,000  New  York  City  mem¬ 
bers.  Advertisements  were 
placed  in  the  Wall  Street  Jour¬ 
nal  and  the  New  York  Times. 

Eighteen  candidates,  three 
women  and  15  men,  arrived  for 
enlightenment.  Mr.  Miller  v'as 
not  too  disappointed.  He  and 
three  members  of  the  faculty 
diligently  counselled.  Mr.  Miller 
hoped  a  bigger  crowd  will  come 
to  a  second  session  Jan.  4.  But 
only  20  turned  up. 

“We  are  not  playing  the 
‘numbers  game’,”  Mr.  Miller 
replied  when  it  was  suggested 
that  the  demand  for  PR  uplift 
was  not  yet  excessive.  “We  are 
mainly  interested  in  performing 
a  community  service  that  is  not 
now  being  provided,  namely, 
spreading  an  understanding  of 
the  proper  practice  of  public 
relations.” 
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Mr.  Miller  was  assisted  in 
counseling  those  interested  in 
what  he  calls  the  “art  of  public 
relations”  by  Henry  Bachrach, 
communications  department  of 
General  Electric  Company,  who 
teaches  Mass  Communications 
Theory;  Joseph  E.  Boyle,  vice- 
president  of  the  PR  Division, 
J.  Walter  Thompson  Co.,  and 
Stanley  Sauerhaft,  executive 
vicepresident,  Howard  Chase 
Associates. 

Courses  are  given  from  7  to 
9  p.m.  or  7  to  10  p.m.  A  BS 
degree  is  awarded  for  124  points, 
90  in  the  liberal  arts,  34  in  the 
major  field  of  PR.  The  charge 
is  $40  per  point. 

Columbia  has  conferred 
degrees  in  PR  since  the  early 
1950s. 

Mr.  Miller,  33,  is  executive 
vicepresident  of  Public  Relations 
Research  Associates,  Washing¬ 
ton,  D.  C.,  founded  by  his  father, 
Raymond  W.  Miller,  who  is 
president.  The  firm  serves  six 
clients.  Robert  Miller  was  grad¬ 
uated  from  the  College  of  the 
Pacific  in  1949  and  took  his 
degree  at  the  Harvard  Graduate 
School  of  Business  in  1956. 

*  *  * 

PERSONAL  NOTES 
Marvin  A.  CHATiNOViai,  a  for¬ 
mer  Wall  Street  Journal  re¬ 
porter  —  now  vicepresident  of 
Wall  Street  Consultants  Inc., 
financial  public  relations  firm. 

«  *  * 

Arthur  D.  Casper,  formerly 
a  sportswriter  with  the  Houston 
Press,  Topeka  State  Journal  and 
Kansas  City  Star,  has  become 
a  member  of  the  sales  depart¬ 
ment  of  Gregory-Giezendanner 
Co.,  Houston,  advertising  and 
public  relations  agency. 

«  * 

Loran  SiiiaTER,  formerly  with 
the  Chicago  Tribune,  W.  A. 
Pomeroy  Advertising  in  Lan¬ 
sing,  Mich.,  and  the  Houston 
Post,  has  opened  the  L.  R.  Shef- 
fer  Advertising  agency,  Hous¬ 
ton. 

*  *  * 

JiriRY  Ribnicx,  Houston 
Chronicle  reporter  and  sports- 
writer  for  18  years,  has  been 
named  vicepresident  and  gen¬ 
eral  manager  of  Weintraub  & 
Associates’  Houston  branch,  an 
advertising  and  public  relations 
firm. 

*  *  * 

Martin  L.  Whitmyer  has 
been  appointed  to  the  corporate 
public  relations  staff  of  Stude- 
baker-Packard  Corporation,  it 
is  announced  by  G.  A.  Waindel, 
public  relations  director. 

*  *  * 

Dale  O’Brien,  formerly  presi¬ 
dent  of  Mayer  and  O’Brien,  Inc., 
has  opened  his  own  public  rela¬ 
tions  counseling  firm  of  Dale 
O’Brien  &  Company,  with  offices 
in  Chicago  and  New  York.  He 
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sold  his  interest  in  Mayer  and 
O’Brien  to  Howard  Mayer.  Rion 
Bercovici,  formerly  with  Mayer 
and  O’Brien,  heads  the  New 
York  office  of  Dale  O’Brien  & 
Co.  In  the  Chicago  office  is 
PefTPy  Maupin,  formerly  of 
Fairchild  Publications.  Three 
new  members  of  the  Chicagn 
staff  are  Evelyn  Venables,  for¬ 
merly  of  the  Chicago  Tribune 
promotion  department;  Julian 
Bentley,  former  WBBM-CBS 
news  commentator;  and  Jack 
Ringer,  formerly  with  U.  S.  In¬ 
formation  Service. 

*  *  * 

Will  Cloney,  Boston  news¬ 
paperman  and  journalism  pro¬ 
fessor,  has  been  promoted  to 
vicepresident  of  Keystone  Cus¬ 
todian  Funds,  Inc.,  Boston-based 
mutual  fund  organization.  He 
joined  Keystone  as  assistant  to 
the  president  in  1956,  following 
the  closing  of  the  Boston  Post, 
of  w’hich  he  was  sports  editor. 
*  *  * 

James  G.  Stevens,  PR  man, 
has  joined  Gaynor  &  Ducas, 
Inc.,  as  an  account  executive. 

*  *  * 

Richard  K.  Bellamy,  at  one 
time  with  the  Milwaukee  (Wis.) 
Journal,  has  been  appointed  di¬ 
rector  of  PR  for  the  Cleveland 
office  of  Fuller  &  Smith  &  Ross 
Inc.  He  is  the  son  of  the  late 
Paul  Bellamy,  who  was  editor 
of  the  Cleveland  Plain  Dealer 
from  1933  to  1953. 

*  *  * 

William  A.  Dobson,  commu¬ 
nications  consultant  for  Opinion 
Research  Corp.,  Princeton,  N.  J., 
has  been  appointed  assistant  to 
the  president  of  Minnesota  and 
Ontario  Paper  Co.  with  princi¬ 
pal  duties  in  the  area  of  com¬ 
munications  and  PR. 


NEA  Program 

(Continued  from  page  16) 


tailers.”  Clair  B.  Otis,  Eureka 
(Calif.)  Newspapers,  Inc.,  will 
report  on  NAEA’s  sales  train¬ 
ing  program  for  retail  sales¬ 
men. 

“Color  Preprints  and  the 
Newspaper  in  an  Age  of 
Change,”  will  be  presented  by 
Bruce  H.  Logan,  vicepresident, 
Preprint  Corporation,  New 
York. 

At  the  President’s  Breakfast 
on  Wednesday  morning,  John  H. 
Noble,  Wheaton,  Ill.,  will  be  the 
guest  speaker.  Another  ad  reve¬ 
nue  producing  panel  dealing 
with  successful  special  sectiOTS 
will  follow. 

Lawrence  E.  Gerrety,  Rowley 
Northeast  New'spapers,  Paines- 
ville,  Ohio,  heads  up  the  ex¬ 
hibits  committee,  (iertificates 
will  be  awarded  for  the  16  best 
advertising  ideas. 

B  L I  S  H  E  R  for  January  20,  1962 
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John  H.  Hoagland^  61 

Boston  ' 

John  H.  Hoagland,  61,  chief  : 
business  executive  of  the  Chris¬ 
tian  Science  Monitor  and  other  I 
publications,  died  Jan.  12. 

A  native  of  Louisville,  Ky.,  he 
begran  working  as  a  reporter  for 
the  Louisville  Herald  and  later 
joined  the  staff  of  the  Louisville 
Herald-Post.  He  was  in  the  pro¬ 
motion  department  of  the  Louis- 
lation  promotion  manager,  ATorfh  ville  Courier-Journal  and  Times 
Hollywood  (Calif.)  Valley  Times  when  he  went  to  work  for  the 
Today;  Jan.  6.  Christian  Science  Publishing  So-  ! 

*  *  *  ciety  here  in  1944. 

Robert  E.  Gordon,  54,  editor,  • 

Columhus  (Ind  )  Evening  Re-  Frank  Donnelly,  59 
publican;  Jan.  6.  He  was  a  mem-  ^  ’ 

her  of  the  paper’s  editorial  staff  Frank  A.  Donnelly,  59,  for  the 
since  1930,  and  editor  since  1946.  past  31  years  mechanical  super- 

♦  •  *  intendent  of  Metro  Associated 

Fannv  Cromar  Bri’CE,  news-  Services  Inc.  of  New  York,  pub- 

papenvoman  and  wife  of  the  lishers  of  Metro  Newspaper 
former  editor  of  the  Nanaimo  Service,  died  Jan.  12.  He  was 
(B.  C.)  Press;  Dec.  29.  She  was  recognized  as  an  authority  on 
one  of  the  original  members  of  stereotyping, 
the  Canadian  Women’s  Press  • 

Club  and  engaged  in  free-lance  Mark  S.  Dolbey,  a  police 
writing  after  leaving  the  staff  reporter  in  Philadelphia  for  37 
of  the  Vancouver  News  Adver-  years;  Jan.  9.  He  began  his 
tiser.  She  later  worked  with  her  career  in  1924  with  the  Public 
husband  in  the  newspaper  field  Ledger  and  10  years  later  joinetl 
in  the  United  Kingdom.  Return-  the  Philadelphia  Inquirer,  where 
ing  to  Canada  in  1930,  she  he  remained  until  his  death, 
helped  establish  the  first  weekly  *  *  « 

newspaper  in  West  Vancouver.  Carl  W.  Knightly,  60,  a  fu¬ 
neral  director  and  former  news¬ 
paperman;  Jan.  6.  He  was  for¬ 
merly  North  Andover  (Mass.) 
correspondent  for  the  Lawrence 
(Mass.)  Telegram;  Associated 
Press  correspondent  in  New 
Haven,  Conn.;  and  with  the  edi¬ 
torial  .staffs  of  the  Burlington 
(Vt.)  Free  Press  and  the  Law¬ 
rence  Eagle-Tribune.  He  left 
the  newspaper  field  in  1945. 


Obituary 


Mrs.  Joseph  Russell  Know- 
land  Jr.,  widow  of  the  assistant 
publi.'^her  and  general  manager, 
Oakland  (Calif.)  Tribune;  Jan. 
9.  Mr.  Knowland  died  last  Oc¬ 
tober. 


Three 
licagD 
I,  for- 
ibune 
Julian 
[-CBS 
Jack 
S.  In- 


Pontiac’s 
a  Growing 
Market 


news- 
1  pro- 
ed  to 
'  Cu»- 
-based 
n.  He 
ant  to 
owing 
Post, 
editor. 


. .  ,  and  the  only  way  you  can  cover  this  market 
is  through  the  PONTIAC  PRESS.  A  case  in 
point  is  the  soon  to  be  completed  Pontiac  Mall 
shopping  Center  featuring  a  J.  L.  Hudson  store, 
Montgomery  Ward  and  other  national  chain 
stores. 

Pontiac  is  a  300  million  dollar  market  .  .  .  and 
the  PONTIAC  PRESS  reaches  76  of  all  mar¬ 
ket  area  households.  50%  of  these  households 
read  only  the  PONTIAC  PRESS! 

You’ll  find  you  can’t  cover  the  Detroit  Metro 
market  without  the  PONTIAC  PRESS. 
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Royal  Gurley,  newspaper¬ 
man  and  magazine  editor;  Jan. 
11.  He  worked  for  several  news¬ 
papers  in  Washington,  D.  C., 
New  York  and  Philadelphia  in 
the  early  part  of  the  century. 
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X  A’cuiii  ix\e  xiaiL*  ^  *  i 

ford,  Ohio,  he  wrote  a  column 

every  other  week  in  Better  ^/^h  the  New  York  World  and 
Homes  and  Gardens  magazine 
under  the  pseudonym  “Burton 

Hollis.”  He  was  also  a  syndi-  E^^yress; Jan  9.  Mr.  Pratt  had 
cated  poet,  with  his  column  covered  the  State  Legislature  at 
“Verse  and  Worth”  appearing  Albany,  where  he  became  a 
in  some  20  newspapers.  fnend  of  Gov.  Theodore  Roose- 

*  *  *  velt. 

Robert  E.  Carter,  50,  founder 
of  the  Boulder  City  (Nev.) 

News;  recently.  He  started  the 
paper  in  the  early  1940s  and 
sold  his  interests  about  1950. 

In  recent  years  he  had  been 
sales  manager  for  the  Kluge 
Press  Co.  in  the  Los  Angeles 
area. 

•  ♦  *  Palmer  Heagerty,  43,  writer 

Leandro  Salam,  65,  a  Latin  and  chart  caller  for  the  Morning 

American  editor  of  United  Press  Telegraph  and  Daily  Racing 
and  its  chief  translator  in  New  Form  since  1944;  Jan.  10.  He 
York  City;  Jan.  10.  After  eight  was  a  past  president  of  the 
years  with  La  Naci&n,  Buenos  Maryland  Racing  Writers  Asso- 
Aires,  Argentina,  he  joined  the  ciation. 

United  Press  in  1935.  Mr.  Salom  •  ♦  • 

came  to  New  York  in  1944  to  Annie  Dollens  Brbgg,  77, 
help  establish  UP’s  Spanish-  former  feature  writer  and  club 
language  service  for  Latin  editor,  Pittsburgh  (Pa.)  Sun- 
America.  Telegraph;  Jan.  8. 

editor  sc  PUBLISHER  for  January  20,  1962 


Eureka 
c.,  will 
1  train- 
sal  es- 


Dee  J.  Poole,  formerly  on 
editorial  staff,  Coos  Bay  (Ore.) 
Times,  and  before  that  associate 
editor,  Greely  (Colo.)  Tribune; 
recently.  At  the  time  of  his 
death,  he  operated  a  landscape 
nursery  in  Jerome,  Idaho. 
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The  Weekly  Editor 

OFFSET  ROLND-LP 


By  Rick  Frie<lman 


The  switch  to  offset  printing 
continues  to  dominate  mechani¬ 
cal  news  in  the  weekly  newspa¬ 
per  field.  Recent  reports  in¬ 
clude: 

KENTUCKY  —  The  Voice  of 
St.  Mattheivs  and  the  Jeammine 
Journal  have  switched  to  offset, 
bringing  the  total  of  offset 
weeklies  in  the  state  to  nine. 

Tabloid  size  papers  include 
the  Georgetown  Graphic, 
WhiteKburg  Mountain  Eagle, 
B  u  e  ch  el  Jefferson  Reporter, 
Cromana  Letcher  County  Press 
and  Frenchburg  Menifee  Coun¬ 
ty  Journal.  Four  papers  using 
full  size-sheets  of  seven  and 
eight  columns  are  the  Shelby- 
vUle  Shelby  \ews,  Greenville 
Leader,  Jessamine  Journal  and 
Voice  of  St.  Matthews. 

Kentucky’s  one  offset  daily  is 
the  Glasgow  Times. 

*  *  « 

NEW  YORK  —  A  four-unit 
Goss  Suburban  web  offset  press 
has  been  ordered  by  Westeni 
New  York  Off  .set  Press  Inc.,  of 
Lancaster,  a  cooperative  group 
of  six  weekly  publishers. 

The  publishers,  all  in  sub¬ 
urban  Buffalo,  are  setting  up  a 
$125,000  printing  plant.  The 
weeklies  are  the  .Amherst  Bee, 
East  Aurora  Advertiser,  Alden 
Advertiser,  Lancaster  Enter¬ 
prise,  Ltepew  Herald  &  Cheek- 
towaga  News,  and  Clarence 
Press. 

The  corporation  will  also  pro¬ 
vide  offset  facilities  for  commer¬ 
cial,  industrial  and  publication 
printing. 

The  $94,000  offset  press  will 
have  color  facilities. 

George  J.  Measer  Jr.,  Am¬ 
herst  Bee,  is  president  of  the 
company.  Alfred  P.  Spooner, 
East  Aurora  Advertiser,  and 


Leonard  Weisbeck,  Alden  Ad¬ 
vertiser,  are  vicepresidents; 
Richard  G.  Bennett,  Lancaster 
and  Depew-Cheektowaga  pa¬ 
pers,  secretary ;  and  Paul  D. 
Beers,  Clarence  Press,  treas¬ 
urer. 

*  If  * 

IOW.4  —  the  Independence 
Newspapers,  twin  county  seat 
weeklies,  have  installed  a  Goss 
Suburban  web  offset  press  which 
will  print  their  Independent 
Bulletin-Journal  and  Conserva¬ 
tive. 

The  twin  weeklies  also  have 
installed  a  camera,  darkroom 
and  platemaking  facilities.  The 
plant  was  remodeled  to  accom¬ 
modate  the  new  equipment. 

♦  ♦  ♦ 

GEORGIA — The  Jones  Coun¬ 
ty  Netvs  of  Gray  has  converted 
from  letterpress  to  offset.  The 
65-year-old  weekly  is  noted  for 
its  comprehensive  farm  cover¬ 
age  and  Editor  Charles  Moore 
said:  “Offset  enables  us  to  use 
more  photographs  of  farming 
techniques.’’ 

♦  *  * 

OHIO  —  The  Berea  Neivs 

has  started  the  new  year  with 
a  new  name  and  offset. 

The  39  -  year  -  old  suburban 
Cleveland  paper  has  combined 
with  its  tw’o  other  editions,  and 
is  now  called  the  News  of  the 
Sotdhwest  Communities.  The 
combined  paper  replaces  the 

Berea  News,  Brook  Park  News 
and  Strongsville  News,  which 
had  served  eight  suburban  com¬ 
munities. 

According  to  James  C.  Toedt- 
man,  president  and  publisher  of 
Berea  Publishing  Company,  the 
switch  to  offset  will  be  gradual. 
On  Jan.  1,  the  paper  started  the 
conversion  by  using  “hot  type’’ 
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TO  OFFSET — Officers  of  Western  New  York  Offset  Press  Inc.  si9n  a 
contract  to  buy  a  four-unit  press  for  their  central  printing  plant  for 
weeklies:  Loft  to  right — Paul  Beers,  George  J.  Measer  Jr.,  and  Richard 
Bennett. 
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proof  make-up.  By  Feb.  1, 
Friden  Justo-writer  and  Typro 
headline  type  equipment  will  be 
placed  in  service.  Photographic 
darkroom  and  platemaking 
equipment  is  being  installed. 

The  present  Goss  Cox-O-Type 
twin  flatbed  press  will  be  re¬ 
placed  later  in  the  year.  No 
decision  has  been  reached  on  the 
type  of  press  equipment  to  be 
purchased.  The  paper  is  being 
printed  on  a  Goss  Suburban  in 
Cleveland. 

The  News  has  an  ABC-paid 
circulation  of  10,300,  delivered 
by  carrier  and  second  class 
mail.  An  additional  10,000  copies 
of  “southwest  news”  will  now 
complement  the  News  as  a  free 
shopper.  “We  feel  we  can  serve 
the  75-mile  area  and  the  75,000 
people  who  are  our  readers  bet¬ 
ter  with  one  strong  newrspaper,” 
Mr.  Toedtman  said. 

*  *  * 

LOUISIANA  —  The  Frank¬ 
lin  and  St.  .Mary  Banner-Trib¬ 
une  is  installing  an  offset  press 
and  entering  the  multiple  pub¬ 
lishing  field. 

Capable  of  printing  over  20,- 
000  newspapers  an  hour,  the 
new  press  will  also  be  used  for 
a  wide  variety  of  other  printed 
products,  in  black  and  white 
and  color.  It  will  replace  the 
five-year  old  Cox-O-'Type  and 
color  attachment  installed  when 
the  Banner -Tribune  building 
was  erected  in  1956. 

According  to  Publisher  Bob 
Angers  Jr.,  the  search  for  an 
adequate  offset  press  to  meet 
future  requirements  of  the  Ban¬ 
ner-Tribune  started  in  1953. 
When  it  was  apparent  there  was 
no  unit  being  manufactured  in 
the  price  range  to  meet  the  need 
of  community  newspapers,  a  de¬ 
cision  was  made  to  install  the 
letterpress  Cox-O-Type. 

He  added  that  the  installation 
of  the  offset  press  was  the  last 
major  step  before  conversion  of 
the  80-year-old  Banner-Tribune 
to  a  daily  newspaper.  The  week¬ 
ly  now  has  a  circulation  of  4,550 
(P.O.  statement).  The  target 

EDITOR  ac  PU 


date  for  the  daily  is  April,  1963. 

There  is  a  possibility,  Mr. 
Angers  said,  that  another  cor¬ 
poration  will  be  formed  to  pub¬ 
lish  a  statewide  farm  newspa¬ 
per,  still  in  the  planning  stage. 
Farm  news  summaries  would  be 
printed  in  English,  French  and 
Spanish. 

*  *  * 

OREGON  —  The  wedcly 
Gresham  Outlook  has  expanded 
into  a  $10,000  addition  to  its 
plant  and  is  preparing  to  in¬ 
stall  a  web  offset  press. 

*  * 

MISSOURI  —  The  Missourian 
Publishing  Company  Inc.,  of 
Washington,  has  entered  into  an 
agreement  to  convert  its  print¬ 
ing  operations  to  offset  methods 
at  a  cost  of  $100,000. 

The  biggest  major  item  will 
be  a  12-page  offset  press,  known 
as  the  Thatcher  and  made  in 
Seattle,  Wash.  This  press  op¬ 
erates  at  a  speed  of  from  14,000 
to  18,000  papers  per  hour,  ready 
to  be  mailed  and  deliver^.  The 
press  is  also  capable  of  produc¬ 
ing  two  colors,  besides  black. 

The  second  largest  item  in 
the  conversion  prog^ram  will  be 
a  graphic  arts  department,  and 
all  auxiliary  equipment  needed 
in  connection  with  this  type  of 
operation. 

Much  of  the  company’s  pres¬ 
ent  “hot  metal”  printing  equip¬ 
ment  will  go  out. 

The  main  reason  for  the  con¬ 
version  was  to  establish  a  cen¬ 
tral  printing  plant  for  papers 
of  the  surrounding  area. 

The  Missourian-Citizen  will 
continue  to  use  the  present 
method  for  body  type  —  that  is, 
the  reading  matter  —  but  even¬ 
tually  that  method  also  will  be 
changed  to  “cold  type.” 

The  Missourian  -  Citizen’s 
plant  will  be  used  for  demon¬ 
stration  of  the  Thatcher  press 
by  the  sales  agent,  the  Inland 
Newspaper  Machinery  Company 
of  Kansas  City. 

James  L.  Miller  is  preside! 
of  Missourian  Publishing  Co., 
Inc.,  and  is  publisher  of  the 
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Thur.-^day  Washington  Missou¬ 
rian  and  Monday  Washington 
Citiz<  n. 

«  *  « 

CALIFORNIA  —  Burley  Pub¬ 
lications  Inc.,  of  Menlo  Park, 
will  install  a  Goss  Urbanite  web 
offset  press  next  summer  for  its 
three  weeklies,  the  Mvnlo  Park 
Recorder,  Ravenswood  Post  and 
Mid-Peninsula  Buy  Word. 

The  press  will  consist  of  two 
in-line  units  each  capable  of 
printing  eight  pages  at  speeds 
up  to  30,000  copies  an  hour. 

The  three  publications  ser\'e 
a  suburban  area  30  miles  south 
of  San  Francisco,  and  have  a 
total  circulation  of  more  than 
20,000  i)er  week. 

• 

A  Correction 

In  E&P,  Dec.  30,  Page  45,  it 
was  reported  that  12  employes 
of  the  six  weekly  Herald  News¬ 
papers  of  Macomb  County, 
Mich.,  were  dismissed  when  the 
papers  were  absorbed  by  the 
Macomb  Publishing  Company. 
Paul  W.  McKee,  Macomb  Pub¬ 
lishing  Company  publisher,  ad¬ 
vises  that  the  Herald  newspa¬ 
pers  had  a  total  of  12  employes 
and  six  of  them,  plus  Edwin 
Rose,  Herald  publisher,  were  re¬ 
tained  by  Macomb. 


The  Justice  of  the  Peace  dis¬ 
missed  the  suit,  on  the  basis  of 
a  Federal  court  decision  that 
the  advertiser’s  layout  and  de¬ 
sign  are  the  property  of  the 
advertiser  and  not  the  newspa- 
I)er.  Therefore,  the  advertiser 
is  free  to  use  it  wherever  he 
wishes. 

*  *  * 

PROPHETS  —  James  Ritz, 
sports  editor  of  the  weekly  Dear¬ 
born  (Mich.)  Press  and  Dear¬ 
born  Independent,  said  at  a  re¬ 
cent  Wayne  State  University 
workshop  that  a  panel  of 
prophets  who  forecast  high 
school  sports  scores  provides  a 
popular  feature.  “They  really 
hang  us  for  that  when  the  panel 
is  wrong,”  he  said,  but  it’s  good 
liecause  a  weekly  has  the  prob¬ 
lem  of  covering  games  played 
for  the  past  six  days  and  still 
look  ahead  to  the  next  game. 


Weekly  Sales 

Indianola,  Miss. 

Larry  L.  Dickinson,  formerly 
associate  editor  of  the  Enter- 
irrise-Tocsin  here,  has  purchased 
the  weekly  from  W.  W.  Chap¬ 
man  Sr.,  editor  and  publisher. 

The  Dickinson  Publishing 
Company,  owned  by  Mr.  Dickin¬ 
son,  will  now  publish  the  paper. 
The  commercial  printing  depart¬ 
ment  associated  with  the  news¬ 
paper  will  be  operated  by  the 
Chapman  Printing  Company, 
under  the  direction  of  Mr.  Chap¬ 
man.  Both  operations  will  tem- 
jwrarily  be  housed  in  the  same 
building,  the  former  location  of 
Chapman  Publishing  Company. 

Mr.  Dickinson  becomes  editor 
and  publisher  of  the  Enterprise- 
Tocsin. 


Verden,  Okla. 

The  Verden  News  has  been 
purchased  by  Bayard  Auchin- 
closs  from  Mr.  and  Mrs.  O.  H. 
Jackson.  Its  name  has  been 
changed  to  the  Washita  Valley 
Herald.  The  weekly  has  pub¬ 
lished  continuously  since  1940. 

Dale  Nease,  former  co-pub¬ 
lisher  of  the  Chickasha  Star,  will 
be  editor  and  manager. 

Mr.  Auchincloss  owns  a  com¬ 
mercial  printing  firm  and  radio 
.station  in  Chickasha. 

*  *  * 

Golden,  Colo. 

Byron  Tarbox  and  Richard 
Snively,  both  of  Golden,  have 
purchased  the  Loveland  Larimer 
County  Times-News  from  Mr. 
and  Mrs.  Verne  Secrest. 

The  Secrests  operated  the 
weekly  for  three  years.  Mr.  Tar- 
l)ox  is  a  former  editor  of  the 
Holden  Colorado  Transcript. 


THURSDATA 


UNDER  ONE  ROOF  —  Seven 
suburban  Denver  newspapers 
are  remodeling  a  leased  building 
in  Arvada  to  accommodate  a 
48-page  Hoe  press,  folder,  and 
stereotype  equipment  for  their 
cooperative  pressroom.  The 
group,  incorporated  into  the 
Suburban  Press  Inc.,  includes 
the  Arvada  Enterprise,  West¬ 
minster  Journal,  Aurora  Star, 
Lafayette  Leader,  Broomfield 
Star-Builder,  Golden  Transcript 
and  Englewood  Herald.  Officers 
of  the  corporation  are  John 
Jameson,  of  the  Herald,  presi¬ 
dent;  M.  C.  Howe,  of  the  Jour¬ 
nal,  vicepresident;  and  Merle 
Swank,  of  the  Leader,  secretary- 
treasurer.  The  press  was  for¬ 
merly  used  by  the  Munsey 
(Ind.)  Star. 

*  * 

MOVE  —  The  Walden  (N.  Y.) 
Citizen  Herald  has  bought  the 
old  trolley  car  terminal  which 
it  will  convert  for  a  one-floor 
plant.  In  recent  years  a  casket 
company  has  occupied  the  build¬ 
ing. 

*  «  * 

legal  point  —  An  offset 

weekly  in  Des  Plaines,  Ill.,  re¬ 
cently  won  a  suit  over  reprint¬ 
ing  of  an  ad.  The  suit  was 
brought  by  a  competing  letter- 
press  we^y  which  charged  the 
offset  paper  with  copying  ads. 

editor  sc  publisher 
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ILL  PHOTON 
EVER  REPLACE/ 
HOT  lead! 


Probably  not  completely.  But  one  fact  is 
clear.  Photon  has  so  far  advanced  the  art 
of  photocomposition  that  many  areas  of 
newspaper  composition  can  now  be  handled 
with  a  remarkable  improvement  in  effi¬ 
ciency  and  savings  in  time. 

This  is  especially  true  in  the  composition 
of  display  advertising. 

The  tons  of  type  normally  required  can 
now  be  replaced  by  a  single  Photon  matrix 
disc  containing  sixteen  complete  90-char¬ 
acter  alphabets.  Each  of  these  can  be 
instantly  reproduced  by  Photon  in  at  least 
twelve  sizes. 

The  Photon  operator  commands  this 
entire  array  of  more  than  17,000  characters 
from  a  single  keyboard.  Further,  he  can 
"set”  them  photographically  at  full  key¬ 


board  speed,  because  centering  quadding, 
justifying  are  completely  automatic — and 
type  mixing  (even  on  the  same  line)  is 
simply  a  matter  of  shifting  a  lever. 

Compare  this  ease  of  operation  with  your 
present  method  of  composition  .  .  .  and 
bear  in  mind  that  Photon  "type”  never 
wears  out  because  it's  reproduced  photo¬ 
graphically,  Photon  maintenance  is  minimal 
because  the  machine  is  electro-mechan- 
ically  operated,  and  Photon  quality  is 
assured  by  the  unique  automatic  features 
of  the  machine  and  not  dependent  upon 
the  "skill''  of  the  operator. 

Regardless  of  what  your  present  compos¬ 
ing  room  equipment  may  be.  Photon  is 
worth  your  consideration.  We’ll  be  de¬ 
lighted  to  give  you  the  full  details. 


Call,  Write  or  Wire: 


I  £  am 

for  January  20,  1962 


PHOTON 


58  CHARLES  STREET 
CAMBRIDGE  41,  MASS. 
university  4-8400 
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PROMOTION 


What  Readers  Buy 
Shown  in  New  Study 


Detroit  for  5  minutes  and  they’re  listed  fire  alarm  sisals  on  the 
apt  to  build  a  skyscraper  around  back.  By  consulting  tho  list, 


you.”  A  line  drawing  of  a  sky- 
.scraper  surrounding  a  newspa¬ 
per  reader  topped  the  ad. 
“That’s  more  than  jest,”  the 


residents  can  determine  the 
location  of  any  fire. 


COLOR  AD  —  The 


copy  explained,  in  referring  to  inland  (Neb.)  Daily  Indi  pend- 
the  head.  The  ad  then  went  on  announced  a  record-break- 


to  tell  of  new  office  buildings,  ing  year  of  over  750,00(i  lines 


By  Georfte  Wilt 


manufacturing  plants,  apart¬ 
ments,  civic  projects,  neighbor¬ 
hood  redevelopments,  schools 


of  color  ads  during  1961  with  a 
full-color  in-paper  promotion 
page.  Headline  states,  “Say  it 


For  years  agencies  have  kept  lar  readers  of  the  Star  and  ^nd  shopping  centers  which  have  color,”  with  each  wonl  over- 
up  a  running  fire  of  criticism  Tribune,  and  that  97%  of  Hen-  hee^  built  or  are  under  con-  printed  in  a  different  colored 


levelled  at  all  advertising  me-  nepin  County  pancake  mix  buy-  gtruction 


and  particularly  at  news-  ers  are  regular  Star  and  Trib-  More  than  8,000  copies  or  re¬ 


papers  —  for  not  furnishing  une  readers.  More  detailed  prints  were  mailed,  through  co-  BAND  PA(JEANT  —  Near 


sufficiently  deep  profile  material  breakdowns  are  furnished,  with  oneration  of  the  Detroit  Board  2,000  musicians  from  21  high 

_1 _ - _ _1? _  _ 1  _ i. _ _ A.  ^  in  ♦  1% «. 


about  their  audiences. 


l)oth  state  and  county  percent-  Commerce. 


The  Minneapolis  (Minn.)  Star  age  of  buyers  for  Aunt  Jemima 
and  Tribune,  however,  can  cram  and  the  next  three  top  prefer- 


facts  down  the  gullets  of  the  ence  brands  offered. 


CHAMPIONSHIP  —  Records 
fell  right  and  left  in  the  Wash- 


schools  participated  in  the  2- 
(lay  High  School  Pageant  of 
Records  Bands,  .sponsored  by  the  Record, 
»  Wash-  (Hackensack,  N.  J.).  The  event 


critics  faster  than  they  can  This  year’s  study,  conducted  ington  (D.  C.)  Post’s  17th  attracted  6,000  paying  custom- 

write  orders  for  space,  with  by  the  paper’s  research  depart-  annual  City  Championship  Foot-  J^any  of  whom  were  fellow 


“Minnesota  Homemaker  Survey  ment,  covers  116  product  cate-  hall  Game.  The  contest  netted  students  of  the  participating 

No.  14,”  just  released  as  part  gories.  For  the  most  part,  these  $.30,000  for  the  athletic  funds  bandsmen 

of  the  paper’s  Continuing  Sur-  categories  compare  brand  stand-  ^he  19  schools  in  the  two 

vey  of  Minnesota  Living.  ings  by  year  since  1958.  leagues  whose  chamnions  met  ANNIV 


vey  of  Minnesota  Living. 

With  a  thoroughness  that 


leagues  whose  chamnions  met 


ANNIVERSARY  — 


Homemaker  categories  re-  fgj.  ^-^e  city  crown.  The  game  Quincy  (Mass.)  Patriot 


matches  the  CIA,  G-2  and  the  ported  for  the  first  time  are  egg  ^^e  first  high  school  event  t^^dger  announced  that  it  would 


the  Homemaker  Survey  noodles,  types  of  soft  drink  con-  j^g^  $24-million  District  P'lblish  an  edition  observing  its 


takes  the  agency  man  who  uses  tainers,  canned  ham,  frozen  din-  gf  Columbia  stadium.  The  event  125th  Anniversary,  it  sent  out 
it  into  the  homes  of  Star  and  ners,  low  caloric  food  substi-  fiHgj  the  Stadium  for  the  first  ^  folder,  headed,  “No  Congratu- 
Tribune  readers,  give  them  a  tutes,  roll-on  deodorants  and  only  time  since  it  onened  Please!”  Copy  in  the 


.  ,  .  ,  .  and  only  time  since  it  opened  .J 

peek  at  the  pantry  shelves,  and  mouthwashes.  this  fall.  The  50,000  attendance  folder  continues  —  You 

a  look  around  the  premises  at  Here  are  some  highlights  set  a  new  record  for  a  D.C.  we  mean  -  in  the 


appliances  and  lawn  supplies,  from  the  study: 


Also  covered  in  the  study  are 
health  and  beauty  aids,  meats. 


.ports  evont,  and  more  than 


Nearly  half  of  the  women  doubled  the  previous  attendance  fdition,  with  the  advertiser  hav- 


paper  products,  lingerie,  and  plastic  food  wrapping, 


in  Minnesota  buy  cellophane  or  record  for  the  annual  game. 


soaps  and  cleaners, 


•  84%  of  the  women  in  Min 


Like  similar  studies  conducted  nesota  and  Hennepin  County  pate  after  gametime.  (Eastern 


me  ,„„c5ao'i>  than  best  wishes  and 

Police  estimated  that  2,000  per-  ^  messag^e  than  ^st  wisnes  and 

sons  were  turned  away  at  the  congratulations  to  the  newspa- 
..  /y, _ . _ per.  We  won  t  insult  your  in- 


by  other  newspapers,  the  Star  b^y  cake  mix. 


and  Tribune  report  shows  what  «  Over  4  out  of  10  Minnesota  League  Champs  drubbed  St. 
products  and  brands  can  be  homemakers  and  nearly  5  out  Johns,  Catholic  Metropolitan 
found  or  are  in  use  in  homes  of  10  Hennepin  County  home-  League  champs,  34-14.) 
in  its  city  and  state.  Based  on  rnakers  buy  canned  hams.  ♦  *  ♦ 

a  scientifically  selected  sample,  «  15%  of  the  television  house-  CLINIC  —  “The  Power  of 


High  School,  Public  Inter-High 
League  Champs  drubbed  St. 


telligence  by  asking  that  you 
participate  in  this  sort  of  thing.” 


a  scientifically  selected  sample. 


CLINIC  —  “The  Power  of 


this  fat,  spiral-bound  volume  holds  in  the  county  own  two  or  Truth  in  Adv'ertising”  is  the 


BAN-LON  —  To  let  the  local 
{lopulace  know  that  three  of  the 
10  mills  in  the  U.  S.  that  make 
“Ban-Ion”  yam  are  located  in 


tells  what  is  on  hand,  and  in 
use,  in  homes  in  Minnesota  and 
Hennepin  (bounty. 


GUe  ^f  therhTrd  rnn^alFumr- 


•  Nearly  10%  of  the  county  ture  &  Home  Furnishings  Clinic 


(R.  1.)  Call  joined  with  local 
manufacturers  to  promote  “Ban- 


mnepin  cxiunty.  homemakers  w'ho  buy  toothpaste  sponsored  for  furniture  retail-  ,  ,,,  ,  „  *  .1 

But  for  the  agency  man  who  huy  the  fourth  place  brand  —  ers  by  the  New  York  Mirror.  Newspaper  ads  ^ 


•'  —  Lfuv  t'lic;  xv/ux  111  xrxaiivx  tfxo  uy  xiic  xveu/  x  i/iiv  irxtrrvr*  .  j  •  1  j  J 

^  know  what  the  Star  a  brand  which  came  on  the  mar-  A  panel  of  merchants  will  lead  °i  ^ 


and  Tribune  readers  buy,  own,  het  just  8  months  before  the  the  discussions,  with  Mirror  re 


and  use,  the  study  goes  a  step  survey  was  taken 


tail  ad  manager  Murray  Whit- 


further.  It  provides  information  «  The  study  indicates  a  shift  sett  as  moderator. 


color.  Ad  Manager  Gordon  Mac- 
Pherson  called  it  a  “successful 
off-season  newspaper  venture.” 


on  what  the  readers’  share  of  of  shopping  days  away  from  the 
the  market  comprises,  showing  Friday  -  Saturday  period.  In 


SEAMANSHIP  —  The  Hart- 


NEW  HAMPSHIRE  —  “This 


~~7  - •  ---O  X’  X  lUtty  -  OttlUIUiXy  IICllUU.  xil  »JXX*X  -  V  ,  .  XUIa*. 

their  relation  to  the  total  state  Hennepin  County,  the  percent-  ford  (Conn.)  Times  and  the  is  New  Hampshire,  the  title 


market,  as  well  as  to  the  Coun-  age  shopping  during  this  period  U.  S.  Coast  Guard  Auxiliary  are 


For  example:  the  study  shows  h)  59% 
that  in  1961,  60.1%  of  Minne-  ^ 


iXKt;  MiuupijiK  uuriiiK  uiis  uenuu  viuc»x\x  j  -  j  i_  ox  -  r» _ 

since  1958  dropped  from  77%  cosponsoring  classes  on  seaman-  prepared  by  Stoi% 

to  59%  ship  and  safety  afioat.  & 


wiicxi*  iii  xt7\xx.  w.xyo  ux  XTXiiiiit:;-  xt_ 

sota  families  bought  pancake 

wiiY  or»H  i«  fRof  •  A  book  form  or  by  indmd- 


xu  X  _  •  j  auit?  iii  xuiiii  ux  uy  iiiuiviu*  ...  ...  i  »  *.  x 

^  ual  product  sheets,  Laurie  L.  religion  editor  who  hasn’t  at- 

64.3%  of  Hennepin  Ckiunty  fam-  _ _ _  tended  the  same  house  of  wor- 


ip  and  safety  afioat.  & 

«  *  *  Chester  (N.  H.)  Union  Leader 

CHURCH  —  Aubrey  Wice,  and  the  New  Hampshire  Sun¬ 


day  News. 


64.3%  of  Hennepin  County  fam-  x. 

ilies  did  likewise.  Showing  close  Cavanaugh,  promotion  manager, 
_ _ oi.r _ J  advises. 


correlation,  61.7%  of  Star  and 
Tribune  readers  bought  some, 
too.  Aunt  Jemima  topped  the 


yjggg  ’  ’  ship  twice  in  a  row  for  over 

*  *  *  five  years,  is  the  subject  of  a 

<?KY<;rPAPFR  An  a  biographical  brochure  from  the 

•r  k  A  ^  r  n  ^  Toronto  (Ont.)  Telegram.  Cover 


Fallout  Booklet 


lies,  34.8%  of  county  homemak-  Pouring  of  compliments  from  reads:  “Tribute  to  a  Civil  Defense  booklet  “FaUout 


Houston 

The  Houston  Chronicle  in¬ 


list  of  eight  brands  mentioned,  (Mich.)  News  full-page  folder’  featuring  an  ab-  eluded  in  its  Sunday  (Jan.  14) 

with  34.7%  of  Minnesota  fami-  Promotion  ad  generated  an  out-  gtract,  full-color  stained-glass  editions  copies  of  the  48-page 


bank  and  land  company  officials,  who  works  the  year  ’round  Protection;  What  to  Know  and 


Significantly,  the  survey  gives  department  store  executives,  foj.  fjjg  good  will  among  all  Do  About  Nuclear  Attack, 
the  agency  researcher  a  peek  public  utilities,  insurance,  archi-  ^len.”  Expenses  of  getting  the  booklet* 

into  the  newspaper  reader’s  tectural  and  other  firms.  *  *  *  from  Battle  Creek,  Mich,  and 


I 


pantries,  telling  him  that  67.1%  Appearing  in  the  News  and  CALENDAR  —  The  carrier  putting  them  in  the  paper  wew 


of  all  Minnesota  homemakers  twro  national  publications,  the  boy  calendar  prepared  by  the  underwritten  entirely  by  the 
who  buy  pancake  mix  are  regu-  ad  was  headed,  “Stand  still  in  Hagerstown  (Md.)  Herald-Mail  Chronicle. 
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Columnist  Kovacs 
Made  ’Em  Laugh 


Emie  Kovacs,  the  offbeat  film 
and  television  comedian  who  was 
killed  when  his  car  crashed  on 
slick  pavement  in  Los  Angfeles 
Jan.  13,  wrote  a  daily  column 
for  several  years  up  until  1960 
for  the  Trenton  (N.  J.)  Tren- 
tonian  in  his  home  town. 

The  column  was  simply 
heade<l  “Kovacs”  without  by¬ 
line  and  was  run  on  the  comics 
page  of  the  tabloid  morning 
newspaper.  Mr.  Kovacs  was  a 
disc  jockey  in  Trenton  at  the 
time.  He  left  in  1950  to  con¬ 
tinue  the  latter  work  in  Phila¬ 
delphia. 

"The  column  was  zany  with 
a  lot  of  nutty  jokes  and  such 
goofy  campaigns  as  one  to  have 
all  clocks  on  public  buildings 
synchronized,”  recalled  Clyde 


Trentonian.  “He  wrote  dis¬ 
paragingly  once  about  Perry 
Como  and  some  Como  fans  let 
the  air  out  of  the  tires  on 
Ernie’s  auto.  Emie  gave  a  girl 
reporter  who  had  very  kinky 
hair  a  poodle  because  he  thought 
it  looked  like  her  but  she  never 
caught  his  private  joke. 

“Emie  was  always  a  big 
spender,  never  had  a  nickel,  al¬ 
ways  was  broke,”  Mr.  Leib  con¬ 
tinued.  “When  he  went  to  Phila- 
deli^ia  to  work  he  immediately 
went  into  debt  for  a  half  year’s 
pay  before  he  earned  it  in  or¬ 
der  to  buy  a  big  foreign  sports 
car.” 

Mr.  Leib  recalled  that  he  and 
others  on  the  copydesk  com¬ 
plained  about  Kovac’s  dirty 
copy.  The  next  day  he  brought 
it  in  typed  on  toilet  paper  so 
it  could  not  be  edited  at  all. 
The  columnist  sometimes  showed 
up  at  the  office  in  his  pajamas 
as  a  gag. 


If  you’re  in  New  York  on  business  or  pleasure,  you  won’t  have  to  wait  until 
you  get  home  to  read  your  copy  of  E&P.  Or,  if  you  work  in  Manhattan 
and  need  extra  copies  for  clipping  or  tearsheets,  we  thought  you’d  like 
to  know  that  36  newsstands  now  handle  the  only  SPOT  NEWS  PAPER 
of  the  newspaper  business.  Why  not  clip  the  list  below  and  save  it  for 
future  reference? 


TIMES  SQUARE  AREA 


Lobby  newsstand 
444  Madison  Avenue 

Newsstand — 

Subway  entrance, 

53rd.  &  Mad.  Ave.  SE  Cor. 


Radicone’s  newsstand 
42nd.  &  Fifth  Ave. 
(public  library) 

Ruthkin’s  newsstand 
between  5th.  &  6th. 
on  42nd.  Street 

Newsstand — SE  Comer 
42nd.  and  Fifth  Ave. 

Marro’s  newsstand 
NE  Comer  42nd.  &  Fifth 

Lobby  newsstand 
Daily  News  Bldg. 

Newsstand — SE  Comer 
42nd.  &  Third  Ave. 

Newsstand — SW  comer 
42nd.  &  Third  Ave. 

Lobby  newsstand 
Chanin  Bldg. 

Lex.  &  42nd.  St. 

Lobby  newsstand 
750  “Third  Avenue 

Lobby  newsstand 
850  “iTiird  Avenue 

4th.  Floor  newsstand 
UN  Bldg.  43rd  St. 
entrance 


Newsstand — 42nd.  &  Bdwy. 
NE  Comer 

Herman’s  newsstand 
42nd.  &  7th.  Ave. 

Louie’s  newsstand 
43rd.  &  Bdwy. 

SW  Comer 

Frank’s  newsstand 
SE  Comer  42nd.  &  Bdwy. 

Soloman’s  newsstand 
SW  Comer  42nd.  &  Bdwy. 

Newsstand — NE  Comer 
42nd.  &  8th.  Ave. 

Newsstand — SW  Comer 
42nd.  &  8th.  Ave. 

Garfield  newsstand 
Subway  entrance 
42nd.  &  7th.  Ave. 

Cohen’s  newsstand 
SW  Comer  6th.  Ave. 
and  42nd.  St. 


Godfrey  newsstand 
610  Mad.  Ave. 
at  58th  St. 

Bookstore  &  newsstand, 
32  E.  59th. 

Newsstand — NW  Cor. 
57th.  &  8th.  Ave. 

Newsstand — NE  Cor. 
57th.  &  8th.  Ave. 


UPI  Bureau 


Iflalio 

San  Francisco 
The  opening  of  a  United  Press 
International  Bureau  in  Idaho 
Falls,  Idaho,  with  Arthur  J.  Mc¬ 
Ginn  as  manager  is  announced 


DOWNTOWN  AREA 


Hymie’s  newsstand 
154  Bdwy. 

Aroyne’s  newsstand 
NW  Comer  Fulton 
and  Broadway 

Seiji’s  newsstand 
SW  (]omer,  Bdwy  & 
Wall  Street 

ROCKEFELLER  CENTER  AREA  Lobby  newsstand 
NY  Post  Bldg. 
Rector  &  West  St. 


by  Richard  A.  Litfin,  UPI  Pacific 
Division  manager.  Mr.  McGinn, 
»  native  of  Spokane,  went  to 
work  for  UPI  in  1958  after  at¬ 
tending  Gonzaga  University. 


GRAND  CENTRAL  AREA 


College  Honors  Abey 

I  Reading,  Pa. 

Joseph  A.  Abey,  circulation 
•li^tor  of  the  Reading  Eagle- 
Times  and  president  of  Rotary 
International,  will  receive  an 
honorary  degree  of  Doctor  of 
Laws  and  deliver  the  Founders’ 

Day  address  Feb.  14  at  Marietta 
College,  Ohio. 
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Bremen’s  newsstand 
42nd.  &  Vanderbilt  Ave. 

Faminini’s  newsstand 
NE  Comer  Madison  & 
42nd.  St. 

Newsstand  NE  Comer 
42nd.  &  5th.  Ave. 


Newsstand — NE  Comer 
53rd.  &  Madison  Ave. 

Basement  newsstand 
666  Fifth  Avenue 


Tobman’s  newsstand 
405  —  6th.  Ave. 


SYNDICATES 


Editor  Syndicates 
7,000  Daily  Prayers 

By  Ray  Erwin 


A  syndicated  little  feature 
that  rolls  on  and  on  seven  days 
a  week  is  about  to  mark  its 
2()th  anniversary. 

It  is  “An  Editor’s  Moment  of 
Meditation,”  written  by  Oxie 
Reichler,  vicepresident  and  edi¬ 
tor  of  the  Yonkers  (N,  Y.) 
Herald  Statesman,  and  marketed 
by  Mrs.  Reichler  from  their 
home,  257  Valentine  Lane, 
Yonkers,  N.  Y. 

On  Feb.  18,  this  feature  will 
round  out  its  second  decade.  It 
appears  currently  in  19  papers, 
in  New  York  State  and  Michi¬ 
gan.  Editors  report  they  get 
frequent  complimentary  refer¬ 
ences  to  the  feature  from  read¬ 
ers,  who  find  it  useful  in  vari¬ 
ous  ways.  It  has  won  formal 
acclaim  from  several  ministerial 
councils  and  councils  of 
churches. 

ASNE  Invocation 

Because  of  this  feature,  Mr. 
Reichler,  who  is  a  past  presi¬ 
dent  of  the  New  York  State 
Society  of  Newspaper  Editors, 
was  invited  to  offer  the  invoca¬ 
tion  at  an  annual  convention 
of  the  American  Society  of 
Newspaper  Editors.  His  prayer 
appeared  at  the  head  of  Editor 
&  Pt'BUSHER’s  editorial  column 
at  that  time.  Others  of  his  “lay¬ 
men’s  prayers”  have  appeared 
in  E&P  through  the  years. 


Mr.  Reichler  explained  that 
the  “Moment  of  Meditation”  is 
tailored  for  use  by  newspaper 
readers.  It  is  kept  simple  and 
personal,  sometimes  tied  in  with 
various  religious  or  lay  observ¬ 
ances  but  generally  worded  to 
appeal  to  all  the  newspaper’s 
readers. 

He  relates  that  the  “Moment” 
was  first  used  on  Feb.  18,  1942 
—  that  was  Ash  Wednesday 
that  year  and  World  War  II 
was  under  way.  One  of  his  daily 
tasks  was  to  fill  the  right  “ear” 
on  Page  One,  usually  promoting 
something  inside  the  paper.  The 
left  “ear”  carried  the  weather 
forecast. 

Began  With  Lent 

As  Lent  drew  near,  he  con¬ 
sidered  the  idea  of  writing  a 
prayer  for  today  in  that  space, 
and  he  produced  a  few  of  them. 
He  showed  them  to  others  on 
the  staff  and  to  some  visitors 
in  the  office  from  among  the 
clergy,  and  they  won  general 
approval. 

This  was  to  have  been  strictly 
a  series  that  would  end  at 
Eastertide.  Space  limitations 
compelled  a  maximum  of  18 
words  under  the  heading 
“Prayer  For  Today.”  The  limit 
made  variety  difficult. 

When  the  series  ended  and  no 
longer  appeared,  reader  demand 


Fund  of  Fun! 

Sale’s  got  a  rich  fund  of  fun,  a  sizable  stock 
of  laughs  that  roll  off  his  drawing  board  .  .  . 
and  tickle  readers’  funny  bones  from  Monday 
through  Saturday!  Followers  need  no  nudge 
to  find  the  gag  in  his  gag  panel — millions  of 
fans  are  sure  of  dependable  vest-button  busters  in  .  . . 


Laughing  Matter 

the  comic  panel  that  is  comic  every  day!  It  gets  its  humor  from 
family  life,  homely  life  situations  that  everyone  recognizes. 
Small  in  size,  but  big  in  hilarity.  It  takes  only  a  hundred  lines 
of  newsprint  to  draw  readers’  eyes,  get  guffaws  from  all  the 
family,  all  ages,  and  both  sexes.  A  pepper-upper  for  circulation! 
F or  proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manage  r . . . 

Chicago  Tribune -NewYork  \ews 
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Oiie  Reichler 


develoiied.  The  prayer  was  re¬ 
vived  quickly  —  but  on  the  edi¬ 
torial  page  —  where  it  could 
run  to  W)  or  60  words.  This  drew 
.some  protest  —  for  taking  it  off 
Page  One. 

Gradually  other  dailies  in  the 
Macy-Westchester  group  added 
the  feature  and  have  continued 
to  carrj’  it.  Various  upstate  pa¬ 
pers  took  it  on  and  have  re¬ 
tained  it.  Most  use  it  as  an 
editorial  page  feature. 

It  appears  in  a  Gannett  paper 
(Niagara  Falls)  and  in  a  New- 
house  paper  (Staten  Island); 
in  Michigan  it  is  in  the  Kalama¬ 
zoo  Gazette  and  Sault  Ste.  Marie 
News. 


7,000  Prayers 

Since  he  has  already  produced 
more  than  7,000  daily  prayers, 
some  editors  have  asked  whether 
he  may  not  hold  something  of 
a  record  in  this  field  —  at  least 
as  a  layman. 

Mr.  Reichler  usually  prepares 
the  prayers  on  Sunday  morn¬ 
ings  and  runs  them  off  on  a 
mimeograph  machine  himself. 
He  does  little  work  in  the  field 
of  solicitation  and  so  far  has 
resisted  suggestions  to  compile 
a  book.  If  he  should  do  so,  it 
will  be  a  “Dictionary  of  Prayer” 
since  he  has  written  about  many 
hundreds  of  subjects. 

“There’s  always  a  glow  to 
hear  my  prayer  read  at  a  serv¬ 
ice  club  or  at  some  evening 
meeting  or  dinner  of  a  women’s 
group,”  admitted  Mr.  Reichler 
with  a  warm  smile.  “Some  of 
the  editors  of  papers  using  the 
prayers  tell  anecdotes  about 
ultra-favorable  comment,  and 
several  have  prepared  testi¬ 
monials  which  a  modest  guy  like 
me  is  far  too  bashful  to  show. 

Happy  Avocation 

“At  any  rate,  it  is  a  happy 
little  avocation  and,  who  knows, 
if  one  day  there  are  many  more 
papers  what  a  nice  development 
it  would  be  when  I  grow  up,” 
he  added  with  a  hearty  laugh. 

An  electrician  once  working 
in  the  Reichler  home  asked  Mrs. 
Reichler  if  it  was  true  her  hus¬ 
band  writes  the  daily  prayer. 
When  she  replied  affirmatively, 


he  said  he  always  carri(‘s  a  few 
copies  in  his  pocket.  In  proof, 
he  reached  into  his  po<-ket  and 
pulled  out  three  of  them. 

“An  Editor’s  Moment  of  Medi¬ 
tation”  often  is  timely,  'dated 
to  current  events.  For  c'  umple, 
here  is  the  prayer  for  Jan.  15: 

Printers’  Prayer 
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“For  that  ‘friend  of  intelli¬ 
gence,  of  thought’  I  pray  this 
day,  dear  Father  of  light  and 
love,  as  International  Printing 
Week  gets  under  way.  Bless  and 
encourage  those  skillful  men  and 
women  whose  manual  dexterity, 
quickness  of  perception  and 
dedication  to  the  enlightenment 
of  humanity  help  to  produce 
our  newspapers  and  books  and 
all  the  other  printed  media  of 
learning,  communication,  relax¬ 
ation  and  entertainment.  Enoble 
the  role  of  compositor,  whom 
Charles  Dickens  called  ‘the 
friend  of  liberty  and  freedom 
and  of  law,  the  friend  of  every 
man  who  is  the  friend  of  order 
—  the  friend  of  every  man  who 
can  read.’  ” 

Other  prayers  for  this  (period 
deal  with  such  current  topics 
as  the  convening  of  Congress, 
the  struggle  for  independence 
in  Asia  and  Africa,  the  begin¬ 
ning  of  the  New  Year,  the 
solstice,  Christmas  and  the 
dreams  of  young  people. 

*  *  * 

Copley  ISews  Service 
Covers  South  America 
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San  Diego,  Calif. 
The  Copley  News  Service  has 
established  a  bureau  in  Buenos 
Aires,  Argentina,  to  coordinate 
coverage  for  South  America, 
James  S.  Copley,  chairman  of 
Copley  Press,  Inc.,  announced. 

A  similar  office  was  set  up  in 
Mexico  City  a  year  ago  to  direct 
activities  in  Central  America 
and  the  Caribbean.  The  Copley 
News  Service  also  has  a  foreign 
bureau  in  Tokyo,  Japan,  in  addi¬ 
tion  to  its  domestic  bureaus  in 
Washington,  D.  C.,  Sacramento, 
Calif.,  and  Springfield,  Ill. 

Harold  Y.  Jones,  a  graduate 
of  the  University  of  Tennessee 
and  a  former  Army  paratroop 
sergeant,  will  head  the  Buenos 
Aires  bureau.  For  the  past  year 
he  has  studied  at  the  Univer¬ 
sity  of  Buenos  Aires  on  a  fel¬ 
lowship  granted  by  the  Inter 
American  Press  Association. 

*  «  * 

AFRICAN  POUTICS 
Political  conditions  in  na¬ 
tions  which  won  independence 
recently  will  be  reported  upon 
in  a  series  syndicated  by  the 
Toronto  Telegram  News  Serv¬ 
ice.  Peter  Worthington,  Toronto 
Telegram,  is  in  Africa  to  report 
on  Kenya,  Tanganyika,  Rho¬ 
desia,  Zanzibar,  Uganda,  Congo, 
Ghana,  Guinea  and  Gambia. 
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Features  Help 
Market  Papers, 
Say  NEA  Men 

A  significant  new  concept  in 
the  creation  of  newspaper  fea¬ 
tures  emerged  from  the  annual 
Newspaper  Enterprise  Associa¬ 
tion  business  and  editorial  con¬ 
ference  in  Cleveland.  The  ap¬ 
plication  of  marketing  tech¬ 
niques  to  feature  service  de¬ 
velopment  was  introduced  to 
help  newspapers  increase  the 
daily  acceptance  and  continued 
loyalty  of  their  readers  and  ad- 
verti.sers. 

“We  feel  the  NEA  Daily 
Service  offers  an  unusual  op¬ 
portunity  for  use  of  successful 
marketing  principles  to  attract 
newspaper  readers,”  Herbert  W. 
Walker,  president  of  NEA,  ex¬ 
plained  at  the  meeting. 

“We  supply  a  flexible  selec¬ 
tion  of  comics,  features  and 
visual  material,  serving  all  de¬ 
partments  of  the  daily  newspa¬ 
per.  The  objective  of  our  serv¬ 
ice,  with  extensive  experience 
and  facilities  behind  it,  is  to 
contribute  in  an  important  way 
to  the  marketing  of  newspapers 
to  readers  and  advertisers,  and 
in  the  building  of  newspaper 
stature  in  the  local  community.” 

NEA  executives,  editors  and 
division  managers  from  U.  S. 
offices  and  Canada  gathered  for 
the  four-day  meetings.  Special 
speakers  included  Norman 
Shaw,  associate  editor  of  the 
Cleveland  (Ohio)  Press;  Dolph 
Jansen,  president  of  Marketech- 
nic,  Inc.,  in  Cleveland;  and  Dr. 
John  Scott  Davenport,  director 
of  Research,  Inc.,  Scripps- 
Howard  affiliate  in  Cincinnati. 

Constant  Change 

Mr.  Shaw  commended  the  role 
the  feature  consultant  plays  in 
bringing  new  ideas,  research  re¬ 
sults,  content  suggestions  and 
news  of  other  newspapers  to  his 
office.  He  said  that  newspapers 
are  constantly  in  need  of  change 
and  fresh  vitality  to  keep  read¬ 
ers  attracted,  and  indicated  edi¬ 
tors  welcome  the  opportunity  to 
see  new  features  and  hear  how 
older  ones  are  doing  around  the 
country. 

Mr.  Jansen  amplified  the  mar¬ 
keting  concept  by  illustrating 
how  essential  this  awareness 
has  become  in  publishing  news¬ 
papers.  The  editor  produces  a 


“The  ingredients  which  go 
into  each  day’s  paper  —  local 
coverage,  world  news,  visual  at¬ 
tractions,  informative  and  en¬ 
tertaining  features  —  must  be 
market-wise,  created  to  fill  basic 
reader  needs,  to  insure  customer 
satisfaction,”  he  stated. 

Dr.  Davenport  introduced  a 
new'  series  of  newspaper  promo¬ 
tion  advertisements  which  will 
be  offered  through  NEA  for 
local  use  early  this  year.  NEA 
is  currently  distributing  a  series 
of  20  ads  produced  by  Research, 
Inc.  to  help  create  a  pleasant 
image  in  the  eyes  of  readers. 
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—  Congressmen  were  polled 
by  Kedbook  magazine  as  to  the 
most  influential  syndicated  col¬ 
umnists  on  Capitol  Hill.  David 
Lawrence  led  with  Drew  Pear¬ 
son  second  and  Walter  Lipp- 
mann  and  James  Keston  tied  for 
third  place. 

— “Major  Hoople”  (harumph! 
kaff!  kaff!)  has  returned  to  the 
Vancouver  (B.  C.)  Sun  by  popu¬ 
lar  demand.  The  cartoon  panel 
was  dropped  after  two  independ¬ 
ent  surveys  indicated  few  read 
it.  But  the  surveys  must  have 
missed  the  old  blusterer’s  school 
of  friends  for  his  departure 
brought  forth  a  flood  of  mail 
and  ’phone  calls  for  his  return. 
Erwin  Swangard,  Sun  managing 
editor,  said  the  devotion  shown 
the  Major  by  many  readers  was 
amazing. 

— Back  in  December,  Jack 
Sparling  had  a  sequence  in  his 
“Honor  Eden”  comic  strip  (Mc¬ 
Clure  Newspaper  Syndicate)  in 
which  a  girl  clerk  in  a  depart¬ 
ment  store  socked  an  annoying 
young  man  customer  in  the  eye 
when  she  found  his  loud  com¬ 
plaints  were  really  a  gag  for  a 
“Candid  Camera”  television 
show.  Sparling’s  imagination 
prognosticated  an  actual  event, 
by  coincidence.  The  AP  on  Jan.  5 
carried  a  story  from  London  re¬ 
cording  that  a  man  struck  a 
“Candid  Camera”  phony  clerk 
in  a  hardware  store  in  the  eye 
when  he  recognized  him. 

— There’s  no  problem  getting 
a  bridge  game  started  in  B.  Jay 
Becker’s  home  and  it’s  not  just 
because  he  writes  a  bridge  col- 


brand  new  “product”  every  day,  umn  for  King  Features  Syndi- 
he  said.  This  product  —  the 
newspaper  —  must  be  contantly 
inarketed  to  readers  and  adver¬ 
tisers  to  be  successful  editorial¬ 
ly  and  financially. 
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cate.  Mr.  Becker  has  two  sons 
who  regularly  win  tournaments 
in  the  New  York  area.  His 
brother,  Simon  Becker  of  Phila¬ 
delphia,  who  himself  was  one 


of  the  finalists  in  the  recent 
playoff  to  determine  the  next 
international  team  for  North 
America,  also  has  two  sons  who 
win  tournaments  in  the  Phila¬ 
delphia  area.  B.  Jay’s  oldest  son, 
Steven,  has  taken  it  up  as  a 
career  and  now  is  director  of  a 
new  club,  the  Boulevard  Bridge 
Club  in  Queens.  The  bridge¬ 
playing  family  were  the  subject 
of  a  recent  “Contract  Bridge” 
column  written  by  Albert  H. 
Morehead  for  the  New  York 
Times. 

— The  ninth  garden  book  and 
second  paperback  written  by 
Dorothy  H.  Jenkins  is  “The  En¬ 
cyclopedia  of  House  Plants” 
(Bantam  Books,  95c).  House 
plants  one  week,  outdoor  gar¬ 
dening  the  next  week,  from  Oct. 

1  into  May  each  year  are  the 
topics  of  the  weekly  column  now 
written  for  newspaper  syndica¬ 
tion  by  Miss  Jenkins,  formerly 
garden  editor  of  the  New  York 
Times.  She’s  convinced  that  pa¬ 
perback  books  are  ideal  for  gar¬ 
deners,  most  of  whom  have  to 
pay  mortgages,  buy  commuta¬ 
tion  tickets,  snow  tires  and  other 
necessities  of  suburban  living 
before  they  can  invest  in  the 
hooks  they’d  like  about  garden¬ 
ing. 

— George  Abraham,  who  syn¬ 
dicates  his  “Green  Thumb”  gar-  , 
dening  column  from  his  acres 
and  greenhouse  at  Naples,  N.  Y., 
last  year  replied  to  59,000  re¬ 
quests  for  information  ranging 
from  the  effects  of  hail  on  rose 
petals  to  new  recipes  for  edible 
flowers.  (If  you  wish  to  prepare 
a  tasty  dish  of  French-fried  dan¬ 
delions,  geranium  rolls  or  pump¬ 
kin  blossom  fritters,  write  for 
his  booklet,  “Eklible  Flowers  Are 
a  Real  Treat.”)  “Doc”  Abraham 
and  his  wife  live  plant-and-tell 
lives,  annually  growing  12,000 
tomato  plants,  thousands  of 
calla  lilies  plus  peppers,  broccoli, 
cabbage,  cauliflower  and  egg¬ 
plant.  The  column  reaches  two 
million  families  through  72 
newspapers. 

RUKEYSER 

on  MONEY 

Americans  from  coast  to  coast 
got  their  first  push  toward  finan¬ 
cial  independence  from  ideas 
and  inspiration  which  were 
found  under  the  byline  of 
Merryle  Stanley  Rulceyser.  His 
3  times  a  week  human  interest 
column,  "Everybody's  Money"  is 
attuned  to  today's  readers  who 
want  to  go  places. 

For  rates  and  samples, 
telegraph  or  write 
B.  H.  Simon,  Syndicate  Mgr. 

ISO  W.  Pinebrook  Drive 
New  Rochelle,  N.  Y. 

Tel.  NEw  Rochelle  MOOO 


FOR  TOP  SCORES 
—  IN  LAUGHTER! 


.  .  you  can't  beat  the  .  . 


.y.  .  small-fry  athletes  .  . 


.  .  who  tackle  every  sport 
in  season,  in  the  I -column 
daily  panel: 

ALL-STARS 

by  Al  Uederman 

PHONt  FOR  SAMPLES  OF  THE 
COMPLETE  PANEL  TODAYl 

FEATURE  SYNDICATE 

220  EAST  42-eSTREET,  NEW  YORK  \7.  HX 
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CLASSIFIED  CLINIC 


22.  Sacramento  Bee 


E  &  S  ’61 
’60 


l.iiiee  not 
•tviiilable 


33  Have  Membership 
In  Million- Ad  Club 

By  Daniel  L.  Lionel 

Oasflified  Advertising  Director,  New  York  Post 


Thirty-three  newspapers  held 
membership  in  the  Million-Ad 
Club  in  1%1,  according  to  the 
annual  compilation  made  by  An¬ 
thony  T.  Powderly,  classified 
advertising  manager  of  the 
Rochester  (N.  Y.)  Times-Union 


and  Democrat  &  Chronicle. 

The  individual  figures  in  the 
chart  have  been  supplied  by  each 
newspaper,  Mr.  Powderly  ex¬ 
plained.  Some  are  net  linage 
figures,  others  are  Media  Rec¬ 
ords  measurements. 


ADS 

LINES 

1. 

Los  Ani^eles  Times . 

....  M&S 

’61 

3,192,731 

26.503,583 

*60 

3,277,964 

25,866,701 

—85,233 

-t-647.882 

New  York  Times . 

—2.60% 

-1-2.60% 

2. 

_  M&S 

’61 

2.496,210 

17,694,620 

’60 

2.508,905 

16,907,481 

—12,695 

-(-787.139 

San  Francisco  Examiner . 

—.50 

-f-4.65% 

3. 

....  M&S 

’61 

1.974,749 

12,404,665 

’60 

1.920,821 

12.027,346 

-f-53.928 

-f-377.319 

Miami  Herald . 

+2.S0% 

4-3.13% 

4. 

.  M&S 

’61 

1,707.708 

15,096,240 

’60 

1,800,330 

16,665.882 

-92,622 

-1,669,642 

—5.14% 

—9.41% 

6. 

Houston  Chronicle  ; . 

.  E&S 

’61 

1,590,093 

11,954,138 

’60 

1,664,156 

12,278,406 

—74,063 

-324,268 

Detroit  News . 

— 4.45% 

—2.64% 

6. 

.  E&S 

’61 

1.529,166 

9.813.154 

’60 

1,593.092 

10.471,284 

—63.926 

—668,130 

Minneaimlis  Star-Tribune  . . . 

— 1.01% 

— 6.28% 

7. 

.  E&S 

’61 

1,505,726 

12,804,285 

’60 

1,517,590 

13,176,622 

—11,864 

—372.237 

8. 

Toronto  Star . . 

—.78% 

—2.82% 

. 6 

day  ’61 

1,493,277 

9,538,949 

evenint; 

’60 

1,567,156 

10,422,094 

—73,879 

—883,145 

—1.71% 

—8.47% 

9. 

St.  Louis  Post  Dispatch . 

_  E  &  E 

’61 

1.458,587 

11,836,420 

’60 

1,502,673 

12,407.130 

— 14,086 

—570.710 

—2.93% 

—4.69% 

10. 

Cleveland  Plain-Dealer . 

_  M&S 

’61 

1,453,143 

14,945,107 

’60 

1,471,862 

16,972,664 

-18,719 

—1,327,647 

ChicaKO  Tribune  . 

—1.07% 

—8.16% 

11. 

....  M&S 

’61 

1,444,527 

11,986,669 

’60 

1,541,630 

12,804.670 

—97,103 

—818.001 

San  Francisco  Chronicle  .... 

—6.29% 

—6.38% 

12. 

_  M&S 

’61 

1.356.768 

8,994,161 

’60 

1,166,965 

7,875,704 

-+-198,793 

-1-1.118.467 

13. 

Milwaukee  Journal  . 

4-17.18% 

-fl4.20% 

. E&S 

’61 

1,293,374 

13,610,817 

’60 

1,305,425 

16,139,567 

—32.061 

-1,628.760 

Philadelphia  Inquirer . . 

—2.41% 

—10.76% 

14. 

’61 

1,276,011 

12,144,227 

’60 

1,313,454 

12,947,386 

—38,443 

—803,168 

Kansas  City  Star  . 

—2.92% 

—6.20% 

16. 

.  E&S 

’61 

1,242.070 

7.116,100 

’60 

1,268,790 

7,281,800 

—16,720 

-166,700 

Phoenix  Republic  . 

—1.32% 

—2.27% 

16. 

’61 

1,219,870 

9,480,310 

’60 

1,221,118 

10,030,510 

-1,248 

-560,200 

17. 

San  Jose  Mercury  . . 

—.10% 

—6.48% 

.  M&S 

’61 

1,213,335 

9,714.698 

’60 

1,078,916 

8,913,268 

-t-134.419 

-1-801,430 

18. 

San  Diego  Union  . 

4-12.46% 

-f8.99% 

.  M&S 

’61 

1,211,416 

7,393,582 

’60 

1,376,403 

8,100,470 

—164,987 

-706,888 

-11.98% 

19. 

Vancouver  (B.C.)  Sun . 

’61 

1,189,256 

9,971,038 

evening 

’60 

1,268,444 

11,005,162 

—69,188 

-1,034,124 

Denver  Post  . 

—5.49% 

—9.39% 

20. 

. E&S 

’61 

1,166,924 

11,319,409 

’60 

1,182,830 

11,7‘<!6.169 

4-14,991 

— 406,760 

-f  14,091 

— 406,760 

Cincinnati  Enquirer  . 

4-1.22% 

—3.46% 

21. 

. M&S 

’61 

1,154,796 

11,744,801 

’60 

1,176,642 

12,954,459 

—20,846 

-1,209,658 

—1.77% 

—9.33% 

23.  Portland  Oregonian  .  M&S 

*Jan.-Apr,  1960  Oregonian 
and  Oregon  Journal 
printed  combination. 

24.  Seattle  Times .  E&S 

25.  Rochester  Democrat 

&  Chronicle  .  M&S 

26.  Dallas  News  .  M&S 

27.  Pittsburgh  Press  .  E&S 

28.  Indianapolis  Star  .  M&S 

29.  Dallas  Times-Herald  .  E&S 

30.  New  Orleans  Timee-Picayune _ M&S 

31.  Long  Beach  Press-Telegram  ....  M&S 

32.  Newark  News  .  E&S 

33.  Baltimore  Sun  .  M-EI-S 


’61 

’60 

’61 

1,097,354 

1,169,747 

—72,393 

—6.18% 

1.078,471 

Line*  not 
•tviiilable 

".114,040 

’60 

•865.051 

*7.940,910 

-+-213.420 

-fl. 173.180 

-r 24.67% 

-'-14.77% 

’61 

1,063,382 

S.'+50.842 

’60 

1,128,919 

1-  !29,76» 

—66.637 

—578.914 

—6.80% 

-6.13% 

’61 

1,053,442 

5.595,883 

•60 

1,112,204 

.7.551.669 

—68.762 

-'-44.224 

—6.28% 

-.79% 

’61 

1.034,043 

!‘.:!24.210 

’60 

1,004,195 

‘.',537,298 

—29,848 

-213.088 

-i-2.97% 

—2.23% 

’61 

1.031,441 

8.530,702 

’60 

1,027,066 

8.C06.51C 

4-4,376 

—74.814 

-f.42% 

—.86% 

’61 

1.030,223 

10.022.286 

’60 

1.047,383 

10.534.437 

—17,160 

—512.152 

—1.63% 

-4.86% 

’61 

1.024,617 

8.256,920 

’60 

1.017,617 

8.421,096 

4-7.000 

—164.169 

-f.68% 

—1.94% 

’61 

1,020,449 

9.148.108 

’60 

1,053,471 

9.878.924 

-33,022 

—730.816 

-3.13% 

—7.39% 

’61 

1,013,003 

8.286.372 

’60 

1,035,546 

8.604,679 

-22,643 

--  318,307 

—2.17% 

—3.69% 

’61 

1.011,673 

9.861,618 

’60 

1,061,210 

10.341,066 

-39,637 

—479,538 

—3.76% 

-4.63% 

’61 

1.006.338 

8.944.980 

’60 

1,016,519 

9.256.870 

—10.181 

—310.390 

—1.00% 

-3.36% 

«  * 


PLANNING  SESSION 

ANCAM’s  president,  Ralph 
Rosenberg,  Tacoma  (Wash.) 
Tribune,  made  the  great  circle 
tour  of  duty  in  the  last  10  days 
and  participated  in  the  making 
of  some  ANCAM  history  in  the 
process. 

The  history-making  occasion 
was  the  meeting  of  the  ANCAM 
Board  of  Directors  with  officials 
of  the  Bureau  of  Advertising 
Jan.  11  in  New  York  for  “an 
informal  discussion  of  areas  in 
which  the  Bureau  can  provide 
helpful  service  to  the  classified 
industry.” 

Mr.  Rosenberg  also  met  with 
the  ANCAM  Board  for  its  mid¬ 
winter  meeting,  attended  the 
opening  session  of  the  North¬ 
eastern  CAMs  group  and  then 
spoke  before  the  1962  SCAMA 
liusiness  Conference  at  Flor¬ 
ence,  Ala. 

In  welcoming  ANCAM  Board 
members,  Charles  T.  Lipscomb, 
president  of  the  Bureau  of  Ad¬ 
vertising,  heralded  the  meeting 
as  a  milestone  in  the  relation¬ 
ship  between  ANCAM  and  the 
Bureau.  He  said  the  Bureau’s 
Board  of  Directors  was  in  sym¬ 
pathy  with  the  expansion  of  the 
Bureau’s  classified  program. 

“We  are  all  aware,”  he  said, 
“that  classified  is  the  fastest 
growing  advertising  arm  of  the 
newspaper  business.” 

Jack  Kauffman,  executive  vice- 
president  of  the  Bureau,  de¬ 
clared:  “Research  is  the  g^uts  of 
it  all.  You  can’t  just  go  in  and 
talk  hog^wash.” 

In  the  discussion,  under  the 


leadership  of  Mark  Arnold,  di¬ 
rector  of  the  Bureau’s  Retail 
and  Classified  Divisions,  a  num¬ 
ber  of  proposals  were  generated 
for  consideration  w’hich  could 
be  provided  by  the  Bureau  to  its 
member’s  on  behalf  of  classified 
within  the  framework  of  the 
present  budget. 

Mack  T.  Christian,  chairman 
of  ANCAM’s  Bo  A  committee, 
said  ANCAM  is  anxious  to  pro¬ 
vide  the  Bureau  with  facts  about 
the  power  of  classified  and  its 
unique  service  to  jreople  in  every 
walk  of  life  which  might 
strengthen  the  Bureau’s  presen¬ 
tations  to  national  advertisers. 
«  *  « 

SCAMA  members  el  e  c  t  e  d 
Heidt  S.  Swearingen  Tallahas¬ 
see  (Fla.)  Democrat,  as  presi¬ 
dent  succeeding  Rawley  F. 
Turner,  Roanoke  (Va.)  Times 
and  World  News.  Other  officers 
include  W.  A.  Backvold,  Flor¬ 
ence  Times,  first  vicepresident, 
and  Burt  P.  Schwarz,  Mobile 

(Ala.)  Press  Register,  second 

vicepresident. 

*  *  « 

The  1962  Los  Angeles  Times 
classified  Jubilee  edition,  Jan.  7, 
comprised  112  full  size  pages 
and  contained  16,415  ads  and 
268,315  net  paid  lines. 

*  ♦  * 

The  Hudson  (N.  J.)  Dispatch 
has  opened  up  direct  lines 
between  the  public  and  the  clas¬ 
sified  department  with  the  instal¬ 
lation  of  new  telephone  call 
director  equipment.  CAM  Alan 
H.  Freedman  says  it  takes  the 
load  off  the  main  switchboard. 
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reporters  help  probers 


14,040 

10,910 

:3,iso 

4.77% 

60,842 

29.7E6 

'8,914 

6.13% 

96,883 

31.669 

44,224 

-.T9% 

24.210 

37,298 

13.088 

2.23% 

30,702 

06,516 

74,814 

-■86% 

'22,285 

34.437 

12.162 

4.86% 

66,920 

.21,096 

64.169 

1.94% 

48.108 

178,924 

30,816 

7.39% 

!86.372 

104,679 

118.307 

-3.69% 

161,618 

141,066 

179.538 

-4.63% 

144,980 

>56,370 

110,390 

-3.36% 
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Savings  and  Loan  ‘Empire’ 
Building  to  a  Climax 

By  Georjje  H.  Watson  Jr. 


Minti  Stern  Clayton 


Washington 

A  complete  comprehension  of 
the  Washington  Post  in  recent 
months  would  require  a  gene- 
alog>'  of  fast  operators  and  a 
glossary'  of  financial  intricacies 
sufficient  to  puzzle  a  Wall  Street 
lawyer. 

The  first,  simple  lesson  that 
anyone  could  master  was  that 
“S&L”  in  a  headline  meant 
“savings  and  loan,”  and  par¬ 
ticularly  those  few  shady  asso¬ 
ciations  whose  jerrybuilt  finan¬ 
cial  empire  has  been  meticulous¬ 
ly  dissected  by  the  Post. 

Beyond  that,  the  attentive 
reader  would  know  that  the  pa¬ 
per  has  uncovered  a  fantastic 
story’  of  fraud  and  deceit  that 
has  honeycombed  the  dregs  of 
Maryland’s  savings  and  loan  in¬ 
dustry. 

The  .savings  and  loan  expose 
has  become  a  special  project  at 
the  Post.  Other  Washington 
and  Baltimore  papers  have  fol¬ 
lowed  it,  but  without  the  dogged 
attention  to  detail  and  investi¬ 
gative  digging  that  the  Post  has 
expended. 

’Daily  Explosions' 

As  the  story  reached  a  cre¬ 
scendo,  Post  readers  could  wade 
through  as  much  as  five  col¬ 
umns  a  day  of  complicated  news 
on  the  developments.  In  a  wrap- 
up  of  developments,  the  news¬ 
paper  sympathized: 

“If  you  have  trouble  keeping 
up  with  and  digesting  the  daily 
explosions  in  Maryland’s  sav¬ 
ings  and  loan  turmoil,  do  not 
be  discouraged.  You  are  not 
alone.” 

The  Post  had  as  many  as  six 
reporters  working  simultaneous¬ 
ly  to  unravel  the  matted  threads 
of  the  story.  City  Editor  Ben 
Gilbert  had  three  men  on  per¬ 
manent,  full-time  assignment  to 
“S  4  L.” 

Involved  in  the  expose,  the 
Post  reported,  is  a  cast  of  ex¬ 
convicts,  influence  peddlers  and 
politicians.  The  companies  these 
men  manipulated  are  high  pres¬ 
sure  operations  that  lured  .share¬ 
holders  with  promises  of  fat 
dividends,  fancy  premiums  and 
a  dazzling  hard-sell. 

As  state  and  federal  investi¬ 
gators  began  to  probe  the  maze 
of  financial  manipulating,  a  pat¬ 
tern  of  unsecur^  loans,  high¬ 
ly  speculative  investments  and 
over-valued  mortgages  emerged. 


Post  reporter  Laurence  Stem 
wrote:  “It  is  impossible  yet  to 
say  just  how  many  millions  in 
retirement  nest  eggs,  life  sav¬ 
ings  or  college  funds  are  in¬ 
volved  in  the  Maryland  savings 
and  loan  debacle.” 

One  of  the  Ijosers 

One  of  the  losers  was  a  Wall 
Street  Journal  pressman  who 
told  the  Post  that  he  had  in¬ 
vested  $17,508  in  a  company 
now  in  receivership. 

Larry  Stem,  who  has  covered 
Maryland  politics  for  four  years, 
begfan  his  investigation  of  the 
industry  in  1960  when  efforts 
were  first  made  to  pass  regula¬ 
tory  legislation. 

In  1960,  Maryland  was  the 
only  state  that  left  its  savings 
and  loan  associations  unregu¬ 
lated.  Sharp  operators  were  a 
little  slow  in  catching  on,  but  in 
one  month  in  1960  there  were 
more  associations  chartered  than 
in  the  previous  decade. 

Although  a  regulatory  bill 
was  wrestled  through  a  reluc¬ 
tant  legislature.  Gov.  J.  Millard 
Tawes  vetoed  it,  saying  he  felt 
it  would  hurt  the  majority  of 
legitimate  enterprises.  He  ap¬ 
pointed  a  commission  to  draft  a 
new  bill. 

The  next  session  of  the  legis¬ 
lature  witnessed  an  incredible 
display  of  logrolling  and  in¬ 
fluence  peddling  over  the  recom¬ 
mendations  of  the  Tawes  com¬ 
mission. 

During  the  fight,  Mr.  Stem 
made  a  series  of  disclosures: 

•  The  House  Majority  Leader, 
A.  Gordon  Boone,  was  provided 
with  $450,000  to  set  up  an  in¬ 
surance  company  for  associa¬ 
tions  that  did  not  want,  or  could 
not  obtain,  federal  insurance. 

•  Boone  and  his  law  associate 
drew  $51,275  in  legal  fees  dur¬ 
ing  the  company’s  first  16 
months  of  operation  —  a  sum 
greater  than  the  company’s  re¬ 
ported  earnings  for  the  period. 

•  A  large  number  of  legis¬ 
lators  and  Democratic  office¬ 
holders  either  held  stock  or  office 
in  the  company. 

Despite  their  opposition,  a 
stopgap  bill  was  finally  passed 
and  the  state  began  a  systematic 
investigation  into  suspect  asso¬ 
ciations.  The  results  have  made 
astonishing  reading. 

It  is  difficult  to  separate  the 
disclosures  made  by  the  Post 


and  those  uncovered  by  official 
investigators.  Actually,  both 
have  co-operated  in  a  remark¬ 
able  example  of  a  newspaper 
providing  leads  for  a  govern¬ 
ment  probe. 

As  tips  poured  in  and  the 
story  became  increasingly  com¬ 
plex,  City  Editor  Gilbert  as¬ 
signed  two  Post  reporters  to 
work  with  Mr.  Stem. 

Morton  Mintz,  a  former  as¬ 
sistant  city  editor  of  the  St. 
Louis  Globe-Democrat,  began  a 
reporting-detective  job  that  took 
him  as  far  as  Miami  in  quest 
of  a  founding  company’s  officers. 

James  E.  Clayton,  the  Post’s 
Justice  Department  and  Su¬ 
preme  Court  reporter,  was  as¬ 
signed  to  follow  the  legal  en¬ 
tanglements  of  the  companies 
and  their  operators. 

These  were  some  of  the  dis¬ 
closures  made  in  the  Post,  or 
greatly  augmented  by  the  pa¬ 
per’s  digging: 

•  Maryland’s  Attorney  Gen¬ 
eral  Thomas  B.  Finan  got  word 
that  a  “substantial  cash  fee” 
would  be  available  to  him  if  he 
declared  the  new  regulatory  bill 
unconstitutional . 

•  U.  S.  Rep.  Thomas  F.  John¬ 
son  (D-Md.)  leased  his  law  office 
to  a  savings  and  loan  company 
operated  by  J.  Kenneth  Edlin, 
an  ex-convict  with  a  Federal 
record  of  securities  manipula¬ 
tion  dating  back  to  1935. 

When  Johnson,  who  was  on 
an  European  trip,  refused  to 
accept  transatlantic  calls  from 
the  Post,  the  paper  had  its  Edi¬ 
torial  Page  Editor,  Robert  H. 
Estabrook,  camp  on  the  door¬ 
step  of  the  congressman’s  Lon¬ 
don  hotel. 

Mr.  Estabrook,  now  stationed 
abroad,  produced  two  illuminat¬ 
ing  interviews  with  Johnson  on 
his  relationship  with  Edlin  and 
his  companies. 

•  Johnson  and  Rep.  Frank 
(“Everything  Is  Made  for 
Love”)  Boykin  (D-Ala.)  visited 
Attorney  General  Robert  A. 
Kennedy  in  an  unsuccessful  at¬ 
tempt  to  intercede  in  another 
criminal  prosecution  of  Edlin. 

•  Boykin  wired  President 
Kennedy  in  a  futile  effort  to  en¬ 
list  his  aid  in  convincing  Astro¬ 
naut  Alan  B.  Shepherd  Jr.  to 
accept  a  free  $25,000  home  in 
a  real  estate  development.  Boy¬ 
kin  and  his  associates  owned  the 
property  at  the  time,  and  Edlin 


controlled  mortgages  on  the 
property. 

•  Arthur  A.  Peisner,  sen¬ 
tenced  to  three  years  for  trans¬ 
porting  pornography  across 
state  lines,  was  a  key  figure  in 
an  association  now  in  receiver¬ 
ship.  Foreclosures  wiped  out  al¬ 
most  a  million  dollars  of  the 
company’s  mortgages. 

•  Former  Assistant  U.  S.  At¬ 
torney  General  T.  Lamar  Caudle 
was  on  the  payroll  of  another 
association  now  in  receivership. 

Stories  Carefully  Cheeked 

The  interlocking  relationships 
of  savings  and  loan  operators, 
politicians  and,  in  some  cases, 
criminals  has  provided  an  im¬ 
mensely  complex  problem  in  re¬ 
porting.  Much  of  the  material 
was  unprivileged,  and  Mr.  Gil¬ 
bert  recognized  the  difficulty 
and  risk  involved  in  publishing 
the  fast-moving  story. 

To  insure  protection  and 
maximum  use  of  the  material, 
Mr.  Gilbert  and  his  reporters 
have  frequently  consulted  with 
Gerald  W.  Siegel,  the  Post’s 
counsel  and  a  former  faculty 
member  of  the  Harvard  School 
of  Business  Administration.  Mr. 
Siegel  reviewed  both  the  finan¬ 
cial  and  legal  aspects  of  the 
stories. 

Where  does  the  expose  end? 
Mr.  Gilbert  doubts  that  the 
stories  will  continue  to  fill  col¬ 
umn  after  column  in  the  paper. 

“We  can’t  continue  on  that 
scale  —  our  readers  would  prob¬ 
ably  start  a  revolt  —  but  we 
will  keep  our  reporting  team 
intact  and  run  down  every  lead,” 
he  says. 

Reporter  Stem  says,  “It’s 
just  the  beginning.” 

Seven  Maryland  companies 
are  in  receivership  or  some 
process  of  reorganization.  A 
Federal  grand  jury  has  been 
empaneled  in  Baltimore.  And 
the  question  of  how  Maryland 
became  the  “Reno  of  the  sav¬ 
ings  and  loan  field”  has  become 
the  state’s  hottest  political  issue. 
• 

Wliiteley  Joins  ASTA 

John  Whiteley,  formerly  with 
Hearst  Advertising  Service,  has 
been  named  associate  director  of 
advertising  for  ASTA  Travel 
News.  Mr.  Whiteley,  with  Hearst 
for  25  years,  headed  travel  and 
resort  advertising  the  past  15. 
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Jackie^s  SpiU 

(Continued  from  page  15) 

Lady,”  which  would  feature  the 
spill  picture. 


Warrenton.  He  noticed  that  the  Quits  N.Y.  Post 

Piedmont  Hounds  were  sched-  ,7, 

uled  to  meet  that  mornine  at  the  ^Or  ^  llmingtOU  Papers 


uled  to  meet  that  morning  at  the 

home  of  Mr.  and  Mrs.  George  Herbert  Cox  Jr.,  for  the  past  Omaha 

Slater.  three  years  mechanical  superin-  Four  executives  have  been 

“It’s  a  lovely  place  to  take  tendent  of  the  Sew  York  Post,  promoted  by  the  Omaha  World- 
pictures  of  the  hounds  parading,  will  become  production  director  Herald.  They  are: 


Omaha  World-Hem  hi 
Promotes  4  Executives 


Omaha 

Four  executives  have  been 


“Knowing  how  much  it  meant  so  I  rushed  up  there,”  Hawkins  of  the  Wilmington  (Del.)  News-  Frederick  Ware,  from  execu- 
to  me,”  Hawkins  recalled,  “she  related.  “But  I  was  late.  The  Journal  newspapers  Feb.  5.  He  tive  editor  to  vicepresident  and 
(Mrs.  Kennedy)  consented,  hunt  was  already  moving  across  succeeds  Nicholas  M.  Fellman,  executive  editor. 


reluctantly,  on  condition  that  the  fields  about  a  half  mile  away,  retired 
the  picture  I  took  of  her  I  drove  to  Oak  Spring,  parked  Mr. 


Hugh  A.  Fogarty,  from  assist- 
Cox  started  with  the  ant  managing  editor  and  news 


remounted  and  unharmed  a  at  the  hunter  barn,  and  walked  Newark  (N.  J.)  Star-Eagle  in  editor  to  managing  editor, 
couple  of  minutes  later  was  also  across  two  fields.  When  I  saw  1933.  He  has  held  executive  posi-  Harold  Andersen,  from  busi- 
published.  It  shows  how  gracious  the  hounds  approaching,  I  took  tions  in  the  mechanical  depart-  ness  administrative  assistant  to 


and  understanding  she  is.’ 

Noontime  O.K. 


position  in  the  angle  beside  a  ments  of  the  Plainfield  Courier-  vicepresident. 

low  panel  which  it  was  natural  News,  Pittsburgh  (Pa.)  Press  R.  E.  Nordgren,  from  auditor 

for  them  to  come  through.”  and  Houston  (Tex.)  Press.  He  to  treasurer. 


By  noontime  Saturday,  Life  Xhe  Sixth  Rider 

had  the  clearance.  The  magazine 

respected  the  White  House  Eve  Prime  Fout,  a  friend  of 
request  that  whenever  the  spill  Mrs.  Kennedy’s,  was  the  fifth 
picture  was  published,  the  rider  to  take  the  fence.  Then 
remounting  shot  should  accom-  Hawkins  noticed  that  Mrs.  Ken- 
pany  it.  nedy  was  approaching  the  fence 

When  Life’s  rights  expired,  from  the  far  side.  He  brought 
Hawkins  made  his  second  deal  camera  of  the  day,  a 

with  the  London  Daily  Express,  Mamiyafiex  120  equipped  with  a 


for  them  to  come  through.”  and  Houston  (Tex.)  Press.  He  to  treasurer. 

TT-  c-  u  D-j  production  manager  of  the  • 

The  Sixth  Rider  Allentown  (Pa.)  Call-Chronicle  Stock  Exchange  Ads 

Eve  Prime  Fout,  a  friend  of  newspapers  before  moving  to  p, 

Mrs.  Kennedy’s,  was  the  fifth  New  York.  rNewspapers 

rider  to  take  the  fence.  Then  Robert  G.  Gray,  39,  executive  About  700  new'spapers  will  re- 
Hawkins  noticed  that  Mrs.  Ken-  assistant  to  the  general  manager  ceive  a  series  of  three  ads  of 
nedy  was  approaching  the  fence  Westchester  County  Pub-  the  New  York  Stock  Exchange 
from  the  far  side.  He  brought  lishers  Inc.,  has  been  named  to  this  year  in  its  campaign  em- 
up  his  camera  of  the  day,  a  succeed  Mr.  Cox  on  the  Post,  phasizing  the  Do’s  and  Don’ts 
Mamiyafiex  120  equipped  with  a  Prior  to  his  association  with  the  of  investing.  The  Exchange  has 


which  bought  all  overseas  riehts  135mm  telephoto  lens.  Westchester  papers,  Mr.  Gray  appropriated  $1,170,000  for  its 

for  $4  500  The  contract  also  “I  could  see  the  horse— Bit  of  was  for  seven  and  a  half  years  1962  advertising  budget,  corn- 

guarantees  Hawkins  a  minimum  Irish-was  quitting,”  Hawkins  ^  the  New  York  Times,  pared  to  $1,283,000  last  year, 

of  $1500  and  60  percent  of  the  recalled.  “He  had  his  tail  all  becoming  assistant  production  Copy  will  be  placed  in  women’s 

Express’  overseas  sales  How-  wound  up.  I  knew  he  had  to  come  manager.  He  is  a  native  of  magazines,  general  circulation 

ever  before  this  transaction  was  around  or  something  would  Bristol,  England,  and  was  a  magazines  and  financial  publica- 

completed  Hawkins  had  also  happen.  He  rocked  forward  as  bomber  pilot  with  the  Royal  Air  tions,  in  addition  to  newspapers, 

sold— through  Life— to  Paris  it  he  was  going  to  jump.  But  Force,  winning  the  Distin-  • 

Match,  but  for  a  sum  which  he  instead  he  settled  back.  She  slid  guished  Flying  Cross.  \fiami  Newn  Gives 


now  says  isn’t  worth  mentioning. 
Hugh  Moffett,  assistant  man¬ 


aging  editor  at  Life,  said  she  went.” 


forward.  The  horse  lowered  its 
head,  and  raised  it  abruptly,  and 


requests  for  publication  rights 
came  in  from  Germany,  Eng- 


Hawkins  made  his  shot.  Then,  Print  112  Paces 


worried  about  the  First  Lady’s 


^  Miami  News  Gives 

Course  in  Survival 

N.Y.  Post  Equipped  Miami 

o  Print  112  Pages  The  Miami  News  was  awarded  I 

The  New  York  Post  will  soon  Honorary  Cert^cate  “For 
.  0K1.X  110  Effort  in  Sponsoring  a  Cml 


land,  France  and  Australia;  but  condition,  he  sacrificed  11  more  6  cw  ^  soon  jii  Sponsoring"  a  Civil 

when  Life  had  the  picture  it  possible  shots  of  her  misfortune  ,  ®  Defense  Adult  Education  Course 

was  not  interested  in  selling.  join^  the  riders  who  were  s  presen  imi  is  •  .  ®  jn  Personal  Survival  in  Dis-I 

dismounting  to  offer  their  help,  additional  16  pages  are  being  „  ,p.  certificate  was  nre- 

Prizes,  Too?  Only  after  Mrs  Kennedy  made  jKissible  by  inst^lation  of  j 

u-  *  i.  1.  I  remounted  did  Hawkins  take  his  a  Scott  unit  costing  about  $125,-  j ,  Yawn  Tr  hv  Dadi- 

.  ^  p  second  picture  Which  Showed  th.  000.  A  new  mail  room  is  also  nrfens. 

.well  Mr.  Hawkins  purse.  Eis-  tt.: — i.  t  _j - :i:__  being  built,  with  Jampol  con-  ^ 


u  7  Z  A  ^  T  T  First  Lady  smiling.  being  built,  with  Jampol  con- 

enhard  reported  that  a  Life  veyor  system  and  Signode  tying 

editor  considered  the  shot  the  Pix  History  machines. 

news -pic^re- of -the -year  and  ..yj  „  .o  Marshall  Hawkins  Post  has  two  six-unit  . 

worthy  of  a  Pulitzer  prize.  Now  48,  Marshall  Hawkins  Throueh  new  clutchine  expense. 

Even  without  prize  money  the  has  been  training  himself  to  get  presses,  inrougn  new  ciuwnmg  ^ 

iLiveu  wiLiioui  prize  money,  me  Tnr,ro  than  Sfi  arrangements  a  unit  on  the  end 

picture  will  net  the  photogra-  of  one  cress  mav  run  in  either  National  Food  Ren 

Dher  far  more  than  J^  Rosen-  years,”  his  editor  friend  Eisen-  ot  one  press  may  run  m  enner  ivailOUai  rootl  uep 

pner  lar  m^  tnan  Jw  Kosen  ^  direction,  making  one  of  the  two 

thal  collected  for  his  Iwo  Jima  nara  wore,  ne  was  TOrn  in  j  j.  . 

flag-raising  photo  which  is  Lynchburg  where  he  built  a  presses  in  line  seven  units  ana 

^  raising  pnoio  wnicn  is  ,  v-..  darkroom  at  the  rear  ^he  other  five  units  when  neces- 

memoriahzed  in  an  heroic  Wash-  makesmit  aarkroom  at  tne  rear 

inirton  statue  and  in  a  com-  of  one  of  his  father’s  gasoline  sary  ihe  new  press  is  being 


The  News  gave  a  course  of  12 1 


SinJs.^^'” 


employes  on  company  time,  andl 


memorialized  in  an  heroic  Wash¬ 
ington  statue  and  in  a  com¬ 


memorative  postage  stamp.  Joe  service  stations.  B\f^nnir^°the^fiv^unR^ press  sentative  of  the  Washington 

was  an  AP  staffer  at  the  time  .  •  In  1940-41  he  was  em-  Daily  News  by  Lewis 


”  Washington 

^  Joseph  L.  Ware,  a  wholesale 

,  .  grocery  salesman  since  1940,  has 
*  been  named  national  food  repre- 


and  his  picture  was  serviced  in  ployed  as  a  Jill-time  photogra-  p^nt  112  pages  on  the  two  sever 

the  daily  routine.  pher  for  the  Fauquier  Democrat  and  one  five-unit  presses. 

Luck  was  with  Hawkins  in  and  the  Eastern  Breeder  at 

more  ways  than  one  on  the  fate-  Warrenton  for  $15  a  week.  For  * 

ful  day  Jacqueline  Kennedy  took  37  months  during  World  War  II  wx  -i  |x 

her  spill.  At  least  one  other  he  was  a  Navy  photographer  in  L/aiiy  LSrops  licp 


me  X  uov  wiii  uc  auic  xu  ,  j  a.  •  • 

.  A  An  Au  A.  general  advertising  manager, 

mt  112  pages  on  the  two  seven-  treasurer  of  the 

lit  and  one  five-unit  presses.  Manufacturers’  Repre- 

*  sentative  Association  here  and  a 

„  member  of  the  Washington  Food 

LIrops  Kep  Brokers  Association  and  of  the 

The  Carlsbad  (N.  M.)  Cur-  Grocery  Whells  of  Washington. 


photographer  was  invited  to  the  Pacific.  In  1946  he  came  The  Carlsbad  (N.  M.)  Cur-  Grocery  Whells  of  Washington, 
attend  the  hunt.  Like  Hawkins,  back  to  the  Democrat  and  the  rent-Argus  announced  this  week  • 

however,  he  had  no  inkling  that  livestock  journal,  then  in  1947  that  it  will  no  longer  have  a 

Mrs.  Kennedy  would  be  out  set  up  shop  for  himself.  He  has  national  representative  for  ‘ ‘‘IHony  lO  w 
riding  that  day  and  he  chose  to  been  free-lancing,  specializing  in  national  and  general  advertising.  Paul  A.  Mahony,  a  specialist 
attend  another  affair.  the  horse  and  rider  field  ever  Instead  it  will  handle  adver-  in  newsprint  and  groundwood 

Even  so,  Hawkins  almost  since.  He’s  never  set  up  a  camera  tising  direct  with  ad  agencies,  papers,  will  join  the  Bowater 
missed  his  $10,000  date  with  shop  which  would  force  him  to  Floyd  B.  Rigdon  is  publisher  Organization  Feb.  1  as  a  vice¬ 


good  fortune.  He  first  got  around  spend  time  indoors.' 


and  Bill  Colvert  is  advertising  president,  it  is  announced  by 


to  closely  scrutinizing  his  “fix-  The  pictures  which  cost  Life  director  of  the  paper  formerly  A.  B.  Meyer,  president  of  the 
ture  cards”  when  he  stopped  for  magazine  $3,500  were  given  to  represented  by  the  Texas  Daily  Bowater  Paper  Company,  New 


gas  at  a  service  station  near  the  Democrat  gratis. 


Press  League  Inc.  York. 
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Bigger  Plant 
Built  for  2 
In  Pittsburgh 

Pittsburgh 
The  Pittsburgh  Press  this 
week  announced  a  plant  expan¬ 
sion  program,  part  of  which  will 
provide  offices  for  the  editorial 
and  administrative  staffs  of  the 
Pittsburgh  Post-Gazette. 

The  Press,  evening  and  Sun¬ 
day,  of  the  Scripps-Howard 
group,  and  the  Post-Gazette, 
racming  daily  published  by  Paul 
and  William  Block,  have  been 
printeil  in  the  Press  building  for 
sevenil  weeks.  The  Press  han¬ 
dles  the  circulation,  advertising 
and  distribution  of  both  papers 
under  an  arrangement  effected 
when  the  Post-Gazette  gave  up 
its  Sunday  edition  last  Novem¬ 
ber. 

The  expansion  will  add  a  fifth 
floor  to  the  Press  building,  and 
four  floors  over  the  one-story 
offset  at  the  rear  of  the  build¬ 
ing. 

Now  being  remodele<i  is  the 
fourth  floor  which  will  house 
the  Post-Gazette  editorial  offices. 
The  new  fifth  floor  will  be  used 
for  paper  storage,  maintenance 
and  mechanical  equipment. 

A  new  entrance  for  the  Post- 
Gazette  will  be  located  at  the 
northeast  comer.  The  expansion 
means  an  addition  of  60,000 
square  feet  of  floor  space. 

In  addition,  the  exterior  of 
the  building  will  be  renovated 
and  covered  with  an  aluminum 
“skin”  to  bring  the  33-year-old 
structure  into  harmony  with 
neighbors  in  the  Gateway  Cen¬ 
ter,  housing  the  city’s  newest 
buildings. 

Some  of  the  masonry  on  the 
facade  of  the  building  will  be 
removed  and  all  of  the  orna¬ 
mentation  and  irregularities 
will  be  eliminated.  Pierced  metal 
screens  will  be  erected  at  street 
level,  covering  the  windows  in 
the  press  room. 

Mailing  Room  Set  Up 

Alterations  to  the  fourth  floor, 
including  acoustical  ceilings,  ad¬ 
ministrative  and  editorial  offices 
and  a  darkroom  for  the  Post- 
Gazette,  should  be  finished  soon. 

More  than  $500,000  has  been 
expended  already  on  prelimi¬ 
nary  work  to  permit  construc¬ 
tion  of  the  addition,  and  me¬ 
chanical  alterations  and  equip¬ 
ment  needed  to  produce  the 
newspapers. 

Part  of  the  fleet  of  135  trucks 
ims  been  transferred  from  the 
tarage  to  a  new  site  on  the 
[North  Side.  The  mailing  de¬ 
partment  now  occupies  the  ga¬ 
lago. 
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Three  new  inserting  machines 
have  lieen  acquired  and  installed 
to  assemble  the  Sunday  Press 
comics  and  supplements.  Each 
machine  is  capable  of  assem¬ 
bling  10,000  complete  supple¬ 
ments  of  four  sections  or  more 
an  hour.  This  phase  of  the  pro¬ 
gram  alone  carries  a  price  tag 
of  more  than  $300,000. 

In  addition,  the  composing 
room  on  the  third  floor  will  be 
expanded.  Already  acquired  and 
installed  is  photocomposition 
equipment  at  a  cost  of  $107,800 
and  other  typesetting  machines. 

A  fourth  supermatic  casting 
1k)x  will  be  added  to  the  present 
three  machines  in  the  stereo¬ 
type  department. 

Not  included  in  the  current 
estimate  is  the  cost  of  further 
expansion  contemplated  for  the 
press  room  which  now  consumes 
about  80,000  tons  of  newsprint 
a  year. 

Upon  completion,  the  build¬ 
ing  will  house  2,000  employes, 
about  700  of  whom  are  Post- 
Gazette  workers. 

“The  new  Press  building,” 
said  editor  W.  W.  Forster  and 
president  Frank  G.  Morrison  of 
the  Press,  “will  be  among  the 
finest  equipped  newspaper 
plants  in  the  country.” 

• 

William  J.  Pape  Has 
Estate  of  S430,(XM) 

Waterbi’ry,  Conn. 
William  J,  Pape,  publisher  of 
the  Republican,  the  American, 
and  the  Sunday  Republican  who 
died  Jan.  29,  1961,  left  a  gross 
estate  of  $430,284,  according  to 
an  inventory  filed  in  Probate 
Court.  Mr.  Pape  bequeathed  one 
half  of  the  gross  estate  to  his 
wife  and  the  residue,  after  taxes, 
to  four  children,  including 
William  B.  Pape,  president  pub¬ 
lisher,  and  Eric  Pape,  mechani¬ 
cal  superintendent.  The  bulk  of 
the  estate  was  in  stocks  and 
bonds.  Three  thousand  shares  of 
American-Republican  Inc.,  held 
in  a  trust,  dated  Dec.  6,  1952, 
were  valued  at  $75,000. 

• 

Harlow  Tibbetts  Dies; 
Colorado  Publisher 

Loveland,  Colo. 

Harlow  Tibbetts,  co-publisher 
of  the  daily  Loveland  Reporter- 
Herald  since  March  2, 1959  when 
he  bought  a  partnership  in  the 
paper  from  Harley  E.  Holden, 
di^  Jan.  11  after  a  heart  attack. 

A  native  of  Blue  Rapids, 
Kans.,  Mr.  Tibbetts  followed  in 
the  footsteps  of  his  father  and 
grandfather  and  became  pub¬ 
lisher  of  the  Blue  Rapids  Times. 
After  publishing  other  weeklies 
in  Kansas  he  moved  to  Bowie, 
Tex.,  and  purchased  the  Bowie 
News,  which  he  operated  until 
moving  to  Colorado. 


96-Page  Paper  Hails 
Janc^sville  Progress 

The  annual  Progress  Edition 
published  hy  the  Janesville 
(Wis.)  Gazette  was  comprise<l 
of  four,  24-page  sections  for  a 
total  of  96  pages.  For  the  first 
time  the  e<lition,  which  equalle<i 
in  size  the  record-setting  edition 
of  last  year,  featured  color  news¬ 
print  on  a  number  of  pages. 

.According  to  G.  W.  Gressman, 
advertising  director,  the  edition 
carried  671^  of  advertising, 
with  contract  advertisers  paying 
their  earned  rate  and  non¬ 
contract  advertisers  paying  the 
open  rate. 

Some  statistics  on  the  edition: 
total  amount  of  standard  white 
and  color  newsprint  used,  16,500 
pounds;  ink,  864  pounds;  extra 
man  hours  in  distribution,  226; 
€*xtra  miles  traveled  to  distribute 
sections  to  Gazette  agents  in 
advance,  353. 

Hawaii  Guild  Scale 

HiU),  Hawaii 
The  Hawaii  Newspaper  Guild 
and  the  Hilo  Tribune-Herald 
have  agreed  on  a  first-time  col¬ 
lective  bargaining  agreement 
covering  34  advertising,  editor¬ 
ial,  circulation  and  other 
employes.  The  two-year  agree¬ 
ment  provides  editorial  and 
advertising  minimums  of  $116.50 
a  week,  with  $4  in  raises  during 
the  life  of  the  contract,  and 
fringe  benefits. 

• 

Takes  U.S.  Post 

Milwaukee 
Mrs.  Ellen  Gibson  MacQuarrie 
is  leaving  the  staff  of  the  Mil¬ 
waukee  Journal  after  19  years 
to  be  a  special  public  informa¬ 
tion  consultant  with  the  family 
service  bureau  in  the  Depart¬ 
ment  of  Health,  Education  and 
Welfare  in  Washington.  She 
has  specialized  in  welfare  re¬ 
porting. 

• 

On  Washington  Staff 

Washington 
William  G.  Sumner,  former 
executive  editor  of  the  Pasadena 
(Calif.)  Independent,  Star- 
News,  has  joined  Ridder  Publica¬ 
tions  Washington  Bureau.  He 
replaces  Robert  E.  Lee  who 
recently  accepted  an  appoint¬ 
ment  in  the  State  Department. 


World  Press  Leaders 
In  ^125th^  Supplement 

Qitincy,  Mass. 
For  its  125th  anniversary’,  the 
Patriot  Ledger  published  an  80- 
page  edition  Jan.  6.  In  the 
special  64-page  supplement  a 
section  devoted  to  the  Press  con¬ 
tained  articles  by  leaders  in  the 
newspaper  world. 

Contributors  from  abroad 
include<l:  John  W.  K.  Drumoga, 
foreign  news  e<litor  of  the  Daily 
Graphic,  Accra,  Ghana;  Eljas 
Erkko,  publisher  of  Helsingen 
Sanomat,  Finland;  Dr.  Alberto 
Gainza  Paz,  publisher  of  La 
Prensa,  Buenos  Aires;  Frank 
Moraes,  editor  of  the  Bombay 
Express,  India;  Dr.  Urs 
Schwarz,  e<litor  of  Neue  Zurcher 
Zeitung,  Switzerland;  and  Don¬ 
ald  Tyerman,  editor  of  the 
Economist,  London. 

Comments  on  journalism  also 
were  written  by:  Edward  W. 
Barrett,  Columbia  University; 
Barry  Bingham,  Louisville  Cour- 
ier-Joumal  and  Times;  Melvin 
Bergheim,  Governmental  Affairs 
Institute;  Herbert  Brucker, 
Hartford  Coxirant;  Dr.  Van- 
nevar  Bush,  scientist  and  inven¬ 
tor  in  the  graphic  arts  industry ; 
Erwin  D.  Canham,  Christian 
Science  Monitor;  J.  Montgomery 
Curtis,  American  Press  Insti¬ 
tute;  Ralph  McGill,  Atlanta 
Constitution;  Louis  Lyons,  Nie- 
man  Foundation;  Michael  J. 
Ogden,  Providence  Journal  and 
Bulletin. 

• 

Gu8  Robbins  Retires 

Hopewell,  Va. 

Gus  Robbins,  who  came  here 
25  years  ago  and  converted  the 
weekly  Hopewell  Wells  into  a 
semi-weekly,  then  a  daily,  has 
retired  as  editor  to  devote  his 
time  to  civic  affairs  and  to  run¬ 
ning  the  News  Stationers  and 
Printers,  a  firm  he  owns.  He 
sold  his  interest  in  the  News 
recently  to  a  group  headed  by 
J.  Randall  Shew. 

Covering  Africa  Again 

MILWAI’KEE 
Don  C.  Trenary,  editor  of  the 
Milwaukee  Journal’s  Men’s  and 
Recreation  Section,  has  gone  to 
Africa  again — his  second  visit — 
to  make  a  three-month  survey  of 
political  and  economic  conditions 
in  the  Congo  and  other  new 
states. 


Backer  Joins  S-H 

William  Backer  has  joined  the 
staff  of  the  New  York  office  of 
the  general  advertising  depart¬ 
ment  of  Scripps-Howard  News¬ 
papers.  For  the  past  16  years, 
Mr.  Backer  has  bwn  with  Story, 
Brooks  &  Finley,  newspaper 
representatives. 


Centennial  Theme 

Mason  City,  Iowa 
The  Mason  City  Globe-Gazette 
plans  to  publish  its  Centennial 
Edition  Feb.  19.  Each  section 
will  report  the  news  of  a  par¬ 
ticular  period  of  time  and  will 
record  the  newspaper’s  part  in 
the  history  of  that  period. 


Editor  dc  publisher  for  January  20,  1962 


49 


Corn  Retiring, 


Hill  Moves  Up 


Norman  Isaacs  Becomes 
Louisville  Executive  Ed 


Washington 
Herbert  F.  Corn,  managing 
editor  of  the  Star,  for  nearly 
20  years  will  retire  Feb.  1.  He 
will  be  succeeded  by  I.  William 
Hill,  feature  editor. 

Mr.  Com,  who  has  been  with 
the  Star  since  1920,  says  the 
first  item  on  his  retirement 
agenda  is  rest — “after  all.  I’ve 
been  working  since  I  was  16.” 


Loi'Isville,  Ky.  man.  In  the  past  three  years  he 
Norman  E.  Isaacs,  a  news-  has  visited  and  filed  stories  from 
paperman  for  36  of  his  53  years,  Yugoslavia,  India,  and  Russia. 


has  been  named  executive  editor 
of  the  Cotirier-Journal  and 
Louisville  Times.  He  has  been 


Reporters  in  Family 


Mr.  Isaacs  and  his  wife,  the 


Times  managing  editor  for  the  former  Dorothy  Ritz,  have  two 


past  decade. 

Former  C-J  staffer  Robert  P 


children.  Their  sor,  Stephen  is 
on  the  Washington  (D.  C.)  Post 


Special  Edition  Plnteg 
Remain  at  City  Hall 

Pendleti  'V,  Ore. 

At  a  ceremony  in  Arlington, 
Oregon,  recently,  J.  W.  For¬ 
rester,  editor  and  publi.Mier  of 
the  East  Oregonian,  Pendleton 
daily,  presented  lithograph 
plates  to  the  chamber  of  com¬ 
merce.  The  plates  had  been  used 
to  print  a  special  section  cover¬ 
ing  the  history  of  Arlingtwi, 
a  small  town  in  Northeastern 
Oregon  which  will  be  under  wa¬ 
ter  when  the  John  Day  Dam  on 
the  Columbia  River  is  finished 
in  1963.  The  plates  will  be  on 


Clark,  40,  has  been  named  Times  staff  and  their  daughter. 


M.E.  to  succeed  Mr.  Isaacs.  Mr.  Roberta,  is  the  wife  of  Provi- 


Clark  has  been  science  and  medi-  ^nce  (R.  I.)  Journal  staffer 
cal  reporter  for  the  C-J  for  most  John  F.  Matthews  III,  who  is 


of  his  12  years  with  the  paper. 
Albert  C.  Allen,  38,  former 


on  Army  duty. 

Mr.  Clark,  a  native  of  Ver- 


news  editor  of  the  Times,  was  niont,  is  a  graduate  of  Tufts 
named  assistant  M.E.  of  the  University  and  the  University  of 


Times.  He  has  worked  here  10  Missouri  School  of  Journalism. 


He  began  his  newspaper  career 


Ben  F.  Reeves,  who  became  on  the  Owensboro  (Ky.)  Mes- 
C-J  M.E.  in  February,  1961,  will  _,^^nger  &  Inquirer. 


continue  in  that  post. 


Mr.  Allen  began  newspaper 


The  executive  appointments  ^ork  in  1948  on  the  Dubuque 


were  announced  by  Barry  Bing-  (lowa)  Telegraph-Herald  after  HI-  He  was  a  descendent  of 


ham,  editor  and  publisher  of  the  ^duating  from  the  Medill 
newspapers,  following  the  resig-  School  of  Journalism  at  North- 


permanent  display  at  the  new  ence 
city  hall  being  built  by  the  realt; 
Corps  of  ETngineers  on  the  re-  boupi 
located  townsite.  Yetcf 

Stan  Dean,  EO  ad  staffer,  anno 
sold  the  idea  of  a  special  edi-  incre 
tion  to  the  chamber  of  commerce  eveni 
for  a  50  percent  ad  section  200,0 
chronicling  the  advances  made  Hi 
Corn  Hill  in  the  town  since  its  founding  ten  \ 

The  eight-page  color  section  was 
There  will  also  be  plenty  of  was  printed,  realizing  about  $1,-  ily, 
fishing,  boating  and  crabbing  at  200  revenue  from  a  town  of  680  will 

Bayberiy,  his  summer  cottage  persons.  pape 

near  Kilmarnock,  Va.  He  and  •  jggjf 

Mrs.  Corn  also  plan  to  do  some  |,|ig  Newsprint  Machine  expa 
traveling,  particularly  to  the  rri  mw  i  j  Tl 

Scandinavian  countries.  i  O  Make  Coated  Raper 

Mr.  Com  started  at  the  Star  Dominion  Tar  &  Chemical  gale 
as  a  copy  reader.  In  1952  he  was  Company  Limited  has  announced  Sani 
president  of  the  Associated  Press  that  it  will  install  equipment  to  nani 
Managing  Editors’  Association,  produce  coated  papers  in  their  “i 
Life  began  for  Mr.  Com  in  the  newsprint  mill  at  Three  Rivers,  dail; 
“little  Egypt”  sector  of  Cairo,  Quebec.  200," 

Ill.  He  was  a  descendent  of  The  present  No.  1  Newsprint  the 


nation  of  James  S.  Pope  Sr.  as  western  University 

C-J  and  Times  executive  editor 

(E&P,  Jan.  13).  • 


Tennessee  and  North  Carolina  Paper  Machine  at  the  mill  will  geir 
pioneers  who  had  moved  west  be  completely  rebuilt  and  the  he 


with  Daniel  Boone. 


latest  type  coating  equipment  I  a 


Native  of  England 


Mr.  Isaacs,  a  native  of  Man¬ 
chester,  England,  began  his 
newspaper  career  as  a  sports 
cub  for  the  Indianapolis  (Ind.) 


Knap  Wins  2  Prizes 
In  Press  Club  Jud^ng 


By  the  time  he  was  16  he  was  provided  to  produce  this  grade 
earning  $8  a  week  on  the  Cairo  of  paper.  No.  1  paper  machine 


Bulletin  and — when  he  could  has  been  idle  for  some  time  due 
collect  it — an  extra  75  cents  a  to  surplus  newsprint  capacity. 


Indianapolis 
Ted  Knap  of  the  Indianapolis 
Times  won  two  firsts  in  the 


Star.  He  later  went  to  the  Indianapolis  Press  Club  news- 
Indianapolis  Times  and  became  pnper  awards  competition.  He 


assistant  sports  editor.  After  a  won  in  news  series  and  feature 
switch  to  general-news  coverage,  stones. 


Mr.  Isaacs  was  named  Times  Star  staff  members  who  won 


city  editor  when  he  was  24 ;  news  fi^'st  place  prizes  were:  Edward 


editor  at  25,  and  managing 
editor  at  26. 


H.  Frank,  spot  news;  Bob 
Collins,  sports;  Robert  Daugh- 


In  1943,  Mr.  Isaacs  left  the  terty,  photograp^;  Richard  S. 
Times  and  became  chief  editorial  Hopper  and  William  F.  Bennett, 


writer  for  the  Indianapolis  headlines, 


News.  He  also  ran  the  News 
weekly  radio  program. 

Mr.  Isaacs  was  named  man- 


News  staff  members  who  won 
first  place  prizes  were  editor 
Stan  Evans  and  Herbert  P. 


aging  editor  of  the  old  St.  Louis  Kenney  Jr.,  editorial  writing; 
(Mo.)  Star-Times  in  1945.  When  and  Robert  Corya,  headlines. 


game  as  official  scorer  in  the  Installation  of  new  equipment  to 
Kitty  baseball  league.  marks  the  entrance  of  the  c 

When  World  War  I  came,  Mr.  Dominion  Tar  Group  into  the  incr 
Com  enlisted  in  the  Quarter-  field  of  coated  publication  paper,  ginc 
master  Corps  and  was  snijirised  This  grade  of  paper  is  used  in  elos 
to  find  himself  assigned  to  a  consumer  and  business  mag»-  he  i 
company  of  plumbers.  He  zines,  as  well  as  brochures  and  75 
thought  he  had  outsmarted  the  catalogues  such  as  those  used  day 
Army  when  he  came  out  of  by  retail  department  stores.  “ 
training  school  a  second  lieuten-  • 

ant.  But  that  only  led  from  Boating  Safety  Award 
plumbers  to  horses  and  mules^  J 

eight  crossings  of  the  Mlantic  j^^tional  Gold  Cup  awards  for 
transporting  them  to  Bordeaux,  Boating  Safety  were  presented 
France.  this  week  to  the  Alton  (Ill.)  ^ 

Cairo  looked  too  little  after  Evening  Telegraph  for  pro- 
the  war  After  a  brief  return  We 

Corn  headed  for  piete  coverage  in  the  interest  of 
Washin^on  and  two  years  at  throughout  the  entire 


the  Star-Times  was  sold  and 
suspended  publication  in  mid- 
1951,  Mr.  Isaacs  came  here. 

He  is  a  past  president  of  the 
Associated  Press  Managing  Edi- 


Red  Paper  Reviveel 


Caracas 

With  the  restoration  of  con- 


George  Washington  University, 
financed  by  work  as  a  Govern¬ 
ment  clerk  and  as  makeup  editor 
on  the  old  Washington  Herald. 

In  May,  1920,  he  came  to  the 
Star. 


Undertaker's  Roll 

Louisville,  Ky- 
The  Courier- Journal  greets  iti 


tors  Association  and  has  served  stitutional  liberties,  the  Govern- 
on  committees  of  the  American  ment  of  Venezuela  has  permitted 


Mr.  Hill  steps  up  to  the  man-  New  Year’s  Day  readers  with 
aging  editorship  after  serving  a  list  of  victims  of  fatal  acci- 


Society  of  Newspaper  Editors  Tribuna  Popular,  Communist 


and  Sigma  Delta  Chi. 

He  has  continued  to  be 


Party  organ,  to  reappear.  The 
paper  was  banned  14  months 


as  city  editor,  news  editor,  dents  on  Kentucky  highway* 
assistant  managing  editor  and  during  the  past  year.  This  year’s 
feature  editor.  He  has  been  with  roll  had  713  names,  compared 
the  Star  since  1930.  with  749  a  year  ag;o.  ® 
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sleeves-rolled-up,  working  news-  ago. 


Thomson  Seeking  ^2  Million 

In  Severance 
For  2  Papers 


number  of  weeks  of  severance 
pay  a  discharged  employe  could 
collect.  In  some  cases,  the  Exam¬ 
iner  said,  severance  pay  will 
run  to  more  than  $15,000. 

Mr.  Griffiths  said  that  it  would 
be  several  weeks  before  it  can 
l)e  determined  many  individuals 
will  have  been  let  out  as  the 
Los  Angeles  result  of  the  combination  of  the 
Examiner  with  the  evening 
Herald  &  Express. 

Most  mechanical  department 
men  and  large  numbers  of  those 
in  business  and  advertising 
morning  Examiner,  officials  of  departments  are  still  on  the  pay- 
the  companies  estimated  this  roll,  he  said.  The  number  of  dis- 
week.  placed  editorial  people  would  be 

Former  employes  of  the  about  150,  he  estimated. 

Hearst  Examiner  will  collect  Herbert  Krauch,  editor  of  the 
more  than  $1.5  million  in  sever-  combined  Herald-Examiner,  said 
ance  pay,  said  C.  T.  Griffiths,  about  50  former  Examiner  edi- 
business  manager.  torial  employes  had  been  hired 

The  Times-Mirror  Co.  said  from  the  morning  paper. 

211  of  the  company’s  3,500  Nick  Williams,  editor  of  the 
employes  in  all  departments  Times,  said  the  Times,  too,  had 
were  terminated  as  the  result  absorbed  about  50  former  edi- 
of  the  closing  of  the  Mirror.  torial  employes.  Of  these  about 
These  people,  company  officials  30  were  Mirror  employes  and 
said,  will  receive  $477,000  in  about  10,  including  assistant 
severance  pay  and  earned  vaca-  m.E.  Leonard  Riblett,  of  the 
tion  and  sick  leave  benefits.  In  Examiner,  came  from  the  Exam- 
addition,  they  said,  the  dis-  jner.  Other  Examiner  men 
charged  employes  will  receive  offered  jobs  on  the  Times 
about  $200,000  from  the  Times-  included  Labor  Editor  Harry 
Mirror  profit-sharing  plan.  Bernstein  and  Political  Editor 

Times-Mirror  severance  pay  Carl  Greenberg, 
was  figured  on  the  basis  of  one  Dr.  Walter  Wilcox,  chairman 
week’s  pay  for  each  six  months  of  the  graduate  department  of 
of  employment  up  to  a  maximum  journalism  at  the  University  of 
of  26  weeks.  California  at  Los  Angeles,  set  a 

crew  of  graduate  students  to 
work  to  try  to  find  out  what 
;on-  is  becoming  of  the  discharged 
the  editorial  employes. 

—  Announcement  of  the  retire- 

_ ^  ment  of  two  Examiner  execu- 

tives  was  made  Jan.  14. 

''  Publisher  Franklin  Payne,  a 
veteran  of  more  than  40  years 
with  Hearst  publications,  plans 

Cto  devote  his  time  to  civic  affairs 
and  to  running  an  automobile 
agency  he  owns. 

Editor  Warden  Woolard,  one- 
time  city  editor  of  the  Times 
who  was  hired  away  by  the  late 
William  Randolph  Hearst,  plans 
*  ,  to  travel. 


\l,  A.  Dailies 


(Continued  from  page  10) 
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!SC.\N  papers  ring  Los  Angeles 
from  .San  Pedro  on  the  south 
■St  Burbank  on  the  north  and 
from  Redondo  Beach  on  the 
sii-st  to  Monrovia  on  the  east, 
said  the  SCAN  papers  are  all 
gcing  to  increase 
pronii'tion  efforts. 

“We  have  to,”  1 
keep  all  these  other  wolves  out.” 

Hollywood  Expansion 

At  a  televised  press  confer¬ 
ence  Jan.  17,  David  B.  Heyler, 
realty  developer  who  recently  in  cities  of  under  100,000  popu- 
bought  the  Hollywood  Citizen-  lation.  Several  are  describ^  as 
iVeics  from  the  Palmer  family,  “old  family  papers.” 
announced  a  program  aimed  at 

increasing  circulation  of  the  t'coup 

evening  daily  from  36,000  to  Thomson’s  group  of  91 

200,WO.  ...  newspapers  includes  the  St. 

His  daily  Beverly  Hills  Citi-  Petersburg  (Fla.)  Independent, 
ten  will  revert  to  a  weekly,  as  it  the  Laurel  (Miss.)  Leader-Call, 
was  under  the  Will  Rogers  fam-  the  Petersburg  (V'a.)  Progress- 
ily,  and  its  daily  subscribers  index,  and  five  weeklies  in  Flor- 
will  receive  the  Hollywood 
paper,  which  is  being  re¬ 
designed  in  format  and  greatly 
expanded  in  news  and  content. 

The  Citizen-News  will  publish 
five  editions,  including  one  for 
sale  in  downtown  Los  Angeles, 

Santa  Monica  and  San  Fer¬ 
nando  Valley. 

“I  anticipate  eventually  a 
daily  circulation  of  150,(X)0  to 
200,000,”  Mr.  Heyler  said.  With 
the  17  community  weekly  and 
semi-weekly  newspapers  which 
he  now  owns  the  publisher  saw 
a  combined  circulation  of  more 
than  500,000.  He  said  the  com¬ 
munity  papers  are  not  really 
throwaways  but  genuine  news¬ 
papers  that  make  a  contribution 
to  the  communities  they  seia’^e. 

Citizens-News  circulation  has 
increased  9,000  in  street  sales 
since  the  two  downtown  papers 
closed,  Mr.  Heyler  said.  Besides, 
he  said,  it  has  been  picking  up 
75  home-delivery  subscribers  a 
day,  and  linage  is  gaining. 

“We  are  getting  lots  of 
promises  of  advertising  which  I 
think  will  be  kept,”  he  said. 

Mr.  Heyler  said  he  didn’t 
think  he  was  really  going  into 
direct  competition  with  the 
metropolitan  dailies  but  he  was 
going  to  concentrate  on  the 
Westside  area  to  fill  a  communi- 
tations  gap  at  the  grass  roots 


Roy  Thomson,  the  Canadian 
magnate  who  has 


newspaper 

publications  on  three  continents, 
is  preparing  a  substantial  raid 
on  U.S.  territory,  according  to 
,  an  article  in  Harper’s  magazine 

circulation  for  February. 

.  „  The  authority  for  the  state-  lishing  Co.  more  than  $2  million 

•  ^  ment  is  Francis  Williams,  Brit-  in  severance  pay  to  close  down 

ish  journalist  and  friend  of  the  the  afternoon  Mirror  and  the 
publisher.  He  writes  that  Mr.  ”  - 

Thomson  has  told  him  he  is 
already  negotiating  for  the  pur¬ 
chase  of  20  dailies  here,  mostly 
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Shoemaker  Editor 

Miami 

John  S.  Knight  is  relinquish¬ 
ing  the  title  of  editor  of  the 
Miami  Herald  to  Don  Shoe¬ 
maker.  Mr.  Knight  is  now  presi¬ 
dent  and  publisher.  Mr.  Shoe¬ 
maker  joined  the  Herald  two 
years  ago  as  editor  of  the  edi¬ 
torial  page.  He  was  formerly 
with  Southern  Education  Re¬ 
porting  Service. 


wsprint 
lill  will 
tnd  the 
lipment 
5  grade 
nachine 
[me  due 
opacity, 
lipment 


Number  Undetermined 


nto  the 
1  paper, 
used  in 
magt- 
res  and 
se  used 
ores. 


Georpe  Fenin  Heads 
Foreign  Press  Group 

The  Foreign  Press  Associa¬ 
tion,  meeting  at  the  new  U.S. 
Foreign  Correspondents  Center, 
elected  the  following  officers  for 
1962. 

George  N.  Fenin,  La  Nazione, 
Italy,  was  chosen  president; 
Ame  Thoren,  Expressen,  Stock¬ 
holm,  and  Max  Tak,  Radio  Avre- 
Hilversum,  Amsterdam,  vice- 
presidents;  David  Horowitz, 
World-Union  Press  and  Herut, 
Israel,  general  secretary; 
Wladyslaw  Pawlak,  Polskie 
Radio,  Warsaw,  assistant  secre¬ 
tary;  Stan  Mays,  London  Daily 
Mirror,  treasurer. 
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STILL  TICKING — It  was  "business  as  usual"  for  two  veterans  of  the 
Los  Angeles  newspaper  scene  the  day  the  Examiner  and  Mirror  folded. 
Here  are  Herb  Krauch,  managing  editor,  and  Agness  Underwood,  city 
editor,  scanning  the  latest  edition  of  the  Herald-Express  (now  the 
Herald-Examiner).  Picture  was  taken  for  Bulova  Watch  Company 
publicity. 


One-Rate  Plan 

(Continued  from  page  9) 


United  States  should  have  done 
long  ago  —  eliminate  the  un¬ 
fair  differential  between  retail 
and  national  newspaper  rates. 

“When  more  newspaper  pub¬ 
lishers  decide,  as  you  have,  to 
correct  their  archaic  rate  struc¬ 
tures,  then  newspapers  will 
start  to  get  the  increased  share 
of  national  advertisers’  dollars 
that  is  rightfully  theirs,  but 
has  been  drained  off  in  recent 
years  by  the  electronic  media’s 
‘fair  to  air  one-rate  structure. 

“Congratulations!  I  hope  that 
more  of  your  fellow  newspapers 
follow  your  lead.” 

There  was  adverse  reaction, 
too.  The  president  of  a  small 
agency  that  for  years  had  been 
placing  a  small  medical  ad  in 
the  paper  withdrew  the  con¬ 
tract.  He  claimed  the  Wilming¬ 
ton  plan  was  undermining  the 
whole  system  of  agency  com¬ 
pensation  by  commissions. 

Helping  the  Agencies 

“Within  a  month  or  two,  the 
ads  were  back  in  the  paper,” 
Mr.  Harbison  said.  “He  realized 
that  we  were  not  against  the 
agencies,  but  were  helping  them, 
since  it  is  in  their  interest  to 
help  their  clients  obtain  the  best 
possible  buys  from  all  media. 
The  great  majority  of  agencies 
favored  what  we  had  done.” 

Mr.  Denver  is  able  to  trace 
definite  new  national  business 
to  the  single  rate.  The  president 
of  a  cosmetic  concern  who  had 
read  the  newspaper’s  promo¬ 
tional  advertisement  in  the  Chi¬ 
cago  Tribune  called  on  Mr. 
Harbison  in  person.  He  placed 
a  schedule  that  is  continuing 
to  run  weekly. 

“Where  it  is  most  appreciated 
is  in  the  cases  of  national 
brands  that  are  in  competition 
with  local  private  labels,”  Mr. 
Denver  said.  “After  all,  we  na¬ 
tional  media  people  live  on  the 
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national  labels,  and  ’t’s  to  our 
advantage  to  help  them.” 

Both  Mr.  Harbison  and  Mr. 
Denver  noticed  favorable  reac¬ 
tion  from  national  manufactur¬ 
ers  using  cooperative  advertis¬ 
ing.  Rather  than  work  through 
retailers,  appliance  manufac¬ 
turers  began  buying  their  own 
space  which  they  and  their 
agencies  could  control.  They  are 
still  using  the  dealer-coop  ads, 
so  the  other  is  new  business, 
Mr.  Denver  said. 

The  efforts  of  the  Ford  Motor 
Company  to  get  local  rates  have 
been  publicized,  and  the  dealers 
a.ssociation  gave  tangible  evi¬ 
dence  of  appreciation  in  the 
fact  that  the  differential  be¬ 
tween  local  and  national  rates 
had  been  eliminated,  Mr.  Den¬ 
ver  said. 


Becomes  a  Regular 


A  local  wholesale  lumber 
dealer,  formerly  charged  na¬ 
tional  rates,  has  become  a  regu¬ 
lar  advertiser.  A  hardware  dis¬ 
tributor,  once  penalized,  is  now 
a  regular  advertiser  with  space 
that  includes  dealer  listings. 

There  are  two  meat  packers 
with  regional  distribution  that 
never  advertised  before  and 
have  started  now,  influenced  by 
the  single  rate  plan. 

“Newspapers  are  on  the  come¬ 
back  trail,”  Mr.  Harbison  con¬ 
cluded.  “This  is  one  helping 
hand,  I  believe,  on  the  road 
back.  We  will  never  know  ex¬ 
actly  how  much  business  we 
have  lost  due  to  the  rate  differ¬ 
ential.  Advertisers  have  not  al¬ 
ways  told  us  that  our  rates 
were  too  high.  They  have  just 
bought  something  else. 

“We  are  convinced  that  this 
single-rate  plan  has  been  just 
what  we  needed  at  this  time. 
Maybe,  for  a  while  you  do  lose 
a  little  bit.  But  as  a  great  mer¬ 
chant  once  said:  ‘Business  goes 
where  it  is  invited  and  stays 
where  it  is  made  welcome.’  ” 


4  Appointments  Made 
On  L.A.  Times  Ad  Staff 


Page  Ads  Seek  560-Page 
End  To  Bad  Ads’  Arizona  Book 


CLEtTILAND 


The  Cleveland  Advertising 
Club  has  placed  full-page  ads  in 
the  Cleveland  Plain  Dealer  and 
Cleveland  Press  and  News,  ask¬ 
ing  readers  to  report  to  it  any 
“bad  advertising”  they  see  in 
print  or  hear  on  television  and 
radio. 

The  ad  said  that  “occasionally 
you  see  a  ‘bad  ad’ — an  adver¬ 
tisement  or  commercial  that 
offends  you,  insults  your  judg¬ 
ment  or  attempts  to  mislead  you. 
These  few  bad  ads  offend  us  in 
advertising  even  more  than  they 
do  you.  We  know  that  honesty 
and  good  taste  build  good  busi¬ 
ness.” 

“If  you  see  or  hear  any  adver¬ 
tising  you  believe  is  misleading 
or  offensive,  let  us  know.  Cou¬ 
pons  at  the  bottom  of  this  page 
can  be  cut  out  and  kept  handy. 
Or  simply  send  us  a  note  giving 
the  details.” 

In  an  editorial,  the  Plain 
Dealer  said:  “Three  coupons  are 
printed.  If  past  experience  is 
any  guide,  these  will  be  too  few.” 


Out  Feb.  11 


Phoenix 

The  largest  rotogravure  maga¬ 
zine  ever  published  by  a  U.S. 
newspaper  will  be  distributed  by 
the  Arizona  Republic  on  Feb.  11. 

It  is  the  Golden  Anniversary 
Edition  of  Arizona  Days  i 
Ways,  the  Republic’s  Sunday 
magazine,  published  in  honor  of 
Arizona’s  50  years  of  statehood. 

The  book,  bound  in  firm  covers, 
totals  560  pages.  The  adver¬ 
tising  breakdown  is  as  follows: 

548  individual  ads  were  sold, 
totalling  336%  pages. 

227  full  pages,  117  half  pages, 
and  204  quarter  pages. 

Here  is  the  size  and 
breakdown : 

Full  pages,  full  color  . 

Full  pages,  spot  color  . 

Full  pages,  monotone  . . 
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Half  pages,  full  color 
Half  pages,  spot  color 
Half  pages,  monotone 


227 

6 

61 

50 


Quarter  pages, 

spot  color  .  24 

Quarter  pages,  monotone  180 


Advertisers  Shun 
College  Color  Issue 

Monroe,  La. 

The  student  newspaper  Pow 
Wow  at  Northeast  Louisiana 
State  College  printed  a  four- 
color  issue  as  a  regular  weekly 
edition  recently  but  national  ad¬ 
vertisers  shunned  the  issue. 

The  Pow  Wow  staff  received  • 

hundreds  of  complimente  for  the  Street  Represents 
issue,  and  local  advertisers  ^  ^ 

raved  about  the  coverage.  Yet  Million-Flus  Croup 
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204 


After  regular  distribution, 
75,000  extra  copies  will  be 
available  for  purchase. 


Los  Angeles 

Four  appointments  in  the 
Los  Angeles  Times  display 
advertising  department  were 
announced  Jan.  12. 

L.  L.  (Lake)  Menhinick, 
formerly  retail  advertising  man¬ 
ager,  is  named  assistant  display 
advertising  manager,  sales; 

Marvin  Reimer,  formerly 
assistant  to  the  display  adver¬ 
tising  manager,  is  now  assistant 
display  advertising  manager, 
administration ; 

Don  Maldonado,  formerly 
retail  sales  manager,  becomes 
retail  advertising  manager; 

J.  W.  Sinkking,  formerly  man¬ 
ager  of  special  divisions,  retail 
sales  manager. 


national  advertisers  did  not 
“gamble”  on  the  issue  because 
they  were  afraid  reproduction 
would  not  be  good,  according 
to  James  R.  Parrish,  sponsor. 

No  additional  charge  was 
placed  on  the  cost  of  ads  run 
in  color.  The  cover  featured  a 
four-color  reproduction  of  Gar¬ 
rett  Hall.  All  ads  had  one  or 
more  color  as  desigpiated  by  the 
local  advertisers.  The  issue  was 
printed  by  offset  technique. 


City  Tax  List  Free 


The  Portsmouth  Herald  pub¬ 
lished  on  Jan.  16,  as  a  public 
service,  the  complete  list  of  tax 
assessments  in  the  city  for  the 
years  1954  and  1961. 


Wei^eles  to  Forbes 


Ed  Wergeles  has  been 
appointed  Senior  Editor,  Art  & 
Pictures,  of  Forbes  magazine. 
He  was  formerly  cover  director 
and  chief  of  photography  at 
Newsweek. 


San  Francisco 

Robert  A.  Street  has  opened 
offices  here  as  publisher’s  repre¬ 
sentative  for  Ia)s  Angeles  Sub¬ 
urban  Newspapers  and  the  San 
Diego  Independent.  LASN  is 
a  group  of  weeklies  reporting 
a  distribution  in  excess  of  a 
million. 

Mr.  Street  was  national  adver¬ 
tising  director  of  the  San  Diego 
Independent  for  two  years  and 
of  the  San  Francisco  Progress 
for  seven  years. 

LASN  obtains  national  repre¬ 
sentation  through  Rienzi  Ca, 
Los  Angeles;  McCutcheon  4 
Cutler,  Inc.,  Chicago;  Walter  G. 
Carter,  New  York,  and  Mr. 
Street  here. 

A  tally  shows  the  NASN 
group  and  the  SDI  provide  a 
distribution  of  more  than  1,150,- 
000.  Practically  all  members 
have  Verified  Audit  Circulation 
Corporation  services.  They 
publish  community  newspapen 
in  various  sections  of  Los  An¬ 
geles  County, 
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\ew»paper  Brnkerx 
DIAL 

America's  No.  1  Newspaper  Broker” 

■  ">  8,  Mich.  Phone  FI  '2-6922. 

WE  KNOW  CAUF.  AND  ARIZONA 
ne»8iiaj'<is  —  and  they  know  us.  If 
jta  want  to  buy  a  California  or  Arixona 
new<pa|.<'r  property,  let  us  show  you 
V>«  our  personal  service  operates. 
OABBERT  &  HANCOCK 
37()9-B  ArlinKton  Avenue 
Riverside  California 

^CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura,  Calif. 

MAY  BROTHERS,  BinRhamton,  N.  Y. 

Established  1914.  Newspapers 
BOUGHT  and  SOLO  without  publicity. 

ITS  NOT  the  down  payment  that 
bays  the  newspaiier — it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
itllinR. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  192  Mt.  Pleasant,  MichiRan 

NEWSPAPER  SALES-PURCHASES 
All  nsROtiations  in  strict  confidence. 

No  public  listinRS 
DIXIE  NEWSPAPERS 
P.O.  Box  679,  Gadsden,  Alabama 

SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Service,  Box  3132.  Greensboro.  N.  C. 


CLASSIFIED 
Advertising  Rates 

Use  Ra«es  EACH  CONSECUTIVE 
Isserfioa 
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SmiATIONS  WANTED  (Payable  with 
iNcr)  4  tisits  9  55c  per  line  each 
iswrtion;  3  tisici  O  70c;  2  iS  80c; 

1  9  95c.  Add  2Sc  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
ef  printed  employment  application  forms 
by  sendini  self-addressed  8c  stamped 
mvelope  to  EliP  ClauiCed  DepartmenL 

AU  OTHER  CLASSIFICATIONS: 
4  times  9  $1.00  per  line  each  insertion; 
3  times  (8  $1.15;  2  times  9  $L30;  1 
time  9  $1.45  per  line.  3  line  minimum. 
Add  SOc  (or  Box  Service. 

SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

OISPLAT-CLASSINED,  $2.50  per  apate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

deadline  for  clas$ineo  ad¬ 
vertising,  WodhMsdoy,  4  p.m. 
Count  36  units  per  line,  no  abbreviations 
(add  1  line  for  boa  information).  Box 
holders'  identities  held  in  strict  con- 
idence.  Replies  mailed  daily.  Editor  4 
Publisher  reserves  the  ripht  to  edit  all 
copy. 

S2-Time  Contract  Rate 
70c  per  line 

Editor  &  Publisher 

•50  Third  Av»..  N.  Y.  22,  N.  Y. 
PhoM  PLcno  2-7050 


ANNOlJNfXMENT-S  ?, 

ypKttpaper  Brokers  » 

WANT  A  CALIFORNIA  OR  ? 
ARIZONA  NEWSPAPER?  '  ^ 

We  have  them- -from  larRe  dailies  to 
small  weeklies.  GABBERT  A  HAN-  i  v 
(20CK.  3709-B  ArlinRton  Ave.,  River-  |  j 
side.  Calif.  n 

PACIFIC  NORTHWEST  Licensed  ,  , 
Broker  of  Newspaiier  Properties. 

HARRIS  ELLSWORTH 
Box  509,  RoseburR.  OreRon 
Phone  OR  2-2426 

In  the  complicated  iiattern  of  * 
today's  newspaper  transfers,  your  ! 
broker  is  a  money-savinR,  danRer-  j  J 
avoidinR  asset.  :  , 

NEWSPAPER  .SERVKTE  CO..  INC. 

408  So.  Bonita  Dr.,  Panama  City.  Fla.  | 

Metespaper  (ionsultanis  i 

DO  YOU  HAVE  A  .  .  .  ; 

1.  Newspaper  Tax  Problem? 

2.  Newspaiier  Estate  Problem? 

3.  Depreciation  Problem? 

4.  ManaRement  Problem?  ' 

5.  Partnership  Dispute? 

Or  are  you  in  doubt  about  the  value 
of  your  newspaper  iiroperties?  I  can 
probably  help  you.  My  advice  has  saved. 
amonR  others, 

323,000  for  a  North  Dakota  client 
$20,000  for  a  Missouri  client 
340,000  for  a  Pennsylvania  client  I 

330.000  for  a  South  Dakota  client 
Nationally  recoRnized ;  fair,  realistic 
fees.  Brochure — no  obliRation. 

MARION  R.  KREHBIin-.  Consultant 
502  N.  2nd  Ave.  Norton.  Kansas 

Newspapers  For  Sale 

WESTERN  WEEKLIES  AND  DAILIES 
everywhere.  JACK  L.  STOLL  A  ASSO¬ 
CIATES.  Suite  600-607,  6381  Holly¬ 
wood  Blvd..  Los  AnReles  27,  California.  , 

COUNTY  SEAT  EXCLUSIVE 
WESTERN  WEEKLY,  rich  farm  area; 
very  valuable  plant :  sound,  profitable. 
Attractive  town.  340,000  down.  J.  A. 
Snyder,  Newspaper  Broker,  2234  E. 
Romneya  Dr,,  Anaheim,  Calif. 

OTOBR  BUSINESS  IMPELS  SALE  of 
Florida  weekly  with  or  without  printinR  i 
plant.  Gross  345,000  plus.  Owner.  Box 
916.  Editor  A  Publi^er.  ' 

SO.  CAUF.  EXCLUSIVE  WEEKLY 
GrossinR  3235,000.  Good  plant,  very 
healthful  climate,  sound,  profitable. 
Rotary  press.  355,000  down.  J.  A. 
Snyder,  Newspaper  Broker,  2234  East 
Romneya  Dr..  Anaheim,  (California. 

TOP  WEEKLY.  Chart  Area  2.  un¬ 
opposed  and  RrowinR,  offered  by  pub¬ 
lisher  at  favorable  price  for  cash. 
Aliove  8600  net  paid.  Rood  plant  and 
staff.  Ri-ossinR  over  32(0.000,  nettinR 
above  10  per  cent  after  all  expenses. 
Substantial  inquiries  only.  Box  984, 
Editor  A  Publisher. 


.\INISOUN<T-MENT.S 


Newspapers  For  Sale 


LOS  ANGELES  in  clistress.  Thousands 
of  newspaiier  iieople  on  their  own. 
Now  is  the  supreme  moment  to  take 
the  bit  in  your  teeth  and  Ret  set  for 
life  in  your  own  newsiiaiier  property, 
out  where  you  want  it.  Write  or  wire 
for  '200  newBiiaiier  listinRS  coverinR 
every  State  in  the  Union.  From  the 
sm^lest  up.  All  prices,  all  terms. 
Siwcify  preferre*!  areas.  You'll  never 
start  younRer.  May  Brothers.  Newspa¬ 
iier  Brokers  since  1914,  BinRhamton. 
N.  Y. 

'  SO.  CALIFORNIA.  Daily  constr.  trade 
I  Journal.  Gross  34C'M.  Price  3.30M.  A 
RoinR  concern  —  ideal  for  enerRetic 
'  husb/wife  team.  Bo.x  933,  Eiilitor  A 
'  Publisher. 


SOUTHWESTERN  OHIO 

One  of  Ohio's  finest  small  weekly  i>a- 
pers  in  midst  of  the  state's  most  rai>- 
idly  Rrow'inR  areas.  Grossed  over  $'24,000 
last  year  .  .  .  machinery  in  plant 
capable  of  producinR  or  can  farm  out 
printinR  reasonably.  Excellent  man  and 
wife  business.  You  can  ‘‘steal"  this 
l>otential  Rold  mine  for  319,500  with 
financinR  at  1,  yes  four  iiercent,  on 
310,ot)0.  Paiier  unoppos^  .  .  .  over  80 
years  old  .  .  .  1500  circulation  ... 
plenty  of  iiotential.  .  .  .  Write  Box 
1002,  Editor  A  Publisher. 

WESTERN  (TOUNTY  SEAT  DAILY. 
Nice  small  city  in  picturesque  mountain 
valley.  IrriRatecI  ranches  and  cattle 
ranches  too.  What  a  idace  for  your 
cow  hoys  and  cow  Rirls  to  Rrow  up! 
Fine  huntinR  and  fishinR  for  you  too! 
Good  plant,  sounil  future,  some  other 
payroll.  Only  325,000  down.  J.  A. 

I  Snyder.  2234  E.  Romneya  Dr.,  Ana- 
'  heim.  Calif.  KE  3-1361. 

Newspapers  Wanted 

SEEK  QUAUTY  WEEKLY  Rrowth 
area  close  to  outstandioR  educational  fa¬ 
cilities  for  four  RrowinR  sons.  Am  busi¬ 
nessman  e<litor-writer,  with  journalism 
Rraduate  wife.  Prefer  comfortable  cli¬ 
mate:  southeast  or  southwest;  modern 
profitable  weekly.  Buy  all  or  part  now 
or  anytime  next  two  years.  Deal  with 
’■  principals  in  confidence  or  throuRh 
intermediary.  Cash  available  325,000 
up:  top  price  under  3150,000:  prefer 
350-375,000  ranRe.  Save  your  postaRe 
on  properties  overpriced,  in  hliRhte<l 
areas  or  headinR  downhill.  Dickson 
Hartwell,  129  Eiast  92nd  St.,  New 
York-28.  N.  Y. 


.4NN0UN<3;ME!NTS 


Newspapers  Wanted 

ACmVE,  EXPERIENCED  and  success¬ 
ful  newspni)er  editor-owner  wants  to 
buy  another  newspaper.  Must  be  ex¬ 
clusive,  larRe  weekly  or  small  daily, 
with  Rood  record  of  earninRS  and  po¬ 
tential.  Up  to  3100.000  to  pay  down. 
Give  fullest  particulars  itossible:  all 
replies  confidential.  Brokers  invited. 
Box  946,  Editor  A  Publisher. 

Job  Shop  For  Sale 

32..500  PUTS  YOU  into  $'25,000  Ohio 
Job  Shop  on  hiRhIy  favorable  lease- 
purchase  urranRement.  New  publisher 
wants  ■out‘  from  lonR-time  shop  to 
devote  self  to  newspaper  end  of  busi¬ 
ness.  Write  Box  986,  Editor  A  Pub¬ 
lisher,  and  Rive  references. 

Business  Oppttrtunities 

CO-INVESTOR  WAN‘rED  with  3100.- 
000  capital  to  invest  in  the  Northwest‘s 
newest  and  fastest  RrowinR  daily  offset 
newspaper.  Published  in  one  of  the  ‘‘13 
strip  cities"  of  the  United  States. 
Positions  of  president  and  chairman  of 
the  board  of  directors  are  available. 
For  particulars,  write  Bo.x  967,  Editor 
A  Publisher. 

NEWSP.\PER  .SERVKXS 


INVIGORATE  YOUR  COLUMNS  I 
Free  Sample- 

Writer's  Whewsletter,  Oxford.  Wis. 

Press  Engineers 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO..  INC. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2.  Texas  Riverside  1-6363 

ERECTING.  DI.SMANTLING, 
TRUCKING.  REPAIRING, 

AND  PR(X?ESSING 
ServinR  the  South  and  S.W.  since  1900 


Newspaper  Press  Installations 
MOVING— REP  AIRINfJ— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
56-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6106 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


I - 1 

“  editor  ac  PUBLISHER 


Dean  Seilers  sells 

SOUTHWEST  PROPBR'nES  i 
'AARIZONA  chain,  2  weeklies,  I 

2  shofis.  2  buildinRS  . 3235,000  i 

AARIZONA  offset  weekly  ..,.$  25,000  ' 
anew  MEXICO  weekly,  only  3  20.00U  ‘ 

ARF'.ONA  PRINTING  PLANTS  i 
ALarRe  City  offset,  36,0(0,  32M  dn.  ! 
ACombo.  3  presses,  38,500,  32M  dn.  ' 
A‘k  interest  offset.  310,500.  33M  dn.  ' 

A*4  interest  offset,  335,000.  29"r  dn.  | 

AHiRh  profit  offset.  331,500.  29%  dn.  i 

ABIr  volume  Itrpress.  $55,000.  29"r  dn. 

ASuburban  offset,  322,000,  39M  dn.  ' 
ASuburban  Combo,  39,950,  33,000  dn.  | 
ATyiie  Foundry,  314,000,  half  down  1 
AL«rRe  Offset.  3200,000.  33CM  dn.  j 
625  E.  Main  Street,  Mesa.  Arizona  | 
c/o  Cummins  Trust,  Ph  WO  4-1093  ' 

WEEKLY  NEWSPAPER  in  State  of  I 
Florida.  3,000  circulation.  Box  1013,  ' 
Eklitor  A  Publisher. 

for  January  20,  1962 


I 

Ty 

Use  CHART  AREA  Number  in  .\d  Copy  for  showinR 
LOCATION  without  IDENTIFICATION 


Shop  At  THE  EQUIPMENT  MART  —And  Save 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Compoting  Room 


Press  Roftm 


Press  Room 


IFanted  to  Buy 


INTERTYPES 


GOSS  8  UNIT  PRESS 


Models  B,  C.  CSM,  C4/4,  G4.  No.  20590. 
2/90,  2/72  channel.  6  molds,  blower, 
saw,  quadder,  electric  |)Ot.  feefler. 


04/2.  No.  23174.  2/90.  2/72.  2/34 

channel,  6  molds,  blower,  saw,  (luadder, 
electric  pot,  feeder. 


Unit  Arch  Type,  2  double  folders 
22%"  page  cutoff,  "3  Color  Hump 
cylinders",  with  reverse  unit  cou¬ 
ples,  conveyors,  2  AC  press  drives, 
sub-structure,  Cline  Reels,  Located 
California,  physical  condition  Kuud. 
Available  Fall  1962. 


DEAL  DIRECT 
10% 

Reduction 


USED  2-COLOR  OFFSET  PRKSS  for 
use  in  printinft  three  weekiy  news¬ 
papers,  sheet  site  not  smaller  than 
25  X  38,  not  larger  than  36  X  46. 
Frank  Barlow,  McKenzie  (Tennessss) 
Banner.  Phone  EL  2-2043. 


Model  F4/4  No.  15851,  4,90,  4  34  chan¬ 
nel,  4  molds,  blower,  saw,  quadder, 
electric  pot,  feeder. 


LINOTYPES 


OUR  BUSINESS: 
Used  Presses 
Color  Humps 
Press  Installers 
Skip  Slitters 


Motlels  8.  31.  30. 


Reasonably  Price<i  to  Sell  Now ! 

BEN  SHULMAN  ASSOCIATES 


NEWSPAPER  EQUIPMENT 
SERVICES,  INC. 


60  East  42nd  St..  N.Y.  17  OXford  7-4590 


P.O.  Box  1144,  Sta.  "A"  FI  5-9591 
Son  Mateo,  Colifoniia 


LAB  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  United  States 
and  foreiitn  countries.  "Ask  the  man  . 
who  uses  them."  $84.50  to  $97.50. 
None  better  at  any  price.  Write  for  I 
literature. 

LAB  SALES  COMPANY 
Box  560,  Elkin,  North  Carolina 
World’s  Larirest  Distributor  of  I 

Newspaper  Form  Trucks  | 

Telephone:  836-1513  ' 


HOE 

6  UNIT  PRESS 


MODET^  30  LINOTYPE.  #52494  with 
gas  pot,  feeder,  thermo-blower,  Mohr 
saw.  quadder,  4  mold  disc.  Four  90 
channel  mains  and  near-new  duplex 
mats:  18  Spartan  blk.  cond.  w/14 
Spartan  Heavy;  T'^xlO  Opticon  with 
BF  #2;  24  Spartan  blk.  cond.  w/18 
Spartan  Heavy;  11x182  Spartan  Book 
w/heavy. 


6  Superspeed  Straight  Line 
Units 

2  Double  Folders  22  %*  cutoff 
Steel  Cylinders  &  Roller  Bear¬ 
ings 

Substructure  &  Roll  Stands 
2  Pull  Automatic  Motor  Drives 
AC  220  volts 


16-i>a((e  Goss  Tubular  Press.  Serial 
#145.  fully  equipped:  A-1  mechani¬ 
cal  condition.  Available  now — 
"As  is,  where  is" 

Reason  for  sellinir:  recently  re¬ 
placed  by  64-paKe  full  color  press. 
Sale  price,  only 
$40,500 

Includes  following  equipment: 

One  vacuum  pafte  Goss  casting 
box,  practically  new 
One  plate  finishing  machine, 
practically  new 

One  tubular  router,  in  :rood  con¬ 
dition 

One  pafte  chipping  block 
Two  auxiliary  color  fountains 
21  chases 

Complete  spare  Kears  and  parts 
^e-half  set  of  spare  rollers. 
This  press  does  beautiful  color 
work,  spot  or  full  color.  Will  lie 
gl^  to  send  samples. 

This  is  an  unusually  irood  buy. 
First  come,  first  served. 

TERMS  CAN  BE  ARRANGED 

THE  LONGVIEW  NEWS 
CO.,  INC. 

Lonirview,  Texas 

Tel.  PI  3-3311  p.o.  Box  1792 


NEWSPAPER  PRESSF.S 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EXJUIPMENT 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4694 


Linotypes — Intertyiies — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  New  York  7.  N.  Y. 


MODERN  SINGLE- WIDTH  PRESS.  24 
paces  or  more  with  stereo  equipment 
Cash.  L.  A.  Lee  Co.,  Dalton,  Ga. 


HELP  WANTED 


Administrative 


GENERAL  MANAGER 
NEWSPAPER— FAR  EAST 


NEW  COLE  OUARTERFOLDER 


JOHN  GRIFFITHS  Co.  Inc. 


420  Lexington  Ave.,  New  York  17,  N.Y. 


PORTABLE  OR  STA'nONARY 
Adaptable  all  rotary  presses. 
EIGOTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 


Four  wide  34  channel  auxiliaries  with 
36x59  Gothic  #16  Ic  and  pts. ;  36x59 
Gothic  #16  Caps  and  figs.  ;  24x34 

Gothic  #16  w/C^elt  bold  Ic  and  pts. 
and  24  Gothic  #16  caps  and  figs,  with 
Cheit.  Rebuilt  18  months  a^o.  Can  be 
seen  and  demonstrated.  Central  Mis¬ 
souri.  Entire  outfit,  machine  and  mats 
for  $9,500  on  truck.  Can  install. 


TUBULAR  PRESSES 


OKLAHOMA  CITY  MACHINE 
WORKS.  INC. 

1637  West  Main,  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841. 


24-PaKe  Duplex,  2-to-l  Model;  16-PaKe 
Goss  Dek-A-Tul:«;  Complete  Stereo  and 
AC  Drives. 

Available  Now  I 


BEN  SHULMAN  ASSOCIATES 


60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


W.  N.  KUENEMAN 
903  High  Grinnell,  Iowa 

Telephone  236-5609 


INTERESTED  IN  WEB  OFFSET? 


HARRIS  LB  OFFSET  automatic  press 
(4-paKe),  41"  X  54"  with  Omaha  folder. 
Excellent  condition.  Also  old  Robinson 
Camera.  Press  used  until  recently.  All 
three  for  $8500.  as  is,  where  is.  Con¬ 
tact  Harold  M.  Wilson,  Daily  News, 
Bogralusa,  Louisiana. 


I  Old  esfablished  and  largest  evt- 
I  ning  newspaper  in  the  Par  Easti 
I  offers  an  unusual  and  excellent 
I  opportunity  for  qualified  individ¬ 
ual.  Applicant  must  have  broad 
knowledge  of  newspaper  opera¬ 
tion  across  the  board  including 
Business  &  Advertising.  All  replies  i 
will  be  held  in  strict  confidence. 
Send  complete  resume  1st  letter. 

Box  995. 

Editor  &  Publisher 


Circulation 


Press  Room 


Then  Be  Sure  To  See  The 


NEWSPAPER  EQUIPMENT 


1962  THATCHER  PACER 


8-PAGB  DUPLH3C  PRESS.  Excellent 
condition.  Model  AB-771  includes  all 
accessories,  chases,  extra  rollers,  etc. 
We've  :rone  rotary.  Best  offer  takes. 
R.  K.  Reble,  Star-News,  Chula  Vista, 
I  Calif. 


DUPLEX  TUBULARS 
GOSS-HOE-SCOTT  PRESSES 


(New  in  Production) 


CIRCULATION 

MANAGER 


Stereotype 


A.C.  Drives — Mat  Rollers — Kemp  Pots 
Mail  Room  Belt  and  Roller  Conveyors. 
Cutler-Hammer  Newspaper  Conveyors. 


LOYAL  S.  DIXON  CO. 

“Newspaper  Press  Erectors” 
11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  6-0610  TRiangle  7-3871 


Featuring 

The  Completely  New  Heavy 
Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
Them  All!! 


MAT  ROLLERS.  Sta-Hi  machines. 
%-page  folders,  curved  routers,  casting 
equipment.  A.C.  motor  drives,  30,  40. 
50,  76,  100  HP.  Extra  control  boards. 
G.  C.  Oxford.  Box  903,  Boise,  Idaho. 


MODEL  "A”  FLATBED  DUPLEX,  | 
chases,  roller,  etc.  An  exceptionally  ' 
good  press,  doing  nice  job  on  average 
24-page  weekly.  Can  run  tabloid  com-  i 
fortably,  since  it  was  recently  con¬ 
verted  to  Il-em  measure  (could  be 
changed  for  12  ems).  New  blankets 
last  month;  under  Goss  service  con-  , 
tract.  Since  we’re  sroing  stereotype,  we  ^ 
could  take  a  good  mat  roller  as  part  | 
payment.  On  ground  floor,  easily  j 
moved;  $7,540.  Rrcord  Publishing  Co.,  I 
Coraopolis,  Pa.  > 


Rugged  Construction — Walk- 
Thru  Units — Dynamatic  “Ad- 
justo-Sp^d”  Drive  —  Fully 
Automatic  Tensions  —  Sim¬ 
ple  Mechanical  Controls. 


MONOMELT  Rotary  Plat  Shaver.  Good 
condition.  Extra  cutter.  $1,500.  Berke¬ 
ley  Gazette,  2048  Center  St.,  Berkeley. 
Calif. 


PONY  AUTOPLATE  ciRcuLA’noN  manager  —  city  of 

14,0<>0.  Must  know  Independent  Mer* 
Wood  Heavy  Duty — 22% ",  Vacuum  back,  chant  Plan,  Motor  Route  and  Mail, 
water-cooled  arch,  AC;  pneumatic  Handle  complete  Dept.,  A.  B.  C..  P.M. 
pump.  Daily,  A.M.  Sunday.  Salary  and  Com* 

BEN  SHULMAN  ASSOCIATES  |  **** 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


Note:  We  will  take  your  present 
equipment  in  trade.  We  buy  and  sell 
all  newspaper  equipment,  including 
presses,  typesetting  machines,  'TTS 
equipment,  Ludlows,  Elrods,  mat 
rollers,  etc. 


for  20,000  combination  daily  in  ex- 
\  cellent  city  of  20M  population.  Muit 
I  be  experienced,  and  folly  caimble  of 
running  entire  department,  including 
promotional  phases.  Top  salary,  mw  ,  * 
benefits,  and  excellent  opixnrtunity. 

Would  consider  second  man  from  larger  7^ 
department  wanting  to  move  up,  or 
manager  from  smaller  paper  who  has 
right  experience.  l?r 


ignz  experience.  ■ 

Write  full  details  to  J.  M.  Drudb  I  EJ" 


Publisher,  Pharos-Tribune  &  Pre» 


Logansport,  Indiana,  and  state  avsil- 
abiTity  for  interview  at  our  expenat. 


$8,000  WILL  BUY  #1  MIEHLE. 
4-page,  8-col.,  with  Omaha  folder, 
equip.,  spiral  drive  gears,  chases, 
extra  rollers,  elec,  unit,  forward  back¬ 
up  control.  Very  goodl  07i  our  floor— 
cim  be  moved  in  one  piece.  Record- 
Times.  Wheatland,  Wyoming. 


Distributed  By 

INSCO 

SALES  AND  LEASING 
CORPORATION 


22%  Heavy  Duty  Wood  Pony 
Autoplate — Vacuum  back — Pneu¬ 
matic  pump — water  cooled  arch. 
Ready  to  Got  $10,600.00. 


OPPORTUNITY  AVAILABLE  with 
National  Publication  for  individual 
f  with  heavy  telephone  sales  and  pro- 
I  motional  background.  Must  be  capable 
1  of  developing  productive  telephone  l/JV 


(AN  AFFILIATE  OF  INLAND 
NEWSPAPER  MACHINERY  CORP.) 
1720  Cherry  St.  Komos  City  8,  Me. 
HA  1-5345 


UPECO 

750  Valley  Brook  Avenue 
Lyndhurst,  New  Jersey  GE  8-3744 


sales  forces — have  go^  leadership 

I  qualities,  instructional  abilities  —  and 
'  be  willing  to  travel.  Please  include  in 
j  resume  salary  requirements.  All 
plies  confidential.  Write  Box  962,  Edi¬ 
tor  &  Publisher,  Home  office  in  Chart 
I  Area  2. 


EDITOR  8C  PUBLISHER  for  January  20,  1962 


If  you  seek  a  job  —  or  wish  to  further  your  career 

Consult  these  'HELP  WANTED'  opportunities 


Circulation 

Display  Advertising 

Editorial 

Editorial 

articulate,  experienced,  pre-  1  ADVERTISING  SALESMEN.  retail  '  GENERAL  NEWS  REPORTER.  Some  '  REPORTER;  A^  ^RTS  EDITOR 

Stable  men  wanted  to  augment  estab-  and  claaaifiod  for  daily  newipapore  in  experience  in  newewritin*  and  pbotog-  I  tiv^ay  PM  Colorado  daily.  Ke^t 

^ed  i.ome  delivery  carrier  orsaniza-  I  Chart  Areaa  6,  7,  8.  10  and  11.  Send  raphy.  Excellent  opportunity  for  young  |  grada  OK.  Young  staff— no  tabooal 

liioaa  -  — .  . - r>„:i»  !  man  with  flair  for  features  and  ability  |  Box  039.  Editor  A  Publisher. 


nf  National  Publication.  Liberal  typewritUn  resume  to  Inland  Daily  man  with  flair  for  features  and  ability  |  Box  939.  Editor  A  Publisber. 

Zinnariv  l«neftU.  automobile  and  ex-  Press  Association,  7  South  Dearborn  to  produce.  Write  Editor,  Fort  Dodge.  -  — ; - -  77. 

include  in  resume  salary  St..  Chicago  3.  No  charges.  Iowa,  Messenger.  REPOR-mi  for  responsible  P<«.tmn 

All  renlies  confidential - - - - -  i  county-seat  daily  in  pleasant  Cm- 

958  Mitor  A  Publisher.  Chart  ADVERTISING  SOLICrPOR.  man  or  MAGAZINE  WRITER  Sunday  News-  tral  Calif,  farm  area.  Prefer  mpried 

1  'onrf  2  woman,  who  can  make  acceptable  lay-  paper  supplement  capable  of  handling  |  man  who  enjoys  small-town  living. 

Areas  l  aim  . _  1  _ ; 1  ; _ i  IX...  eOn-XI  lUl  stand  rasiims. 


CIBCUI^ATION  MANAGER  colored  mission.  Afternoon  daily,  t^art  Area 
lactropolitan  semi-weekly.  Home  de-  ]  3.  Box  1008,  Editor  A  Publisher. 

livery  experience  necessary.  References  - — — - — — - — 

and  resume  in  first  letter.  Mr.  James.  DISPI.AY  .^VERTISING  MAN  for 


outs  and  sell.  Salary,  or  salary-corn-  ]  highly  varied  assignments  with  top  Five  days.  Start  $90-3100.  Send  resum^ 
mission.  Afternoon  daily,  t5iart  Area  feature  touch.  Send  full  background  I  pix,  references.  Box  938,  Editor  A 


P.O.  Box  1837,  Baltimore  3.  Md. 
CIRCl'I^ATION  M.^AGBR.  imagina- 


3.  Box  1008.  ^itor  A  Publisher.  with  samples  of  work.  Box  922,  Editor  |  Publisher. 

-  ■  —  ■  ■  '  ^  Publish6r.  >  ' 

DISPI.AY  ADVERTISING  MAN  for  - \  REPORTERS.  DESKMEa7  for  editorial 

frowingr  tri-weekly.  Star  -  Advocate.  NEWS  EDITOR  to  handle  slot*  pa^e  i  departments  on  daily  newspaper  in 

Titusville.  V\tu  one  layout  on  PM  daily.  Would  con-  i  Chart  Areas  6.  7.  8,  lo  and  11. 

-  aider  traininsr  newsman  who  has  had  ‘  rienced  or  qualified  beginners. 

DISPLiAY  SALESMAN  for  70,000  copy  desk  experience.  Write,  phone  to  i  full  typewritten  details  to  Inland  Daily 


nromotion-minded.  for  58.000  DISPLAY  SALESMAN  for  70,000  copy  aesx  experience,  write,  pnone  to  i  luii  vjp«wriv«ru  w 

dioc^n  weekly  Southern  New  Jersey.  Sunday  only  newspaper  located  in  Con-  arrange  interview.  Leonard  E.  Gilbert.  ^  Press  Associationu  7  South  Dearborn 
Catholic  Star  Herald,  101  N.  7th  St.,  necticut.  Group  insurance  other  bene-  Managing  Editor,  Bridgeport  Post,  ;  St.,  C3iicago  3.  No  charges. _ 


Clsinden-2,  N.  J. 

experienced  Circulation  man 


fits.  Write  full  details  to  Box  950,  Bridgeport.  Conn, 
^itor  A  Publisher.  ~ 


- -2 - - - - - -  ’  SPORTS  WRITER  by  April  1.  1962, 

REPORTER  •  PHOTOGRAPHER  for  i  for  an  8  or  9  month’s  period.  May  be 


^ted  by  growing  tri-weekly.  Star-  DISPLAY  SALESMAN  for  lively  p.m.  I  •mall.  6-day  PM  daily.  Some  experi-  j  ^ 

Advocate  Titusville.  Fla.  newspaper  in  smaller  CSiart  Area  4  city,  ence  necessary.  In  he^  of  nation  s  B.  G.  Hansen.  %e  Jamestown  Sun, 

_ [ _ _ _  Cultural  and  recreational  advantages  ,  finest  fishing  and  hunting^area.  Send  I  Jamestown,  No.  Dakota. 

experienced  newsstand  and  make  this  pleasant  place  to  live.  Box  Pjc  and  resume  to  Editor,  Daily  Press,  “  p  „  rROWTlsir  NFWSPA 

“reet  .Sales  Mana^r  for  large  Chart  I  1094.  Editor  A  Publisher.  Montroee.  Colo. _ i  AGOR^IVE  GROl^G  N^ 


Ares  2  evening  daily.  Must  have  expe-  - -  — 

rience  in  all  phases  of  circulation  and  FIXJRIDA 


AGGRESSIVE.  GROWING  NEWSPA¬ 
PER  on  Florida’s  west  coast  is  looking 


Weekly  in  fast-growing  i  STATE’S  LEADING  fast  -  growing  !  for  some  good  editorial  department 


motron-S.”'  tSXnTfit  I  Chart  Area  1.  has  place 

iad  nension  plans  excellent  opportu-  I  enced  ad  manager.  Will  consider  semi-  I  young  reporter  who  seeks  chance  to  are  looking  for  more  to  join  them. 

nitV^ume  and  salary  requirements  ,  retired  but  active  person  in  SO’s.  Modest  stride  ^e^  under  pr^rewive  l^er-  Mito?‘ir‘*^blis^r‘* 

filJt  nleaxc  Box  1028.  Editor  &  '  salary  to  begin.  Interview  necessary,  ship.  EIxMllent  fringe  benefits,  modern  i  ability.  Box  998,  I^itor  ft  Publisher. 


Send  complete  resume,  references  to  '  pcdiclee.  Box  914,  Eklitor  ft 


Classified  Advertising 


Box  99^  Editor  A  Publisher.  Publiaher.  ASSOCIA’TE  UVEOTOpC  ^ITOR  for 

_ J _  ;  - - - - - - one  of  the  nation  s  leading  farm  maga- 

SO.  CAL.  GROWING  DAILY  needs  i  BDI’TOR  we  want  must  have:  sue-  zines.  Will  handle  editorial  duties  on 
aggressive,  experienced  man,  good  lay-  !  cesaful  record  directing  staff  of  at  j  all  phases  of  raising^and  ^marketing 


0LAS®1F1E3D  MANAGER  for  30  000  out  who  can  sell  competitive  market,  least  ten  people;  ability  to  write  in-  i  of  farm  animals.  Degree  in  Anim^ 

‘‘^1  in  formed  editorials  or  columns:  experi- |  Husbandry  a  must:  minor  in  Journal- 

city  of  45  OOO  Chart  Area  3.  Must  be  Good  pay,  paid  profit  sharing  retire-  ]  ®”oe  community  leadership.  Chart  \  ism  or  proved  writing  ability.  T^ee-e 

exnerienceil  aggressive  and  alert  with  ment  iJan,  other  benefits.  Nee<l  imme-  I  Area  12  suburban  daily.  Start,  $200  years  similu  exp^ienM  r^uired  u 

r‘^T  We  waTt  7  man  diately.  Air  Mail  all  to:  week.  Box  982.  Editor  A  Publisher.  |  we  laar^^en^^^^^^^ 


proven  sales  record.  We  want  a  man 
who  is  strong  in  building  ad  count 
ud  contracts.  You  will  be  associated 
with  a  fine  newspaper  organization 
which  offers  a  good  future  to  those 
who  prove  themselves.  Salary  rommen- 
nirate  with  past  performance  and 
ihility,  plus  liberal  bonus.  Insurance 
and  vacation  benefits.  Send  full  resume. 


Advertising  Manager 
DAILY  NEWS  TRIBL’I4E 
Fullerton.  Calif. 


- I  you’re  the  man  with  all  this  we’d  like 

EDCPERIENCEX)  DESK  MAN  for  New  to  hear  from  you  and  review  your 

Jersey  daily.  State  experience,  salary  samples.  Let  us  know  your  salary 

desir^.  Box  960,  Editor  A  Publisher,  thinking,  too.  ’This  is  an  excellent  op- 

- - -  portunity  with  a  stable  and  progressive 

EXPERIENCED  General  News  Report-  i  publishing  company.  Box  1000,  Editor 
er,  male,  for  New  Jersey  daily  in  !  A  Publisher. 

N.  Y.  metropolitan  area.  Liberal  fringe  i  ““Z - — 


rd.r«^.  and_phone  number  to  Box  |  AGG^IVE_I*^_^  will  soon  have  ;  ^neflU  p.„eion  plan.  Box  981.  Editor  ^  ^ITOR  for  lOM  aftern^n 


99*.  Editor  A  Publisher.  '  two  reporter  openings.  Pay  according  |  ®  ruDiisner, 

- -  I  to  experience.  Need  beginner  and/or  ,  rmivo 

GLASSIFTED  MANAGER  for  fast-  Public  offices  reporter.  Morning,  eve- 

growing  Florida  West  Coast  daily.  Ex-  muff-  Over  40M.  Good  r^rration  area.  ",  u)  ret 

cellent  opportunity  for  experienced,  ag-  area  11.  Box  898,  Editor  A  Pub-  ^“ree  tor  &i 

greesive  salesman  willing  to  assume  li»her.  s-ri 

managerial  responsibility.  Good  salary,  '  ~  I  ~  ^  r'lJ 

other  company  benefits.  Write  Box  EDITORIAL  WRITER  for  Northern  j 

1020,  Editor  A  Publisher.  California  bay  area  Republican  newa-  ' 


(1)  GENERAL  ASSIGNMENT  report- 


Chart  Area  2.  Strong  on  local  cover¬ 
age;  to  head  6-man  staff.  Desk  head 
writing  ability  secondary,  but  necea- 


ning.  Over  40M.  Good 'recreation  area.  !  reporter  specializing  in  fea-  sary.  Want  family  Iwking  for 

Chart  area  11.  Box  898,  Editor  A  Pub-  1  turee  for  Sunday  staff;  (3)  photogra-  permanent  job.  Write  Box  992,  Editor 

lisher.  <  Pb«r;  all  needed  immediately!  Prefer  A  Publisher. 

_ 1_ _ _ _ _ _ I  Midwest  experience.  Good  pay  and  |  - ; - 

EDITORIAL  WRITER  for  Northern  i  benefits.  Give  full  experience  and  ref-  ;  CRAOKERJACK  General  Assignment 
California  bay  area  Republican  newa-  '"letter  to  Managing  Editor.  Importer,  who  hasn  t  grown  whiskaM 


paper.  Submit  information  and  samples 

Correspondents  UsheiT*^'”*  ^  *  Pub-  QjjfjjjRAL  NEWS  reporter,  with  2-5  |  tor  A  PuWisher. 

- -  ' _  years  experience  for  27,000  Oiart  Area  I  - 

wnivr-TOc  i _ it  c  r-.-  j-  _  FREE  6  daily.  Writing  skill,  alertness,  re-  EDITOR  for  city  desk  and  to  edit  wire 

sraiNGERS  in  major  U.S.,  Canadian  PFPfYBTTTtq  Tnh  hnntinn-T  TJka  liability  necessary.  Camera  knowledge  I  copy-  Ideal  job  for  middle-aged  news- 

'letter  ^R  R^OTOT^^ob  luting  ?  ^  ,  ,  r  ,  prosperoSs  man  who  wanta  to  start  easing  up. 

^n.  High  rates.  Detail  experience,  your  qualiflcaUons  d  wretely  distrib-  !  Dailv  News.  Faribault.  Minnesota. 


Morning  Democrat,  Davenport.  Iowa,  i  of  cynicism,  to  cover  one  of  nation’s 

- - -  most  interesting  areas.  Box  1019,  Edi- 

GENUKAL  NEWS  reporter,  with  2-5  1  tor  A  Publisher. 

years  experience  for  27,000  Oiart  Area  I  - 

6  daily.  Writing  skill,  alertness,  re-  EDITOR  for  city  desk  and  to  edit  wire 


■  in  ex-  - - - 

pable*''5  Msplay  Advertising 

piSPI^Y  SALESMAN  —  One  who 
lortunity.  uows  selling  and  can  make  sood  lay- 
>m  larMT  Permanent  poeition.  Afternoon 

i  up  or  20.000.  Excellent  working  con- 

\vho'  hM  ytions  and  benefits.  Practically  new 

DQilding.  Write  at  once  giving  com- 
[  Dnick,  information.  The  Daily  Progress, 

k  Pre«»  'Asriottesville,  Virginia. 

I3H»ERIENCBD  ad  man  with  IDEAS 


uted  to  over  1,000  publishers  through- 

- SSkS"  ISS5'p^&NeL“«“e  I  editor  w,nl«I  I„  «H  ■l,™i.llo» 

rvfATw  ear  OAT  c'CATA'KT  r\  k  piT'prfcP'PiTP  PwrvpfW'P A pwt!*p  sMhA  y\t»  INTELLIGENT,  OHIOAGO  suburban  I  gntion.  Age  and  financial  arrangement 

I  SALKMAN  -  ^  who  I^O^^R-PHOTO^rajm^  newspaper,  winner  of  I^  first  pl^  '  open.  An  unusual  opportunity  for  a 

"I**  can  make  good  lay-  two  y^  i  jceneral  excellence  award  for  sUte’s  I  person  with  experience  and  initiative. 

P^'t'on-  Afternoon  br.  w»k,  15.0M  ^terairon  :  fargest  weeklies  past  two  years,  has  1  Box  1029,  Editor  A  Publisher. 


Salary,  extra  benefits.  Daily  News.  Faribault,  Minnesota. 


<isily  of  20,000.  ihccellent  working  con-  daily.  Give  complete  resume,  experi-  1 

"**  PuW'ishe'r'*""'”’  'Hn'ef  for  high  joura’^l^fc 

taiWing  Writo  at  once  giving  com-  Publisher.  achievement.  .Send  nhntn  »nH 


largest  weeklies  past  two  years,  has  i  Box  1029,  Editor  ft  Publisher, 
opening  for  perceptive  male  reporter.  !  - 


kte  avsil- 
expenas. 


Publisher, _ _ _ _  |  achievement.  Send  resume,  photo,  and  MANAGING  EDITOR 

SWTNGMAN  for  editorial  department.  |  MIDWEST  DAILY.  35,000  to  40.000 

Pay  commensurate  with  experience  and  |  in  class,  has  opening  for  a  good  adminis- 

ability.  Also  have  opening  for  general  '  Keg  ter,  Labertyville.  III. _  j  ^  develop  and  oversee  expand- 


— PUSH — SAVVY.  Opportunity  with  assignment  reporter.  Write  Peter  ms-wcmztu  ki  •»  n  .  o  '"K  news  department.  The  man  we  are 

flowing  chain  of  weeklies.  Write  back-  Stevenson,  Chronicle-Telegram,  Elyria,  j  able  write  fluent  Span-  seeking  may  now  be  the  Managing 

ftound.  Beacon  Publishing  Co.,  May-  Ohio.  to  Titdu  E'Htor  of  a  smaller  paper,  or  the  City 

B«rd.  Mass.  -  “t  not  essential— to  handle  Editor  of  a  larger  daily.  Most  impor- 


ExpFRiFMni'n  qAizHnLi.xi  u  I  ARE  YOU  READY  FOR  ...v.™. 

EXProiENCED  SALESMAN  who  is  .  ni/^  i/^no  matic  beat.  Prefer 

men  on  copy  and  layout.  Permanent.  I  /\  IT  JvJD/  ®ome  experience  on 

I>A«J  ne^e  «tpeneneed  Editor  A  Publisher 

(Michigin)  Citizen  Patriot,  POLICE  REPORTF 


not  eseential-to  handle  Editor  of  a  larger  dail7.  Most  impoi^ 
w  Atoffr  ^  >"  tant,  he  must  be  strong  on  administrs, 

Washin^n,  including  coverage  dipkv  ti„„  supervision  and  Vrsonnel  train- 


inK-  The  man  we  select  will  be  joining 
?Tto.  ^  ^  “*’•  ®**’  one  of  America’s  most  progressive 

txlitor  A  Publisher. _  newspaper  groups,  and  will  enjoy  aU 

.wxT  T.— ,  of  the  benefits  and  opportunities  that 


Irving  work  experience  last  five  years, 
tsferences,  etc. 


benefits,  chance  for  advancement.  POLICE  REPORTER  for  5-day  PM  in  such  an  organization  affords.  Starting 
Write  Box  920,  Editor  A  Publisher.  Chart  Ar»  3.  Write:  Box  940,  Editor  salary  will  be  in  excess  of  $10,000, 

-  A  Publisher.  and  from  there  he  can  prove  his  worth. 

COMBINATION  SporU  Editor-General  '  -  complete  resume  to  Box  1025, 

AMignment  Reporter.  Five-day  morn-  REPORTER  —  S<mie  experience  for  Editor  ft  Publisher. 


IANKAKEF  If  T  numq  COMBINA’TION  Sports  Editor-General  _ 

[  Daily  Journal  needs  alert  neraonahle  Assignment  Reporter.  Five-day  morn-  REPORTER  —  Some  experience  for 
1  iwey^^—miiS  who  tabloid.  Hugh  Knoefel.  Publisher.  large  weekly.  Write  Editor,  Wildwood 

Northe^  Wyoming  Daily  News.  Wor-  l^er,  Wildwood.  N,  J, _ 

■eaue  r  .j^rtising  ideas.  Layout  ability  es-  land,  Wyoming. _  ^  J" 


Whow  toTreeto  H-veton  Northern  Wyoming  Daily  News.  Wor-  Leader.  Wildwood,  N.  J.  MEDICAL  SCIENCE  WRITER  . 

•ivertising  ideas  Layout  ability  es-  Wyoming.  — -  with  successful  newspaper  background. 

(•■tial.  Excellent'  sUrting  salary,  out-  •.  enei^ic.  for  Technical  but  varirf  aw^menU  on 

•mding  fringe  benefits,  best  working  REPORTER,  at  least  three  years’  ex-  small  ^  daily.  Bright  beginner  O.K.  news  staff  of  biweekly  medi^ 
conditions,  congenial  professional  staff,  perience,  for  general  assisrnment.  Write  Send  clips  with  resume.  State  salary  Send  picture,  resume  to  Editorial 
Write  giving  training,  experience,  sal-  Tull  details  to  Idaho  Statatman,  ^isa,  expected.  Writo  to  Leo  Stutxin,  St.  Medicine,  84  South 


Fy  deeired,  references.  I  Idaho. 

editor  at  PUBLISHER  for  January  20,  1962 


Albans  Messenger,  St.  Albans,  Vt. 


Tenth  Street.  Minneapolis  3,  Mian. 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


Mechanical 


Public  Relations 


Public  Relation 


HAVE  IMMEDIATE  OPENING  for  ......riiAi  /-Nnn/^DTM  M ITV 

young  reporter  with  some  camera  and  UNUoUAL  wr  iL/K  1  U  IN  I  I  T 

dark  room  experience  in  Chart  Ai^  6. 

Write  Box  1(H6.  E<litor  A  Publisher.  |  assistant  production  manager  of 


INDUSTRIAL  EDITOR 


As  assistant  pro<luction  manager  of  j  '“kinK  for  is  very  PO^ 

large  progressive  daily  new8pa,*r  for  j  "'Wy  "[A. 


MOONI  IOHTFRS  I  young  man  capable  of  advancing  to  ^  "r  associate  editor  of  a  larger  ATIOMC 

MV^V^INLIVZ7n  I  Cl\p  production  manager.  The  man  chosen  <>?«■  He  has  from  3  to  5  years  exp^  |  PUBLIC  RtLA  I  lUNS 

NYC  NEWSMAN  to  work  steady  part-  ;  jj,ig  „o8ition  will  be  limited  only  ■  f'ence  in  industrial  journalism,  and  is  , 

time  basis  on  writing  assignments.  |  |,y  jjis  own  capabilities  in  one  of  the  looking  for  growth  opportunity  through  ,  Major  midwest  corporation  oilers  chal- 
$3.00  per  hour.  OR  7-3131.  i  nation’s  top  production  oiierations.  a  editing  job  that  starts  at  $660  lenging  initial  iiosition  and  exceHest 


CAREER  OPPORTUNITY 
IN 

PUBLIC  RELATIONS 


OUTDOOR  EDITOR 


Knowledf^e  of  mechanical  oi>eration8  es-  a  month, 
sential;  college  e<lucation  ami  labor  i 


career  growth  potential  for  young  man 
with  demonstrable  writing  Bkills  plot 


for  medium>size<l  daily  located  in  active 
hunting.  Ashing  and  l>oating  area.  Will 
consider  accom|)lishe<l  re|K>rter  or 
si>ort8  writer  with  strong  interests  in 
this  held.  Send  resume  to  Box  lUd5. 
&iitor  &  Publisher. 


relations  experience  desirable.  Chart  He  s  a  mature  individual  who  recog-  high  degree  of  intelligence.  judgmeBt, 
Area  2.  Box  1010.  Etiitor  &  Publisher,  niies  the  full  responsibility  of  indus-  j  maturity  and  leadership.  Journalin 

_ I _  ■  ■  ■  _  _ _  trial  editing,  particularly  its  contribu-  graduate  with  several  years  ilaily  news. 

n  tion  toward  business  objectives.  i  paper  experience  preferred.  Wide  rangi 


Promotion 


tion  toward  business  objectives.  i  paper  experience  preferred.  Wide  rangi 

i  of  public  relations  duties.  Starting 
His  writing  is  crisp.  He  can  interpret  salary  open.  Box  965,  Editor  &  Pub. 


ADVERTISING 


REPORTER,  at  least  four  years’  exiie- 
rience.  $125  for  37*4  hours.  GikkI  bene¬ 
fits.  new  plant.  Send  background  to 
Managing  Eilitor.  Tonawanda  NEWS. 
North  Tonawanda,  N.  Y. 


PROMOTION 


for  his  reaiders  information  from  both  i  Usher, 
business  and  technical-scientific  sources,  I 
His  feature  stories  show  imagination.  I 
His  editorials  reflect  depth  of  thinking.  I  NEW. 
without  being  stuffy.  He  can  plan  lay-  I  nity 
out  and  typography  for  an  8-page  letter-  ; 


NEWS  WRI’TERS  will  have  r.pporti;- 
nity  to  prepare  for  public  relationi 
careers  as  assistant  managers  of  brand 


REPORTER  neeiled  immeiliately.  Will 
consider  beginner.  Send  references,  sal¬ 
ary  (lualifications  to  Jerry  Moriarity, 
Elilitor,  Star-Courier.  Kewanee.  III. 


REPORTER  -  PHOTOGRAPHER.  Gen¬ 
eral  and  siKirts.  Knowleilge  darkroom. 
EJx|)erience<l  or  J  grad.  Write  pul>- 
lisher.  Carteret  County  News-Times. 
Morehead  City.  N.  C. 


RESPONSIBLE  REPORTER,  one  or  ! 
two  years’  exiierience.  for  city  hall-  i 
liolice  beat  in  North  Central  Massachu-  j 
setts  city  of  20. IKK).  Immeiliate  ojien- 
ing.  New  Englander  preferretl.  Pay 
commensurate  with  e.xiierience.  Box 
1015.  Eklitor  &  Publisher. 


This  is  an  opportunity  for  an 
advertising  promotion  copywriter 
who  prefers  working  in  a  large, 
comiietitive  newspaper  market 
where  no  2  succcessive  problems 
are  quite  alike. 

’The  basic  requirement  is  the 
ability  to  write  direct  mail,  sales 
letters  and  sales  presentations.  Our 
research  section  can  help  supply 
market,  linage  and  circulation 
analyses. 

This  is  a  locally  owned  news¬ 
paper  in  Chart  Area  2  with  many 
employee  benefits  including  pension 
and  insurance. 

Tell  your  complete  story  in  con¬ 
fidence  in  first  letter,  including 
salary  requirements.  Our  staff  is 
aware  of  this  ad. 


pr^r Tabloid,  and  he  rnjryTTp^rrng  i  relations  offices  in  major  uni- 

with  temperamental  printers  every  two  vejsRy 


Maybe  YOU  are  the  man  we’re  looking 
for.  If  so.  please  write,  enclosing  com- 
jilete  resume,  to 


areas.  College  fraternity  alumni  pn. 
ferred.  Send  resume  and  snapshot.  Bia 
970,  ^itor  A  Publisher. 


Manager — Eklucation,  Communication  & 
Community  Relations.  General  Electric 
Company,  705  Bldg.,  Richland,  Wash. 


TRADE  S<',H(K)I>; 


Linotype  Schmtl 


PUBLIC 

RELATIONS 


OHIO  LINOTTPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype.  Intertype  Instruction 
Free  Information 


SITU.VnONS  WANTED 


SPORTS  EHHTOR  for  9.000  five-day  PM 

in  Western  Pennsylvania.  Neeil  man  |  j  n,,L|:^  !  supervision.  Work  graduate  degree.  U 

for  strong  local  coverage,  makeup  i - — — —  |  “ UDIIC  IxolaTIOns  jervn,e5  ou-  married,  two  children.  18  Years’  expt 

ability.  Minimum  five  years’  exiieri-  i  DD 4/^TI/^M  >  oervisof  Proven  writino  abili+V  I  «•>«““•  (H>  years’  dailies.  8  to  20tt 

ence.  Write  or  ’phone  James  J.  Fox.  I  rKUMU  I  ICJN  !  ^  L  r  ^  ^  !  circulations,  all  phases):  last  8  yssn 

EJditor,  Times-Mirror.  Warren.  Pa.  !  k  i  A  K I  A  rfJ  and  PubllC  Relations  experience  editor  and  publisher  own  weekly.  Knot 

- - -  MA[NAt7bK  ^  \A/:II  Uo  rocnonclWp  -fnr  I  AND  back.  Answer  all  replia 

WIRE  EDITOR  for  U.OOO  afternoon  for  over  .30,000  daily  and  Sunday  news-  ^  r  .  I  ’Travel  for  interview.  Box  927,  Edifr 

college  town  daily.  Write:  William  J.  |  imi)er  Chart  Area  6.  The  man  we  are  writing  tedtUTG  dno  news;  «  Publiaher. _ 

Waters.  Ithaca  Journal.  Ithaca.  N.  Y.  !  looking  for  must  have  exiierience  in  cr^oor■^lOC  And  film  '  a  i  lew  cmnni  pn<!T  w  _ 

- and  lie  capable  of  planning  and  devel-  StorieS,  SpeecneS  anO  Ti  nn|  JOURNALISM  SCHOOL  POST^ 


Editor  &  Publisher 


South's  largest  newsprint  man-  j  _  Academic  ... 

ufacturer  has  opening  f  o  r  |  collie  - ’teaching,  puhiimtios 


aoiiiiy.  minimum  nve  years  exiieri-  i  DD/^k  i/’^XI/^kl 

ence.  Write  or  ’phone  James  J.  Fox.  I  r  KWlvlL,J  I  IvJIN 

EJditor,  Times-Mirror.  Warren.  Pa.  kiAXiA/^r-n 

- - -  MANAGER 

wire  editor  for  14,000  afternoon  for  over  .30,000  daily  and  Sunday  news- 


suparvision.  Work  graduate  degree.  U 
married,  two  children.  18  Years’  expt 
rience.  (10  years’  dailies,  8  to  20tt 


oping  circulation  promotion  and  sales,  errints  Duties  to  include  edit-  i  o6w*paperman  experienced  in  mete  (h*  c 

WRI’TER  FOR  WOMEIN’S  PAGE  !  Perhaps  you  are  presently  in  the  pro:  SCPipTS  l^UTieS  _ '  I  sem^wwki^y  ^1  ""•! 

'  motion  or  circulation  department  of  a  ing  a  TOUT  page  tabloid  neWS-  Journalism  gradu^ 

Metropolitan  daily  in  Chart  Area  222  ,  large  daily  and  are  looking  for  a  new  f^roc  +  rw  wrl  +  inn  acc  a  "Sfkli^ 


needs  woman  to  write  society  and  worn-  opportunity 


en’s  club  news.  Must  be  able  to  type.  ^  doing  general  promotion  work,  the  em-  ,  uuuiu_iiv  uii  iiai  v.i  miu  ■  .... 

Please  send  complete  resume,  including  ;  phasis  will  lie  on  circulation.  This  is  i  7  i  .i  •  1  D  U  1  Administrative 

experience,  education,  age  and  salary  j  an  outstanding  opjiortunity  for  a  iierson  I  erations,  and  other  Special  rUD-  - - — - - - 

^?bils“*-  i^i^^‘"‘^ETJrete”'emproy^  lic  Relations  projects.  Desire  NATIONALLY-KNOWN 

-  benefits  and  a  salary  geared  to  your  colleoe  oraduate,  age  28-35.  i  Newspa^rman, _  now  employ^ 

^'d''I^bircatTons'  !  ’’Tnll.^nK  Excellent  opportunity  for  career  ;  •xp*fiMlw’’lwe.  biii.ii  citieB.  1^ 

IS?, development  in  Public  Rela- 1 

neering  school.  Contact  Ned  Godfrey,  -  tions.  Send  reSUme  of  quallfl-  “u"'‘"y|o^^'honiii  c 

uliIversTty'^lLa^nsTon'^^lilin^rs'^*'''****'^"  ,  MANAGER  WANTED.  cationS  and  e  X  p  6  r  i  e  n  C  e  ,  some  ownership  opportunity  more  in 

universiiy,  juvansion,  Illinois.  We  are  setting  up  a  brand  new  pro-  i  ,  i  I  f  '  portant  than  big  salary.  Finest  f«f# 

1  motion  dept,  and  need  an  experienced  i  SGIGCiGQ  SdmplGS  OT  wriTIrig,  |  Box  393^  Heitor  &  Publlshe 

- - _ _  ■  who  knows  and  can  K«wut?'the  i^h^  ,  photographic  Samples,  and  I  executive  you  need 

FREE  LANCERS!  Sell  your,  photos, to  I  Sters’^anT P'-®'®"^  eamings  to! 


AltLi^h  "you“'^wni"T«  !  paper  on  forestry,  writing  weekly.  Box’ 956,  Editor  A  Publiihn 
romotion  work,  the  em-  i  publicity  on  hardboard  mill  op-  j 

on  circulation.  This  is  j  ^  '  i  iL  •  1  D  U  AdmifUStrailVC 

Dpjwrtunity  for  a  i>erson  i  STdllonS,  dRCl  Oth©r  SpGCIdl  r  UD-  I  — ^ — - — - — - — - - - — b.-n-'s-’v 


NATIONALLY-KNOWN 

Newspaperman,  now  employed  mets 
daily,  25  years’  successful,  diversljU 
experience  large,  small  cities,  desirt 
change  to  managerial  position  medim 
size  market  where  talents  can  be  tt 


the  huge  house  organ  market.  4,000  revonno.  'n.i.  .kxB.BiBi  k.  ....  _ 

m  “fo?“  chalieil^ing  assignment  for  a  sharp 

.»>-  own.  Salary 


I  subscribers  and  stimulate  advertisinK 


^  .  I  m  I  .  PN  1  judjm^^nt  and  experience.  Acting  Ga 

Industrial  Relations  Department  |  eral  Manager  2&M  daily.  Seek»  dev* 
A  /  A -rf-rkf“  iTi  irnki  opment  potential.  Will  produce  resan 


W  Write:  Publisher.  Th^  News.  I 

Yor^6.  N^Y  '  ’  I  Century  Blvd..  Ganlen  Grove.  1 


BOWATERS  SOUTHERN 
PAPER  CORPORATION 
Calhoun,  Tennessee 


Mechanical 


COMPOSING  ROOM  FOREMAN.  Good, 


SALES  PRpMOnON  MANAGER 
Must  have  ability  to  work  with  circu¬ 
lation  and  advertising  departments  in 


for  fair  salary  and  commission-pro 
sharing  commitment.  Can  handle  « 
tire  operation  or  act  as  a  hard  workin 
competent  second  man.  Resume.  a 
fidential.  Interview  anywhere.  Wri 
^x  917,  IMitor  &  Publisher. 


all-around  experience  in  composing  ;  developing  effective  sales  promotion 
room  needed  for  this  position.  Strictly  |  campaigns;  should  be  able  to  sell  his 


open  shop.  California  desert  area.  Top  \  ideas — be  imaginative,  a  good  writer — 
salary  and  fringe  benefits.  Send  resume  ;  and  have  facilities  with  market  re- 


to  Box  943,  Editor  &  Publisher.  search  statistics.  Send  resume  and  pres- 

- — —  ent  salary  to  Box  988,  Editor  A  Pub- 

EXPERIENCBD  MEN  for  daily  news-  Hsher.  Our  employees  know  of  this 


TIME  TO  MOVE  UP  IN 
PUBLIC  ROATIONS? 


CONTROLLER-AUDITOR 
Ten  years’  as  such.  College  train 
excellent  references.  Methods-Pre 
dures,  strong  points.  Will  accept  i 
reasonable  offer  with  advancement 
portunity.  Box  849,  Editor  &  Publisl 


paper  mechanical  departments,  ciart  Chart  Area  2. 

Areas  6,  7,  8,  10  and  11.  Send  full  - — - - - 

typewritten  resume  to  Inland  Daily  Public  Relations 

Press  Association.  7  South  Dearborn _ neiations 

St.,  Chicago  3.  No  charges.  j 

I  CAPABLE  WRI’TER  with  adequate 
MHX7HANICAL  SUPERINTENDENT,  I  background  of  news  and  feature  writ- 
Production  manager,  to  handle  all  de-  |  ioK  and  editing,  to  assist  in  publishing 
partments  in  rotary  letterpress  equipjied  '  established  weekly  employee  papers  and 


newspaiier  and  circular  printing  plant,  I  other  employee  communications,  plus. 


schedule  flow  of  work  and  handle  all  '  writing  press  releases,  speeches  and 
problems  of  production.  Small  Union  ■  other  routine  chores  for  nation-wide. 


Immediate  permanent  career  oppor¬ 
tunity  in  expanding  public  relations 
department  of  Chicago-area  prestige 
company  for  competent,  flexible 
writer,  strong  on  ideas,  liking  for 
administrative  detail,  with  capacity 
for  growth.  Should  have  PR  or 
media  experience,  college  degree. 
Write  full  details,  salary  needs. 


COUPLE,  30,  want  to  report,  masifl 
small  weekly  or  bi-weekly.  Man 
grad,  five  years  experience  all 
of  editing.  Woman,  college.  «evd 
years  as  reporter,  women’s  editor.  B< 
now  on  medium-sized  midwestern  to 
Ambitious,  hard-working.  Locate  W 
where.  Box  951,  Editor  &  Publisn* 


plant  located  W.  Penna.  Tell  all  in  |  multi-plant  organization  located  in 
first  letter.  Address  all  replies  to  Box  ,  Chart  Area  6.  Box  912,  Editor  & 


Editor  &  Pnblisher 


1018,  Editor  A  Publisher. 

56 


EDI’TOR  ft  PUBUSHER  of  asa 
winning  Midwest  daily  seeks  ow 
tunity  in  aggressive  larger  operaW® 
Top  record  in  all  phases.  Exc«b-« 
references.  I  can  produce  and 
results.  Let  me  prove  it!  Box  so 
Editor  ft  Publisher. 


EDITOR  ac  PUBLISHER  for  January  20,  1 


Advertising 

Circulation 

Editorial 


SITUATIONS  WANTED 


Management 

Mechanical 

Publicity 


.idminixtrative 


C.la»$ified  AdrertUing 


eleven  years*  sound  experience  ENT*HUSIAS*nC  GO  -  GETTER,  12  .  COLX^EGE  JOURNALISM  GRAD  de-  '  EDITOR  _ 

irith  100.000  plu«  daily.  Heavy  clasai-  '  years'  experience  in  sales,  promotion,  sires  reporting  start.  Vet.  26,  single,  has  built  lively  editorial  page  with 
Had  background,  but  well  versed  in  i  assistant  manager  with  200,000  daily,  employed.  Box  026,  EMitor  A  I'ub-  j  leadership  and  reliability,  talked-about 
^1  newspaper  operation.  Presently  Desire  management  iwsition.  Prefer  lisher.  ;  locally,  quoted  nationally,  for  small 

(TMifieil  Sales  Supervisor,  seeking  1  Chart  Areas  0-10-12.  Box  102.1,  Editor  - i  daily.  Will  do  same  for  larger  daily. 

mSageVial  position  oVroad  to  it.  Age  &  Publisher.  ,  NEED  A  GOOD  WOMAN’S  EDITOR?  Box  1011.  Editor  &  Publisher. 

U  married,  degree.  Prefer  Chart  Area  - - - - - -  Or  an  assistant  who  won't  bo  out  alter - — — - — - 

l  or  2.  Box  013.  Editor  A  Publisher.  !  CarrespandenU  ' 


CREDIT  MANAGER,  general  office.  _  i  .  .  .  ,  . 

All  phases— creilit  and  collection,  cor-  !  FI  1  ROPE  COVERAGE  ""  previous  job.  She  s  great  on  zines.  Can  cover  sports  and  features. 

Msnondence,  accounting  and  contracts.  |  „  -  v,  u  i.  I  layout,  fashion,  food,  features.  Headed  i  professional  photographer  for  lo  years. 

Thirteen  years’  metropolitan  exiierience.  travel,  features.  No  hack  4.woman  department  with  Sunday  pa-  Small  daily  or  magazine  work  desireil. 

M.rrW  two  young  childre"  age  .51.  ,  experience.  ™n- i  and  many  special  sections.  F>ee  I  Reply  Box  1022.  Blitor  A  Publisher. 

Write  detaUs  Box  096  BU tor  &  Pub!  '  Advise  n^s.  rates.  Box  969.  ,  w  go  anywhere.  W^h  we  had  an  open-  —  - - 

Wi^^te  details.  BOX  996.  txlitor  &  Pub-  ^  IngT  Do  you?  Box  921,  Editor  A  Pub-  REPORTER;  4<-i  years’  exi*rience. 


Usher,  '  locally,  quot«l  nationally,  for  small 

- :  Jaiiy.  Will  do  same  for  larger  daily. 

,  NEIED  A  GOOD  WOMAN’S  BUJITORT  Box  1011.  Biitor  A  Publisher. 

Or  an  assistant  who  won’t  bo  out  after - - 7- - ^ 

I  the  editor’s  job?  1  know  one.  She’s  I  OCTDOOR  EDITOR  wants  position  in 
been  my  best  competition  for  12  years  j  West,  Mid-West  or  Northwest.  Regular 
1  on  nearby  60.000  iiaper.  Worked  13  ;  contributor  to  National  Outdoor  Magu- 
years  on  previous  job.  She’s  great  on  !  zines.  Can  cover  sports  and  features. 
I  layout,  fashion,  food,  features.  Headed  I  professional  photographer  for  13  years. 


Write  details.  Box  996.  Biitor  A  Pub-  T  PublisSTr?-  ’  '  ‘“/“t 

I'**'*'’- _ I  -  -  - ;  "g^’er. 

CTimi-i-w  vPAPii*  .„iti,  Mi.i  '  WRITER,  EJDITOR,  varied  background.  1 - 

nFTEEN  YEARS  with  medium  Mid  ,  traveling  No.  Africa.  Middie  East.  ,  aSSIS 

wMt  daily,  '  Europe;  accepting  assignments,  com-  newsri 

tunities  in  field.  Past  five  years  in  ,  n„.,  uee  A 

management,  rising  through  eilitorial.  1  missions.  Box  966.  Editor  A  Publisher.  Missoi 


BS.  Bl,  '56.  Two  years’  Wash..  D.C. 
as  Info  Officer.  Phila.-area  medium- 


st  five  years’  in  i  Europe;  accepting  itesignments,  com-  ,  newsroom  spot,  medium,  large  daily,  lures,  music,  eilucation,  court,  munici- 
through  eilitorial  |  m'**'°ns.  Box  966,  Editor  A  Publisher.  :  Missouri  grad.  Wire  service,  foreign,  pai  lieats,  photography.  Seeks  Wash.. 
One  employer.  Extensive  advertising!  experience.  Now  Chart  D.C.-area  or  other  Chart  Area  2  iKwi- 

promotion  and  community  relations  ex-  Area  2— will  re-locate.  Box  977.  Editor  tion.  Box  9H9.  Biitor  A  Publisher. 

lienee  In  mid-30s  ready  for  most  expanding  Euroiiean  Aer^  I  Publisher.  - - 

Sortie  perioii  Will  relocate  only  "u"  -  - - REPORTER.  ITIATURE  WRITER. 

for  ton  challenge  Write  Box  1017  I  available  to  watch  the  Comnoon  EXPERIENCED  EDITOR  -  WRITER,  i  Biitor.  Four  years’  -|-  experience.  Re- 

E3iinr  &  Publisher  '  I  ^*arket  develop.  Stete  your  require-  Medical  report-writing;  educational,  cently  siiecializing  in  iiolitical.  eco- 

ments  and  we  will  respond  with  a  Married,  draft  exempt,  age  28.  ^x  I  nomic  interpretive  stories ;  seeks  chal- 


CarUnmists 


'  reasonable,  effective  arrangement.  Box  979^  J^itor  A  Publi^er. 

1007.  Biitor  A  Publisher.  I  -  - - - 

I  _ _  .T...  ~  FEATURE  EDITOR-WRITER 


lenging  job  with  fine  newspaper  or 
magazine  as  reporter,  writer  or  eilitor. 
Veteran,  28.  marrieil,  BA,  History- 


' - - - I  i7ivDirDiirxTcTrT\  Dt-onD'i’iTO  V.  X- jzj/x i  u lyni  cL/i  X  wi\-TT  ivix  cn  veteran,  marrieo,  riisxory- 

A  THOROUGHLY  COMPETENT  Car-  ERIENCED  REPORTER  handle  My  main  interest:  human  beings.  English.  Box  1033,  Biitor  A  Publisher. 

USt.  Solid  newspaper  background  i  ^trader  writing  _ ' 


”lo  retouchTn;:*'^,^.  T,^rts  and  i  Box  1014.  Biitor  A  Publisher.  ^  98«, 

tditorial  cartoons.  Samples  on  re-  ixonvEnj  mrammic  ixin  mvia/is 


Editor  A  Publisher  ,  SOUTH  OR  SOUTHWEST,  small  city 
- or  town  preferably.  Biitor  with  big 


Quest.  Box  941  Editor  A  Publisher.  1  •  FEATURE  AND  NEWS  FEATURE  WRITER  wants  chalieng-  ^  chain  and  indeiiendent  papers,  Wash- 

I  _ 1  '  desires  imst  as  regional  corr^  ing  magazine  or  newspajier  ixieition.  1  ington,  Oiicago  and  New  York;  plus 

stwndent  for  national  publication  in  Has  experience,  drive — good  with  cam-  !  early  small  daily  exiierience.  Box  1027, 
Greater  Cleveland  Area.  Age  32.  West-  era.  Has  sold  to  national  publications,  i  Biitor  A  Publisher. 

ern  Reserve  University  Ph.D.  Blitorial  Box  947,  Editor  A  Publisher.  - - 


Circulation 

AGGRESSIVE 
CIRCULA’nON  MANAGini 
Builder  of  circulation  and  revenue. 


experience  on  national  weeklies  and  on 


TOP-NOTCH  NEWSMAN.  12  years’ 


CIRCULATION  MANAGEIR  dailies.  Five  years’  m  English  pro-  |  GRADUATING  University  of  Iowa  !  writing,  exliting  experience.  All  major 

Builder  of  circulation  and  revenue.  1  Foss®**  x,  i".”"’  . d  I"  ,  ®“*’'y  F®bruary  with  degree  in  Jour-  sports  events.  Fast,  accurate,  imagina- 

Well  trained  in  all  phases  of  circula-  fields.  Box  991,  Biitor  A  Pub-  nalism  with  community  major.  Navy  I  tive.  Box  1021,  Biitor  A  Publisher. 


tioD  work.  Age  29.  Best  of  references. 
Desires  circulation  manager’s  position. 
Available  February  1,  1962.  C'hart 

Areas  10.  11,  12.  Write:  M.  A.  Wood, 
811  Isaacs  St.,  Walla  Walla.  Wash. 


DiKplar  Adeertising 


electronics  background.  Excellent  sales-  _ 

man.  Family  owns  several  newspapers.  Free  Lance 

but  want  to  cut  it  on  my  own.  Age  24.  ^  _ _ _ 

No  peanuts,  please,  for  have  wife  and  1  _ 

two  fine  sons  to  support.  Grorge  H.  !  ARTICLE  ASSIGNMENTS  WANTED. 


PROVEN  RECORD,  13  years'  all  Williams  Jr.,  1314  Pine  St..  Iowa  City.  LocatexI  in  East  Coast  resort  area.  Box 


TWENTY-FOUR  YEIARS’  with  one  of  Pbases  sales,  layout,  production,  pro-  1  Iowa.  Phone  3381906. 

the  country’s  largest  Daily  and  Sunday  ‘’i!?''"x ®*®'"‘*°":  37  years*  , - 

newspapers.  Last  position  Country  Cir-  1  a  o'^ki- ^  MANAGING  EDITOR,  small  daily 

relation  Manager  and  Administrative  ’*  "*  ®33,  Editor  A  Publisher.  Sunday,  seeks  copy  or  news  desk  spot 

AHistant  to  Circulation  Director,  Ex-  1  with  quality  paper  in  good  living  am 


1006,  Biitor  A  Publisher. 

Mechanical 


relation  Manager  and  Administrative  ’*  "*  «  runiisner.  Sunday,  seeks  copy  or  news  desk  spot  j  _ _ _ 

AHistant  to  Circulation  Director.  Ex-  1  with  quality  paper  in  good  living  and  n  rynerv  n  oxTOWTjTikT'rirKms'xi'r 

perienced  all  phases  of  circulation,  '  TOP  SPACE  and  color  salesman.  As-  |  recreational  area.  Prefer  West.  Present  '’''^•1  ki  ® .  1 

mailroom  and  stencil  room  operation,  sistant  retail  manager  ready  for  man-  I  salary  $120.  Box  973,  Editor  A  Pub-  ,  “vaiiame.  or  coia.  ramiiiar  aii 

Owned  and  successfully  operate  news-  agership  or  director  medium  daily,  lisher.  mTChanical.  C^aMe  in  aR  aspects  of 

paper  agency.  Age  40,  family.  Chart  |  Fourteen  years*  solid  experience  in-  ^ - modem  day  pr^uction.  Do«  your 

Area  2.  Reply  Box  919,  Biitor  A  Pub-  !  eludes  classified  and  promotion.  Mar-  MANAGING  EDITOR  —  experienced,  : 

lisher.  ried,  39,  family,  university  graduate,  competent,  successful.  Now  on  20M  •  lift?  Box  888,  Editor  A  Publisher. 

- -  ,  Reply  Box  969,  Editor  A  Publisher.  daily.  Top  writer,  J-grad,  young.  Top  !  - - 

YOUNG  MAN,  age  31,  single,  military  '  _  |  references.  Seeks  challenge,  advance-  !  I^n  pi|R||C|-|CR 

obligations  completed.  Eleven  years’  »Txx/TO/r.xc.TVTx-  .  ment  in  news  or  related  fields.  Box  i 

experience  in  FLEET  OPERATIONS  i  ADV^TI  SI  NO  DIRECTOR.  20  years  97^  Editor  A  Publisher.  MECHANICAL  SUPBmNTTOfDENT 

on  large  newspaper*  seeks  supervisory  1  ®*P®'’'®fi®®  advertising  salesman,  re-  _  wants  new  challenge.  Experience  on 

position  in  Fleet  Operation.  Will  accept  I  ‘“'1.  manager,  business  manager,  ad-  SCIENCE  WRITER:  clear,  precise,  i  b>K  dailies  and  weeklies.  Actual  work- 

reasonable  offer  with  opportunity  for  !  vertising  director  with  excellent  recorq  adroit,  well-versed.  Twelve  years’  '"tf  experience  and  know-how  in  all 

advancement.  Box  929,  Editor  A  Pub-  linage  increases.  Now  employexi  as  ,  newspaper  writing,  editing,  administra-  departments.  Coordinator  of  men  and 
liiher.  advertising  director  18,000  daily.  Avail-  I  tion.  Ehming  $7,500;  worth  more.  ,  departments.  Age  63.  $12,000  salary. 

- -  able  two  weeks  notice.  Straight  salary  I  Open  to  industry  magazines  news  ^*®®t  reference.  If  you  have  a  chal- 

aBCULA-nON  MANAGER  or  Super-  ST,.?®'’*'!  Write  Box  1003.  agencies.  Now  in  ’  West  Coast  state.  '"***  '*^* 

visor.  Seventeen  years’  experience  in  Editot  &  Publisher.  Box  963,  ^itor  A  Publisher.  ^**  Editor  A  Publisher, 

arenlation.  Very  strong  on  promotion.  -  — — — - - 

^e  delivery:  boy  expert.  Box  957,  9  YRS  SOLID  EXPERIENCE  i  SEEKING  SPOR’TS,  general  news,  or  '  PRODUCTION  MANAGER  —  More 

Editor  A  Publisher.  AnvElfflsiMn  RFrP'PiwiirMT’A'rivir  public  relations  job  within  360  miles  of  ;  than  20  years’  management  experience 


Box  963,  Editor  A  Publisher.  948.  Editor  A  Publisher. _ 

SEEKING  SPOR’TS,  general  news,  or  '  PRODUCTION  MANAGER  —  More 


9  YRS.  SOUD  EXPERIENCE 


ADVERTISING  REPRESENTATIVE  I  Public  relations  job  within  360  miles  of  ;  than  20  years’  management  experience 
Employed;  Nation’s  222  paper  selling  {  Memphis,  ’^nn.  Have  eirerilent  tock-  |  in  all  phases  of  newspaper  mechanical 
major  accounts.  Doubled  linage  in  ~  *  ““  — — —  — ■*  -•  -  — —  *  *■  — — -  » 


DISTRICT  MANAGER  available.  21.  major  accounts  Doubled  lina^  "in  fframid  of  three  years  with  daily.  Pres-  i  operations  with  most  recent  circula- 

Mperience:  ABC  papers  36  and  60.000.  i960  Onened  100  -4-  nrcnnnta  in  tn.ir  ®"f  salary  $90  a  week.  Phil  Maclin,  ,  tion  over  100,000.  Preference  for  East — 

Knows  ABC.  ‘Little  Merchant’  Plan,  yeark.  Age  39.  rollw  grailuate  Sal™^  “‘5  Kenwood.  Florence,  S.  C.  Phone:  Midwest  and  South  acceptable.  Avail- 

y*®''  routes.  Three  years’  experience,  open  Wide  background  Consider  relo-  662-3198  during  day.  able  in  30  days.  Resume  and  refer- 

management  post  or  top  sales  — Z - - -  ®"®®<!  reouest.  Box  975,  Editor  A 


p«t«.  Box  976,  Editor  &  iSiblisher. 

aRCULATION  DIRBCTTOR  atymi-n!  in 
present  |)osition  lookintr  for  new  op¬ 
portunity.  Experienced  and  abie.  Best 
rtferences.  Available  for  imme*iiate  in¬ 
terview.  Box  1031,  Editor  &  Publisher. 


open.  Wide  backjrround.  Consider  relo-  |  ®«2.3198  durinpr  day.  able  in  30  days.  R«®«me^  a^d  refer- 

cate  for  manaRement  post  or  top  sales  a  vt  »  -i  i  i  i  i?”  request.  Box  975,  Editor  & 

spot.  Box  1024.  tkiitor  &  Publisher  DESKMAN  on  80,000  daily  seeks  desk  Publisher. 

* _ *  _ I  or  reporter’s  spot  with  West  Coast  PM.  — — - - 

.  .....  ,  J]'"*  rewrite.  Veteran,  lINO  OR  INTER  OPERATOR.  Six 

bpmenced  National  Newspaper  :  S,  ,  K*;i„*S'rA„a%,S£'sS: 

Salesman IvalalileEvIy Spring  experienced  newsman  ,..k.  ".■"'BrJton.irS"’?"- 

Mv  12  VCSR  of  succKtful  nreriuHinn  on  >  desk/beat  job  on  JO.rXM)  -4-  daily  New - 


ARCULATION  MANAGER  »$r6b  Vi  ^  successful  production  on  a  T, 

•K^uLiAiiuiN  MAiNAUbK — apre  .So.  I  i:**  HHtew  Knjrland  area.  Will  consider  desk  on 

®’‘l'®'’'®nce  on  lO.OnO  to  ' hJ  f ’“'’f®  ''•®®kly.  Single,  30,  draft  exempt. 
^.000  circulation  ABC  papers — both  i  P*P*.rs  could  be  used  by  a  publisher  of  a  1030,  Editor  &  Publisher. 


,i  wo.ooo  circulation  ABC  papers— both  i  9^  »  puDlisner  OT  a 

m  am  and  r*M  field,  Thoroujfh  knowle<lRe  fnwlium-sized,  fast-grwfing  newspaper  who 
ft  ef  “Little  Merchant  Plan”  umler  dis-  strengthen  his  national  sUff. 

od  toct  or  wholesale  <lealer8hip  operation.  |  R«u»n«  on  request.  Box  985.  Editor  &  Pub- 
ib  ■fo*«ntly  employe<i.  but  desirous  of  li*her. 


larRe  weekly.  Sinprle,  30.  draft  exempt.  TELET Y PESEmTERS.  experience<l. 
Box  1030,  Editor  &  Publisher.  'vant  part-time  work  in  New  York 

City  vicinity  or  LonR  Island.  Write 

I’M  AVAILABLE  AS:  Editor,  writer,  *  Publisher. 


E locating.  Prefers  West  Coast.  Box 
Wl.  Elitor  A  Publisher. 

"LITTLE  MERCHANT" 
SPECIALIST 


■  photo-journalist  or  publications — any  - - 

;  place!  Skilled  jiublishing  background  Public  Relationit 

'  “  [  (New  York,  Chicago,  Cleveland,  Dal-  _ _ — _ _ _ 

last,  a  young,  sincere  person,  single. 

- - I  with  (University  of  Missouri  I  degrees  LET  “E  PUT  ISyew  experimra  to 

;  in  Journalism.  Political  Science  and 


EDITORS  &  REPORTERS  ’^n^°S‘T7teS‘^“cl,lor;^^^^^  clnmlation  pr^^lon  depert- 

.  -  -  -  •  "  1  nient — all  other  phstees).  Last  8  years’ 


"^eiity  years’  experience  includes  both  National  clearing  house  for  competent  phy  and  writing  for  top  consumer  !  ““XTrl, j 

^iri  ami  controlled  circulation.  For  personnel  coast-to-coast  at  no  charge  magazines.  Wants  immediate  position  ;  ^iw>r  ana  ^  puoiisMr  own^  weeaiy. 
^Ils,  write  Box  987.  Editor  A  Pub-  to  employer.  Phone.  Write  or  Wire  with  g^  future  (permanent).  Good  marri^,  2  ^ildiren. 

Biher.  or  Telephone  Dickens  .6-6921  in  HEADLINE  PERSONNEL  (Agency)  ,  references.  Box  997,  Editor  A  Pub-  Jiv  ^ 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Information  Gap 

In  the  area  of  foreign  affairs 
there  is  “a  dangerous  imbalance 
between  the  hard  realities  with 
which  our  government  must  con¬ 
tend  and  public  understanding  of 
those  realities,”  according  to 
Chester  Bowles,  special  advisor 
on  foreign  policy  to  President 
Kennedy. 

In  a  speech  before  the  Ameri¬ 
can  Association  of  Colleges  at 
Cleveland  last  week  he  placed 
part  of  the  blame  for  this  “dan¬ 
gerous  gap  in  public  understand¬ 
ings”  on  limitations  in  our 
educational  system,  part  of  it  on 
the  inadequacy  of  our  govern¬ 
ment  information  programs 
dealing  with  foreign  affairs,  and 
part  on  information  media.  His 
speech  was  cleared  by  the  White 
House  and  State  Department  so 
apparently  he  is  reflecting  the 
President’s  views. 

With  respect  to  the  latter  he 
said: 

“There  are  many  responsible 
communications  outlets  working 
passionately  to  give  people  a 
true  picture  of  the  world  today. 
Yet  the  inability  of  many  of  our 
newspapers,  radio  and  television 
stations,  and  magazines  to  com¬ 
municate  the  true  depth  of 
today’s  problems  is  clearly 
apparent. 

“The  current  tendency  to 
dramatize  nonessentials,  to  over¬ 
simplify  complex  questions,  and 
to  imply  U.S.  impotence  one  day 
and  omnipotence  the  next  has 
helped  foster  a  national  mood  of 
confusion  and  frustration. 

“Some  segments  of  our  daily 
press  appear  to  have  abandoned 
any  serious  effort  to  contribute 
to  the  public  understanding  upon 
which  wise  and  thoughtful  action 
in  a  democratic  society  must 
depend.  And  we  are  all  familiar 
with  those  television  ‘newsmen’ 
reading  the  day’s  soberest  head¬ 
lines  with  the  reckless  abandon 
of  sports  announcers. 

“To  add  to  the  confusion,  there 
is  the  tendency  of  some  news  out¬ 
lets  to  color  much  of  what  they 
choose  to  report  with  a  partisan 
hostility  to  whatever  govern¬ 
ment  may  be  in  office.  .  .  . 

“Our  newspapers,  radios,  and 
television  have  a  responsibility, 
on  occasion  at  least,  to  brush 
aside  the  trivia,  to  forego  the 
superdramatic  headlines,  and  to 
bring  to  their  readers  and 
listeners  a  deeper  and  more 
balanced  understanding  of  the 
world  in  which  we  live  and  the 
forces  with  which  we  must  some¬ 
how  contend.” 


“4.  Limited  information  bud-  shape  the  views  of  otlu  ■■  eitizeni 
gets  in  the  State  Department  and  who  in  turn  exp:  .ss  th* 
and  related  agencies  which  have  vocal  public  opinion  'o  which 
made  it  difficult  for  our  govern-  Washington  policy-maki  •  s  listen  i 
ment  adequately  to  inform  so  avidly  and  often  so  anxiously, i 
American  citizens  on  foreign  “The  challenge  to  info i  .-n  more 
policy  issues.  fully  is  one  we  should  onsider 


As  for  government’s  respon¬ 
sibility  in  the  “gap,”  he  said: 
“The  State  Department,  which 
conducts  this  country’s  domestic 
information  program  on  foreign 
affairs,  has  less  money  each  year 
to  explain  foreign  policy  to  the 
American  people  than  is  spent 
advertising  a  third-rate  chewing 
gum.  The  total  is  only  $1,400,000 
a  year.  With  this  limitation  on 
funds  we  have  been  able  to  do 
little  more  than  publish  official 
policy  documents.” 

Congress  has  the  power  to 
provide  the  funds  which  are 
needed  for  this  task,  he  said. 

*  «  * 

Mr.  Bowles  thought  Editor  & 
Publisher  should  have  a  further 
explanation  of  the  problem  and 
his  views.  He  prepared  the 
following  statement  for  our 
readers : 

“Most  students  of  inter¬ 
national  affairs  agree  that  a 
dangerous  and  increasing  gap 
exists  between  the  harsh,  com¬ 
plex  realities  with  which  Wash¬ 
ington  foreign  policy-makers 
must  grapple  and  the  generally 
limited  public  understanding  of 
many  of  these  realities. 

“The  existence  of  this  gap  has 
serious  implications  for  our 
national  security  and  well  being. 
Without  broad  public  compre¬ 
hension  of  the  complicated  chal- 
lengre  which  faces  our  country  in 
its  dealings  Avith  our  modern 
world,  and  of  the  powerful  forces 
that  are  creating  this  challenge, 
our  policy-makers  will  be 
increasingly  handicapped  in 
their  ability  to  act  wisely  and 
boldly. 

“If  we  are  to  lessen  this  infor¬ 
mation  gap,  we  must  first  con¬ 
sider  the  reasons  why  the  gap 
exists.  There  are,  it  seems  to  me, 
five  such  reasons: 

“1.  The  phenomenal  domestic 
development  of  our  country 
which  accustomed  our  people  to 
look  for  and  expect  quick  solu¬ 
tions  to  almost  every  public 
problem. 

“2.  Our  emergence  into  a  posi¬ 
tion  of  leadership  in  a  rapidly 
changing  world  in  which  the 
black  and  white  answers  to 
which  we  have  been  accustomed 
here  at  home  are  rarely  avail¬ 
able  to  us. 

“3.  The  failure  of  our  educa¬ 
tional  system  to  provide  most 
adult  Americans  with  the  neces¬ 
sary  historic  and  economic  per¬ 
spective  for  judging  world 
developments. 


5.  The  failure  of  an  import¬ 
ant  segment  of  our  media  of 
mass  communication  to  develop 
the  techniques  that  are  required 
to  give  their  listeners  and 
readers  an  understanding  in 
depth  of  the  forces  which  lie 
behind  the  headl.nes. 

“There  are  no  easy  answers 
to  any  of  these  questions.  Many 
conscientious  newspapermen,  for 
instance,  are  steadily  gaining  a 
deeper  understanding  of  inter¬ 
national  events. 

“In  most  newspaper  reports, 
the  facts  speak  for  themselves. 

‘Who  made  the  winning  touch¬ 
down?’  and  ‘what  happened  in 
the  big  fire  on  Elm  Street’  are 
essentially  straight-forward 
accounts  of  relatively  simple 
events. 

“World  events  are  not  so  easy. 

The  most  explosive  and  dramatic 
developments  may  be  wholly  mis¬ 
understood  if  they  are  not  set 
in  the  proper  framework.  Indi¬ 
viduals  and  countries  can  easily 
become  too  stereotyped  in  our 
minds.  The  policy  choices  avail¬ 
able  to  government  oificials  are 
rarely  between  an  easily  identi¬ 
fied  right  way  and  a  wrong  way. 

More  often  than  not  each  course 
of  action  had  its  own  built-in 
dangers ;  it  is  a  question  of 
selecting  the  lesser  of  evils. 

“Yet  I  believe  that  most  of  us 
in  government  and  in  the  com¬ 
munications  field  have  been 
grossly  underestimating  the 
desire  and  the  capacity  of  most 
Americans  to  understand  the 
great  and  complex  issues  of  our 
time. 

“Although  the  hardboiled,  old- 
school  editor  may  insist  that  ‘no 
one  ever  reads  a  foreign  policy  page  26)  incorrectly  referred  t 


most  seriously.  It  is  one  wej 
should  meet — if  our  democratic 
way  of  life  is  to  be  healthy  and 
strong.  But  I  wonder  if  we  are 
facing  up  to  the  implications  of 
this  challenge. 

“As  the  world  becomes  even 
more  complicated,  the  informa¬ 
tional  gap  could  become  corre¬ 
spondingly  wider  and  more 
dangerous  to  our  society. 

“Is  not  a  thoughtful  study 
required  to  determine  the  dimen¬ 
sions  of  the  gap  and  the  most 
effective  means  of  dealing  with 
it?  And  is  the  communication! 
industry  itself  not  the  logical 
agency  to  conduct  such  a  study?* 

*  «  * 

We  believe  Mr.  Bowles’  com¬ 
ments  will  spark  some  contro 
versy  among  newspaper  editon 

Some  will  read  in  this  a  bil 
for  an  extension  of  govermnai 
domestic  information  activitia 
in  this  country  which  heretofon 
has  raised  the  cry  of  “goveir- 
ment  propaganda.” 

Some  will  ask  whether  the  joo 
he  outlines  does  not  require  con- 
plete  access  by  all  newsmen  b 
the  same  information  collected 
by  the  State  Department.  Eva 
then,  when  a  choice  of  policie 
are  available,  can  it  be  expected  4 
there  will  be  uniform  interpre 
tation — or,  is  it  wise  to  discus 
the  alternatives  in  public! 
Doesn’t  that  mean  an  absolute 
return  to  “open  diplomacy  open^ 
arrived  at. 

Mr.  Bowles  is  correct  in  saj- 
ing  “there  are  no  easy  answea 
to  any  of  these  questions. 

• 

Beg  Your  Pardon 

A  headline  (E&P,  Jan.  t 


news  analysis,’  I  wonder.  Even 
if  no  more  than  15  or  20%  read 
such  analyses,  are  they  not  still 
worthwhile?  For  these  are  the 
opinion  leaders  whose  voices  help 


‘Lorain  Station”  in  a  story 
about  the  lawsuit  of  the  Elyri*- 
Lorain  Broadcasting  Co.  againS 
the  Lorain  Journal  Co.  Static* 
WEOL  is  in  Elyria. 


Buying  or  selling  a 

DAILY  NEWSPAPER? 

We  would  welcome  an  opportunity  for  a  confidential 
discussion.  At  no  obligation  to  you,  of  course. 

AND  ASSOCIATES.  INC. 

BROKERS  •  NEWSPAPERS  •  RADIO  AND  TELEVISION  STATIONS 

SAN  nUkNCISCOj 


WASHINOrOM,  O.  C.  CHICAGO 


DALLAS 


Roy  V.  Moaiiltoii 
Wamm  J.  loorom 
1797  D*SalM  St.,  N.W. 
iX3.349« 


Richard  A.  Shohoon  Dewitt  londit 

John  0.  Stobbin*  Joo  A.  Oswald 

Tribono  Tower  1911  Bryan  St. 

DE  7-2794  Rl  •-1179 


lHATIONWIDE  »  .^NEGOTIATIONS  FINANCING 


John  f.  Hordecty 
Don  Searie 
IllSvtterSt. 

EX  2-9471 

APPRAISE 


EDITOR  8i  PUBLISHER  for  January  20,  1962 


58 


*'*’OuaoC»* 


^  Not  every  linecasting  machine  needs  a  Star  Quadder.  But  if 
any  of  your  machines  handle  t)wo  hours  a  day  of  “white  space” 
composition,  such  as  news  heads,  TV  listings,  classified  display, 
ad  guts  or  general  job  work,  then  you  could  not  only  use  a 
Star  Selectro-Matic  Quadder — you  need  one.  The  need  for  a 
Star  Quadder,  however,  is  not  an  expense  because  it  will 
pay  for  itself  out  of  your  increased  production 
in  a  year,  or  two  at  most. 


find  out  for  yourself  how 
you  can  profit  from  a  Star 
Quadder  installation.  Give 
a  Star  Quadder  a  chance 
to  prove  itself  on  a  30-day 
approval  installation.  The 
complete  story  is  yours  for 
the  asking.  Write  today. 
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STM  PMtTS  (LINKASriNB)  CANABA  LTft  MONTKAL  MM  AMNt  etnmm 


Population  in  the  Washington  area  is  up  36.7%  since  1950.  In  the 
same  period  of  time,  circulation  of  The  Washington  Daily  News  has 
soared  42%.  And  1961  brought  a  new  all-time  high  of  187,464.  Now 
more  than  ever,  your  advertising  dollar  will  buy  a  greater  share  of  this 
high  income,  high  spending  market— in  The  News,  Washington’s 
fastest  growing  daily. 


Give  light 
and  the  people  will 
find  their  own  way. 
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